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1

UNIFORM COMPUTER INFORMATION TRANSACTIONS ACT
“A commercial contract code for computer information transactions”

Prefatory Note
Once land ownership and agrarian production were primary sources of wealth and income inour economy, and contracts for the exchange of horses and grain dominated the commerciallandscape.  Following the industrial revolution, manufactured goods assumed center stage.  In the1930s Llewellyn recognized that this change required revisions to the law of sales, so that itsrules were relevant to the new economy.  The result was UCC Article 2.  Despite initially strongresistance, Article 2 won universal acceptance, for it reflected the reality of economic change andits implications for contract law.
Our economy has experienced another fundamental change, with information products andservices now driving increased productivity and growth.  Accompanying this change is a widelydiverse and rich array of methods for distributing and tailoring digital information to the modernmarketplace.  Contracts underlie both the creation and distribution of such information.However, legal rules that are not relevant to commercial practice or that are uncertain inapplication inhibit contracting or raise transaction costs. UCITA was drafted in response to thisfundamental economic change and need for clarity in the law.  
Article 2 served as both a model and a point of departure for UCITA.  Like Article 2, UCITAcovers a variety of transactions, many of which take place solely between merchants.  Article 2governs sales of jet planes as well as toasters, not to mention the large-scale acquisition of jet andtoaster parts.  UCITA governs access by Fortune 500 businesses to sophisticated databases aswell as distribution of software to the general public; it also covers custom software developmentand the acquisition of various rights in multimedia products. 
Both UCITA and Article 2 are based upon the principle of freedom of contract:  with limitedexceptions, the terms and effect of a contract can be varied by agreement.  Most provisions ofboth statutes are default rules, applicable only if the parties do not specify some other rule. Although one could try to fashion a contract code that regulates comprehensively rather thanpermitting such flexibility, it is hard to imagine such an approach being compatible with avibrant market economy.  Even if one succeeded in making the regulations stick, the effect wouldbe to hinder rather than facilitate commerce.  On the other hand, as noted, without certain defaultrules, contracting and thus legal rights remain unclear.
To be sure, not every term of a contract should be enforced.  UCITA follows Article 2 inproviding a standard of unconscionability for courts to employ in policing contract terms. UCITA goes beyond Article 2 in authorizing courts to strike down over-reaching language thatconflicts with fundamental public policy.  It also goes beyond Article 2 and other existing law infurthering licensee interests by prohibiting electronic self-help under this statute (Section 816)and by excluding enforcement of “no-reverse-engineering” clauses in some cases. See Section118.  Compare Bowers v. Baystate Technologies, Inc., 302 F.3d 1334 (Fed Cir. 2002). 
UCITA provides that common law doctrines such as fraud and duress remain effective andthat applicableconsumer protection law governs.  UCITA does not alter competition or antitrustlaw.  It does not change trade secret law, intellectual property law, or substantive consumer law. It deals only with contracts.
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As Llewellyn recognized in drafting Article 2, contract law must be tailored to the type oftransactions that it covers.  Just as a body of law based on images of the sale of horses was notrelevant a half century ago to sales of manufactured goods, so today a body of law based onimages of the sale of manufactured goods ill fits licenses and other transactions in computerinformation.  Rules based on an antiquated view of the transactional world do not give coherentguidance to courts or to transacting parties. 
UCITA is the first uniform contract law designed to deal specifically with the newinformation economy.  Transactions in computer information involve different expectations,different industry practices, and different policies from transactions in goods.  For example, in asale of goods, the buyer owns what it buys and has exclusive rights in that subject matter (e.g.,the toaster that has been purchased).  In contrast, someone that acquires a copy of computerinformation may or may not own that copy, but in any case rarely obtains all rights associatedwith the information.  See DSC Communications Corp. v. Pulse Communications, Inc., 170 F.3d1354 (Fed. Cir. 1999), cert. den. 528 U.S. 923 (1999).  What rights are acquired or withhelddepends on what the contract says.  This point only is implicit in Article 2 for goods such asbooks; UCITA makes it explicit for the information economy where, unlike in the case of a book,the contract (license) is the product.  See Specht v. Netscape Communications Corp., – F.3d –,2002 WL 31166784 n. 13 (Fed. Cir. 2002); SOS, Inc. v. Payday, Inc., 886 F.2d 1084 (9th Cir.1989).
Licensing is one way in which computer information is tailored to the informationmarketplace.  Courts have enforced contract terms that, among other things:
•  preclude commercial use •  permit commercial use•  preclude making copies •  permit making multiple copies•  grant access •  limit access•  allow use throughout a site •  limit use to a specific computer•  preclude distribution of copies for a fee •  allow distribution of copies•  preclude modification •  allow modification•  allow distribution only in specific way •  limit use to internal operations

Such contract terms have helped to create the wondrous array of products and services thatcharacterizes our modern economy.  Whether specific terms are appropriate for a giventransaction or set of parties is fundamentally a marketplace issue.
As noted, in computer information transactions, license terms often define the product.  Asoftware product may be provided in the same form in two transactions, but in one case the useris authorized to make 100,000 copies and in the other merely to use a single copy at home.  Thevalue of the transaction inheres not in the tangible medium (if, indeed, any is used), but rather inthe license grant terms.  UCITA does not require that computer information products andservices be licensed; it covers sales as well.  But UCITA provides a coherent contract lawframework for analyzing a license, which has been the dominant contractual framework forcommerce in computer information.  
Up to this point, a complex mix of common law and Article 2 has governed computerinformation transactions.  The common law is frequently difficult to ascertain, and it varieswidely among states.  In addition, differences in the legal norms that have developed in differentareas of information practice are producing unpredictable results as those areas converge.  Article2, while uniform, does not properly apply to many issues involved in transactions in computerinformation, and when it applies, it often does not provide appropriate guidance because ofdifferences in subject matter and transactional frameworks.  
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The need for a coherent, uniform body of law has never been greater.  Revolutions intelecommunications and computer technology have made geography increasingly irrelevant tomodern commerce.  The Internet enables small firms as well as large ones to provide productsand services throughout the country and around the world.  Even as online systems have alteredhow many information transactions are performed, however, fundamental issues associated withcontracting online remain unanswered.  A modern contract law must give guidance on thoseissues.  Failure to do so does not foster but rather impedes commerce in computer information.
The liberating promise of technology cannot be fully realized unless there is predictability inthe legal rules that govern such transactions.  This is the need that UCITA addresses.  It clarifiesand sets forth uniform legal principles applicable to computer information transactions.  UCITAis a statute for our time.
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UNIFORM COMPUTER INFORMATION 
TRANSACTIONS ACT

PART 1
GENERAL PROVISIONS

[SUBPART A.  SHORT TITLE AND DEFINITIONS]
SECTION 101.  SHORT TITLE.  This [Act] may be cited as the Uniform Computer

Information Transactions Act.

SECTION 102.  DEFINITIONS.
(a) [General definitions.] In this [Act]:

(1)  “Access contract” means a contract to obtain by electronic means access to, or
information from, an information processing system of another person, or the equivalent of such
access.

(2)  “Access material” means any information or material, such as a document,
address, or access code, that is necessary to obtain authorized access to information or control or
possession of a copy.

(3)  “Aggrieved party” means a party entitled to a remedy for breach of contract.
(4)  “Agreement” means the bargain of the parties in fact as found in their language or

by implication from other circumstances, including course of performance, course of dealing, and
usage of trade as provided in this [Act].

(5)  “Attribution procedure” means a procedure to verify that an electronic
authentication, display, message, record, or performance is that of a particular person or to detect
changes or errors in information.  The term includes a procedure that requires the use of
algorithms or other codes, identifying words or numbers, encryption, or callback or other
acknowledgment.
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(6)  “Authenticate” means:
(A) to sign; or
(B) with the intent to sign a record, otherwise to execute or adopt an electronic

symbol, sound, message, or process referring to, attached to, included in, or logically associated
or linked with, that record.

(7)  “Automated transaction” means a transaction in which a contract is formed in
whole or part by electronic actions of one or both parties which are not previously reviewed by
an individual in the ordinary course.

(8)  “Cancellation” means the ending of a contract by a party because of breach of
contract by another party.

(9)  “Computer” means an electronic device that accepts information in digital or
similar form and manipulates it for a result based on a sequence of instructions.

(10)  “Computer information” means information in electronic form which is obtained
from or through the use of a computer or which is in a form capable of being processed by a
computer.  The term includes a copy of the information and any documentation or packaging
associated with the copy.

(11)  “Computer information transaction” means an agreement or the performance of
it to create, modify, transfer, or license computer information or informational rights in computer
information.  The term includes a support contract under Section 612.  The term does not include
a transaction merely because the parties’ agreement provides that their communications about the
transaction will be in the form of computer information.

(12)  “Computer program” means a set of statements or instructions to be used
directly or indirectly in a computer to bring about a certain result.  The term does not include
separately identifiable informational content.

(13)  “Consequential damages” resulting from breach of contract includes (i) any loss
resulting from general or particular requirements and needs of which the breaching party at the
time of contracting had reason to know and which could not reasonably be prevented and (ii)  any
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injury to an individual or damage to property other than the subject matter of the transaction
proximately resulting from breach of warranty.  The term does not include direct damages or
incidental damages.

(14)  “Conspicuous”, with reference to a term, means so written, displayed, or
presented that a reasonable person against which it is to operate ought to have noticed it.  A term
in an electronic record intended to evoke a response by an electronic agent is conspicuous if it is
presented in a form that would enable a reasonably configured electronic agent to take it into
account or react to it without review of the record by an individual.  Conspicuous terms include
the following:

(A) with respect to a person:
(i) a heading in capitals in a size equal to or greater than, or in contrasting

type, font, or color to, the surrounding text;
(ii) language in the body of a record or display in larger or other contrasting

type, font, or color or set off from the surrounding text by symbols or other marks that draw
attention to the language; and

(iii) a term prominently referenced in an electronic record or display which is
readily accessible or reviewable from the record or display; and

(B) with respect to a person or an electronic agent, a term or reference to a term
that is so placed in a record or display that the person or electronic agent cannot proceed without
taking action with respect to the particular term or reference.

(15)  “Consumer” means an individual who is a licensee of information or
informational rights that the individual at the time of contracting intended to be used primarily
for personal, family, or household purposes.  The term does not include an individual who is a
licensee primarily for professional or commercial purposes, including agriculture, business
management, and investment management other than management of the individual’s personal or
family investments.

(16)  “Consumer contract” means a contract between a merchant licensor and a
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consumer.
(17)  “Contract” means the total legal obligation resulting from the parties’ agreement

as affected by this [Act] and other applicable law.
(18)  “Contract fee” means the price, fee, rent, or royalty payable in a contract under

this [Act] or any part of the amount payable.
(19)  “Contractual use term” means an enforceable term that defines or limits the use,

disclosure of, or access to licensed information or informational rights, including a term that
defines the scope of a license.

(20)  “Copy” means the medium on which information is fixed on a temporary or
permanent basis and from which it can be perceived, reproduced, used, or communicated, either
directly or with the aid of a machine or device.

(21)  “Course of dealing” means a sequence of previous conduct between the parties
to a particular transaction which establishes a common basis of understanding for interpreting
their expressions and other conduct.

(22)  “Course of performance” means repeated performances, under a contract that
involves repeated occasions for performance, which are accepted or acquiesced in without
objection by a party having knowledge of the nature of the performance and an opportunity to
object to it.

(23)  “Court” includes an arbitration or other dispute-resolution forum if the parties
have agreed to use of that forum or its use is required by law.

(24)  “Delivery”, with respect to a copy, means the voluntary physical or electronic
transfer of possession or control.

(25)  “Direct damages” means compensation for losses measured by Section
808(b)(1) or 809(a)(1).  The term does not include consequential damages or incidental damages.

(26)  “Electronic” means relating to technology having electrical, digital, magnetic,
wireless, optical, electromagnetic, or similar capabilities.

(27)  “Electronic agent” means a computer program, or electronic or other automated
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means, used independently to initiate an action, or to respond to electronic messages or
performances, on the person’s behalf without review or action by an individual at the time of the
action or response to the message or performance.

(28)  “Electronic message” means a record or display that is stored, generated, or
transmitted by electronic means for the purpose of communication to another person or electronic
agent.

(29)  “Financial accommodation contract” means an agreement under which a person
extends a financial accommodation to a licensee and which does not create a security interest
governed by [Article 9 of the Uniform Commercial Code].  The agreement may be in any form,
including a license or lease.

(30)  “Financial services transaction” means an agreement that provides for, or a
transaction that is, or entails access to, use, transfer, clearance, settlement, or processing of:

(A) a deposit, loan, funds, or monetary value represented in electronic form and
stored or capable of storage by electronic means and retrievable and transferable by electronic
means,  or other right to payment to or from a person;

(B) an instrument or other item;
(C) a payment order, credit card transaction, debit card transaction, funds transfer,

automated clearinghouse transfer, or similar wholesale or retail transfer of funds;
(D) a letter of credit, document of title, financial asset, investment property, or

similar asset held in a fiduciary or agency capacity; or
(E) related identifying, verifying, access-enabling, authorizing, or monitoring

information.
(31)  “Financier” means a person that provides a financial accommodation to a

licensee under a financial accommodation contract and either (i) becomes a licensee for the
purpose of transferring or sublicensing the license to the party to which the financial
accommodation is provided or (ii) obtains a contractual right under the financial accommodation
contract to preclude the licensee’s use of the information or informational rights under a license
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in the event of breach of the financial accommodation contract.  The term does not include a
person that selects, creates, or supplies the information that is the subject of the license, owns the
informational rights in the information, or provides support for, modifications to, or maintenance
of the information.

(32)  “Good faith” means honesty in fact and the observance of reasonable
commercial standards of fair dealing.

(33)  “Goods” means all things that are movable at the time relevant to the computer
information transaction.  The term includes the unborn young of animals, growing crops, and
other identified things to be severed from realty which are covered by [Section 2-107 of the
Uniform Commercial Code].  The term does not include computer information, money, the
subject matter of foreign exchange transactions, documents, letters of credit, letter-of-credit
rights, instruments, investment property, accounts, chattel paper, deposit accounts, or general
intangibles.

(34) “Incidental damages” resulting from breach of contract:
(A) means compensation for any commercially reasonable charges, expenses, or

commissions reasonably incurred by an aggrieved party with respect to:
(i) inspection, receipt, transmission, transportation, care, or custody of

identified copies or information that is the subject of the breach;
(ii) stopping delivery, shipment, or transmission;
(iii) effecting cover or retransfer of copies or information after the breach;
(iv) other efforts after the breach to minimize or avoid loss resulting from the

breach; and
(v) matters otherwise incident to the breach; and

(B) does not include consequential damages or direct damages.
(35)  “Information” means data, text, images, sounds, mask works, or computer

programs, including collections and compilations of them.
(36)  “Information processing system” means an electronic system for creating,
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generating, sending, receiving, storing, displaying, or processing information.
(37)  “Informational content” means information that is intended to be communicated

to or perceived by an individual in the ordinary use of the information, or the equivalent of that
information.

(38)  “Informational rights” include all rights in information created under laws
governing patents, copyrights, mask works, trade secrets, trademarks, publicity rights, or any
other law that gives a person, independently of contract, a right to control or preclude another
person’s use of or access to the information on the basis of the rights holder’s interest in the
information.

(39)  “Insurance services transaction” means an agreement between an insurer and an
insured which provides for, or a transaction that is, or entails access to, use, transfer, clearance,
settlement, or processing of:

(A) an insurance policy, contract, or certificate; or
(B) a right to payment under an insurance policy, contract, or certificate.

(40)  “Knowledge”, with respect to a fact, means actual knowledge of the fact.
(41)  “License” means a contract that authorizes access to, or use, distribution,

performance, modification, or reproduction of, information or informational rights, but expressly
limits the access or uses authorized or expressly grants fewer than all rights in the information,
whether or not the transferee has title to a licensed copy.  The term includes an access contract, a
lease of a computer program, and a consignment of a copy.  The term does not include a
reservation or creation of a security interest to the extent the interest is governed by [Article 9 of
the Uniform Commercial Code].

(42)  “Licensee” means a person entitled by agreement to acquire or exercise rights in,
or to have access to or use of, computer information under an agreement to which this [Act]
applies.  A licensor is not a licensee with respect to rights reserved to it under the agreement.

(43)  “Licensor” means a person obligated by agreement to transfer or create rights in,
or to give access to or use of, computer information or informational rights in it under an
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agreement to which this [Act] applies.  Between the provider of access and a provider of the
informational content to be accessed, the provider of content is the licensor.  In an exchange of
information or informational rights, each party is a licensor with respect to the information,
informational rights, or access it gives.

(44)  “Mass-market license” means a standard form used in a mass-market
transaction.

(45)  “Mass-market transaction” means a transaction that is:
(A) a consumer contract; or
(B) any other transaction with an end-user licensee if:

(i) the transaction is for information or informational rights directed to the
general public as a whole, including consumers, under substantially the same terms for the same
information;

(ii) the licensee acquires the information or informational rights in a retail
transaction under terms and in a quantity consistent with an ordinary transaction in a retail
market; and

(iii) the transaction is not:
(I) a contract for redistribution or for public performance or public display

of a copyrighted work;
(II) a transaction in which the information is customized or otherwise

specially prepared by the licensor for the licensee, other than minor customization using a
capability of the information intended for that purpose;

(III) a site license; or
(IV) an access contract.

(46)  “Merchant” means a person:
(A) that deals in information or informational rights of the kind involved in the

transaction;
(B) that by the person’s occupation holds itself out as having knowledge or skill



12

peculiar to the relevant aspect of the business practices or information involved in the
transaction; or

(C) to which the knowledge or skill peculiar to the practices or information
involved in the transaction may be attributed by the person’s employment of an agent or broker
or other intermediary that by its occupation holds itself out as having the knowledge or skill.

(47)  “Nonexclusive license” means a license that does not preclude the licensor from
transferring to other licensees the same information, informational rights, or contractual rights
within the same scope.  The term includes a consignment of a copy.

(48)  “Notice” of a fact means knowledge of the fact, receipt of notification of the
fact, or reason to know the fact exists.

(49)  “Notify”, or “give notice”, means to take such steps as may be reasonably
required to inform the other person in the ordinary course, whether or not the other person
actually comes to know of it.

(50)  “Party” means a person that engages in a transaction or makes an  agreement
under this [Act].

(51)  “Person” means an individual, corporation, business trust, estate, trust,
partnership, limited liability company, association, joint venture, governmental subdivision,
instrumentality, or agency, public corporation, or any other legal or commercial entity.

(52)  “Published informational content” means informational content prepared for or
made available to recipients generally, or to a class of recipients, in substantially the same form. 
The term does not include informational content that is:

(A) customized for a particular recipient by one or more individuals acting as or
on behalf of the licensor, using judgment or expertise; or

(B) provided in a special relationship of reliance between the provider and the
recipient.

(53)  “Receipt” means:
(A) with respect to a copy, taking delivery; or
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(B) with respect to a notice:
(i) coming to a person’s attention; or
(ii) being delivered to and available at a location or system designated by

agreement for that purpose or, in the absence of an agreed location or system:
(I) being delivered at the person’s residence, or the person’s place of

business through which the contract was made, or at any other place held out by the person as a
place for receipt of communications of the kind; or

(II) in the case of an electronic notice, coming into existence in an
information processing system or at an address in that system in a form capable of being
processed by or perceived from a system of that type by a recipient, if the recipient uses, or
otherwise has designated or holds out, that place or system for receipt of notices of the kind to be
given and the sender does not know that the notice cannot be accessed from that place.

(54)  “Receive” means to take receipt.
(55)  “Record” means information that is inscribed on a tangible medium or that is

stored in an electronic or other medium and is retrievable in perceivable form.
(56)  “Release” means an agreement by a party not to object to, or exercise any rights

or pursue any remedies to limit, the use of information or informational rights which agreement
does not require an affirmative act by the party to enable or support the other party’s use of the
information or informational rights.  The term includes a waiver of informational rights.

(57)  “Return”, with respect to a record containing contractual terms that were
rejected, refers only to the computer information and means:

(A) in the case of a licensee that rejects a record regarding a single information
product transferred for a single contract fee, a right to reimbursement of the contract fee paid
from the person to which it was paid or from another person that offers to reimburse that fee, on:

(i) submission of proof of purchase; and
(ii) proper redelivery of the computer information and all copies within a

reasonable time after initial delivery of the information to the licensee;
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(B) in the case of a licensee that rejects a record regarding an information product
provided as part of multiple information products integrated into and transferred as a bundled
whole but retaining their separate identity:

(i) a right to reimbursement of any portion of the aggregate contract fee
identified by the licensor in the initial transaction as charged to the licensee for all bundled
information products which was actually paid, on:

(I) rejection of the record before or during the initial use of the bundled
product;

(II) proper redelivery of all computer information products in the bundled
whole and all copies of them within a reasonable time after initial delivery of the information to
the licensee; and

(III) submission of proof of purchase; or
(ii) a right to reimbursement of any separate contract fee identified by the

licensor in the initial transaction as charged to the licensee for the separate information product to
which the rejected record applies, on:

(I) submission of proof of purchase; and
(II) proper redelivery of that computer information product and all copies

within a reasonable time after initial delivery of the information to the licensee; or
(C) in the case of a licensor that rejects a record proposed by the licensee, a right

to proper redelivery of the computer information and all copies from the licensee, to stop delivery
or access to the information by the licensee, and to reimbursement from the licensee of amounts
paid by the licensor with respect to the rejected record, on reimbursement to the licensee of
contract fees that it paid with respect to the rejected record, subject to recoupment and setoff.

(58)  “Scope” means the terms of a license describing the:
(A) licensed copies, information, or informational rights involved;
(B) use or access authorized, prohibited, or controlled;
(C) geographic area, market, or location; or
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(D) duration of the license.
(59)  “Seasonable”, with respect to an act, means taken within the time agreed or, if

no time is agreed, within a reasonable time.
(60)  “Send” means, with any costs provided for and properly addressed or directed as

reasonable under the circumstances or as otherwise agreed, to deposit a record in the mail or with
a commercially reasonable carrier, to deliver a record for transmission to or re-creation in another
location or information processing system, or to take the steps necessary to initiate transmission
to or re-creation of a record in another location or information processing system.  In addition,
with respect to an electronic message, the message must be in a form capable of being processed
by or perceived from a system of the type the recipient uses or otherwise has designated or held
out as a place for the receipt of communications of the kind sent.  Receipt within the time in
which it would have arrived if properly sent, has the effect of a proper sending.

(61)  “Standard form” means a record or a group of related records containing terms
prepared for repeated use in transactions and so used in a transaction in which there was no
negotiated change of terms by individuals except to set the price, quantity, method of payment,
selection among standard options, or time or method of delivery.

(62)  “State” means a State of the United States, the District of Columbia, Puerto
Rico, the United States Virgin Islands, or any territory or insular possession subject to the
jurisdiction of the United States.

(63)  “Term”, with respect to an agreement, means that portion of the agreement
which relates to a particular matter.

(64)  “Termination” means the ending of a contract by a party pursuant to a power
created by agreement or  law otherwise than because of breach of contract.

(65)  “Transfer”:
(A) with respect to a contractual interest, includes an assignment of the contract,

but does not include an agreement merely to perform a contractual obligation or to exercise
contractual rights through a delegate or sublicensee; and



16

(B) with respect to computer information, includes a sale, license, or lease of a
copy of the computer information and a license or assignment of informational rights in
computer information.

(66)  “Usage of trade” means any practice or method of dealing that has such
regularity of observance in a place, vocation, or trade as to justify an expectation that it will be
observed with respect to the transaction in question.

(b) [Definitions incorporated from Uniform Commercial Code.]  The following
definitions in [the Uniform Commercial Code (1998 Official Text)]  apply to this [Act]:

(1)  “Burden of establishing” [Section 1-201]
(2)  “Document of title” [Section 1-201].
(3)  “Financial asset” [Section 8-102(a)(9)].
(4)  “Funds transfer” [Section 4A-104].
(5) “Identification” to the contract [Section 2-501].
(6)  “Instrument” [Section 9-105(i) (1995 Official Text) or 9-102(a)(47) (1998

Official Text)].
(7)  “Investment property” [Section 9-115(f) (1995 Official Text) or 9-102(a)(49)

(1998 Official Text)].
(8)  “Item” [Section 4-104].
(9)  “Letter of credit” [Section 5-102].
(10)  “Payment order” [Section 4A-103].
(11)  “Sale” [Section 2-106].

Legislative note:  If your State’s definition differs from the 1998 Official Text, include thedefinition from the Official Text in subsection (a).
Comment

1.  “Access contract.”  An access contract is an agreement that authorizes access to, orobtaining information from, an electronic facility, including a computer or Internet site, or thatallows an equivalent form of access.  The term does not include contracts that merely grant aright to enter a building or other physical location that contains information, or the mere purchaseof a television, radio, or similar goods that merely create technological ability to accessinformation.  
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An “access contract” is typified by “on-line” services. It also includes contracts for remotedata processing, remote access to applications software or data stored on a third party computer,third party e-mail systems, and contracts for automatic updating from a remote facility to adatabase held by the licensee.  The term does not cover interactions among computer programswithin a person’s own system – the access must be to another person’s system or data.  Thus, if alicensee of a spreadsheet program uses it to interact with the licensee’s computers and data on thelicensee’s own network, that arrangement is not an access contract.  However, a person canprovide the equivalent of access, and thereby create an access contract, even though theinformation is only used on the licensee’s system, such as where an on-line data provider electsto provide access to data in part by allowing its database to be loaded into the computer of aclient.  This performance retains all characteristics of an access contract and is within thedefinition.  The same is true if a database loaded into the user’s system is intermittently updatedwith data from remote systems.  On the other hand, if a software publisher downloads licensedsoftware into a licensee’s system, the continuing right to use the software after it is downloadedis not an access contract.An access provider may, or may not, provide contractual rights in the information accessed. Some transactions entail a three-party framework: in addition to the customer, one licensorprovides access, while another (the content provider) licenses the information.  This transactioninvolves two and, in some cases, three contracts. The first is between the content provider andthe access provider.  The second is between the access provider and the end user.  The thirdarises if the content provider contracts directly with the end user; that too is an access contract. The contracts are independent of each other.ATM cards, “smart cards,” home banking products, and the like enable a customer to obtaininformation from an information processing system maintained by a financial institution, andwould therefore reflect “access contracts” were they not excluded by section 103(d)(1) as a“financial services transaction” (excludes “related identifying, verifying, access-enabling,authorizing or monitoring information”).  The parties may otherwise agree to use the contractformation provisions of this Act to enter into the initial customer relationship and thereafter toobtain an ATM card, smart card, or home banking software.  They may further agree that thelicensing aspects of their relationship will be governed by this Act. If so, the agreement is an“access contract.” The agreement does not subject any transaction effected through use of anATM card or home banking product to this Act, or alter the rules that would otherwise apply tosuch transaction.
2.  “Agreement”.  This definition derives from Uniform Commercial Code § 1-201(3) (1998Official Text). The term includes full recognition of usage of trade, course of dealing, course ofperformance and the surrounding circumstances as effective parts of an agreement.  The meaningof the agreement is determined by the language the parties use and their actions, interpreted in thelight of commercial practice and other surrounding circumstances.  See Section 116(c); Section301 (parol evidence rule). Whether an agreement has legal effect is determined by this Act orother applicable law.  Section 117(b).
3.  “Attribution procedure.” An “attribution procedure” is a procedure used to identify theperson who sent an electronic message or to verify the integrity of its content.  In general, anattribution procedure has substantive effect only if it was agreed to or adopted by the parties orestablished by applicable law.  Agreement to or adoption of a procedure may occur directlybetween the two parties or through a third party.  For example, the operator of a system thatincludes information provided by third parties may arrange with database providers andcustomers for use of a particular attribution procedure.  Those arrangements establish anattribution procedure between the customers and the database providers.  An attributionprocedure may also be established by two parties in the expectation that a third party may rely onit.  For example, a digital signature may be issued to an individual pursuant to an agreementbetween the issuer and the individual, but then accepted or relied on by another party in a
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separate transaction.  Use of the signature is an attribution procedure in that transaction. Similarly, a group of member companies may establish attribution procedures intended to bindmembers in dealing with one another.  Such arrangements are attribution procedures under thisAct.  The substantive provisions on attribution are in Sections 108, 212 and 213.
 4.  “Authenticate.”  This term replaces “signature” and “signed.” A similar change interminology is made in Uniform Commercial Code Article 9 (1998 Official Text).  In this Act,the term “sign” has the meaning used in Uniform Commercial Code § 1-201 (1998 OfficialText), except that it is not limited to authenticating a writing.  The definition is technologicallyneutral.  This makes clear that qualifying electronic systems fulfill former paper-basedrequirements.  This is consistent with the policies of the federal Electronic Signatures in Globaland National Commerce Act that preclude discrimination against electronic records andsignatures solely because they are electronic in character.Any “signature” under other law is an authentication under this Act.  In addition,authentication includes qualifying use of any identifier, such as a personal identification number(PIN) or a typed or otherwise signed name. It can include actions or sounds such as encryption,voice and biological identification, and other technologically enabled acts if done with properintent.  See Parma Tile Mosaic & Marble Co. v. Short, 87 N.Y.2d 524, 663 N.E.2d 633 (N.Y.1996) (intent requirement not met).  There is no requirement under this Act that the authenticatedrecord be retained by a party, but that requirement may exist under other law. An authentication may be on, logically associated with, or linked to the record. With digitaltechnology, the analogy between signing a record electronically and signing a paper is notprecise. “Logically associated” makes it clear that the association between an authentication anda record need not be physical in nature. However, the association must support the inference thatthe authenticating party intends to adopt or accept the associated or referenced record. “Referring to” or “linked to” captures the traditional concept of incorporating a record or term byreference, as well as use of an electronic connection, such as an Internet hyperlink.An “authentication” may express various intended effects. What effects are intended aredetermined by the context and objective indicia associated with that context.  

 5.  “Automated transaction.”  This term refers to contracts formed automatically and whichare effective even though one or both parties operates through an electronic agent instead of ahuman being (an individual).  The term is not inconsistent with a system in which, when anaspect of the transaction appears irregular, or when a message or transaction fails automatedsystem edits, repair or review by an employee occurs. The transaction qualifies as an automatedtransaction if such review does not occur in the ordinary course when no system problems existand there was no review in the particular case by an employee authorized to act on behalf of theemployer in the particular case.
6.  “Cancellation.”  This definition follows Uniform Commercial Code § 2-106(4) (1998Official Text); no substantive change is intended by language variations.  Cancellation is aremedy for breach. The effect of cancellation is stated in Section 802. 7.  “Computer.”  The definition of “computer” draws on definitions in federal and statecriminal law, tax law and other resources.  The term does not include a traditional television set,radio or toaster even though such goods may contain a microprocessor.  It might include newgenerations of machines that combine computation, word processing, Internet access, andtraditional broadcast reception.  The definition should be applied by the courts with commonsense.  In various states, unauthorized access to a computer is a crime, but while the definition ofcomputer in those statutes is broad, courts exercise common sense in applying the definition, anapproach that should also be true here.  Thus, while an automobile might contain a computer orseveral computers, the automobile is not itself a computer.  A microwave oven with timingoperations controlled by software is not a computer, but ordinary goods enhanced by software. 
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On the other hand, a desktop computer that receives telephone calls, music, television images, orfax messages is still a computer.   8.  “Computer information.”  This term covers information that is in electronic form andthat is obtained from, accessible with, or usable by, a computer; it includes the information, thecopy of it (e.g., a diskette containing the information), and its documentation (including non-electronic documentation).  As defined, “electronic” includes digital information or informationin another form having similar capabilities. This covers analog and future computationaltechnologies, eliminating the possibility that the Act might be limited to current technology.  Theterm does not include information merely because it could be scanned or entered into a computer;it is limited to electronic information in a form capable of being directly processed in a computer. “Computer information” does not generally include printed information or information in othernon-electronic formats.
9.  “Computer information transaction.”  This term helps to define the scope of this Act. Section 103.  It requires an agreement involving computer information.  The term includestransfers (e.g., licenses, assignments, or sales of copies) of computer programs or multimediaproducts, software and multimedia development contracts, access contracts, and contracts toobtain information for use in a program, access contract, or multimedia product.  However, themere fact that parties agree to communicate in digital form does not bring a transaction withinthis definition, nor does a decision by one party to use computer information when the contractdoes not require this. This definition focuses on the essence or basic nature of the transaction.  Thus, anagreement to use e-mail to communicate about a contract for the shipment of petroleum or to filean application in digital form does not bring the transaction within this definition.  A contract foran airline ticket is not a computer information transaction simply because the ticket is in digitalform.  The subject matter of that agreement is not the computer information, but the service - airtransportation.  Similarly, this term does not cover professional services or alter standards ofprofessional conduct, such as services rendered by a member of a regulated profession like adoctor or a lawyer. Merely because such professional services are rendered using computerinformation or the product is delivered in the form of computer information does not convertthese professional services to a computer information transaction.  See Comments to Section103. Standards of professional behavior involving interaction with individual clients governprofessional services, such as the giving of legal advice or the performance of an operation, andthe standards are not affected by this Act.  On the other hand, the term does include an agreementto develop a computer program, even if the person developing the program is also a member of aregulated profession.A transaction is not for the “creation” of computer information in the sense intended here ifthe contracted-for activities are merely secretarial, ministerial, or clerical in nature.  Thecomputer information must be created (i.e., produced or developed) through some business,professional, artistic, imaginative, or similar effort.  Of course, a transaction that otherwisequalifies and that occurs with respect to information already in the form of computer informationis within the definition regardless of how the information was put into that form.
10.  “Computer program.”  The first sentence follows copyright law. 17 U.S.C. § 101(1998).  The second sentence distinguishes between computer programs as operating instructionscommunicated to a computer and “informational content” communicated to human beings.  Thisdistinction parallels that used in discussions of formal programming languages between syntax(grammar) and semantics (meaning). As used in this Act, “computer program” refers tofunctional and operating aspects of a digital or similar system, whereas “informational content”refers to material that communicates to a person.  In resolving an issue that turns on thisdistinction, the test lies in whether the issue concerns operations (program) or communicatedcontent (informational content).  The definition pertains solely to contract law issues.  It does not
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relate to the copyright law issue of distinguishing between a process and copyrightableexpression.  It is more like that in copyright law between a computer program as a “literarywork” (code) and output as an “audiovisual work” (images, sounds).  In copyright, thatdistinction relates to property rights and infringement issues.  In this Act, the distinction relates tocontract law issues such as liability risk and performance obligations.
11.  “Consequential damages.” This definition is from Uniform Commercial Code § 2-715(2)(1998 Official Text).  Except for the clarification regarding “direct damages” and“incidental damages,” no change is intended.   For example, while the definition does notspecifically exclude losses that could be avoided by mitigation through cover or otherwise, a dutyto mitigate exists under Section 807.  A party can recover compensation only for losses that itcould not reasonably have avoided.  Of course, the idea of avoidance through reasonable stepssuch as cover or otherwise must be assessed with due regard to how damages are beingmeasured.  For example, if recovery is based on a formula related to lost volume, the damagesmeasure itself assumes that engaging in another transaction is not a substitute for the losttransaction and, thus, mitigation through a replacement transaction is not relevant. See discussionof substitute transactions in Sections 808 and 809. Consequential damages do not include “direct” or “incidental” damages.  Consequential lossincludes loss of anticipated benefits as a result of not being able to exploit or rely on the expectedcontractual performance, such as lost profits of the injured party, lost third-party royalties thatwould have accrued from a licensee’s proper performance, and lost income from wrongful gainsrealized by another party from misuse of confidential information. Consequential damages alsoinclude damage to reputation, loss of privacy, lost value of a trade secret from wrongfuldisclosure or use, and losses or damage to data or property caused by a breach.Except as provided in Section 807 or as limited by agreement, consequential damages may berecovered by either party.  The losses must be an ordinary and predictable result of the breachand must have been foreseeable. For purposes of damages computation, the term “reason toknow” should be interpreted in a manner consistent with cases under Uniform Commercial CodeArticle 2.  For an injured party to recover for economic losses resulting from its specialcircumstances, the party in breach must have had notice of those circumstances at the time ofcontracting.  In contrast, losses from ordinary, general requirements can often be presumed tohave been within the contemplation of the other party.  To be foreseeable, the losses must notresult from atypical risk taking by the aggrieved party, such as in a failure reasonably to maintainback-up systems for retrieval of data.Damage to other property (i.e., not the property that is the subject of the contract itself) maybe consequential damage.  If injury follows use of a computer program without discovery of adefect causing the damage, the question of “proximate” cause includes whether it was reasonablefor the injured party to use the information without inspection that would have revealed thedefect.  Proximate causation may not exist where damages result from misuse or from a use thatviolates clear warnings against the particular type of use.
12.  “Conspicuous.”  This definition follows Uniform Commercial Code § 1-201(10) (1998Official Text), but is updated for electronic commerce.  Whether a term is conspicuous isdetermined by the court. Section 117. The definition of “conspicuous” does not changerequirements of other law that specify the content, timing or location of disclosures or warnings. If such requirements exist, they govern. Sections 104 and 116.  Section 104 specifically providesthat a standard of conspicuousness in an applicable consumer protection law applies with respectto that law.In contexts governed by this Act, a term is conspicuous if it is so positioned or presented thatthe attention of an ordinary person reasonably ought to have been called to it.  Conspicuous termsare often contained in a record, but the concept includes oral or automated voice presentationsthat meet the standard.  For electronic records, whether a term is conspicuous is gauged by thecondition of the message as it would be received or first viewed by a person using a system that
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the parties adopted for such records, a system that the sender knows the recipient is using or, inthe absence of the foregoing, an ordinary system or method of receiving or reviewing suchmessages.  For an electronic agent, presentation of the term must be capable of invoking aresponse from a reasonably configured electronic agent.As in Uniform Commercial Code Section 1-201(10) (1998 Official Text), this Act describesseveral methods of making a term conspicuous. The illustrations are not exclusive.  For casesoutside their terms, the general standard governs.The definition adapts the U.C.C. standard to cover electronic commerce.  Paragraph (A)(ii)contemplates setting off a term or label by symbols so that conspicuous formatting can bereliably transferred electronically (font size, color and other attributes might not always betransferable). Paragraph (A)(iii) deals with hyperlinks and related Internet technologies.  Itcontemplates a case in which a computer screen displays an image or term or a summary orreference to it, and the party using the screen, by taking an action with reference to it, is promptlytransferred to a different display or location wherein the contract term is available.  To beconspicuous, the image, term, summary or reference must be prominent and its use must readilyenable review of the actual term.  The access must be from the display and not require takingother actions such as a telephone call or driving to a store.  When the term is accessed, it must bereadily reviewable. The fact that an entire contract is prominently referenced does notautomatically mean that a particular term in it is conspicuous. Paragraph (B) is independent of paragraph (A).  It recognizes a procedure by which, withouttaking action with respect to the term or reference, the party cannot proceed.  Thus, a screen thatstates: “There are no warranties of accuracy with respect to the information” in a manner thatprecludes the user from proceeding without assenting to or rejecting this term, suffices.
13.  “Consumer” and “consumer contract.”  A “consumer” is an individual (human being)who obtains information primarily for personal, household, or family purposes.  Whether anindividual is a consumer with reference to a transaction is determined at the time of contractingand in light of the then-intended use of the information.  For computer information, manycontracts for personal use are not consumer contracts (e.g., stock broker personally usingsoftware to monitor client investments).  The definition distinguishes profit-making,professional, or business use, from non-business or family use.  Only when the contract isprimarily for the latter is there a consumer contract.  A license of software distributed for generalpersonal use and acquired solely for tracking household finances is a consumer contract, but atransaction acquiring software for use in an investment management business is not a consumertransaction.  The profit-making standard is followed in other areas of law.  See, e.g., Thoms v.Sundance Properties, 726 F.2d 1417 (9th Cir. 1984); In re Booth, 858 F.2d 1051 (5th Cir. 1988);In re Circle Five, Inc., 75 B.R. 686 (Bankr. D. Idaho 1987); Truth in Lending Act, 15 U.S.C. §1603 (excludes extensions of credit “primarily for business, commercial, or agriculturalpurposes”).  A purpose stated in the agreement ordinarily determines the purpose of thetransaction for purposes of this definition.
14.  “Contract.”  This definition is from Uniform Commercial Code § 1-201(11) (1998Official Text).
15.  “Contract fee.”  This term includes any monetary payment under a contract, includingroyalties. It does not include other forms of consideration exchanged in a transaction or theirvalue.
16.  “Contractual use term.”  This term includes any enforceable contractual term thatdefines or limits access to, use or disclosure of information or informational rights.  Use termsordinarily relate only to the copies and information provided under the contract or copies made ofthem.  Unless otherwise agreed, a contractual use term does not govern the same informationlawfully obtained from other sources.  For this definition, the use restriction must come from a
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contract and not simply from regulatory or property law.  The term must be enforceable to bewithin the definition.  Thus, if trade secret law bars enforcement of a particular term, that term isnot a contractual use term under this Act to the extent it is unenforceable.Terms establishing the scope of a license are contractual use terms. Under intellectualproperty law, however, with respect to determining whether an infringement occurs, not allcontract terms are equal.  See Sun Microsystems v. Microsoft Corp., 188 F.3d 1115 (9th Cir.1999).  This Act does not alter the distinction with reference to infringement claims.  In contractlaw, however, breach of any contractual use term breaches the contract.  Whether there is also aright of action for infringement is determined by other law.
17.  “Copy.”  This term refers to the medium containing the information.  The medium canbe tangible or electronic.  The time during which information is fixed on the medium can betemporary if this fulfills the required performance.  The copyright law question of when a copyoccurs within computer memory or in a transient image does not relate to contract law issues andis not dealt with in this Act.  Stenograph L.L.C. v. Bossard Assoc., Inc., 46 U.S.P.Q.2d 1936(D.C. Cir. 1998); MAI Systems Corp. v. Peak Computer, Inc., 991 F.2d 511 (9th Cir. 1993).
18.  “Course of dealing.”  This term is from Uniform Commercial Code § 1-205 (1998Official Text).   It refers to a sequence of conduct between the parties prior to the agreement atissue.
19.  “Course of performance.”  This term is from Uniform Commercial Code § 2-208 (1998Official Text).  It refers to conduct during performance of the agreement; conduct prior to theagreement may be a “course of dealing”.  Both terms are part of the commercial approach in thisAct to interpreting contracts in a practical manner.  The parties know best what their agreementmeant; their conduct is often the best indication of that meaning.  A course of performance isrelevant to determine the meaning of the agreement. Uniform Commercial Code § 1-205,comment 2 (1998 Official Text).
20.  “Delivery.”  Delivery can occur by transfer of possession of a tangible copy or byelectronic transfer.  In electronic delivery, a copy of information may not move from one locationto another, but delivery involves copying the information into another location or making itavailable in a system shared or accessible by the recipient.  There are many ways to transferpossession or control.  For example, in an electronic delivery, a transfer of possession or controloccurs when information comes into existence in an information processing system or at anaddress in a form capable of being processed by or perceived from a system of that type if therecipient uses, or otherwise has designated or holds out, that place or system for receipt of copiesof the kind.  
21.  “Direct damages.” Direct damages are compensation for losses associated with thevalue of the contracted for performance itself as contrasted to loss of a benefit expected from useof the performance or its results.  Direct damages are measured by Sections 808(b) and 809(a). They are capped by the contracted-for price or market value for the performance as appropriate. This Act rejects cases that treat as direct damages losses that relate to anticipated benefits fromuse such as Chatlos Systems, Inc. v. National Cash Register Corp., 670 F.2d 1304 (3d Cir. 1982),cert. dism., National Cash Register Corp. v. Chatlos Systems, Inc., 457 U.S. 1112 (1982).  Thoseare consequential damages.  Thus, if a computer program is purchased for $1,000 and, ifmerchantable, would yield profits or cost-savings in business of $10,000, but it is totallydefective, “direct” damages are $1,000.  If recoverable, the lost profits or expected cost-savingsare consequential damages. 
22.  “Electronic.” This term is technology neutral, and encompasses forms of information-processing technology that may be developed in the future. 
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23.  “Electronic agent.” This term refers to an automated means for making or performingcontracts. The agent must act independently in a manner relevant to creating or performing acontract.  Mere use of a telephone or e-mail system is not use of an electronic agent.  Theautomated system must have been selected, programmed or otherwise intentionally used for thatpurpose by the person that is bound by its operations.  The legal relationship between the personand the electronic agent is not equivalent to common law agency since the “agent” is not ahuman.   However, parties that use electronic agents are ordinarily bound by the results of theiroperations.
24.  “Electronic Message.” A message is distinguished from a “record” by the fact that amessage is intended for communication to another person or an electronic agent. Communication of a message may be by copying it into another location or making it available ina system shared by or accessible to the recipient.  In effect, it is stored or generated for purposesof communicating to another. 
25.  “Financial accommodation contract.”  A financial accommodation contract is 1) a loanin whole or in part to acquire computer information or 2) a lease of a copy of software or othercomputer information.  The recipient of the accommodation is the licensee.  If a finance contractcreates or provides for a security interest governed by Article 9 of the Uniform CommercialCode, the contract is not a “financial accommodation contract”; the interest is governed byUniform Commercial Code Article 9 and not this Act.  An agreement in which royalties for useare paid periodically is not a financial accommodation contract, but simply a royalty-bearinglicense (or assignment). 
26.  “Financial services transaction.”  This term includes a variety of financial systemactivities and transactions that are excluded from this Act under section 103(d). Many aregoverned by federal law or by the Uniform Commercial Code. The phrase “monetary valuerepresented in electronic form” includes electronic currency.  The term “financial servicestransaction” does not include contracts to acquire software for use in banking or other financialservice activities even if the transactions that the software is used to process are financial servicestransactions that are excluded from the Act.  Section 103(d).  Nor does it apply to non-regulatedinformation services, such as a virtual mall, provided on the financial institution’s website.
27.  “Financier.”  A financier is a creditor or a lessor dealing with the licensee under afinancial accommodation contract.  The financier may have any of several relationships tolicensed computer information.  In one the financier obtains rights as a licensee for purposes oftransfer to the eventual licensee, which is the accommodated party.  This is like a finance leaseunder Uniform Commercial Code Article 2A, but the focus is licensed computer information,rather than leased goods.  A second kind of relationship arises where the party giving theaccommodation does not obtain rights in the license as against the licensor, but obtains acontractual right to prevent the licensee’s use of the information in the event of breach of thefinancial accommodation contract.The licensor in the underlying license is not a financier for purposes of this Act.  A licensormay obtain a security interest under Article 9 and would, with respect to that interest, have therights of a secured party under Article 9.
28.  “Good Faith.”  This definition adopts and expands on Uniform Commercial Code § 2-103(b) (1998 Official Text).  It rejects pure “honesty in fact” as the sole standard of good faith. However, good faith is not a negligence or reasonable care standard. “Observance of reasonablecommercial standards of fair dealing” is concerned with the fairness of the conduct rather thanthe care with which an act is performed. Both fair dealing and ordinary reasonable care arejudged in light of reasonable commercial standards, but those standards in each case are directed
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to different aspects of commercial conduct.While good faith in performance is an element of all contracts covered by this Act, theobligation of good faith does not override express contract terms or the right to enforce them. See Kham & Nate’s Shoes No. 2, Inc. v. First Bank of Whiting, 908 F.2d 1351 (7th Cir. 1990);Amoco Oil Co. v. Ervin, 908 P.2d 493 (Colo. 1995); Badgett v. Security State Bank, 116 Wn.2d563, 807 P.2d 356 (1991).  The primary application of the concept is that, when a party hasdiscretion under the contract, that discretion should be exercised in a good faith manner.  Davisv. Sears, Roebuck & Co., 873 F.2d 888 (6th Cir. 1989).  Good faith does not require that a partyact to benefit or avoid harm to the other at the cost of rights that it fairly has under the agreement.  29.  “Goods.”  This definition clarifies that computer information, including computerprograms, are not goods for purposes of this Act.  The definition does not alter the definition ofgoods in any consumer protection law.  Some but not all of the items or transactions treated asfinancial services transactions in this Act are also excluded from this definition of goods.  Noinference is intended that those not so excluded, such as payment orders or loans, are therebytreated as goods. 
30.  “Incidental damages.”  This term corresponds to Uniform Commercial Code Article 2(1998 Official Text).  Incidental damages are expenses incurred after breach. They include thecost of seeking or arranging for mitigation, but not the actual expenditure for the mitigation itself,which is covered in measuring direct or consequential damages.
31.  “Information.”  This term embraces a wide range of subject matter, but as used in thisAct it is limited to transactions within the scope of the Act. “Information” is not limited tosubject matter in which informational property rights exist.  It includes, for example, factual dataif subject to a contractual relationship.  As used here, “data” refers to facts whether or notorganized or interpreted.  “Mask work” is defined in federal law; it refers to a representationaltechnology used in creation of semiconductor products. 
32.  “Information processing system.”  This term includes computers and other informationprocessing systems.  The term is used primarily in reference to sending and receiving notices.
33.  “Informational content.”  This is information whose ordinary use involvescommunication of the information to a human being (individual).  It is information that humansread, see, hear and otherwise experience.  For example, if an electronic database includes imagesor text and a program enabling display of or access to them, the images are informational contentwhile the search program is not.  A Westlaw search program is not informational content, but thetext of the cases is.  The term applies even if the person creating the informational content doesnot intend to reveal it to others; this is because preparation involves an intent that the informationbe perceivable at least by its creator.  Informational content need not actually be communicated;it merely must be information that in ordinary use is communicated to individuals.  For example,stock quotes are informational content even if an investor uses an electronic agent to make ordersand never reads the actual quotes themselves.  However, the term does not include computerprogram instructions in object code that merely control interaction of a computer program withother programs or with a machine or device.
34.  “Informational rights.” This term includes “intellectual property” rights. It alsoincludes rights created under any law that gives a person a right to control use of informationindependent of contract, such as may be developing in privacy law. As in traditional intellectualproperty law, the rights need not be exclusive as to all other persons and all uses.  Other lawdetermines whether such rights exist; this Act does not modify those laws. The term does notinclude mere tort claims such as the right to sue for defamation.
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35.  “Insurance services transaction.” This term parallels that of “financial servicestransactions” with language changes to reflect the nature of insurance-related transactions. Itidentifies transactions that are subject to extensive regulation and separately developed law andexcludes them because they are regulated.  Section 103.  It refers to an agreement between theinsurer and insured relating to access to, use, transfer, clearance, settlement, or processing of thepolicy or contract, or payments or rights to payment under it.  As with financial servicestransactions, the term does not include contracts to acquire software, nor does it apply to non-regulated information services, such as a virtual mall, provided on the insurance institution’swebsite.
36.  “Knowledge.”  This term is from Uniform Commercial Code § 1-201(25) (1998 OfficialText).  It does not include constructive notice or any duty to inquire.
37.  “License.”  A license is an agreement the terms of which entail a limited or conditionaltransfer of information or a grant of limited or restricted contractual rights or permissions to useinformation.   A contract “right” is an affirmative commitment that a licensee may engage in aspecific use, while a contract “permission” means simply that the licensor will not object to theuse.  Either can be the basis of a license.  No specific formality of language is required.  Forpurposes of this Act, the term includes consignments of copies of information but does nototherwise alter the legal nature of a consignment.  The definition is solely for purposes of thisAct and does not alter treatment under other laws, such as tax law.A transaction is not a license merely because as a matter of law a transferor retainsinformational property rights that restrict the transferee’s ability to use the information.  The termthus does not include an unrestricted sale of a copy of a copyrighted work; an unrestricted saledoes not involve express contractual terms restricting use of the information.  Similarly, a“copyright notice” in a book that merely states the restrictions on use that remain after a first saleunder copyright law is not a license.  On the other hand, a software agreement whose termsexpressly govern use of the software is a license even if the agreement also gives the licenseeownership of the copy.  A license exists if a contract grants greater rights or privileges than afirst sale, if it restricts rights or privileges that might otherwise exist, or if it deals with otherissues of scope of use.  Whether a contract is a license does not depend on who has title to a copy.  Title to a copy isdistinct from questions about the extent to which use of information is controlled by contract. DSC v. Pulse Communications, Inc., 170 F.3d 1354 (Fed. Cir. 1999), cert. den. 528 U.S. 923(1999) indicates how the issues can be treated.  Restrictions in a license that are materiallyinconsistent with ownership of a delivered copy may result in the holder of the copy not being itsowner.Licenses are contracts.  Whether the terms of a license are enforceable is determined underthis Act and other applicable law, including copyright law.  The requirements for an enforceableagreement must be met.  The term does not include the myriad non-commercial, casual or otherexchanges of information that occur in normal political or social discourse, even if there may beincidental restrictions on use of the information because they do not involve a contractualrelationship or a computer information transaction.
38.  “Licensor” and “Licensee.” These definitions refer to the transferor and transferee inany contract covered by this Act, whether or not the contract is a license.  In situations whereeach party supplies computer information to the other, each is a licensor as to the information itprovides and a licensee as to the information it receives.  Between a provider of access in anaccess contract and its customer, the provider is the licensor.  Between the provider of access anda provider of the information to be accessed, the provider of the information is the licensor.
39.  “Mass-market license” and “mass-market transaction.”  The term “mass marketlicense” is new and the definition must be applied in light of its intended and limited function. 
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That function is to describe small dollar value, routine transactions involving information that isdirected to the general public when the transaction occurs in a retail market available to and usedby the general public.  The term includes all consumer contracts and also some transactionsbetween businesses if they are in a retail market. One purpose of the term is to avoid artificialdistinctions among business and consumer transferees in an ordinary retail market.  Mass-markettransactions do not include commercial transactions between businesses using ordinarycommercial methods, such as purchase orders, terms offered to businesses but not to consumers,or online and access systems focused on the business-business marketplace.A “mass-market” transaction is characterized by 1) the market in which the transactionoccurs, 2) the terms of the transaction, and 3) the type of information involved.  The market is aretail market where information is made available in pre-packaged form under generally similarterms to the general public as a whole and in which the general public, including consumers, is afrequent participant. “Retail market” has its standard dictionary meaning, which refers to sales(or other transfers) of commodities in small quantities primarily to consumers. The prototypicalretail context is a department store, grocery store, gas station, shopping center, or the like.  Itdoes not include contexts that center on business-business trade.  Retail locations are open to,and in fact attract, the general public as a whole.  The products are available to anyone whoenters the retail location and pays the standard retail price.  While retail merchants maketransactions with other businesses, the predominant type of transaction involves consumers.Transactions in a retail market involve small quantities, non-negotiated terms, and transfers toend users rather than transferees who plan to resell or re-license the product.  The phrase “in aquantity” is inherent in the idea of retail and emphasizes that the concept involves purchases ofsmall quantities. The computer information must be of a type aimed at the general public as a whole, includingconsumers.  This does not include information earmarked for a business or professional audienceand which is not ordinarily acquired by consumers, nor does it include information earmarked formembers of an organization or persons with a separate relationship to the information provider. For example, software provided to and usable only by members of an association or customers ofa particular institution, even if otherwise within this Act, are not mass-market transactions.  Indetermining when the term applies, courts should be guided by the purpose of the definitionwhich is to avoid artificial distinctions among business and consumer purchasers in an ordinaryretail market. The covered transactions do not include specialty information for business orprofessional uses, information for specially targeted limited audiences, information distributed innon-retail transactions, or professional use information.  The transactions involve computerinformation routinely acquired by consumers or that tend to appeal to a general public audienceas a whole, including consumers.  Generally, this is inconsistent with substantial customizationof the information for a particular end user.  Customization that is routine in mass markets or thatis done by the licensee after acquiring the information does not take the transaction outside theconcept of a mass-market transaction.The transaction must be with an end user.  An end user is a licensee that intends to use theinformation or informational rights in its own business or personal affairs.  An end user is notengaged in reselling, distributing, sublicensing, commercial public performances of theinformation, or otherwise making the information commercially available to third parties,directly or indirectly.All consumer transactions are mass-market.  For non-consumer transactions, subsection(B)(iii) expressly excludes several transactions commonly not associated with routine retailtransactions.  It excludes any transaction intended for redistribution of the information by furtherlicense, loan or sale, or for public performance of a copyrighted work.   Such transactions involveno attributes of a retail market.  For purposes of this Act, public performance or display does notinclude use by a library patron of software acquired by the library in the mass market.  In onlinecontracts, consumer contracts are mass-market transactions, but business to business transactionsare not.  Business acquisition of software through online access and other non-retail transactionsare outside of the definition.  This gives electronic commerce room to develop without regulation
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while preserving consumer interests.
40.  “Merchant.”  This definition is from Uniform Commercial Code § 2-104 (1998 OfficialText). The definition covers a person that holds itself out as experienced even if the person hasnot actually engaged in prior transactions of the type.  The term “merchant” has roots in the “lawmerchant” concept of an expert or  professional in business.  This status may be based onspecialized knowledge as to the information or general or specialized knowledge about businesspractices, or both.  Which type of knowledge is sufficient for merchant status is determined bythe nature of the issue to which the term applies.  In this Act, as relevant to business practices,“merchant” refers primarily to general knowledge of business practices in any field, rather than toexpertise in a specific field.  Section 401(a) and (e) and Section 403, however, require a morefocused expertise in the particular type of information. When a party employs an agent, merchant status does not always depend on the principal’sknowledge.  An organization is charged with the expertise of its employees.  Even persons suchas universities, for example, can come within the definition of merchant if they have regularpurchasing departments or personnel familiar with business practices.
41.  “Non-exclusive license.”  In a nonexclusive license, the licensor does not foreclose itselffrom making additional licenses involving the same subject matter and same general scope.  Anonexclusive license has been described as nothing more than a promise not to sue.  It  does notconvey property rights in the information to the licensee.
42.  “Notice.”  This definition is from Uniform Commercial Code § 1-201(25) (1998 OfficialText).  Notice exists when a person has knowledge or has received notification or has reason toknow of a fact.  When or if notice may cease to be effective is not governed by this Act, but byother law.
43.  “Notify” or “give notice.”  This definition is from Uniform Commercial Code § 1-201(26) (1998 Official Text).  This term is used when the essential event is the dispatch ofnotice, not its receipt.  If receipt is the relevant standard, that is stated in the statute.
44.  “Party.”  This definition is from Uniform Commercial Code § 1-201(29) (1998 OfficialText).  Reference to a “party” includes a person acting through an agent.
45.  “Person.”  This term refers to individuals (human beings) and to business or otherorganizations, whether or not treated in law as formal entities.  It is distinguished from thenarrower term, “individual,” which refers only to a natural human being, whether acting as arepresentative or on the individual’s own behalf.
46.  “Published informational content.”  This is the type of information most closelyassociated with free expression.  In previous technology, this type of information refers tonewspapers, books, phonorecords and the like (which are outside the scope of this Act).  To bewithin this definition, the information must be informational content, that is, intended tocommunicate to a human being.  Informational content is published content when created for ordistributed to a group of recipients as a whole in generally the same form.  The term includesinteractive content and content made publicly available in a database, even if only portions of itare used by individual recipients who, for example, may search the database using a computerprogram.  The information is still generally available; the end user selects from availableinformation.  That is like the reader of a newspaper who reads part, but not all, of the newspaper. The term also includes the informational product of automated systems that supply selectedportions of a larger database to individual licensees based on programmed parameters.Published informational content does not include content tailored by individuals (humanbeings) acting on behalf of the licensor to meet a specific recipient’s needs, nor does it apply to
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information provided in a special relationship of reliance.  The phrase “special relationship ofreliance” refers to transactions in which the provider knows that a particular licensee plans to relyon particular data provided by the licensor and that the licensee expects the licensor to tailor theinformation to the client’s specific business or personal needs.  That type of relationship arisesonly with respect to licensors who possess unique or specialized expertise or who are in a specialposition of confidence and trust with the particular licensee such that reliance is justified and thelicensor has a duty to act with care.  In a special relationship of reliance the information provideris specifically aware of and personally tailors information to the needs of the particular licenseeas an integral part of the provider’s primary business.  A reliance relationship does not arise forinformation made generally available to a group in standard form, even if those who receive theinformation subscribe to the service because they believe it is relevant to their commercial orpersonal needs.
47.  “Receive.”  This definition distinguishes between performances and notices.  As toperformances, it corresponds to Uniform Commercial Code § 2-103(1)(e) (1998 Official Text). With respect to notices, a notice is received when a message is delivered to a place designated orheld out by the recipient for such notices even if the place is controlled by a third party.  Arrivalat an appropriate private post office box is receipt even if the addressee does not remove or readthe message until later.  Similarly, arrival at an appropriate electronic mail address is receipt bythe addressee.  The definition is met by arrival at a location only if the person holds out thatlocation or system as a place for receiving notices of the kind.  Parties often require that notice beto a particular address or person.  If parties agree to send notice to a particular e-mail address,arrival at that location suffices; delivery to a different e-mail address does not.The message must be capable of being processed by an ordinary system of the type involved. This refers to the type of system in its general, reasonably expected configuration and not to anatypical configuration known or knowable only to the party operating the system. Whether themessage actually is processed is not relevant to receipt; similarly, a letter placed in a party’s postoffice box is received even if not opened. 
48.  “Record.”  A record must be in, or capable of being retrieved in, perceivable form. Electronic text recorded in a computer memory that could be printed or displayed from thatmemory constitutes a record.  Similarly, a tape recording of an oral conversation or a videotaping of actions could be a record.
49.  “Release.”  A release is a waiver or a nonexclusive permission not accompanied byother commercial attributes such as an ongoing obligation to pay or an obligation to provide themeans to make use of the information.  A release is a form of license.  The term is used in thisAct to identify transactions in which the sole purpose is to permit use and applies whereagreements of the type are often made on a less formal basis than a commercial license.  Somereleases are enforceable as “quasi-contracts.”  This Act does not change that law.
50.  “Return.”  In this Act, a “return” refers to acts that restore a party to its initial position ifthe party rejected contract terms in a record and, as a result, the transaction will not be carriedforward.  See sections 113, 208, and 209.  A return requires redelivery to the licensor or its agentof any computer information already delivered that would have been covered by the rejectedcontract.  When a licensee declines the contract, “return” entails reimbursement of any fees paidon re-delivery of all copies of the information and documentation.  The information anddocumentation must be redelivered in their original condition.  By consent of the licensor, thecopies can be destroyed in accordance with its instructions.  A right to a return under this Actapplies only to computer information and does not affect goods, such as a computer that containsthe software.Return is not a remedy for breach.  It is a right created by this Act or the agreement that arisesif a party refuses contract terms but had previously committed to, or actually paid the contract
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fee.  A right of return allows the party a meaningful opportunity to decide to accept or reject thecontract.  If a party accepts contract terms, there is no right to a return, but if the computerinformation is defective, the aggrieved party may have a right to refuse the product and recoverthe contract fee and any other appropriate damages as a remedy for breach.A return must be sought within a reasonable time.  What is a reasonable time depends on theterms of the agreement or, if the agreement is silent, the commercial context.  Section 117.A right to a return may arise in “bundled” information products (products that includeseparate information products transferred as a whole for a single fee).  Pricing in bundledtransactions is not based on summing the fees that would be required for each product in anunbundled setting; often, bundled products include information products provided for no or alesser charge, even though the information might have a different price in other transactions.  Insome cases, there is no fee attributable to any of the bundled information products included withother products, such as a computer.If separate bundled products are separately priced, a return is for the contract fee for theinformation product as to which the contract terms were rejected.  Otherwise, a return must be ofthe entire bundled product and reimbursement of the entire price, if any, attributed to that entireproduct.  For a return for a separately stated price to occur, the contract price for the item must beseparately stated in the sense that the agreement identified an amount for the particularinformation.  A court cannot unbundle products and estimate appropriate prices in what is often acomplex commercial arrangement premised on the economics of bundling multiple products.  Ifno price is attributed in the agreement to the bundled information products, a return does notrequire reimbursement of a fee since none has been charged.
51.  “Scope.”  This definition refers to contract terms that define the central elements of alicense that relate to aspects of use of the information.  Scope terms define the product.  Thesame computer information has entirely different commercial characteristics and value dependingon the scope of rights licensed.  See Sun Microsystems, Inc. v. Microsoft Corp., 188 F.3d 1115(9th Cir. 1999); Graham v. James, 144 F.3d 229 (2d Cir. 1998). A license that allows use of aword processing program in a single computer is not the same product as a license to make anddistribute copies of that word processing software throughout a region.  Neither license is thesame product as a license that transfers a copy but limits use to three days at home.  They are alldifferent even though the program and the copy may be exactly the same and the differences canonly be determined by reading the license.
53.  “Standard form.”  The definition refers to forms, not standard terms. A form consists ofrecord containing a group of terms prepared for frequent use as a contract.  The definition doesnot cover a tailored contract comprised of “terms” selected from multiple prior agreements.  Theform must have been actually used without negotiation other than of the terms noted in thedefinition.  If a standard form is offered but then negotiated or changed other than with respect tothose ordinarily tailored terms, the resulting record of the contract is not a standard form.“Negotiated” for purposes of this definition means actually bargained for or about, or pointed outwith an opportunity for meaningful bargaining, even if assented to without actual bargaining.
54.  “Term.”  This definition is from Uniform Commercial Code § 1-201(42) (1998 OfficialText).  The word refers to a discernible element of an agreement.  The word “clause” has thesame meaning.
55.  “Termination.”  This definition is from Uniform Commercial Code § 2-106 (1998Official Text). The effect of terminating a contract is discussed in Sections 616-618.
56.  “Transfer.”  This word, as used with respect to conveyances of contractual interests,refers to actual transfers of a contractual interest, as contrasted to agreements that merely employanother person to act on behalf of the transferor under a delegation or sublicense.  Some of these
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transfers might be described as an assignment of the contract. 
57.  “Usage of trade.”  This term is from Uniform Commercial Code § 1-205 (1998 OfficialText).  This Act treats usage of trade as a factor in determining the commercial meaning of theagreement.  The language of an agreement is interpreted as meaning what it may fairly beexpected to mean to parties involved in the particular commercial transaction in a given localityor in a given vocation or trade. A usage of trade must have the “regularity of observance”indicated in the text.  It is not required that a usage be “ancient or immemorial,” “universal” orthe like.  Full recognition is available for new uses and for uses currently observed by themajority of merchants, even though some do not.  There is room also for appropriate recognitionof usage agreed by merchants in trade codes. 
58. Subsection b refers to various provisions of the Uniform Commercial Code that defineadditional terms used in this Act. Unless otherwise expressly indicated, the reference is to theOfficial Text as of 1998.

[SUBPART B.  GENERAL SCOPE AND TERMS]
SECTION 103.  SCOPE; EXCLUSIONS.

(a) [Scope in general.]  This [Act] applies to computer information transactions.
(b) [Mixed transactions.] Except for subject matter excluded in subsection (d), if a

computer information transaction includes subject matter other than computer information or
subject matter excluded under subsection (d), the following rules apply:

(1) [Computer information and goods.] If a transaction includes computer
information and goods, this [Act] applies to the part of the transaction involving computer
information, informational rights in it, and creation or modification of it.  However, if a copy of a
computer program is contained in and sold or leased as part of goods, this [Act] applies to the
copy and the computer program only if:

(A) the goods are a computer or computer peripheral; or
(B) giving the buyer or lessee of the goods access to or use of the program is

ordinarily a material purpose of transactions in goods of the type sold or leased.
(2)  [Computer information and motion pictures.]  Subject to subsection (d)(3)(A),

if a transaction includes an agreement for creating, or for obtaining rights to create, computer
information and a motion picture, this [Act] does not apply to the agreement if the dominant
character of the agreement is to create or obtain rights to create a motion picture.  In all other
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such agreements, this [Act] does not apply to the part of the agreement that involves a motion
picture excluded under subsection (d)(3), but does apply to the computer information.

(3)  [All other cases.]  In all other cases, this [Act] applies to the entire transaction if
the computer information and informational rights, or access to them, is the primary subject
matter, but otherwise applies only to the part of the transaction involving computer information,
informational rights in it, and creation or modification of it.

(c)  [Article 9 governs.]  To the extent of a conflict between this [Act] and [Article 9 of
the Uniform Commercial Code], [Article 9] governs.

(d)  [Exclusions.]  This [Act] does not apply to:
(1) a financial services transaction;
(2) an insurance services transaction;
(3) an agreement to create, perform or perform in, include information in, acquire,

use, distribute, modify, reproduce, have access to, adapt, make available, transmit, license, or
display:

(A) a motion picture or audio or visual programming, other than in (i) a mass-
market transaction or (ii) a submission of an idea or information or release of informational
rights that may result in making a motion picture or similar information product; or

(B) a sound recording, musical work, or phonorecord as defined or used in Title
17 of the United States Code as of July 1, 1999, or an enhanced sound recording, other than in
the submission of an idea or information or release of informational rights that may result in the
creation of such material or a similar information product.

(4) a compulsory license;
(5) a contract of employment of an individual, other than an individual hired as an

independent contractor to create or modify computer information, unless the independent
contractor is a freelancer in the news reporting industry as that term is commonly understood in
that industry; 

(6)  a contract that does not require that information be furnished as computer
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information or a contract in which, under the agreement, the form of the information as computer
information is otherwise insignificant with respect to the primary subject matter of the part of the
transaction pertaining to the information;

(7) unless otherwise agreed between the parties in a record:
(A) telecommunications products or services provided pursuant to federal or state

tariffs; or
(B) telecommunications products or services provided pursuant to agreements

required or permitted to be filed by the service provider with a federal or state authority
regulating those services or under pricing subject to approval by a federal or state regulatory
authority; or

(8)  subject matter within the scope of [Article 3, 4, 4A, 5, [6,] 7, or 8 of the Uniform
Commercial Code].

(e)  [Definitions.]  In this section:
(1) “Audio or visual programming” means audio or visual programming that is

provided by broadcast, satellite, or cable, as defined or used in the Communications Act of 1934
and related regulations as they existed on July 1, 1999, or by similar methods of delivery.

(2) “Enhanced sound recording” means a separately identifiable product or service the
dominant character of which consists of recorded sounds, but which includes (i) statements or
instructions whose purpose is to allow or control the perception, reproduction, or communication
of those sounds or (ii) other information, as long as recorded sounds constitute the dominant
character of the product or service.

(3) “Motion picture” means:
(A) “motion picture” as defined in Title 17 of the United States Code as of July 1,

1999; or
(B) a separately identifiable product or service the dominant character of which

consists of a linear motion picture, but which includes (i) statements or instructions whose
purpose is to allow or control the perception, reproduction, or communication of the motion
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picture or (ii) other information, as long as the motion picture constitutes the dominant character
of the product or service.
Definitional Cross References:  Section 102: “Agreement”; “Consumer”; “Computer”;“Computer information”; “Computer information transaction”; “Consumer”; “Copy”;“Electronic”; “Financial services transaction”; “Good faith”; “Goods”; “Information”; “Insuranceservices transaction”; “License”; “Mass-market transaction”; “Party”.

Comment
1. General Structure.  This section states the scope of this Act. Subsection (a) states theaffirmative scope.  Subsections (b) and (c) establish rules for transactions where more than onesubject matter is involved and not all of the subject matter is within subsection (a).   Subsection(d) sets out exclusions from the Act.
2. Transactions in Computer Information.  This Act deals with contracts and not propertylaw.  It applies to computer information transactions. In a computer information transaction, thetransferee seeks the information and contractual rights to use it.   Unlike a buyer of goods, apurchaser (e.g., buyer, lessee, or licensee) of computer information has little interest in thediskette or tape that originally contained the information after that information has been loadedinto a computer, unless the information remains on that media and nowhere else.  Indeed, inonline transactions in computer information, there is often no tangible medium at all.The scope of this Act turns initially on the definition of “computer information transaction.”Section 102(11). “Computer information transactions” are agreements that deal with the creation,modification, access to, license, or distribution of computer information. Section 102(a)(11).“Computer information” is information in a form directly capable of being processed by, orobtained from, a computer and any copy, associated documentation, or packaging.  Section102(a)(10). As stated in subsections (b) and (c), if a transaction is a computer informationtransaction but also involves other subject matter, this Act ordinarily applies only to the aspectsof the transaction that involve “computer information.”This Act deals with a variety of transactions central to the information economy where thecontractual subject matter is computer information. However, the mere fact that communicationsabout a transaction, such as an application for a loan or employment, are sent or recorded indigital form does not place the transaction within this Act.   Thus, a contract for airplanetransportation is not a computer information transaction even though the ticket is in digital form. The subject matter is not computer information, but the service - transportation.  A contract tocreate and publish a print book does not become a computer information transaction simplybecause the author chooses or is required to deliver the work on a computer diskette.  Similarly,an insurance policy prepared in digital form is not a computer information transaction; it is acontract for insurance coverage the terms of which are evidenced in digital form.  A contract fora digital signature certificate is a contract for certification or identification services, not a contractwhose subject matter is the computer information.a. Contracts to Create or Develop Computer Information.  This Act applies tocontracts to develop, modify, or create software and other computer information, such as acomputer database.  Section 102(a)(11).  Except as excluded in subsection (d), the Act covers allsoftware development contracts, thus resolving conflicts in prior case law.   b. Computer Programs.  This Act applies to transactions involving distribution of, orgrant of a right to use, a computer program, whether they involve a license or an unrestricted saleof a copy of a program. Section 102(a)(11). The difference between a license and an unrestrictedsale, however, is relevant within the Act.  A license may involve either a more substantialretention of rights or a greater transfer of rights than an unrestricted sale of a copy.  While mostprovisions of this Act apply to all transactions within its scope, some are limited solely to
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licenses.  The coverage of each section is explicit in the section.c. Access and Internet Contracts.  This Act applies to access contracts. Section102(a)(1).  This includes Internet and similar systems for access to or use of computerinformation on a remote system.  It generally includes contracts under which data, text or imagesare provided to licensees by access to the provider’s system or location on Internet.d. Digital Multimedia Works.  This Act applies to agreements to create or distributemultimedia works. Section 102(a)(11).  Multimedia works are those that, through digitaltechnology, combine multiple forms of authorship and multiple types of information into anintegrated, often interactive work.  Interactivity is a characteristic of software-based products. Fora discussion of what is a multimedia work, see Copyright Office Circular (Multimedia Circular).e. Data Processing Contracts.  This Act covers contracts for data processing or dataanalysis of computer information.  Section 102(a)(1)(11)(41). 
3. Transactions Outside the Act.  The scope of this Act is limited by the affirmativedefinitions of “computer information” and “computer information transaction,” which excludeprint and various other forms of information distribution, and by the exclusions in subsection (d). As a result, the Act leaves unaffected all transactions in the traditional core businesses of non-digital information industries.  Whether a magazine, book or newspaper publisher cancontractually limit or expand rights of use of information by purchasers of copies and whatcontract liability arises for print works is outside this Act, as are the following:• Sales or leases of goods• Contracts for personal services (except computer information development andsupport agreements)• Casual  exchanges of information• Contracts where computer information is not required by the agreement• Employment contracts• Contracts where computer information is insignificant (de minimus) • Computers, televisions, VCR’s, DVD players, or similar goods• Financial services transactions• Insurance services transactions• Contracts for print books, magazines, or newspapers• Contracts for sound recordings and musical works • Contracts for regulated telecommunications services and products• Contracts for motion pictures, broadcast or cable programming (except as in Section103(b)(d))This Act applies to contracts and agreements regarding computer information.
4. Mixed Transactions.  A computer information transaction may involve computerinformation and other subject matter.  This presents a question of  whether all or any part of thetransaction is governed by this Act, common law, or an article of the Uniform Commercial Code. The circumstance that a contract is governed by more than one source of contract law is commonin modern commerce.  For example:• A contract to produce a motion picture is governed by the common law of services,common law relating to information, labor law, copyright law, and other regulatorylaw. • A contract to buy a toaster may be governed by Article 2, common law, consumerlaw, and various federal or state regulations.• A contract to develop a multimedia product may be governed by common law ofservices, of information contracts and of licensing, copyright law, and otherintellectual property law.Indeed, virtually all contracts of all types involve “mixed” law.  Thus, the issue is not whethermultiple sources of contract law apply, but to what extent this Act applies in lieu of other law. Subsections (b) and (c) address that question based on the issue presented, the type of
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transaction, and applicable commercial policies.a. Computer Information and U.C.C. Subject Matter.  If a transaction includescomputer information and subject matter governed by an article of the Uniform CommercialCode, in the absence of contrary agreement, the general rule is that the rules of the UniformCommercial Code apply to their subject matter and this Act applies to its subject matter.  Thatrule is stated in subsection (b)(1), subsection (c), and subsection (d)(8).  For example, undersubsection (d)(8), Uniform Commercial Code Article 8, and not this Act, deals with investmentsecurities, while Articles 4 and 4A, and not this Act, deal with payments, checks, and fundstransfers.  Under subsection (c), if there is a conflict between a provision of this Act and Article 9of the Uniform Commercial Code, Article 9 prevails.  This preserves uniformity in Article 9’sapplication across a wide variety of personal property financing transactions.b. Computer Information and Goods.  Some transactions include goods and computerinformation. “Goods” is defined for purposes of this Act in Section 102.  Generally, there is nooverlap between goods and computer information since computer information and informationalrights are not goods.  See, e.g., United States v. Stafford, 136 F.3d 1109 (7th Cir. 1998), cert. den.,Allison v. United States, 525 U.S. 849 (1998); Specht v. Netscape Communications Corp., – F.3d–, 2002 WL 31166784  (Fed. Cir. 2002); Fink v. DeClassis 745 F.Supp. 509, 515 (N.D. Ill. 1990)(trademarks, tradenames, advertising, artwork, customer lists, goodwill and licenses are not“goods”).  A diskette is a tangible object but the information on the diskette does not becomegoods simply because it is copied on tangible medium, any more than the information in a bookis governed by the law of goods because the book binding and paper may be Article 2 goods. See,e.g., Winter v. G.P. Putnam’s Sons, 938 F.2d 1033 (9th Cir. 1991); Grappo v. Alitalia Linee AereeItaliane, S.p.A., 56 F.3d 427 (2d Cir. 1995); Gilmer v Buena Vista Home Video, Inc., 939 F.Supp. 665 (W.D. Ark. 1996); Architectonics, Inc. v. Control Systems, Inc., 935 F. Supp. 425(S.D.N.Y. 1996); Cardozo v. True, 342 So.2d 1053 (Fla. Dist.Ct.App.1977), cert. den., 353So.2d 674 (Fla. 1977).(1)  General Rule.   If a transaction involves goods and computer information (e.g., acomputer and software), the general rule is that Article 2 or Article 2A applies to the aspect ofthe transaction pertaining to the sale or lease of goods, but this Act applies to the computerinformation and aspects of the agreement relating to the creation, modification, access to, ortransfer of it.  Section 103(b)(1). Each body of law governs as to its own subject matter.  Somedescribe this as a “gravamen of the action” standard.  The law applicable to an issue depends onwhether the issue pertains to goods or to computer information. A similar distinction exists incopyright law between ownership of a copy and ownership of the copyright.  See, e.g., 17 U.S.C.§ 202; DSC Communications Corp. v. Pulse Communications, Inc., 170 F.3d 1354 (Fed. Cir.1999), cert. den. 528 U.S. 923 (1999).(2)  Exceptions to General Rule: Copy and Documentation.  There are exceptions tothe general rule’s gravamen test.  Thus, this Act treats the medium that carries the computerinformation as part of the computer information and within this Act, whether the medium is atangible object or electronic.  This Act applies to the copy, documentation, and packaging ofcomputer information; these are within the definition of computer information itself.  Section102.  They are mere incidents of the transfer of the information.(3)  Exceptions to General Rule: Embedded Programs.  If a computer program isembedded and contained in goods, the general rule ordinarily applies.  This Act applies to theprogram, while goods law applies to the goods.  In some cases, however, an embedded programis a mere part of the goods and this Act should not apply.  With respect to the materiality standard, this Act excludes a copy of the computerprogram if the copy is embedded in, inseparable from, and sold or leased as an indistinguishablepart of goods.  The standards for determining when this exception to the general rule arise focus onthe nature of the goods containing the copy and on the importance of the program and access to itin the transaction in those goods.  Thus, for example, this Act does not apply to a copy of aprogram on a computer chip embedded as part of an automobile engine and sold or leased as an
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indistinguishable part of the automobile containing the engine.  On the other hand, this Act doesapply to a copy of a program contained on a computer chip in a computer and transferred alongwith the computer.  Uniform Commercial Code Article 9 (2000 Official Text) addresses a similarissue, but the rules there deal with issues about creating and perfecting security interests underthat statute; they are not pertinent to general contract law and are not adopted here. Subsection (b)(1) sets out the applicable standards under this Act.First:  This Act applies to the computer program and the copy of it if the goods inwhich the copy is embedded is a computer or a computer peripheral.  As stated in OfficialComment 7 to Section 102, “computer” should be given a common sense definition.  Thus, acommercial choice to distribute a program in embedded form, rather than in a form that requiresit to be loaded into a computer or peripheral does not affect the applicability of this Act.   Forexample, software for a medical imaging device that relies on computer program capabilities iswithin this Act whether the program is embedded in the imaging device or loaded into it afterpurchase.  On the other hand a chip in a toaster that controls the ordinary functions of an ordinarytoaster is not a “computer” in a common sense application of the term.  Of course, this Act doesnot apply to the computer, but only to the program (and copy) and other computer information.Second:  If a copy of a computer program is sold or leased as part of goods other thana computer or computer peripheral, this Act applies to the program (and the copy) if giving thebuyer or lessee of the goods access to or use of the program is ordinarily a “material purpose” ofthis type of transaction.  If not, this Act does not apply to the copy of the program.  While thistest may involve close decisions in individual cases, bright line tests are not possible and thatresult is inevitable as the digital information revolution continues to transform commerce.  Theblurred nature of the issue of determining whether the embedded program should be treatedseparately is recognized in other contexts.  For example, in reference to tax law determinations,accounting standards refer to whether the program is a mere incident of the goods and recognizethat determining when or whether this is true cannot involve a firm line, but rather a factual orcontextual determination.  See AICPA, Statement of Position 97-2 (1997).  The issues forcontract law differ from those involved in tax (or secured lending), but the nature of thedistinction in each context is not one susceptible to bright line determination. Materiality is judged on an objective sense, reflecting transactions of the type, ratherthan the subjective goals or intent of the particular parties.  Furthermore, materiality focuses onordinary transactions in goods of the type.  Thus, the fact that a program is contained in and soldor leased as a part of goods that are a small part of a billion dollar transaction involving manyother assets does not take it out of this Act if, as to the particular goods or system containing theprogram, access to the program is material.The basic issue is whether the program and its capabilities are ordinarily important tothe purpose in obtaining the goods.  Courts should rely on the aspects of the ordinary commercialcontext.  One issue involves between whom the pertinent part of a transaction occurs.  Sometransactions involve three parties and two agreements.  If goods are sold by a vendor but thebuyer must obtain a license from a publisher for use of the program, as to the license between thepublisher and buyer, the computer information is clearly material.  Beyond that, factorspertaining to whether access to or use of the program is material include the extent to which thecomputer program’s capabilities are a material part of the appeal of the product, the extent towhich negotiation focused on that capability, the extent to which the agreement made theprogram’s capacity a separate focus, whether there are significant post-transaction obligations ofprogram support, and the extent to which the program is or could be made availablecommercially separate and apart from the goods.  Compare AICPA, Statement of Position 97-2(1997).  Materiality is ordinarily clear if the program is separately licensed as part of thetransaction.  A separately licensed program for a digital camera that enables the camera to link toa computer is within this Act.  On the other hand, the mere fact that ordinary functions ofordinary goods rely on a program embedded in the goods does not indicate that program isgoverned by this Act.  The braking functions of an automobile may be controlled by embeddedprograms, but in a retail transaction, the purpose is obtaining the automobile’s functionality
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rather than the program; this Act would not apply to a copy of brake software contained in andsold as part of a car.  Upstream contracts to develop or supply the program to the manufacturer,however, are within this Act.  A sale of an ordinary television that uses a computer program topreset channels is not in this Act.c. Computer Information and Subject Matter not within the U.C.C.  If a computerinformation transaction also involves subject matter not governed by the U.C.C. or this Act, thegeneral rule is that this Act applies to its own subject matter, but not to aspects involving theother subject matter.  As with respect to the treatment of goods, however, this general principle istailored to reflect commercial and practical interests in some cases.  Subsections (b)(2) and (3)state how to determine the applicability of this Act in such cases.  However, this Act neverapplies to subject matter excluded under subsection (d) unless the parties agree to such coverage.  (1)  Motion Picture Rights Contracts.  Subsection (b)(2) provides the basic ruleapplied when the other subject matter involves a motion picture as defined in subsection (f).  Therule in subsection (b)(2) must be read in connection with subsection (d)(3)(A).  Under subsection (b)(2), if the dominant character of an agreement is to create or toobtain rights to create a motion picture and that part of the agreement is excluded undersubsection (d), this Act does not apply to any part of the agreement. Contracting practices in thispart of the motion picture industry follow established, unique patterns. The rule here applies onlyto the extent that the motion picture aspect of the transaction is excluded under subsection(d)(3)(A).  If an agreement is for rights to make a motion picture from the book Tractor Monster,but also includes rights to create a Tractor Monster computer game, this Act does not apply to theagreement at all if the dominant character of the agreement is one for creating or obtaining rightsto create the motion picture. As used here, “dominant character” does not mean merely a material or primary part.It requires more than in the “predominant purpose” test applied by some courts in relation togoods and services.  The term refers to the fundamental character of the agreement.  The motionpicture rights must clearly be the focus of the agreement for both parties; it is not sufficientmerely that their value or price ultimately exceeds the value of other aspects of the agreement. Whether motion picture rights are the dominant character is determined by an objective analysisof the circumstances of the transaction and transactions of the particular type.  The dominance ofmotion picture rights must be clear and other rights secondary such that the transaction would notreasonably be viewed as other than as for motion picture rights. When creating or obtaining rights to create a motion picture comprise the dominantcharacter of the agreement, this Act does not apply.  If the motion picture rights are not thedominant character of the agreement or if the contract does not involve creating or rights tocreate a motion picture, this Act applies to the computer information (e.g., the computer game)and other law applies to the motion picture to the extent excluded under subsection (d)(3)(A).   Ifboth computer information and motion picture rights are equally important, the dominantcharacter rule does not apply because neither subject matter comprises the sole dominantcharacter of the agreement; this Act applies to the computer information, while other law appliesto the motion picture aspect excluded under subsection (d).  Where there is a third subject matterinvolved (e.g., services or goods), other rules of this subsection apply with respect to thecoverage by this Act of the other subject matter.  If a transaction includes several agreements among different parties related to acommon goal, the character of each agreement is determined with respect to the particularagreement.  For example, an agreement to use encryption or imaging software in a particularproject is a software license and that agreement is not affected by the coexistence of a related butseparate agreement for motion picture rights.  Under general law, the parties can in all casesagree about whether the transaction is or is not governed entirely by this Act.(2) Other Subject Matter.  For other subject matter, the basic gravamen rule generallyapplies.  That basic rule is restated in subsection (b)(3), which also provides for a limitedexception to that rule.  If obtaining the computer information or informational rights in it is the primary
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purpose of the transaction, this Act applies to the entire transaction, except for subject matterexcluded by subsection (d).  The test asks a court to consider whether the computer informationor other subject matter (e.g., services) is the main focus.  This adopts, for mixed information andservices transactions, a variant of the predominant purpose test used under Article 2 with respectto goods and services.  In this Act, however, the test only asks whether this Act should apply toother subject matter.  In all cases, this Act will apply to the computer information.  The primarypurpose test requires less than the dominant character test in subsection (b)(2).  In consideringwhether, under the primary purpose test, this Act should apply to the entire transaction, a courtshould consider the type of transaction envisioned by the parties.  While cases under Article 2provide guidance, it is appropriate to consider additional factors.  Courts should consider theextent to which the transaction as a whole corresponds to the framework of informationtransactions, such as:  1) the nature of any underlying intellectual property rights involved,including differences in the rights provided for different types of works, 2) the extent to whichclear allocation of liability risk is a concern, and 3) the extent to which coverage by this Act ofthe other subject matter in the transaction will correspond to reasonable expectations of theparties as to how the legal issues should be handled.The same test applies throughout the various levels of use or distribution, but theresults may differ at each level for the same information. For example, a courier company thatlicenses communications software from a software publisher is engaged in a transaction entirelywithin this Act.  If the courier company provides the software to customers to access data on thelocation of their packages, the primary purpose may have to do with the services the courierprovides.  Even then, however, this Act applies to the software.  If the software publisher entersinto a license with the end user, as between the publisher and the end user, that license is entirelywithin this Act because the primary purpose of that agreement is the software.The rules of subsection (b) do not apply if the agreement specifies to what extent thisAct governs. If the parties elect coverage under this Act, that agreement generally governs aswould an agreement that this Act should not apply at all.  Agreement here, as elsewhere, can befound in the express terms of the contract as well as in the usage of trade or course of dealingbetween the parties, or as inferred from the commercial circumstances of the contracting.  
5. Exclusions.  Subsection (d) states several exclusions from this Act. They are based on ajudgment that rules in this Act should not apply to the excluded subject matter unless the partiesso agree, because the excluded transactions are different in type from those covered by this Actor are extensively covered by other contract law or regulations. a. Core Financial and Insurance Functions.  Subsection (d)(1) excludes core banking,payment and financial services activities because they are subject to regulation under federal andother state law.  Subsection (d)(2) provides a parallel exclusion for insurance servicestransactions. Also, payment and similar functions are largely within the scope of the U.C.C. andthus outside UCITA.  Similar considerations apply for insurance services transactions in that they are subject toextensive regulation and separately developed law. In addition, these insurance transactions dealwith insurance coverage and payment matters, rather than with computer information as thefocus.  The exclusion of insurance transactions refers to agreements between insurer and insuredrelating to access to, use, transfer, clearance, settlement, or processing of the policy or contract,or payments or rights to payment under it.“Financial services transaction” is defined in Section 102.  Financial services transactionsare similar in many ways to computer information transactions in that they entail trade insymbols, albeit symbols of very different use and effect, and share some common legal issues:e.g., authenticity, data integrity, and authority.  See Section 102, comment 26.   However, theywill often be governed by very different rules in that, in many cases, the digital subject matter ofa financial transaction is the value it represents.  An appropriate book entry, for example, is asecurities entitlement.  UCC § 8-501(b)(1)(1998 Official Text).  Also, core financial servicespractices are mature subjects of other bodies of law, such as UCC Articles 3, 4, 4A, 5, 7, 8 and



39

UCC Article 9.  For all of these reasons it was deemed essential to exclude financial servicestransactions from the scope of this Act and to define financial services transaction broadly.The exclusion under subsection (d)(1) does not exclude banks as entities.  Many financialservices regulations (e.g., Regulation E of the Board of Governors of the Federal ReserveSystem) do not apply solely to banks but to any holder of a qualifying account.  To the extent thatnon-banks engage in the activities covered by the exclusion, those activities are excluded fromthis Act.  On the other hand, banks engage as licensors and as licensees in many computerinformation transactions; those transactions, if not covered by this exclusion, are within this Act. Examples include licensing computer software and contracts providing on-line shopping andaccess to third-party databases.  Where a bank provides software to a customer to be used in partin online access, this Act would govern the software license except to the extent the issueinvolves questions excluded by this subsection or dealt with in an article of the U.C.C., such asArticle 4A, or in preemptive federal law. b. Telecommunication Services.  Subsection (d)(7) excludes regulatedtelecommunications products and services, and such products and services that are subject tofiling or approval procedures as stated in subsection (d)(7)(B).  The latter refers tointerconnection and similar agreements that are subject to regulatory overview.  Overall, theexclusion reflects the existence of extensive state and federal regulations.  Thesetelecommunications services would most likely not be included within the definition of acomputer information transaction, but the exclusion makes that result clear.  The exclusion doesnot apply to contracts to acquire software for use in telecommunications, nor does it apply tonon-regulated information services.c. Core Entertainment, Cable and Broadcast. Subsection (d)(3) excludes manyagreements relating to motion pictures and broadcast and cable programming, in addition toagreements relating to musical works, sound recordings and enhanced sound recordings.  Theexclusion covers contracts regarding the traditional core activities of these information industriesor, in the case of enhanced sound recordings, a enhanced version of a traditional activity.  It isintended to be comprehensive as to the excluded activities. The exclusion leaves contract issuesto other law with respect to the excluded subject matter.Business practices in reference to these excluded transactions differ substantially frompractices involving computer information.  However, this is not an industry exclusion.  To theextent that motion picture, broadcast and other covered companies engage in software licensingor other forms of computer information transactions that are not excluded, this Act applies. Also, the exclusion does not apply to contract issues pertaining to submission of information orideas, or to releases of informational property rights.  Here, practices are similar and it is oftenimpractical to distinguish between an idea or a release in terms of whether it is associated withone or another type of informational work.  Coverage of all such transactions reflects thesefactors.Also, the exclusion does not apply to mass-market transactions involving audio-visualprogramming or motion pictures.  The information industries are rapidly converging and, forthose engaged in computer information based transactions, the convergence is most pronouncedin the mass market.  Limiting the exclusion with respect to such transactions reduces thecircumstances in which potentially artificial distinctions are drawn between digital informationproducts. The exclusions in subsection (d)(3) include agreements to create, perform or includeinformation in the excluded subject matter.  To be within the exclusion, both parties must knowthat the agreement is for a particular work that entails such subject matter.  For example, alicense generally authorizing use of digital graphics for multiple purposes is not within theexclusion simply because a particular licensee uses the graphics in a motion picture.  To be in theexclusion, the agreement must be to include the digital graphics in the motion picture, soundrecording or other excluded subject matter.  A license for editing or effects software that can beused for multiple purposes, is covered by this Act and not excluded by subsection (d)(3) even ifone of its uses is in the creation of a motion picture.  Similarly, a software license for use of
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encryption software generally in products that are motion pictures or sound recordings is notexcluded. The terms “motion picture,” “sound recording,” “musical work,” and “phonorecord” havethe meanings associated with those terms in the Copyright Act as of the indicated date and alsothe meaning set out in subsections (e) and (f).  That interpretation applies as of that date for allpurposes and with reference to all sources as of that date, including final decisions of courts. Theexclusion includes creation or distribution of these works in digital form.  The Copyright Act andregistration system makes distinctions among and between various types of works, such asaudiovisual works, literary works, computer programs, motion pictures, and sound recordings. These distinctions are followed here.  The exclusion additionally employs a slightly expandeddefinition of “motion picture,” and a new term, “enhanced sound recording,” to cover digitalproducts that have elements beyond ordinary sound recordings or motion pictures (e.g., aprogram to allow use of the work), but which do not change the fundamental nature of the workas a sound recording or linear motion picture.  In each case, the intent is that includinginstructions or other information does not affect the exclusion so long as the product’s dominantcharacter remains a sound recording or linear motion picture.The term “enhanced sound recording” encompasses products such as enhanced musicCDs, audio DVDs and the products commonly known as music videos.  A music video qualifiesas an enhanced sound recording because its dominant character consists of recorded sounds, eventhough it also includes visual depiction of a performance or series of performances of anondramatic musical work or works.  For purposes of this section, a music video is to bedistinguished from a motion picture featuring music, a motion picture of a musical play, opera,concert or variety show, or a documentary concerning a recording artist or other music-relatedsubject.  A music video is also to be distinguished from audio or visual programming featuringmusic videos, which is treated under subsection (d)(3)(A). Multimedia works are within this Act.  For purposes of this Act, the term “motionpicture” focuses on linear works and does not include an interactive computer game, multimediaproduct, or similar work, nor does it include audio-visual effects within interactive works.  Theterm does not refer to images or visual motion within another work or within software, such asthe animated help feature of a word processing program or images or motion in an interactivecomputer encyclopedia. Subsection (d)(3) excludes contracts for audio and visual programming distributed bybroadcast, cable, or satellite regardless of whether transmitted in digital or another form,including transmissions analogous to broadcast made through the Internet. See Subsection 103(f)(defining this type of programming). The federal Communications Act and associated regulationsdefine terms associated with this exclusion and the intent is to adopt that terminology as of theindicated date, but not subsequent changes.  The terms broadcast and cable programming do notinclude interactive computer services or similar information services that entail a service, asystem, or access software that provides or enables access by multiple users to a computer systemor the information provided through or from it.  See Washington Revised Code § 19.190.010;America Online, Inc. v. Greatdeals.Net, 49 F.Supp.2d 851 (E.D. Va. 1999) (“any informationservice, system, or access software provider that provides or enables computer access by multipleusers to a computer server, including specifically a service or system that provides access to theInternet and such systems offered by libraries or educational institutions.”).  Agreements foraccess to Internet and similar information services are not covered by the exclusion. Similarly,the term “programming” does not refer to software or computer programs as they may beprogrammed by a licensor.d. Compulsory Licenses.  Subsection (d)(4) excludes compulsory licenses pursuant tothe Copyright Act and similar statutes.  These transactions are not voluntary contractualrelationships and the contract principles which underlie this Act are not appropriate.e. Employment Contracts.   This Act does not deal with employee contracts. Subsection (d)(5).  A vast network of labor law and other regulatory rules apply to therelationship between an employee and employer; this Act leaves that law unchanged.  As the
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second clause of subsection (d)(5) makes clear, however, this Act does apply to computerinformation contracts involving independent contractors other than freelancers in the newsreporting industry as that term is commonly understood in the news reporting industry. Freelancers play an important role in reporting news, including news gathering, dissemination,comment, and feature or general interest reporting and traditionally their relationship withpublishers has been governed by applicable state and federal law.  Subjecting them to a new setof rules may inject uncertainty into the marketplace, particularly concerning whether the Actapplies to a particular transaction.  Subsection (d)(5) is designed to exempt the transactionsinvolving these freelancers and their publishers so as not do disturb industry practices in thisregard. f. Voluntary Use of Computer Information.  Under Subsection (d)(6) an agreement isnot brought into this Act merely because one party elects to use computer information to transmitinformation to the other, when not required to do so.  An author that contracts to submit anarticle to a publisher for publication in a print journal and elects to send the text by E-mail, doesnot thereby bring the contract into this Act.  A developer allowed by agreement to deliverinformation in any form it chooses, including print, is not within this Act merely because it electsto use digital systems, g. Form is Insignificant.  There may be cases in which the form of the information ascomputer information is such a minor part of the transaction that the Act should not apply at all. Subsection (d)(6) provides a court with the basis to reach this judgment if the form of theinformation as computer information is insignificant.  This is a narrow exception, applicable onlyif the form of the information, as compared to the information itself, is trivial. The exceptiondoes not ask a court to compare the cost or value of the computer information to the cost or valueof the overall transaction.  What must be insignificant is that the information is in the form of computer informationas contrasted to another form, such as in written form.  If the information could not be providedin any other form under the agreement and still fulfill the purpose of the agreement with respectto it, the form can never be insignificant, such as where the computer information is a computeroperating system.  This is true even if the software is provided in a transaction for goods that incost far exceed the value of the software. To function as an operating system under theagreement, the form can never be insignificant. Similarly, if a party acquires a billion dollarrobotics system involving robots and computers along with software that operates each, the factthat the price of the software is small as compared to the billion dollar total deal does not excludecoverage of this Act over the software aspect of the agreement. Rather, the form of theinformation as computer information in this transaction is essential to the agreement because thesoftware must be in a form to operate the computer and robots.

SECTION 104.  CONSUMER PROTECTION LAW GOVERNS.
(a) [ Consumer protection law defined.]  In this section, “consumer protection law”

means a consumer protection statute, rule, or regulation, or other state executive or legislative
action that has the effect of law and any applicable judicial or administrative decisions
interpreting those statutes, rules, regulations, or actions.

(b) [Applicable consumer laws prevail.] Except as otherwise provided in this section,
this [Act] does not limit, modify, or supersede a consumer protection law.
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(c) [ Standard of conspicuousness.]  If a consumer protection law requires a term to be
conspicuous, the standard of conspicuousness under the consumer protection law applies. 
However, a provision in the consumer protection law requiring a term to be conspicuous does not
preclude the term from being presented electronically.

(d) [ Required writing or signature.]  Subject to Section 905, if a consumer protection
law requires a writing or a signature, a record or an authentication suffices.

(e) [Required assent.] If a consumer protection law addresses assent, consent, or
manifestation of assent, the standard of assent, consent, or manifestation of assent under the
consumer protection law applies and, subject to Section 905, may be accomplished
electronically.

(f) [Determination of applicability of consumer protection law.]  The applicability of a
consumer protection law is determined by that law as it would have applied in the absence of this
[Act].

[(g) [Applicable consumer protection statutes.]  Among the consumer protection laws
of this State which apply to the subject matter of this [Act] are:  [Insert statutes that, on review by
the legislature and amendment as appropriate, are determined to be applicable to the subject
matter of this [Act] such as a state’s unfair and deceptive practices act with amendments as
appropriate.]]
Legislative Note: This Section  makes clear that this [Act] does not change a “consumerprotection law”. Some consumer protection statutes apply to goods and services and may notapply to computer information which is an intangible under current law. Accordingly, statesmust review their consumer protection statutes to determine if they should be applied tocomputer information and, if so, what amendments are required to adapt them to that subjectmatter. In most cases, the state’s unfair and deceptive practices act should apply, but somemodification may be required. For example, if a state’s “unfair acts and practices” statuterequires the origin of the product to be specified on the “label or package,” such a provisionneeds consideration before being applied to electronic information that has no “label” or“package.” It may also be appropriate to consider such issues as whether the provision shouldapply to computer information for which no charge is made, or how the provision can be appliedto products having multiple “origins” such as software written by an unaffiliated community ofprogrammers.  A consumer protection statute applicable to health club contracts may not applybut a consumer protection statute requiring that a vendor’s refund policy be posted on the“premises” might apply if amended to allow compliance in an Internet or other electronicenvironment. Amendments of consumer protection laws must be consistent with the federalElectronic Signatures in Global and Electronic Commerce Act which requires technological
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neutrality and that the amended statute reference the federal act.
Definitional Cross-References:  Section 102: “Authentication”; “Conspicuous”; “Consumer”;“Electronic”; “Record”; “State”; “Term”.  Section 112, “Manifestation of assent”.

Comment
1.  Scope of the Section.  This section describes the relationship of this Act to a state’sconsumer protection law.  The rule is that this Act does not alter the scope, applicability, orsubstantive effect of consumer protection laws.
2.  Consumer Law Controls.   This Act does not alter the scope, applicability, or substantiveeffect of consumer protection laws.  In cases of conflict, the consumer protection law controls. However, consistent with the federal Electronic Signatures in Global and National CommerceAct, 15 U.S.C. Section 7001 et. seq., this section permits commerce in electronic form includingin consumer cases.This Act deals with general contract law.  It does not promulgate a consumer protection code,although the Act does contain numerous consumer protections.  This Act leaves further consumerprotection concepts to the consumer protection law of the particular State.  This approach isconsistent with the approach of other general uniform law, including UCC Article 2 and Article9, which defer to consumer protection laws.  Historically, consumer protection statutes havevaried State-by-State.  Except for the limited e-commerce rules in this section, a State’sconsumer protection statutes trump this Act whenever a conflict arises.  For example, consumerprotection statutes regulating advertising, mandating disclosure of the licensor’s main businessoffice, requiring disclosure of a term in specified manner, typeface or the like, or providing fortreble damages for particular acts, are not altered by this Act and their provisions over-ride anyinconsistent rule contained in this Act.A “consumer protection law” reflects the judgment of the State’s legislature expressedthrough statutes,  or of the State’s regulatory agencies or executives expressed throughregulations or equivalent actions, that a consumer should receive special protection.  A statute ora provision thereof can be fairly described as a consumer protection statute only if it containsprotections or rights specifically earmarked for or primarily intended to apply to consumers andthat gives consumers greater protection than other parties in similar transactions.  The termincludes judicial or regulatory interpretations of such laws.  While this Act defers to suchdeterminations, the term does not include common law rules that are judicial in derivation.  
3. Standard of Conspicuousness.  Some consumer protection laws require that particularterms be displayed in a conspicuous manner.  Subsection (c) makes clear that, as to such laws,the general principle that this Act defers to consumer protection law includes deference to howthose laws interpret or define “conspicuousness” with reference to that requirement; the secondsentence of subsection (c) provides a limited exception needed for electronic commerce. In caseswhere a conspicuousness requirement arises solely from this Act or where there is no standard inor pertaining to the consumer protection law, the definition of conspicuous under this Actcontrols.
4. Records and Authentication.  Subsection (d) confirms an electronic commerce principlethat is widely accepted nationally: electronic signatures and records suffice to meet requirementsof a writing or a signature in most laws, including most consumer protection laws.  The referenceto Section 905 is intended to bring in applicable federal procedural requirements for obtaining aconsumer’s consent to substitute electronic disclosures for those required by law to be deliveredin writing and to make it clear that this Act does not alter the provisions of other law on use ofelectronics for certain forms of notices if they apply to transactions covered by this Act.  See 15U.S.C. §§ 7001(c), 7003(b). 
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5. Assent.   Subsection (e) confirms that the basic principle making consumer protectionlaws controlling applies to cases where those laws establish requirements of assent and the like. That principle is subject to the rule that assent can be made electronically.  In turn, when thelimitations spelled out in federal law for consumer “written” disclosure laws and some noticerules apply, the UCITA rule is subject to the applicable federal rule.
6. Applicability of Consumer Protection Law.  The effect of the principle that consumerprotection laws trump this Act depends on how those laws define their scope.  Subsection (f)makes clear that this Act does not alter the scope of any consumer protection law, including anylaw giving regulatory jurisdiction to a particular state agency. Thus, a consumer protection lawapplicable to “services” applies to any service transactions within the scope of this Act to thesame extent and without any change as it would have applied without enactment of this Act.  Ifcourts or regulators interpreted that statute to cover online services before enactment of this Act,that interpretation remains effective as to such services in this Act.  If no prior interpretationswere made on that issue, or if the issue of scope of the consumer protection law does arise, thenthat issue should be resolved by considering the policies, language and content of that consumerprotection law, not this Act. The same analysis applies to a consumer protection statute thatapplies to “goods.”  The meaning of that scope requires analysis of that statute and its policies;this Act does not alter that analysis. Subsection (f) also recognizes that many consumer protection laws do not by their termscover transactions within this Act.  It would be inappropriate and beyond the prerogative of thisor any Act to amend all of those laws automatically to apply to the subject matter of this Act,because many deal with particular circumstances that are not relevant to computer informationtransactions.  Subsection (f) invites legislatures to undertake an analysis that must occur with orwithout enactment of this Act – an analysis to determine whether or which consumer protectionlaws in a state should be amended expressly to apply to the subject matter covered here andwhether and what other changes need to be made to the consumer protection laws given thatcoverage.  If a State elects to undertake this analysis, subsection (f) signals that any list includedis not exclusive.

SECTION 105.  RELATION TO FEDERAL LAW; FUNDAMENTAL PUBLIC
POLICY; LAWFUL PUBLIC COMMENT; TRANSACTIONS SUBJECT TO OTHER
STATE LAW.

(a)  [Federal preemption.]  A provision of this [Act] which is preempted by federal law
is unenforceable to the extent of the preemption.

(b)  [Fundamental public policy controls.] If a term of a contract violates a fundamental
public policy, the court may refuse to enforce the contract, enforce the remainder of the contract
without the impermissible term, or limit the application of the impermissible term so as to avoid
a result contrary to public policy, in each case to the extent that the interest in enforcement is
clearly outweighed by a public policy against enforcement of the term.
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(c) [Lawful public comment not prohibited.] In a transaction in which a copy of
computer information in its final form is made generally available, a term of a contract is
unenforceable to the extent that the term prohibits an end-user licensee from engaging in
otherwise lawful public discussion relating to the computer information. However, this
subsection does not preclude enforcement of a term that establishes or enforces rights under trade
secret, trademark, defamation, commercial disparagement, or other laws. This subsection does
not alter the applicability of subsection (b) to any term not rendered unenforceable under this
subsection.

(d) [ Intellectual property notices.] This [Act] does not apply to an intellectual property
notice that is based solely on intellectual property rights and is not part of a contract. The effect
of such a notice is determined by law other than this [Act]. 

[(e) [ Conflicting laws that prevail.] The following laws govern in the case of a conflict
between this [Act] and the other law:  [List laws establishing a digital signature and similar form
of attribution procedure.]]
Uniform Law Source:  None.
Definitional Cross References:  Section 102:  “Agreement”; “Computer information”“Contract”; “Information”; “Informational Rights”; “Term”.

Comment
1. General Principle and Scope of the Section.  Subsections (a) and (b) clarify that thisAct does not alter intellectual property or other fundamental information laws.  Subsection (c)provides for invalidation of certain contract terms.  Subsection (d) clarifies the treatment of non-contractual notices.  The transition from print to digital media has created new demands for information.  Becausedigital information is so easily copied, increased attention has been focused on the formulation ofrights in information in order to encourage its creation and on the development of contractingmethods that enable effective development and efficient marketing of information assets.  Here,as in other parts of the economy, the fundamental policy of contract law is to enforce contractualagreements.  At the same time, there remains a fundamental public interest in assuring thatinformation in the public domain is free for all to use from the public domain and in providingaccess to information for public purposes such as education, research, and fair comment.  Whilethe digital environment increases the risk of unfair copying, the enforcement of contracts thatpermit owners to limit use of information and the development of technological measures havegiven the owners of information considerable means of enforcing exclusivity in the informationthey produce or collect.  This is true not only against those in contractual privity with the owners,but also in some contexts against the world-at-large.Balancing the rights of owners of information against the claims of those who want access is
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complex and has been the subject of considerable controversy and negotiation at both the federallevel and internationally.  The extent to which the resolution of these issues at the federal levelought to preempt state law is beyond the scope of this Act, the central purpose of which is tofacilitate private transactions in information.  Moreover, it is clear that limitations on theinformation property rights of owners that may exist in a copyright regime, where rights are goodagainst third parties, may be inappropriate in a contractual setting where courts should bereluctant to set aside terms of a contract.  Subsections (a) and (b) strike the balance betweenfundamental interests in contract freedom and fundamental public policies such as thoseregarding innovation, competition, and free expression.  The use of these general principles willenable the courts to react to changing practices and technology; more specific prohibitions wouldlack flexibility and would inevitably fail to cover all relevant contingencies.
2. Federal Law: Preemption.  Subsection (a) states a rule that would apply in any event underfederal law.  If federal law invalidates a state contract law rule or contract term, federal law controls.See, e.g., Everex Systems, Inc. v. Cadtrak Corp., 89 F.3d 673 (9th Cir. 1996) (patent license nottransferable); Harris v. Emus Records Corp., 734 F.2d 1329 (9th Cir. 1984) (copyright license nottransferable); SOS, Inc. v. Payday, Inc., 886 F.2d 1084 (9th Cir. 1989) and Rhone-Poulenc Agro, S.A.v. DeKalb Genetics Corporation, 284 F3d 1323 (2002) (UCC bona fide purchaser doctrine notappropriate for non-exclusive licensees).A contract term that varies the effect of a rule whose effect between the parties cannot bevaried by agreement under the Copyright Act is unenforceable.  Subsection (a) refers topreemption, but other doctrines grounded in federal law may preclude enforcement of somecontract terms in some cases.  Except for rules that directly regulate specific contract terms, nogeneral preemption of contracting arises under copyright or patent law.  See National Car RentalSystem, Inc. v. Computer Associates Int’l, Inc., 991 F.2d 426 (8th Cir. 1993); ProCD Inc. v.Zeidenberg, 86 F.3d 1447 (7th Cir. 1996), cert. den., 510 U.S. 861 (1993).  Case law willcontinue to develop in this area.  As state law, this Act does not define whether or when federalpreemption may occur.
3. Public Policy Invalidation.  Contract terms may be unenforceable because of federalpreemption under subsection (a) of this section or because they are unconscionable under Section111.  In addition, subsection (b) sets out the legal principle that terms may be unenforceable ifthey violate a fundamental public policy that clearly overrides the policy favoring enforcement ofprivate transactions as between the parties.  The principle that courts may invalidate a term of acontract on public policy grounds is recognized at common law and in the Restatement (Second)of Contracts § 178 et. seq.  See, e.g., Livingston v. Tapscott, 585 So. 2d 839 (Ala. 1991);Occidental Sav. & Loan Ass’n v. Venco Partnership, 293 N.W.2d 843 (Neb. 1980).Fundamental state policies are most commonly stated by the legislature.  In the absence of alegislative declaration of a particular policy, courts should be reluctant to override a contractterm.  In evaluating a claim that a term violates fundamental public policy, courts shouldconsider various factors, including the extent to which enforcement or invalidation of the termwill adversely affect the interests of each party to the transaction or the public, the interest inprotecting expectations arising from the contract, the purpose of the challenged term, the extentto which enforcement or invalidation will adversely affect other fundamental public interests, thestrength and consistency of judicial decisions applying similar policies in similar contexts, thenature of any express legislative or regulatory policies, and the values of certainty of enforcementand uniformity in interpreting contractual provisions.  Where parties have negotiated terms intheir agreement, courts should be even more reluctant to set aside terms of the agreement.  Inapplying these factors, courts should consider the position taken in the Restatement (Second) ofContracts § 178, comment b (“Enforcement will be denied only if the factors that argue againstenforcement clearly outweigh the law’s traditional interest in protecting the expectations of theparties, its abhorrence of any unjust enrichment, and any public interest in enforcement of theparticular term.”).  In light of the national and international integration of the digital economy,
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courts should be reluctant to invalidate terms based on purely local policies.The offsetting public policies most likely to apply to transactions within this Act are thoserelating to innovation, competition, fair comment and fair use.  Innovation policy recognizes theneed for a balance between protecting property interests in information to encourage its creationand the importance of a rich public domain upon which most innovation ultimately depends. Competition policy prevents unreasonable restraints on publicly available information in order toprotect competition.  Rights of free expression may include the right of persons to comment,whether positively or negatively, on the character or quality of information in the marketplace. Free expression and the public interest in supporting public domain use of published informationalso underlie fair use as a restraint on information property rights.  Fair use doctrine isestablished by Congress in the Copyright Act.  Its application and the policy of fair use is one forconsideration and determination there.  However, to the extent that Congress has establishedpolicies on fair use, those can taken into consideration under this section.In practice, enforcing private contracts is most often consistent with these policies, largelybecause contracts reflect a purchased allocation of risks and benefits and define the commercialmarketplace in which much information is disseminated and acquired.  Thus, a wide variety ofcontract terms restricting the use of information by one of the contracting parties present nosignificant concerns.  For example, contract restrictions on libelous or obscene language in anon-line chat room promote interests in free expression and association.  Such restrictions areenforced to a much broader degree if they arise out of contractual arrangements than if they areimposed by governmental regulation.  However, there remains the possibility that contractualterms, particularly those arising from a context without negotiation, may be impermissible if theyviolate fundamental public policy.Contracting parties may have greater freedom contractually to restrict the use of confidentialinformation than information that is otherwise publicly available.  While a term that prohibits aperson from criticizing the quality of software may raise public policy concerns if included in ashrink-wrap license for software distributed in the mass market, a similar provision included inan agreement between a developer and a company applicable to experimental or early versionsoftware not yet perfected for the marketplace would not raise similar concerns.  Trade secret lawallows information to be transferred subject to considerable contractual limitations on disclosurewhich facilitates the exploitation and commercial application of new technology.  On the otherhand, trade secret law does not prohibit reverse engineering of lawfully acquired goods availableon the open market.  Striking the appropriate balance depends on a variety of contextual factorsthat can only be assessed on a case-by-case basis with an eye to national policies.A term or contract that results from an agreement between commercial parties should bepresumed to be valid and a heavy burden of proof should be imposed on the party seeking to escapethe terms of the agreement under subsection (b).  This Act and general contract law also recognizethe commercial necessity of enforcing standard-form agreements mass-market transactions.  Theterms of such forms may not be available to the licensee prior to the payment of the price andtypically are not subject to affirmative negotiations.  In such circumstances, courts must be morevigilant in assuring that limitations on use of the informational subject matter of the license do notoffend over-riding fundamental public policy.Even in mass-market transactions, however, limitations in a license, such as terms thatprohibit the licensee from making multiple copies, or that prohibit the licensee or others fromusing the information for commercial purposes, or that limit the number of users authorized toaccess the information, or that prohibit the modification of software or informational contentwithout the licensor’s permission are typically enforceable.  See, e.g., Storm Impact, Inc. v.Software of the Month Club, 13 F.Supp.2d 782 (N.D. Ill. 1998) (“no commercial use” restrictionin an on-line contract).  On the other hand, terms in a mass-market license that prohibit personsfrom observing the visible operations or visible characteristics of software and using theobservations to develop non-infringing commercial products, that prohibit quotation of limitedmaterial for purposes of education or criticism, or that preclude a non-profit library licensee frommaking an archival (back-up) copy would ordinarily be invalid in the absence of a showing of
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significant commercial need.Under the general principle in subsection (b), courts also may look to federal copyright andpatent laws for guidance on what types of limitations on the rights of owners of informationordinarily seem appropriate, recognizing, however, that private parties ordinarily have soundcommercial reasons for contracting for limitations on use and that enforcing private orderingarrangements in itself reflects a fundamental public policy enacted throughout the UniformCommercial Code and common law.In part because of the transformations caused by digital information, many areas of publicinformation policy are in flux and subject to extensive debate.  In several instances these debatesare conducted within the domain of copyright or patent laws, such as whether copying acopyrighted work for purposes of reverse engineering is an infringement.  This Act does notaddress these issues of national intellectual property policy, but how they are resolved may beinstructive to courts in applying this subsection.  One national statement of policy on therelationship between reverse engineering, security testing, and copyright in digital informationcan be found at 17 U.S.C. § 1201 (1999). It recognizes a policy not to prohibit some forms ofreverse engineering and also to protect security testing where it is needed to protect the integrityand security of computers, computer systems or computer networks.  17 U.S.C. § 1201(j)(1999) (“the term “security testing” means accessing a computer, computer system, or computernetwork, solely for the purpose of good faith testing, investigating, or correcting, a security flawor vulnerability, with the authorization of the owner or operator of such computer, computersystem, or computer network . . .  [It] is not a violation . . . for a person to develop, produce,distribute or employ technological means for the sole purpose of performing the acts of securitytesting”).  This policy may or may not outweigh a contract term to the contrary.  See Section 118for provisions dealing with reverse engineering for purposes of interoperability and OfficialComment 3 to that section.With reference to contract law policies that regulate the bargain of theparties, this Act makes express public policy choices.  Contract law issues such as contractformation, creation and disclaimer of warranties, measuring and limiting damages, basiccontractual obligations, contractual background rules, the effect of contractual choice, risk ofloss, and the like, including the right of parties to alter the effect of the terms of this Act by theiragreement should not be invalidated under subsection (b) of this section.  This subsection dealswith policies that implicate the broader public interest and the balance between enforcing privatetransactions and the need to protect the public domain of information.The court, if it finds a particular term unenforceable under this section, may enforce theremainder of the contract if it is possible to do so.  In considering this issue the court shouldconsider the factors described in Restatement (Second) of Contracts § 184.
4. Terms Prohibiting Public Comment.   The rule in this subsection invalidates certaincontractual terms that prohibit public comment about the performance of computer information,if the copy of the information has been made generally available to the public in its final form,such as when a licensor releases to the retail market a word processing program.  Such terms areinvalid unless the term is supported by other law, such as the law of trade secrets, trademark,unfair competition and the like.  The term is also enforceable to the extent the term precludesotherwise unlawful comment.Under this provision there are cases where a party can validly, by contract, agree not tocomment about, use, or disclose information except as provided by agreement.  Nondisclosureand no-discussion terms may be important for trade secrecy, trademark, unfair competition andother law.  Enforcing such terms is central to establishing and retaining valuable rights andprovides a foundation for much of modern practice involving technology. This subsection doesnot disturb such contracting practices, including practices that contractually restrict disclosure orcomment.  It does not apply unless the information is made generally available;  thus,  it wouldnot apply to ordinary trade secret and limited distribution transactions.The policy behind this subsection is this: if the person that owns or controls rights in theinformation decides that it is ready for general distribution to the public, the decision to place it
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in the general stream of commerce places it into an arena in which persons who use the producthave a strong public interest in public discussion about it.  This subsection recognizes that thosepublic interests outweigh interests in enforcing the contract term in appropriate cases.  It thusapplies only if there was an authorized distribution in final form.  “Final form” does not includedistribution of pre-test or so-called “beta” or other test versions, such as where the intent of thedistribution is to collect information to make further improvements and nondisclosure rules areimportant to obtaining feedback without exposing the potential product to premature publicdiscussion and criticism.  Once generally released in final form, however, a product does not losethat character simply because further versions of it may be developed and released in the future. A product is in final form for purposes of this section when it has been generally released in themarketplace. “End-user licensee” reflects the intent of this subsection not to disturb relationshipsbetween manufacturers and distributors where application of such a rule could have unintendedconsequences. In cases where the license involves a company or other legal entity, the termincludes the named entity and any individuals authorized to use the computer information underthat license. 
5.  Non-Contractual, Intellectual Property Notices.  Subsection (d) clarifies that this Actdoes not apply to copyright or other intellectual property notices that are not a contract.  This Actapplies to agreements and contracts.  Thus, the Act does not apply if an academic physicist inHouston creates program code and makes it freely available to other academics or individuals asa way of contributing to the development of so-called “free software” or “open source” software. Non-contractual conduct is not covered by this Act.A closer question exists if a party makes software available subject to limits on its use whichmay or may not be interpreted as involving contractual obligations.  This Act does not take aposition on whether or not intellectual property notices in any particular context are contractualin nature.  This Act does not apply to non-contractual relationships.  The effect of an intellectualproperty notice that is not part of a contract is governed by other law and this Act takes noposition on what that law is or its effect. 
6. Digital And Electronic Signature Statutes.  Subsection (e) allows States with existinglaws regarding digital signature, electronic signatures, and other similar statutes, which attributeacts or performances of a party in computer information transactions, to list any provisions ofsuch statutes that the State desires to have prevail over this Act in the case of a conflict.  Forexample, many such statutes do not provide a consumer defense of the type provided in Section213 of this Act.  If a State wishes to afford consumers the protections of Section 213, it shouldnot list its other statute or should otherwise craft an appropriate exception.  It is not necessary tolist the Uniform Electronic Transactions Act because, by its terms, that Act does not apply ifUCITA applies.

SECTION 106.  RULES OF CONSTRUCTION.
(a)  [ Liberal construction and application.]  This [Act] must be liberally construed and

applied to promote its underlying purposes and policies to:
(1) support and facilitate the realization of the full potential of computer information

transactions;
(2) clarify the law governing computer information transactions;
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(3) enable expanding commercial practice in computer information transactions by
commercial usage and agreement of the parties;

(4) promote uniformity of the law with respect to the subject matter of this [Act]
among States that enact it; and

(5) permit the continued expansion of commercial practices in the excluded
transactions through custom, usage, and agreement of the parties.

(b)  [Construction of mandatory language.] Except as otherwise provided in Section
113(a), the use of mandatory language or the absence of a phrase such as “unless otherwise
agreed” in a provision of this [Act] does not preclude the parties from varying the effect of the
provision by agreement.

(c)  [No negative inference.]  The fact that a provision of this [Act] imposes a condition
for a result does not by itself mean that the absence of that condition yields a different result.

(d) [When special formalities required.] To be enforceable, a term need not be
conspicuous, negotiated, or expressly assented or agreed to, unless this [Act] expressly so
requires.

(e) [Headings.] Section headings are part of this [Act], but subsection headings and
paragraph headings are not.
Uniform Law Source:  Uniform Commercial Code § 1-102(1)(2)(4).
Definitional Cross References:  Section 102: “Agreement”; “Computer informationtransaction”; “Conspicuous”; “Contract”; “Electronic”; “Party”; “Term”.

Comment
1. Scope of the Section.  This section brings together rules regarding construction of thisAct.
2. Purpose of the Act.  This Act must be construed in light of its purposes.  As stated inparagraph (1), these are not regulatory, but are intended to facilitate and support commercialpractice and to support its evolution through agreement and trade practices.  To construe an Actin light of its purposes does not mean that general purposes supplant specific provisions. However, in cases of uncertainty, the meaning of this Act should be construed by reference to thestated purposes and the themes developed in the Act, as opposed to inconsistent or extraneouscontract law policies that contradict those of this Act.
3. Mandatory Language.  This Act ordinarily does not use phrases such as “unless
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otherwise agreed” and frequently uses mandatory language such as “shall” or “must.”  However,neither drafting style alters the basic rule that the agreement controls in all cases, except asindicated in Section 115(b).  Paragraph (2) rejects decisions such as Suburban Trust and SavingsBank v. The University of Delaware, 910 F. Supp. 1009 (D. Del. 1995) (absence of languageallowing variance by agreement indicates provision is mandatory).  The agreement, includingtrade usage and the like, also controls the meaning of language parties use in their contract.  Forexample, an agreement may state that a party may “terminate” for breach.  The UniformCommercial Code and this Act define “termination” as ending a contract without breach.  Theproper interpretation of the agreement is based on its context and whether use of the termcorresponds to a cancellation or termination under this Act.
4. Negative Inference.  Paragraph (3) resolves issues about the existence of a negativepregnant.  In this Act, the statement of an affirmative result that occurs when certain conditionsare met does not necessarily indicate that a different result occurs if the conditions are not met. Thus, if a provision states: “If the originator of a message requests acknowledgment, thefollowing rules apply: ---”, this does not indicate what rule governs in the absence of a request.  Similarly, a provision that states that particular language or procedure yields a specific resultdoes not indicate what result occurs with different language or procedures.  It merely states theaffirmative proposition.  If a different interpretation is intended, that different interpretation ismade explicit in the section.
5. Headings.   Subsection (e) follows the UCC rule that sections headings are part of theAct, but subsection headings are not.

SECTION 107.  LEGAL RECOGNITION OF ELECTRONIC RECORD AND
AUTHENTICATION; USE OF ELECTRONIC AGENTS.

(a)  [Equivalency principle.]  A record or authentication may not be denied legal effect
or enforceability solely because it is in electronic form.

(b)  [Use of electronics not required.]  This [Act] does not require that a record or
authentication be generated, stored, sent, received, or otherwise processed by electronic means or
in electronic form.

(c)  [Party autonomy preserved.]  In any transaction, a person may establish
requirements regarding the type of authentication or record acceptable to it.

(d) [Party bound by electronic agent.]  A person that uses an electronic agent that it has
selected for making an authentication, performance, or agreement, including manifestation of
assent, is bound by the operations of the electronic agent, even if no individual was aware of or
reviewed the agent’s operations or the results of the operations.
Definitional Cross References:  Section 102: “Agreement”; “Authentication”; “Electronic”;
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“Electronic agent”; “Person”; “Record”; “Receive”; “Sent”.  Section 112: “Manifestation ofassent”.
Comment

1. Scope of Section.  This section states that statutes pertaining to subject matter within thisAct requiring a “writing” or “signature” must be interpreted and applied as allowing a “record” or“authentication.”  The rules apply only to transactions within this Act, whether by agreement orotherwise. 2. Equivalence of Electronics.  Under subsection (a), the fact that a message, record orauthentication is electronic does not alter its legal impact.  This establishes an equivalencebetween electronic and other records.  The rule refers to the form of the authentication or record,not to its content.  See Section 104(4).  Subsection (a) does not address how to prove attributionor authentication, nor does it alter evidence law relating to when an original copy of a record isrequired or what, in a digital world, constitutes an original.  
3. Requiring Electronics. Nothing in this Act requires parties to use electronic processes.Subsection (b).  In some cases, parties may wish to require use of paper documents; this Act doesnot alter that choice.  It merely establishes a legal framework for electronic commerce in whichelectronics and paper records are equivalent in law.  Parties may decide to use, or not to use, thatframework.
4. Establishing requirements.  Subsection (c) makes clear that parties can set their ownrequirements regarding the acceptability of records or authentication. This does not authorize oneparty unilaterally to change requirements previously established by agreement.  Also, subsection(c) does not require that the parties establish requirements regarding electronics – it simplyclarifies that they may if they so choose.  A person can insist on conformance with requirementsthat are offered or agreed.  Thus, while typing one’s name with the requisite intent may be anauthentication under this Act, parties can require a different form of authentication, such as adigital signature using encryption.  Nothing in this Act disturbs their ability to so contract. Ordinary standards of waiver, estoppel and the like, along with general rules of offer andacceptance, provide standards for dealing with issues that might arise in this context.
5. Electronic Agents.  Operations of an electronic agent generally bind the party that usedthe electronic agent for that purpose.  Subsection (d).  This rule is limited to situations where theparty selects the agent, and includes cases where the party consciously elects to employ the agenton its own behalf, whether that agent was created by it, licensed from another, or otherwiseadopted for this purpose.  The term “selects” does not require a choice from among severalelectronic agents, but merely a conscious decision to use a particular agent.The concept here embodies principles like those in agency law, but it does not depend onagency law.  The electronic agent must be operating within its intended purpose.  For humanagents, this is often described as acting within the scope of authority.  Here, the focus is onwhether the agent was used for the relevant purpose.  For a similar concept in a different context,see Playboy Enterprises, Inc. v. Webbworld, Inc., 991 F. Supp. 543 (N.D. Tex. 1997), aff’d, 168F.3d 486 (5th Cir. 1999).  Cases of fraud, manipulation and the like are discussed in Section 206.

SECTION 108.  PROOF AND EFFECT OF AUTHENTICATION.
(a)  [Proving authentication.]  Authentication may be proven in any manner, including a
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showing that a party made use of information or access that could have been available only if it
engaged in conduct or operations that authenticated the record or term.

(b)  [Commercially reasonable attribution procedure.] Compliance with a commercially
reasonable attribution procedure agreed to or adopted by the parties or established by law for
authenticating a record authenticates the record as a matter of law.
Definitional Cross References:  Section 102: “Attribution procedure”; “Authenticate”;“Information”; “Party”; “Record”. Comment

1. Scope of the Section.  This section deals with two issues pertaining to proof of anauthentication.  It does not address to whom the authentication is attributed.
2. Method of Proof.  Proof of authentication can occur in any manner.  In electroniccommerce, one important means of proving authentication is by showing that a process existedthat required an authentication in order to proceed. 
3. Authentication Procedure.  Under Subsection (b), compliance with an effective orcommercially reasonable attribution procedure for authentication confirms that an authenticationwas intended and occurred. Compliance with such a procedure does not necessarily resolve theissue of to whom the authentication is attributed, but may have weight on that question.  SeeSection 212. Unless established by law, the procedure must be agreed to or adopted by the parties.  This isnot limited to instances in which the contracting parties have communicated directly concerninguse of an authentication procedure.  It includes instances in which one of the contracting partiescontracted with a third party offering a digital signature or other procedure with the intent to bebound thereby whenever the signature is affixed to a record and to situations in which a groupcomposed of member companies has adopted attribution procedures to use with other membersor assenting third parties.

SECTION 109.  CHOICE OF LAW.
(a)  [Contractual choice and limitations.]  The parties in their agreement may choose

the applicable law.  However, the choice is not enforceable in a consumer contract to the extent it
would vary a rule that may not be varied by agreement under the law of the jurisdiction whose
law would apply under subsections (b) and (c) in the absence of the agreement.

(b)  [Absence of enforceable choice.]  In the absence of an enforceable agreement on
choice of law, the following rules determine which jurisdiction’s law governs in all respects for
purposes of contract law:

(1)  [Access contracts and electronic delivery.] An access contract or a contract
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providing for electronic delivery of a copy is governed by the law of the jurisdiction in which the
licensor was located when the agreement was entered into.

(2)  [Consumer tangible copies.] A consumer contract that requires delivery of a
copy on a tangible medium is governed by the law of the jurisdiction in which the copy is or
should have been delivered to the consumer.

(3)  [All other cases.]  In all other cases, the contract is governed by the law of the
jurisdiction having the most significant relationship to the transaction.

(c)  [Effect of foreign law.] In cases governed by subsection (b), if the jurisdiction whose
law governs is outside the United States, the law of that jurisdiction governs only if it provides
substantially similar protections and rights to a party not located in that jurisdiction as are
provided under this [Act].  Otherwise, the law of the State that has the most significant
relationship to the transaction governs.

(d)  [Location of party.]  For purposes of this section, a party is located at its place of
business if it has one place of business, at its chief executive office if it has more than one place
of business, or at its place of incorporation or primary registration if it does not have a physical
place of business.  Otherwise, a party is located at its primary residence.
Uniform Law Source:  Restatement (Second) of Conflicts 188.  Revised.
Definitional Cross References:  Section 102: “Access contract”; “Agreement”; “Consumer”;“Consumer contract”; “Contract”; “Copy”; “Delivery”; “Electronic”; “Licensor”; “Party”;“State”; “Term”.

Comment
1. Scope of Section.  This section deals with agreed terms selecting applicable law and withwhat law applies to a transaction in the absence of agreed terms.  Subsection (a) enforces theagreement except with respect to mandatory consumer protection rules. Subsections (b) and (c)provides clarity on what law applies in the absence of an enforceable contract term.
2. Contractual Choice of Law.  Contract terms that select the law applicable to the contractare routine in commercial agreements.  The information economy accentuates their importancebecause it allows remote parties to enter and perform contracts spanning multiple jurisdictionsand in circumstances that do not depend on physical location of either party or the information. Subsection (a) enables small companies to actively engage in multinational business; if theagreement could not designate applicable law, even the smallest business would be subject to thelaw of all fifty states and all countries in the world.  That would impose large costs anduncertainty on an otherwise efficient system of commerce; it would create barriers to entry.
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a. General Rule.  This Act enforces agreed choices of law. This follows most decisionsdealing with information-related contracts. See Medtronic Inc. v. Janss, 729 F.2d 1395 (11th Cir.1984); Northeast Data Sys., Inc. v. McDonnell Douglas Computer Sys. Co., 986 F.2d 607 (1st
Cir. 1993). Restatement (Second) of Conflict of Laws § 188 has a similar rule.  Subsection (a)does not follow U.C.C. § 1-105 (1998 Official Text) which requires that the selected state have a“reasonable relationship” to the transaction.  In a global information economy, limitations of thattype are inappropriate, especially in cyberspace where physical locations are often irrelevant ornot knowable.  Parties may appropriately wish to select a neutral forum because neither isfamiliar with the law of the other’s jurisdiction.  In such a case, the chosen state’s law may haveno relationship at all to the transaction.  See White House Report, A Framework for GlobalElectronic Commerce, July 1, 1997.  This rule is consistent with international norms.  See Inter-American Convention on the Law Applicable to International Contracts art. 7 (Mexico City1994); Convention on the Law Applicable to Contracts for the International Sale of Goods art.7(1) (The Hague 1986).    b. Limitations.  Agreed choices of law are subject to limitations such as in the doctrineof unconscionability and the treatment of overriding fundamental public policy of the forumstate. Section 105(b); Application Group, Inc. v. Hunter Group, Inc., 61 Cal. App.4th 881, 72 Cal.Rptr.2d 73 (Cal. App. 1998).  Compare Lowry Computer Products, Inc. v. Head, 984 F. Supp.1111 (E.D. Mich. 1997).  Subsection (a) further provides that, in a consumer contract, the agreed choice of lawcannot override an otherwise applicable rule that could not be altered by agreement under the lawof the state whose law would apply in the absence of the contractual choice.  The policy offreedom of contract should not permit overriding the consumer rule if a state, having addressedthe cost and benefits, determines that the consumer rule is not variable by contract.

3. Choice of Law: No Contract term.   Subsection (b) states what choice-of-law rulesgovern in the absence of a contract term.  These rules apply to all contract-related issues andreplace common law.  Contracts in computer information can be created and performed remotely,a factor emphasizing the need for tailored, understandable rules that enhance certainty and thusfacilitate commerce.  As to common law, see William Richman & William Reynolds,Understanding Conflict of Laws 241 (2d ed. 1992) (“[C]hoice-of-law theory today is inconsiderable disarray.  [It] is marked by eclecticism and even eccentricity.”).Subsection (b)(1) specifies that, in an access contract or a contract involving electronicdelivery of information, in the absence of an agreed choice of law, the agreement is governed bythe law of the jurisdiction in which the licensor is located.  Any other rule would require that theinformation provider (small or large) comply with the law of all states and all countries, since itmay not be known or knowable where the contract is formed or the information sent. The ruleadopted here enhances certainty in a context where an on-line vendor, large or small, makesInternet access available to the entire world. “Located” is defined in subsection (d) and does notdepend on the location of the computer that contains the information.Subsection (b)(2) applies to consumer transactions that involve delivery of tangible (physical)copies.  In the absence of agreed terms, the law where the copy is or was to be delivered governs. Thus, if a consumer is to receive delivery of a tangible copy in Chicago, the transaction is subjectto the law of Illinois unless the agreement indicates otherwise.  This is consistent with currentU.S. law and is followed in many European countries.  It adopts, for the consumer, the locationthat is most likely to be consistent with the consumer’s expectations.  It avoids surprise to theprovider because the tangible copy is to be delivered into a known state.The rules in subsection (b) deal only with contract law.  They do not affect tax, copyright, orother fields of law.  See Quill Corp. v. North Dakota, 504 U.S. 298, 112 S.Ct. 1904, 119 L.Ed.2d91 (1992); Itar-tass Russian News Agency v. Russian Kurier, Inc., 153 F.3d 82 (2d Cir. 1998);Allarcom Pay Television, Ltd. v. General Instrument Corp., 69 F.3d 381 (9th Cir. 1995).
4. Most Significant Relationship.  In the absence of an agreement and except for the rules
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in subsections (b)(1) and (b)(2), subsection (b)(3) adopts a “most significant relationship” test. The Restatement (Second) of Conflicts of Law uses a similar test; cases interpreting that rule areapplicable here.  Applying this test requires consideration of factors including the: (a) place ofcontracting, (b) place of negotiation, (c) place of performance, (d) location of the subject matterof the contract, (e) domicile, residence, nationality, place of incorporation and place of businessof one or both parties, (f) needs of the interstate and international systems, (g) relative interests ofthe forum and other interested states in the determination of the particular issue, (h) protection ofjustified expectations of the parties, and (i) promotion of certainty, predictability and uniformityof result.
5. Foreign Countries.  Subsection (c) does not apply if an enforceable contract termdesignates what law applies.  It deals with cases where the default rules in subsection (b) selectthe law of a foreign country whose law is substantively inappropriate because it fails to give aparty protections substantially similar to those available under this Act.  The reference is solely tocontract law, including this Act and general contract and related equity law of the jurisdiction. Subsection (c) allows a court to use a different choice of law rule than in (b), but courts shouldalter the basic rule only in extreme cases.  It does not suffice merely that the foreign law isdifferent.  The differences must be substantial and adverse. 

SECTION 110.  CONTRACTUAL CHOICE OF FORUM.
(a)  [Limitations on contractual choice.] The parties in their agreement may choose an

exclusive judicial or arbitral forum unless the choice is unreasonable or unjust.
(b)  [When forum exclusive.]  A judicial forum specified in an agreement  is not

exclusive unless the agreement expressly so provides.
(c)  [Decision for court.]  The enforceability of an agreed choice of exclusive forum is a

question for determination by a court of competent jurisdiction in the state in which the action is
brought.
Definitional Cross References:  Section 102: “Agreement”; “Party”; “Term”.

Comment
1. Scope of the Section.  This section deals with agreements choosing an exclusive judicialor arbitral forum. 
2. General Rule.  Choice of forum agreements are generally enforceable.  This rule adoptsthe approach of Bremen v. Zapata Off-Shore Co., 407 U.S. 1, 92 S.Ct. 1907, 32 L.Ed.2d 513(1972), and cases following that decision, which form the majority position on this issue in thiscountry, and which treat choice of forum terms as presumptively valid.  The Restatement(Second) of Conflicts of Law has a similar rule. 
3. Limitations.  A choice of an exclusive forum is not enforceable if it is unreasonable orunjust; the term also is not enforceable if it is unconscionable under Section 111.  The“unreasonable or unjust” standard follows Breman and its progeny and adopts the reasoning of
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those cases, also applying the standard to choice of arbitral forums.  The agreed term isunenforceable if it has no valid commercial purpose and has a severe and unfair impact on theother party.  In such cases, the choice is both unreasonable and unjust.  This may precludeenforcement of forum agreements that choose an unreasonable forum solely to defeat the otherparty’s ability to contest disputes.  Terms may be unreasonable in that they have no commercialpurpose or justification other than to defeat the rights of the other party and their impact may beunjust if the term unfairly harms the other party for no sustainable reason.  On the other hand, anagreed choice of forum based on a valid commercial purpose is not invalid simply because itadversely affects one party, even if bargaining power was unequal.  The burden of establishingthat the clause fails lies with the party asserting its invalidity.  Bremen v. Zapata Offshore Co.,407 U.S. 1 (1972); Pelleport Investors, Inc. v. Budco Quality Theaters, Inc., 741 F.2d 273 (9thCir. 1984); Restatement (Second) of Conflicts of Law § 80, comment c (1989 rev.).  A party thatchallenges a choice of forum clause by filing in a forum other than the designated forum does notbreach the contract by doing so.Agreed choices of forum are important in electronic commerce.  Court decisions onjurisdiction in the Internet demonstrate the uncertainty about when merely doing business on theInternet exposes a party to jurisdiction in all States and all countries.  That uncertainty affects allbusinesses, but it has greatest impact on small enterprises.  Choice of forum agreements serve asignificant commercial purpose by allowing parties to control the uncertainty and the cost itcreates.  See, e.g., Evolution Online Systems, Inc. v. Koninklijke Nederlan N.V., 145 F.3d 505(2nd Cir. 1998); Caspi v. Microsoft Network, L.L.C., 323 N.J.Super. 118, 732 A.2d 528 (N.J.A.D. 1999), cert. den., 162 N.J. 199, 743 A.2d 851 (1999).  The Court’s discussion in CarnivalCruise Lines, Inc. v. Shute, 111 S.Ct. 1522 (1991) in a different multi-jurisdictional context isrelevant to determining reasonableness in Internet contracting:
[It would] be entirely unreasonable to assume that a cruise passenger would or couldnegotiate the terms of a forum clause in a routine commercial cruise ticket form. Nevertheless, including a reasonable forum clause in such a form well may be permissible forseveral reasons.  Because it is not unlikely that a mishap in a cruise could subject a cruise lineto litigation in several different fora, the line has a special interest in limiting such fora. Moreover, a clause establishing [the forum] has the salutary effect of dispelling confusion asto where suits may be brought . . . .  Furthermore, it is likely that passengers purchasingtickets containing a forum clause . . . benefit in the form of reduced fares reflecting thesavings that the cruise line enjoys . . . .

In electronic commerce, a contractual choice of forum will often be justified on the basis of therisk and uncertainty that would otherwise exist.  Choice of a forum at a party’s location isordinarily reasonable.  4. Non-exclusive Forum.  Subsection (b) provides that a choice of forum term isnonexclusive unless the agreement expressly provides otherwise.  Requiring express exclusivityterms provides notice and follows what, in most cases, is the expectation of the parties.  Theenforceability of a non-exclusive forum selection clause is not addressed in this Act.  Absentunconscionability or other overriding restriction, these clauses present less reason for restrictingcontract choices than do the clauses dealt with in this section.
5. Forum for Decision.  Subsection (c) clarifies the general rule that the enforceability ofthe forum selection clause will be determined by the forum in which the action is brought.  Thesubsection refers to a decision by a court.  In this Act, that term includes an arbitral forum.  Thus,this section does not resolve the issue of whether the determination is to be made by a court or anarbitral panel. The forum must be of competent jurisdiction.  The subsection does not disturbexisting law that determines whether a challenge to a forum selection should be heard by anarbitrator or by a judicial officer.  If the action is brought by a consumer in his jurisdiction or if
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enforcement of a judgment is challenged by the consumer in its jurisdiction,then the consumer’sjurisdiction will decide the questions of enforceability of the forum selection clause. 
6.  Federal Arbitration Act.  The federal Arbitration Act provides preemptive federalstandards regarding the treatment of arbitration clauses and the enforceability of arbitrationremedies.  This Act does not alter those preemptive standards.

SECTION 111.  UNCONSCIONABLE CONTRACT OR TERM.
(a)  [General rule.]  If a court as a matter of law finds a contract or a term thereof to have

been unconscionable at the time it was made, the court may refuse to enforce the contract,
enforce the remainder of the contract without the unconscionable term, or limit the application of
the unconscionable term so as to avoid an unconscionable result.

(b)  [Evidence.]  If it is claimed or appears to the court that a contract or term thereof may
be unconscionable, the parties must be afforded a reasonable opportunity to present evidence as
to its commercial setting, purpose, and effect to aid the court in making the determination.
Uniform Law Source:  Uniform Commercial Code § 2-302 (1998 Official Text).
Definitional Cross References:  Section 102: “Contract”; “Court”; “Term”.

Comment
1. Scope of the Section.  This section adopts the unconscionability doctrine of UniformCommercial Code § 2-302 (1998 Official Text).
2. Basic Policy and Effect.  This section and Section 117 allow courts to rule directly onthe unconscionability of the contract or a particular term.  The basic test is whether, in light ofthe general commercial background and the commercial needs of the particular trade or case, theterms involved are so one-sided as to be unconscionable under the circumstances existing at thetime the contract was made.  The principle is one of the prevention of oppression and unfairsurprise and not of disturbance of allocation of risks because of superior bargaining power. SeeIntel Corp. v. Integraph, 195 F.3d 1346 (Fed. Cir. 1999). Since its adoption in Article 2 of theU.C.C., the doctrine of unconscionability has received continuing attention from the courts andenables courts to police explicitly against the contracts or clauses which they find to beunconscionable.  See, Brower v. Gateway 2000, Inc., 676 N.Y.S.2d 569 (N.Y.A.D. 1998).  In thisAct, the concept requiring an “opportunity to review” establishes a requirement that is not clearlypresent in common law and that resolves many procedural issues preventing unfair surprise.Section 113, cmt. 2.
3. Electronic commerce.  This Act confirms the enforceability of automated contractinginvolving “electronic agents,” but in some cases automation may produce unexpected, potentiallyoppressive results due to errors in programs, problems in communication, or other unforeseencircumstances in the automation process. Common law concepts of mistake may apply, as maySections 206 and 213.  In addition, in appropriate cases, unconscionability doctrine may
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invalidate a term because a procedural breakdown in automated contract formation producesunexpected and oppressive results in the terms of the agreement. 
4. Remedy.  The court, in its discretion, may refuse to enforce the contract as a whole if it ispermeated by the unconscionability, or it may strike any single term or group of terms that are sotainted, or it may simply limit unconscionable clauses so as to avoid unconscionable results.  
5. Decision of the court.   Unconscionability is a decision to be made by the court.  Thecommercial evidence allowed under subsection (b) is for the court’s consideration, not for thejury.  Only the terms of the agreement that result from the court’s action are submitted to thegeneral triers of fact for resolution of a matter in dispute.

SECTION 112.  MANIFESTING ASSENT.
(a)  [How person manifests assent.]  A person manifests assent to a record or term if the

person, acting with knowledge of, or after having an opportunity to review the record or term or a
copy of it:

(1) authenticates the record or term with intent to adopt or accept it; or
(2) intentionally engages in conduct or makes statements with reason to know that the

other party or its electronic agent may infer from the conduct or statement that the person assents to
the record or term.

(b)  [How electronic agent manifests assent.]  An electronic agent manifests assent to a
record or term if, after having an opportunity to review it, the electronic agent:

(1) authenticates the record or term; or
(2) engages in operations that in the circumstances indicate acceptance of the record or

term.
(c)  [Assent to specific term.]  If this [Act] or other law requires assent to a specific term,

a manifestation of assent must relate specifically to the term.
(d)  [Proof of assent.] Conduct or operations manifesting assent may be proved in any

manner, including a showing that a person or an electronic agent obtained or used the information
or informational rights and that a procedure existed by which a person or an electronic agent must
have engaged in the conduct or operations in order to do so.  Proof of compliance with subsection
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(a)(2) is sufficient if there is conduct that assents and subsequent conduct that reaffirms assent by
electronic means.

(e) [Agreement for future transactions.]  The effect of this section may be modified by an
agreement setting out standards applicable to future transactions between the parties.

(f) [ Online services, network access, and telecommunications services.]   Providers of
online services, network access, and telecommunications services, or the operators of facilities
thereof, do not manifest assent to a contractual relationship simply by their provision of those
services to other parties, including, without limitation, transmission, routing, or providing
connections; linking; caching; hosting; information location tools; and storage of materials, at the
request or initiation of a person other than the service provider.
Uniform Law Source:  Restatement (Second) of Contracts § 19.
Definitional Cross References:  Section 102: “Agreement”; “Authenticate”; “Copy”; “Electronic”;“Electronic agent”; “Delivery”; “Information”; “Informational Rights”; “Knowledge”; “Mass-marketlicense”; “Person”; “Record”; “Return”; “Term”.  Section 117: “Reason to know”.

Comment
1.  Scope of Section.  This section provides standards for “manifestation of assent.”  Section113 deals with the related, important concept of an  “opportunity to review”.  In this Act, havingan opportunity to review a record is a precondition to manifesting assent.
2.  General Theme.  The term “manifesting assent” comes from Restatement (Second) ofContracts § 19.  This section corresponds to Restatement § 19, but more fully explicates theconcept.  Codification establishes uniformity that is lacking in common law.Restatement (Second) of Contracts §19(1) provides: “The manifestation of assent may bemade wholly or partly by written or spoken words or by other acts or by failure to act.”  Thissection adopts that view.  Conduct can convey assent as clearly as words.  This rule is importantin electronic commerce, where most interactions involve conduct rather than words.  Subsection(b) adapts that principle to electronic agent contracting.“Manifesting assent” has several roles: 1) a method by which a party agrees to a contract; 2) amethod by which a party adopts terms of a record as the terms of a contract; and 3) if required bythis Act, a means of assenting to a particular term.  In most cases, the same act accomplishes theresults under 1 and 2.Manifesting assent does not require any specific formality of language or conduct.  In thisAct, however, to manifest assent to a record or term requires meeting three conditions:

• First, the person must have knowledge of the record or term or an opportunity toreview it before assenting.  An opportunity to review requires that the record beavailable in a manner that ought to call it to the attention of a reasonable person andthat readily permits review.  Section 113 may also require a right of return if theopportunity to review comes after a person becomes obligated to pay or beginsperformance.
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• Second, having had an opportunity to review, the person must manifest assent.  Theperson may authenticate the record or term, express assent verbally, or intentionallyengage in conduct with reason to know that the conduct indicates assent.  Restatement(Second) of Contracts § 19.  As in the Restatement this can include a failure to actionif the circumstances so indicate.• Third, the conduct, statement, or authentication must be attributable in law to theperson.  General agency law and Section 212 provide standards for attribution.
3. Manifesting Assent.a. Assent by Statements or Authentication.  A person can assent to a record orterm by stating or otherwise indicating its assent or by “authenticating” the record or term. Authentication occurs if a party signs a record or does an electronic equivalent.  Section 102(a)(6). b. Assent by Conduct.  Assent occurs if a person acts or fails to act having reason toknow its behavior will be viewed by the other party as indicating assent.  Whether this occursdepends on the circumstances.  As in common law, proof of assent does not require proof of aperson’s subjective intent or purpose, but focuses on objective indicia, including whether therewas an act or a failure to act voluntarily engaged in with reason to know that an inference ofassent would be drawn.  Actions objectively indicating assent are assent.  This follows moderncontract law doctrines of objective assent.  Doctrines of mistake, fraud, and duress apply inappropriate cases.Assent does not require that a party be able to negotiate or modify terms, but theassenting behavior must be intentional (voluntary).  This same rule prevails in all other contractlaw.  Intentional conduct is satisfied if the alternative of refusing to act exists, even if refusingleaves no alternative source for the computer information.  On the other hand, conduct is notassent if it is conduct which the assenting party cannot avoid doing, such as blinking one’s eyes. Courts use common sense in applying this standard in common law and will do so under this Act. Actions in a context of a mutual reservation of the right to defer agreement to a contract do notmanifest assent; neither party has any reason to believe that its conduct will suggest assent to theother party.Knowledge that conduct or inaction is  assent satisfies this rule.  Also, conduct isassent if a person has “reason to know” the conduct will lead the other party to believe that therewas assent.  Factors that relate to this issue include: the ordinary expectations of similar personsin similar contexts; language on a display, package, or otherwise made available to the party; thefact that the party can decline and return the information, but decides to use it; informationcommunicated before the conduct occurred; and standards and practices of the business, trade orindustry of which the person has reason to know.The “reason to know” standard is not met if the computer information is sent to arecipient unsolicited under terms that purport to create a binding contract by failure to object tothe unsolicited sending.  In such cases, it is not reasonable for the sending party to infer assentfrom silence; the threshold for manifesting assent is not met.c. Assent by Electronic Agents.  Assent may occur through automated systems(“electronic agents”).  Either or both parties (including consumers) may use electronic agents. For electronic agents, assent cannot be based on knowledge or reason to know, since computerprograms are capable of neither and the automated nature of the interaction may mean that noindividual is aware of it.  Subsection (b) focuses on the electronic agent’s acts, not knowledge orreason to know.  Assent occurs if the agent’s operations were an authentication or if, in thecircumstances, the operations indicate assent.  In this Act, manifesting assent requires a prioropportunity to review.  For an electronic agent, this opportunity occurs only if the record or termwas presented in such a way that a reasonably configured electronic agent could react to it.  SeeSection 113(b).  The capability of an automated system to react and an assessment of theimplications of its actions are the only appropriate measures of assent.d. Assent to Particular Terms.  This Act distinguishes between assent to a record
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and, when required by this Act or other law, assent to a particular term in a record.  Assent to arecord encompasses all terms of the record.  Section 208.  Assent to a particular term, if required,requires acts that specifically relate to that term.  This is like a requirement that a party ”initial” aclause to make it effective.  One act, however, may assent to both the record and the term if thecircumstances, including the language of the record, clearly indicate that this is true, such aswhere assent is clearly indicated as being to the record and to a term the nature of which is madeclear to the assenting party. 
4. Terms of Agreement.  Manifestation of assent to a record is not the only way in whichparties establish the terms of their agreement.  This Act does not alter recognition in law of othermethods of agreeing to terms.  For example, a product description can become part of anagreement without manifestation of assent to a record repeating that description; the productdescription defines the bargain itself.  A party that licenses a database of names of “consumerattorneys” need only provide a database of consumer attorneys since this is the bargain; theprovider is not required to obtain assent to a record stating that deal.  Similarly, the licensee canrely on the fact that the database must contain consumer attorneys, not other lawyers.  If aproduct is clearly identified on the package or in representations to the licensee as for consumeruse only, that term is effective without language in a record restating the description or conductassenting to that record.  Of course, if the nature of the product is not obvious and there is noassent or agreement to terms defining it, hidden conditions might not be part of the agreement.Often, copyright or other intellectual property notices restrict use of a product withoutneeding assent to contract terms.  For example, a video rental may place a notice on screen thatlimits the customer’s use such as by precluding commercial public performances.  Enforceabilityof such notices does not depend on obtaining a manifestation of assent.
5. Proof of Assent.  Many different acts can establish assent to a contract or a contract term. It is not possible to state them in a statute.  In electronic commerce, one important method is byshowing that a procedure existed that required an authentication or other assent in order toproceed in an automated system.  This is recognized in subsection (d).Subsection (d) also encourages use of double assent procedures as a reconfirmation showingintentional assent (“intentionally engages in conduct . . . with reason to know”).  It makes clearthat if the assenting party has an opportunity to confirm or deny assent before proceeding toobtain or use information, confirmation meets the requirement of subsection (a)(2).  This doesnot alter the effectiveness of a single indication of assent.  When properly set out with anopportunity to review terms and to make clear that an act such as clicking assent on-screen isassent, a single indication of assent suffices.  See Caspi v. Microsoft Network, L.L.C., 323N.J.Super. 118, 732 A.2d 528 (N.J. A.D. 1999), cert. den., 162 N.J. 199, 743 A.2d 851 (1999);Register.com, Inc., v. Verio, Inc. 126 F.Supp.2d 238 (SD NY 2000).

Illustration 1:  The registration screen for NY Online prominently states: “Please readthe License.  It contains important terms about your use and our obligations.  If you agreeto the license, indicate this by clicking the “I agree” button.  If you do not agree, click “Idecline”.”  The on-screen buttons are clearly identified.  The underlined text is ahypertext link that, if selected, promptly displays the license.  A party that indicates “Iagree” assents to the license and adopts its terms.Illustration 2:  The first screen of an online stock-quote service requires that thepotential licensee enter its name, address and credit card number.  After entering theinformation and striking the “enter” key, the licensee has access to the data and receives amonthly bill.  Somewhere below the place to enter the information, but hidden in smallprint, is the statement: “Terms and conditions of service; disclaimers.”  The customer’sattention is not called to this sentence, nor is the customer asked to react to it.  Eventhough using the service creates a contract, there may be no assent to the terms of serviceand disclaimer, since there is no act indicating assent to those terms.  If there is no assent
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to those terms, the court would determine contract terms on other grounds, including therules of this Act and usage of trade.Illustration 3:  The purchasing screen of an on-line software provider provides the termsof the license, a space to indicate the software purchased, and two on-screen buttonsindicating “I agree” and “I decline” respectively.  A user that completes the order andindicates “I agree” causes the system to move to a second screen.  This second screensummarizes the order and asks the user to click, either confirming its order, or cancelingit.  This satisfies subsection (a)(2) on intentional conduct and reason to know.  It alsosatisfies the error correction procedure in Section 213.
6. Authority to Act.  The person manifesting assent must be one that can bind the partyseeking the benefits or being charged with the obligations or restrictions of the agreement.  Ingeneral, this Act treats this issue as a question of attribution: are the assent-producing actsattributable to this particular person?  A person that desires to enforce terms against another mustestablish that it dealt with an individual or agent that had authority to bind the person or, at least,establish that the person to be bound accepted the benefits of the contract or otherwise ratifiedthe acts.  If the individual who assented did not have authority and the conduct was not ratified orotherwise adopted, there may be no assent as to the party “represented,” but only as to theindividual who acted.  If this occurs, both the purported principal and the relying party may be atrisk: the relying party (e.g., licensor) risks loss of its terms with respect to the party it intended tohave bound, while the purported principal (“licensee” using information not obtained by a properagent) risks that use of the computer information infringes a copyright or patent, since theprincipal does not have the benefit of the license.  There must be an adequate connection betweenthe individual who had the opportunity to review and the one whose acts constitute assent.  Ofcourse, a party with authority can delegate that authority to another and such delegation may beeither express or implicit.  Thus, a CEO may authorize her secretary to agree to a license whenthe CEO instructs the secretary to sign up for legal materials online or to install a newly acquiredprogram that is subject to an on-screen license.Questions of this sort arise under agency law as augmented in this Act, such as by theprovision on electronic agents in Section 211 or rules in this Act on attribution.  Other lawgoverns questions of ordinary agency law, estoppel and the like.
7. Modification of Rules.  Subsection (e) recognizes that parties, by prior agreement, maydefine what constitutes assent with respect to future conduct in ongoing relationships.  CompareSection 113(e).  The parties may call for more or less formality than set out in this Act.  This isimportant for cases where multiple transfers in electronic commerce occur pursuant to prioragreement.  Assent in such cases can just as well be found in the original agreement as in thesubsequent conduct.
8. Third Party Service Providers.  Assent requires conduct by the party to be bound or itsagents.  If the party is enabled to reach a system because of services provided by a third partycommunications or service provider, the service provider typically does not intend or enter intoin a contractual relationship with the provider of the information.  While the customer’s acts mayconstitute assent by the customer, they do not bind the service provider since the serviceprovider’s actions are in the nature of transmissions and enabling access, not assent to acontractual relationship.Subsection (f) makes clear that service providers - providers of online services, networkaccess, or the operation of facilities thereof - do not manifest assent to a contractual relationshipsimply from their provision of such services, including but not limited to transmission, routing,providing connections, or linking or storage of material at the request or initiation of a personother than the service provider.  If, for example, a telecommunications company provided therouting for a user to reach a particular online location, the fact that the user of the service mightassent to a contract at that location does not mean that the service provider has done so.  The



64

conduct of the customer does not bind the service provider.Of course, in some on-line systems the service provider has direct contractual relationshipswith the content providers or may desire access to and use the information on its own behalf, andtherefore may assent to terms in order to obtain access.  In the absence of these circumstances,however, the mere fact that the third-party service provider enables the customer to reach theinformation site does not constitute assent to the terms at that site.

SECTION 113.  OPPORTUNITY TO REVIEW.
(a)  [Manner of availability generally.]  A person has an opportunity to review a record or

term only if it is made available in a manner that ought to call it to the attention of a reasonable
person and permit review.

(b)  [ Manner of availability by electronic agent.] An electronic agent has an opportunity
to review a record or term only if it is made available in a manner that would enable a reasonably
configured electronic agent to react to the record or term.

(c)  [When right of return required.] If a record or term is available for review only after
a person becomes obligated to pay or begins its performance, the person has an opportunity to review
only if it has a right to a return if it rejects the record.  However, a right to a return is not required
if:

(1)  the record proposes a modification of contract or provides particulars of performance
under Section 305; or

(2) the primary performance is other than delivery or acceptance of a copy, the agreement
is not a mass-market transaction, and the parties at the time of contracting had reason to know that
a record or term would be presented after performance, use, or access to the information began.

(d)  [Right of return created.] The right to a return under this section may arise by law or
agreement.

(e)  [Agreement for future transactions.] The effect of this section may be modified by an
agreement setting out standards applicable to future transactions between the parties.
Definitional Cross References: Section 102: “Agreement”; “Copy”; “Information”; “Mass-markettransaction”; “Record”; “Term”.

Comment
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1. Scope of this Section.  This section sets out the basic standards for when a party has beengiven an opportunity to review the terms of a record.  Unless there is an opportunity to review therecord, under Section 112 the party cannot manifest assent to it.
2.  Opportunity to Review.  A manifestation of assent to a record or term under this Act cannotoccur unless there was an opportunity to review the record or term.  Common law does not clearlyestablish this requirement, but the requirement of an opportunity to review terms reasonably madeavailable reflects simple fairness and establishes concepts that curtail procedural aspects ofunconscionability.  Section 111.  For a person, an opportunity to review requires that a record bemade available in a manner that ought to call it to the attention of a reasonable person and permitreview.  See Specht v. Netscape Communications Corp., – F.3d –, 2002 WL 31166784 n. 13 (Fed.Cir. 2002). This requirement is met if the person knows of the record or has reason to know that therecord or term exists in a form and location that in the circumstances permit review of it or a copyof it.  For an electronic agent, an opportunity to review exists only if the record is one to which areasonably configured electronic agent could respond.  Terms made available for review during anover-the-counter transaction or otherwise in a manner required under federal law give an opportunityto review.a. Declining to Use the Opportunity to Review.  An opportunity to review does notrequire that the person use that opportunity.  The condition is met even if the person does not reador actually review the record.  This is not changed because the party desires to complete thetransaction rapidly, is under pressure to do so, or because the party has other demands on itsattention, unless the one party actively manipulates circumstances to induce the other party not toreview the record.  Such manipulation may vitiate the alleged opportunity to review.b. Permits Review.  How a record is made available for review may differ for electronicand paper records.  In both, however, a record is not available for review if access to it is so time-consuming or cumbersome, or if its presentation is so obscure or oblique, as to make it difficult toreview.  It must be presented in a way as to reasonably permit review.  In an electronic system, arecord promptly accessible through an electronic link ordinarily qualifies.  Actions that comply withfederal or other applicable consumer laws that require making contract terms or disclosure available,or that provide standards for doing so, satisfy this requirement.c. Right to Return.  If terms in a record are not available until after there is an initialcommitment to the transaction, subsection (c) indicates that ordinarily there is no opportunity toreview unless the party can return the product (or for a vendor that refuses the other party’s terms,recover the product) and receive appropriate reimbursement of payments if it rejects the terms.  Thereturn right creates a situation where meaningful assent can occur.  The right exists only for the firstlicensee.  If the right to a return is created only by agreement or by an offer from the one party, ratherthan by law, the right must be communicated to the other person so that the person ought to becomeaware of it.Computer information is frequently distributed without charge for the purpose of enablingthe recipient to enter into transactions with the licensor.  The ”beginning of performance” undersubsection (c) in such cases is typically not payment, but selection of a password or other attributionprocedure or the initiation of a transaction.  In such situations, with respect to a right of return, thelicensor’s obligation is satisfied if it provides instructions on request for destruction or return of theinformation and, when applicable under Section 209, reimburses the other party for costs, if any.Although the party refusing terms has a reasonable time within which to contact the licensor anddestroy the information, it must do so before it uses the information to select a security procedureor initiate a transaction.There is no distinction between software distributed at a nominal price and software that iscompetitively priced.  Therefore, if a financial or other institution distributes software at a nominalprice that enables a customer to manage its personal finances or to engage in transactions with thedistributor of the software, it must offer the right of return in the same manner as a company thatdistributes such at a market price.
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The return right provides incentive for a licensor to make the terms of the license availableup-front if commercially practicable since this avoids the right of return in this section and inSections 209 and 613.  An additional incentive, under Sections 208 and 209, is that, whenpresentation of terms is deferred, the terms cannot become part of the contract unless the other partyhad reason to know that terms would be presented later.  A decision to delay presentation of termswithout an important commercial reason to do so may result in substantial costs and uncertainty.Failure to provide a right to return when required does not invalidate the agreement, butcreates a risk that the terms will not be assented to by the party to which they were presented.  Ifthere is no manifestation of assent to a record, the terms of the agreement are determined byconsidering all the circumstances, including the expectations of the parties, applicable usage of tradeand course of dealing, and the property rights, if any, involved in the transaction.  In such cases,courts should be careful to avoid unwarranted forfeiture or unjust enrichment.  An agreement withpayment and other agreed terms that reflect a right to use information for consumer purposes onlycannot be transformed into an unlimited right of commercial use by a failure of assent.
3.  Modifications and Layered Contracting.  The right to a return provisions do not apply toproposals to modify an agreement or to cases where the agreement gives a party the right to specifyparticulars of performance.  If the contract allows one party unilaterally to alter terms, no furtheragreement is required for the changed terms to be effective if the term is not unconscionable orotherwise made invalid.  If that contractual right does not exist, however, and one party proposes ina record modifications of the contract (that can become effective only on the other person’sagreement to them), there must be an opportunity to review the terms before a manifestation ofassent pursuant to Section 112. Similarly, the return right does not apply where parties begin performance in the expectation thata record containing contract terms will be presented and adopted later and the performance is morethan merely tendering and accepting an existing copy of computer information.  Subsection (c).  Thisis common in software development and other complex contracts; this Act does not disturb thatcommercial practice.
4.  Modification of Rules.  Subsection (e) allows parties, by prior agreement, to define whatconstitutes assent with respect to future conduct in ongoing relationships.  The parties may call formore or less formality than set out in this Act.  This is important for cases where multiple transfersin electronic commerce occur pursuant to prior agreement.  Assent in such cases can just as well befound in the original agreement as in the subsequent conduct.

SECTION 114.  PRETRANSACTION DISCLOSURES IN INTERNET-TYPE
TRANSACTIONS.

(a)  [Scope of section.]  This section applies to a licensor that makes its computer
information available to a licensee by electronic means from its Internet or similar electronic site.

(b)  [Sufficient opportunity to review.] In such a case, the licensor affords an opportunity
to review the terms of a standard form license which opportunity satisfies Section 113 with respect
to a licensee that acquires the information from that site, if the licensor:

(1) makes the standard terms of the license readily available for review by the licensee
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before the information is delivered or the licensee becomes obligated to pay, whichever occurs first,
by:

(A) displaying prominently and in close proximity to a description of the computer
information, or to instructions or steps for acquiring it, the standard terms or a reference to an
electronic location from which they can be readily obtained; or

(B) disclosing the availability of the standard terms in a prominent place on the site
from which the computer information is offered and promptly furnishing a copy of the standard
terms on request before the transfer of the computer information; and

(2) does not take affirmative acts to prevent printing or storage of the standard terms for
archival or review purposes by the licensee.

(c)  [Other methods of giving opportunity to review.]  Failure to provide an opportunity
to review under this section does not preclude a person from providing a person an opportunity to
review by other means pursuant to Section 113 or law other than this [Act].
Definitional Cross References:  Section 102: “Computer information”; “Copy”; “Electronic”;“Information”; “License”;  “Licensee”; “Licensor”; “Standard form”.  Section 113: “Opportunity toreview”.

Comment
1. Scope of Section.  This section deals with pre-transaction disclosures of contract terms inInternet transactions where the contract is formed on-line for an electronic delivery of information.
2. Relation to Other Assent Rules.  This section provides guidance for Internet commerce andan incentive for use of particular types of disclosures of terms and acts as an incentive-creating, safeharbor rule.  The section does not foreclose use of other procedures.  Failure to comply with thissection does not bear on whether a license is enforceable or whether the procedures used adequatelyestablish an opportunity to review.  Whether an opportunity to review has occurred is determinedunder the general standards in Section 113.
3. Disclosure and Downloading.  The disclosure rules in this section are modeled the federalMagnuson-Moss Warranty Act.  They combine actual disclosure with availability of terms.  It issufficient that standard terms be available on request.  Terms might be made available by hyperlinkon the particular site or through providing a potential licensee with an address (electronic orotherwise) from which the terms can be obtained.  The terms to be made available are the standardterms of a license of the type involved.  Supplying the terms can meet the requirements for providingan opportunity to review if the provisions of this section are met.The terms or a reference to them must be in a prominent place in the site or in close proximityto the computer information or instructions for obtaining it.  The intent of the close proximitystandard is that the terms or the reference to them would be called to the attention of an ordinaryreasonable person.
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Given all other conditions being satisfied, this section is met if the licensor does not takeaffirmative steps to preclude printing or storage of the terms of the agreement.  This does not requirethat the licensor adopt technologies that enable downloading or printing, although many technologiesallow this.  It does require that there be nothing affirmatively done to preclude use of one of thosealternatives.  For example, a licensor that uses a technology which would otherwise enable copyingthe contract terms and modifies it specifically to preclude copying does not qualify under theprovisions of this section.  However, one method of compliance is sufficient:  if the terms includesensitive information that is more susceptible to unauthorized distribution if made available inelectronic form, the licensor may preclude electronic copies.  As long as it does not also precludethe ability to print a paper copy, this section is still satisfied.  If the licensor links the person toanother location under the control of a third party, knowing that affirmative steps will be taken atthat location to prevent downloading or printing, there is no compliance with this section.

SECTION 115.  VARIATION BY AGREEMENT.
(a)  [Variation by agreement generally.]  Except as otherwise provided in subsection (b),

the effect of any provision of this [Act], including an allocation of risk or imposition of a burden,
may be varied by agreement of the parties.

(b)  [ Rules not variable by agreement.]  The following rules are not variable by agreement:
(1)  [Obligations of good faith, diligence, reasonableness, and care imposed by this

act.] Obligations of good faith, diligence, reasonableness, and care imposed by this [Act] may not
be disclaimed by agreement, but the parties by agreement may determine the standards by which the
performance of the obligation is to be measured if the standards are not manifestly unreasonable.

(2)  [Unconscionability and fundamental public policy.] The limitations on
enforceability imposed by unconscionability under Section 111 and fundamental public policy under
Section 105(b) may not be varied by agreement.

(3)  [Other nonvariable rules.]  Limitations on enforceability of, or agreement to, a
contract, term, or right expressly stated in the sections listed in the following subparagraphs may not
be varied by agreement except to the extent provided in each section:

(A) the limitations on agreed choice of law in Section 109(a);
(B) the limitations on agreed choice of forum in Section 110;
(C) the requirements for manifesting assent and opportunity for review in Section

112;
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(D) the limitations on enforceability in Section 201;
(E) the limitations on a mass-market license in Section 209;
(F) the consumer defense arising from an electronic error in Section 213;
(G) the requirements for an enforceable term in Sections 303(b), 307(g), 406(b) and

(c), and 804(a);
(H) the requirements of Section 304(b)(2);
(I) the limitations on a financier in Sections 507 through 511;
(J) the restrictions on altering the period of limitations in Section 805(a) and (b); and
(K) the limitations on self-help repossession in Sections 815(b) and 816.

Uniform Law Source:  Uniform Commercial Code §§ 1-102(3); 1-203; 1-205(3); 2-303.
Definitional Cross References:  Section 102: “Agreement”;  “Contract”; “Conspicuous”;“Financier”; “Party”; “Return”; “Term”.  Section 112: “Manifesting assent”; Section 113:“Opportunity to Review.”

Comment
1. Scope of Section.  Subsection (a) sets out basic principles on the effect and meaning of anagreement.  It follows Uniform Commercial Code (1998 Official Text).  Subsection (b) delineatesrules that cannot be varied by agreement when they are otherwise applicable.
2. Contract Choice.  The fundamental policy of this Act is freedom of contract.  Subsection(a).  See also Uniform Commercial Code § 1-102(3), Official Comment 2 (1998 Official Text).With few exceptions, the parties’ agreement controls; the effect of provisions of this Act may bevaried by agreement unless the provision is expressly non-variable.  This reflects fundamentalcontract law theory in a free market economy.  The absence of the phrase “unless otherwise agreed”or similar language in any provision of this Act does not change this principle.”Agreement” that varies the effect of a provision of this Act does not require express terms ina record; “agreement” refers to the bargain of the parties in fact and can be found in express termsas well as in course of dealing, course of performance, and usage of trade.  To be enforceable, anagreement must satisfy Section 201.  Of course, the agreement must be between the parties to whichthe provision applies.  Several provisions of this Act allow a financier to finance a licensee subjectto restrictions that protect rights of the licensor.  An agreement between the licensee and financiercannot alter the licensor’s rights.  An agreement between the financier and the licensor cannot alterrights of the licensee.Subsection (b) lists rules that override express agreement to the contrary.  In each case, the policyis that the provision enacts rules that should not be altered except as indicated in those sections.Beyond this list, all other rules can be varied by agreement.  Paragraph (b)(1) follows U.C.C.§ 1-102(3) (1998 Official Text) and precludes complete waivers of good faith and other statedrequirements, but allows parties by agreement to establish standards for performance of theobligation.  Paragraph (b)(2) recognizes that unconscionability doctrine and the doctrine in Section105(b) trump contrary agreement.Listed exceptions to the rule that agreements govern should be sparingly applied.  For example,subparagraph (b)(3)(C) prohibits variation of certain aspects of manifest assent and opportunity to
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review.  That is designed to protect persons who are asked to manifest assent.  However, parties canagree to greater protections and, in appropriate cases, to lesser assent standards with respect to futuretransactions.  Section 112(e).
3.  Gap-filler Rules.  With exceptions stated here, all rules in this Act are “default” or “gap-filler” rules that apply only in the absence of contrary agreement.  This is especially important forconverging industries and richly diverse commercial practice.  Agreed terms that alter default rulesdo not require specific reference to the default rule and ordinarily do not require use of specificlanguage, presentation or assent, unless expressly so required by this Act.  In some situations, thisAct expressly imposes a requirement such as that a term be conspicuous or that there be assent tothe term.  Such requirements exist only if expressly set forth in this Act or in consumer protectionstatutes.  Section 104.

SECTION  116.  SUPPLEMENTAL PRINCIPLES; GOOD FAITH; COMMERCIAL
PRACTICE.

(a)  [Supplemental principles.] Unless displaced by this [Act], principles of law and equity,
including the law merchant and the common law of this State relative to capacity to contract,
principal and agent, estoppel, duress, coercion, mistake, and other validating or invalidating cause,
supplement this [Act].  Among the laws supplementing and not displaced by this [Act] are trade
secret laws, unfair competition laws, and the law of fraud, misrepresentation, and unfair and
deceptive practices, including pplication of such laws as they may deal with failure to disclose
defects.

(b)  [Good faith.] Every contract or duty within the scope of this [Act] imposes an obligation
of good faith in its performance or enforcement.

(c)  [Commercial practice.]  Any usage of trade in the vocation or trade in which the parties
are engaged or of which the parties are or should be aware and any course of dealing or course of
performance between the parties are relevant to determining the existence or meaning of an
agreement.
Uniform Law Source:  Uniform Commercial Code '' 1-102(3); 1-104; 1-203; 1-205(3); 2-303.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Course of Dealing”;Course of Performance”; “Court”; “Good faith”; “Usage of Trade”.

Comment
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1. Scope of Section.  This section generally follows Uniform Commercial Code (1998 OfficialText).
2. Supplemental Rules.  Under subsection (a), common law rules to apply to transactions underthis Act unless displaced by a provision or policy of this Act.  The displacing effect of this Act withrespect to common law is found not only in particular provisions of the Act, but also more generallyin the policies adopted in the Act.  Ordinarily, the appropriate source of supplemental law should becommon law, rather than statutes addressing subject matter different from that in this Act.Supplementation does not mean that a common law rule overrides rules or policies in this Act, suchas a policy that requires, or does not require, a particular formality or express agreement for aparticular contractual result.The list in subsection (a) is illustrative; no listing could be exhaustive.  There are many broadlyapplicable competition, tax, regulatory, and property laws with which this Act does not deal sinceit is concerned with contract law.  As made clear in subsection (a), trade secret law and unfaircompetition law are not displaced by this Act, but supplement it pursuant to the first sentence of thesubsection.  Thus, if trade secret or competition law renders enforcement of a contract or a contractterm invalid under that law, this Act does not alter that result.  A similar rule is adopted for consumerprotection statutes in Section 105.The last sentence in subsection (a) makes clear several important bodies of statutory or commonlaw that are not displaced by the Act.  Thus, trade secret laws, unfair competition laws, and the lawof fraud, misrepresentation, and unfair and deceptive practices remain fully in effect and are notdisplaced.  To the extent applicable under that body of law, concepts of fraud and unfair or deceptivepractices provide a forum for analysis of the effect of material nondisclosures of known materialdefects in transactions under this Act. When there is a duty to disclose, the same remedies forundisclosed known defects that apply under other laws, including laws relating to goods and servicesif applicable, are not disturbed and continue to apply to information products.  In addition, expresswarranties under Section 402 and implied warranties under Sections 403 to 405 of this Act may alsoapply and afford remedies. This Act does not deal with computer viruses or alter existing criminal, tort, or other law on thatsubject.  In most States, intentional introduction of a computer virus into a computer system ofanother person is a criminal act.  See Raymond Nimmer, Information Law § 9.04 (1997).  Anyremedy in contract, however, must be based on an agreement.  Absent agreement, no basis forallocating risk under contract principles exists and this Act leaves the issue to other law.
3. Good Faith.  Subsection (b) follows Uniform Commercial Code § 1-203 (1998 OfficialText), but this Act adopts a broader definition of “good faith.”  See U.C.C. § 2-103(1)(b) (1998Official Text); U.C.C. § 3-103(a)(4) (1998 Official Text).  Good faith is relevant to the performanceof all contracts within the scope of this Act.  Good faith is defined in Section 102.While good faith in performance is an element of all contracts under this Act, the obligation ofgood faith does not override express contract terms or the right to enforce them.  See Kham & Nate’sShoes No. 2, Inc. v. First Bank of Whiting, 908 F.2d 1351 (7th Cir. 1990); Amoco Oil Co. v. Ervin,908 P.2d 493 (Colo. 1995); Badgett v. Security State Bank, 116 Wn.2d 563, 807 P.2d 356 (1991).A lack of good faith is not shown simply by the fact that the party insisted on compliance withcontract terms.  Neither the idea of honesty nor the idea of fair dealing alters the rule that theobligation of good faith does not override or create new contractual obligations.  Ohio CasualtyCompany v. Bank One, 1997 WL 428515 (N.D. Ill. 1997).This section does not support an independent cause of action for failure to perform or enforcein good faith.  Rather, a failure to perform or enforce in good faith a specific duty or obligation underthe contract is a breach of that contract.  The doctrine of good faith directs a court to interpretcontracts within the commercial context in which they are created, performed, and enforced, ratherthan creating a separate duty of fairness and reasonableness which can be independently breached.See PEB Commentary No.10.
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4.  Usage of Trade, etc.  There are two ideas in subsection (c).First, terms of an agreement must be defined in light of the commercial context in which thetransaction occurs.  This principle derives from U.C.C. § 1-205 (1998 Official Text).  The terms ofan agreement can be as easily found in express contractual language as in the commercial context,such as usage of trade, course of dealing and course of performance.Second, these commercial factors also provide the background and give meaning to languageused.  The meaning of the terms of an agreement must be interpreted in light of practicalconsiderations that reflect common commercial understanding.  Abstract concepts about what anagreement should mean are not as important as are grounded interpretations of what an agreementdoes mean in context.  Section 302.

SECTION 117.  DECISION FOR COURT; LEGAL CONSEQUENCES; REASONABLE
TIME; REASON TO KNOW.

(a) [Decision for court.]  Questions to be determined by the court include (i) whether a term
is conspicuous, (ii) whether a term is enforceable under Section 105(a), (b), or (c), 110, 111, or
209(a), and (iii) whether an attribution procedure is commercially reasonable or effective under
Section 108, 212, or 213.

(b) [ Legal consequences.] Whether an agreement has legal consequences is determined by
this [Act].

(c) [Reasonable time.]  Whenever this [Act] requires any action to be taken within a
reasonable time, the following rules apply:

(1)  [Nature of circumstances controls.] What is a reasonable time for taking the action
depends on the nature, purpose, and circumstances of the action.

(2)  [Manifestly unreasonable term precluded.] Any time that is not manifestly
unreasonable may be fixed by agreement.

(d)  [Reason to know.] A person has reason to know a fact if the person has knowledge of
the fact or, from all the facts and circumstances known to the person without investigation, the
person should be aware that the fact exists.

Comment
1.  Issues as a Matter for the Court.  As to unconscionability and conspicuousness, subsection(a) follows Uniform Commercial Code § 1-201(10) and 2-302 (1998 Official Text) and common lawon what issues are reserved for decision by a court.  In addition, the section lists other issues that arealso made questions for the court.  The list is not exclusive.  There may be further issues that are
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questions for the court based on the terms of the relevant section or applicable case law or proceduralrules.
2.  Legal Effect.  Subsection (b) derives from Uniform Commercial Code Article 1, moving thisrule from the definition of “agreement” to a separate substantive section, with no substantive changein law.
3.  Reasonable Time.  Subsection (c) derives from Uniform Commercial Code § 1-204 (1998Official Text).  Reasonable time, when used in this Act, is gauged by the commercial context.  Asin the U.C.C., nothing is stronger evidence of a reasonable time than the fixing of such time by anagreement between the parties.  However, a court may disregard a contractual term which fixes atime so unreasonable that it amounts to eliminating all remedy under the contract.  The parties arenot required to fix the most reasonable time but may fix any time which is not manifestlyunreasonable as judged at the time of contracting.  The agreement that fixes the time need not be partof the main agreement, but may be separate.  By virtue of the definition of ”agreement,” thecircumstances of the transaction, including course of dealing, course of performance, and usage oftrade may be material.
4.  Reason to Know.  This concept is consistent with Restatement (2d) Contracts § 19, commentb.  A person has reason to know a fact if the person has information from which a reasonable personwould infer that the fact does or will exist based on all the circumstances, including the overallcontext and ordinary expectations.  The person is charged with commercial knowledge of any factorsin a particular transaction that in common understanding or ordinary practice are to be expected,including reasonable expectations from usage of trade and course of dealing and widespread businesspractice.  If a person has specialized knowledge or superior intelligence, reason to know isdetermined in light of whether a reasonable person with that knowledge or intelligence would drawthe inference that the fact does or will exist.  There is also reason to know if, from all thecircumstances, a person exercising reasonable caution regarding the matter in question would inferthat there is such a substantial chance that the fact does or will exist that the person would predicateits actions on the assumption of its existence.”Reason to know” must be distinguished from knowledge.  Knowledge means an actualconscious belief in or awareness of a fact.  Reason to know need not entail a conscious belief in orawareness of the existence of the fact or its probable existence in the future.  Of course, a person thathas knowledge of a fact also has reason to know of its existence.  Reason to know is also to bedistinguished from “should know.”  “Should know” imports a duty to ascertain facts; the term”reason to know” does not entail or assume an obligation to investigate, but is determined solely bythe information available to the party.  The latter term is used where the person would not be actingadequately in protecting its own interests if it did not act in light of the facts of which it had reasonto know.

SECTION 118.  TERMS RELATING TO INTEROPERABILITY AND REVERSE
ENGINEERING.

(a) [Interoperability defined.]  In this section, “interoperability” means the ability of
computer programs to exchange information and of such programs mutually to use the information
that has been exchanged.
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(b) [Contractual term unenforceable.]  Notwithstanding the terms of a contract subject to
this [Act], a licensee that lawfully obtained the right to use a copy of a computer program may
identify, analyze, and use those elements of the program necessary to achieve interoperability of an
independently created computer program with other programs, including adapting or modifying the
licensee’s computer program, if:

(1) the elements have not previously been readily available to the licensee;
(2) the identification, analysis, or use is performed solely for the purpose of enabling such

interoperability; and
(3) the identification, analysis, or use is not prohibited by law other than this [Act].

(c)  [Applicability of Section 105.] Identification, analysis, or use of elements of a computer
program for a purpose other than described in this section is governed by Section 105(b), if
applicable.
Uniform Law Source: None.
Definitional Cross-References: Section 102: “Computer program”; “Copy”; “Information”;“Licensee”.

Comment
1. Scope of the Section.  This section provides that contract terms cannot preclude a licenseefrom undertaking certain steps to analyze a copy of a computer program for purposes of achievinginteroperability, as defined herein.  The section was added to the Act in the 2002 Amendments.
2. Reverse Engineering.  This section deals with a sensitive issue in technology industries andwith a practice typically described as “reverse engineering” here and in the Digital MillenniumCopyright Act (DMCA). That practice involves close examination of a product that has beenpurchased in order to discern technological or other information that is discoverable from thatproduct.  Where that technology is not protected by copyright, patent or similar law, and the productis sold on the open market, under trade secret law reverse engineering is recognized as a propermeans of acquiring information.  3. Fundamental Public Policy Aspects.  A public policy that supports allowing reverseengineering of products distributed on the open market has been recognized in several sources.  Forexample, the Supreme Court has described the ability to reverse engineer products sold on the publicmarket as a fundamental part of intellectual property policy.  See Bonito Boats, Inc. v. Thunder CraftBoats, Inc., 489 US 141 (1989).  Similarly, while the DMCA prohibits circumvention oftechnological devices that control access to a copyrighted work, it recognizes a policy not to prohibitsome reverse engineering where it is needed to obtain interoperability of computer programs.  17U.S.C. § 1201 (f) (1999) (“a person who has lawfully obtained the right to use a copy of a computerprogram may circumvent a technological measure . . . for the sole purpose of identifying andanalyzing those elements of the program that are necessary to achieve interoperability of an
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independently created computer program with other programs, and that have not previously beenreadily available to the person engaging in the circumvention, to the extent any such acts ofidentification and analysis do not constitute infringement under this title.”).  The DMCA rule doesnot exempt conduct that constitutes copyright infringement and this section does not do so either.Case law with respect to copyright infringement, however, holds that certain forms of reverseengineering are fair use at least in cases where the party engaging in the reverse engineering ownsthe copy that it examines.  See Sega Enters. Ltd. v. Accolade, Inc., 977 F.2d 1510 (9th Cir. 1992);Atari Games Corp. v. Nintendo of Am., 975 F.2d 832 (Fed. Cir. 1992). Compare Triad Sys. Corp.v. Southeastern Express Co., 64 F.3d 1330 (9th Cir. 1995).In cases where a contract term is involved and enforceability of that term is the issue, these fairuse decisions are only indirectly relevant.  Neither DMCA, nor the copyright case law, however,deals with the enforceability of contract terms on reverse engineering.  The existence of a contractintroduces additional fundamental public policy concerns about the general enforceability ofagreements and these policies may support enforcement of the term. See Bowers v. BaystateTechnologies, Inc., 302 F.3d 1334 (Fed Cir, 2002).  This section states one context in which thebalance of interests favors invalidating the contract term.  Similarly a European Union SoftwareDirective permits reverse engineering despite a contrary contract clause if the reverse engineeringis needed for interoperability, is permitted under other law (e.g., trade secret, copyright, etc.), andinvolves obtaining interoperability information that is not otherwise readily available.     4. Impact of this Section.  This section makes ineffective contract terms that would preventreverse engineering in certain situations.  It is the first time in the United States that a law hasextended the underlying policy discussed here to invalidate a contract term.  Compare Bowers v.Baystate Technologies, Inc., 302 F.3d 1334 (Fed Cir, 2002). In cases of reverse engineering forpurposes other than those covered in this section, subsection (c) makes clear that the general Section105(b) rule provides the appropriate framework for analysis. See U.S. Copyright Office, Exemptionto Prohibition on Circumvention of Copyright Systems for Access Control Technologies, 65 Fed.Reg. 64,556, 64,569 (Oct. 27, 2000) (discussing reverse engineering under DMCA).
5. Protected Conduct.  The scope of protection under this section is patterned after the DMCA.17 U.S.C. § 1201(f), as quoted above.  In the circumstances outlined in this section and the DMCA,reverse engineering for purposes of interoperability by a person with a lawful right to use the copybeing examined cannot be prohibited by contract.  This protection, of course, does not extend to athief or other person without a lawful right to use the copy. a. The reverse engineering must be for interoperability as described in subsection (a). Because of the interactive nature of modern digital systems, the capability of competitors creatinginteroperable products serves an important public policy in the development and evolution ofcomputer and communications systems.  The public policy support for reverse engineering is mostpowerful in this context because of the nature of the environment in which computer informationis used.  b. Additionally, under paragraph (b)(1), the reverse engineering must be necessary in thesense that the information is not otherwise readily available.  In determining whether informationis readily available, a court should examine interpretations of that phrase under the DMCA.  c. This section does not apply if the conduct involved is precluded by other law.  Thus, forexample, if the licensee’s conduct would be a copyright or patent infringement or a misappropriationunder trade secret law, then this section does not invalidate the contract term.  Cases on the copyrightimplications of reverse engineering should be consulted where the copy of the computer informationcontains a work protected under copyright law.  
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PART 2
FORMATION AND TERMS

[SUBPART A.  FORMATION OF CONTRACT]
SECTION 201.  FORMAL REQUIREMENTS.

(a)  [General rule.]  Except as otherwise provided in this section, a contract requiring
payment of a contract fee of $5,000 or more is not enforceable by way of action or defense
unless:

(1) the party against which enforcement is sought authenticated a record sufficient to
indicate that a contract has been formed and which reasonably identifies the copy or subject
matter to which the contract refers; or

(2) the agreement is a license for an agreed duration of one year or less or which may
be terminated at will by the party against which the contract is asserted.

(b)  [Sufficiency of record.]  A record is sufficient under subsection (a) even if it omits
or incorrectly states a term, but the contract is not enforceable under that subsection beyond the
number of copies or subject matter shown in the record.

(c)  [Exceptions.] A contract that does not satisfy the requirements of subsection (a) is
nevertheless enforceable under that subsection if:

(1) a performance was tendered or the information was made available by one party
and the tender was accepted or the information accessed by the other; or

(2) the party against which enforcement is sought admits in court, by pleading or by
testimony or otherwise under oath, facts sufficient to indicate a contract has been made, but the
agreement is not enforceable under this paragraph beyond the number of copies or the subject
matter admitted.

(d)  [Effect of confirmation.]  Between merchants, if, within a reasonable time, a record
in confirmation of the contract and sufficient against the sender is received and the party
receiving it has reason to know its contents, the record satisfies subsection (a) against the party
receiving it unless notice of objection to its contents is given in a record within a reasonable time
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after the confirming record is received.
(e) [Agreement for future transactions.] An agreement that the requirements of this

section need not be satisfied as to future transactions is effective if evidenced in a record
authenticated by the person against which enforcement is sought.

(f)  [Other laws inapplicable.] A transaction within the scope of this [Act] is not subject
to a statute of frauds contained in another law of this State.

Uniform Law Source:  Uniform Commercial Code: Section 2A-201 (1998 Official Text).
Definitional Cross References:  Section 102: “Agreement”; “Authenticate”; “Contract”;“Copy”; “Information”; “License”; “Merchant”; “Notice”; “Party”; “Receive”; “Record”;“Term”.  Section 117: “Reason to know”.

Comment
1. Scope of the Section. This section requires an authenticated record for enforceability ofcertain agreements.  The section blends Uniform Commercial Code concepts with common lawapproaches.  Failure to comply with the requirements of this section does not make the contractvoid, it merely precludes a party from relying on it as a defense or to bring a cause of action. Under subsection (e), EDI trading partner and similar authenticated records satisfy this section. The rules in this section also apply to agreements brought within this Act by an agreement.

 2. Relationship to Federal Law.  Federal intellectual property law may require formalitiesfor enforceability of a contract.  These federal rules are not affected by this Act.  Section 204(a)of the Copyright Act, for example, requires a signed writing for “transfers of copyrightownership,” which include assignments and certain other transactions.  See KonigsbergInternational v. Rice 16 F.3d 355, 357 (9th Cir. 1994); Library Publications, Inc. v. MedicalEconomics, Co., 548 F. Supp 1231 (E.D. Penn 1982).  In general, state law controls regardingnon-exclusive licenses.  See, e.g., Advent Systems, Ltd. v. Unisys Corp. 925 F.2d 670 (3rd Cir1991); World Championship Wrestling, Inc. v. GJS Intern., Inc., 13 F.Supp.2d 725 (N.D. Ill.1998).  Friedman v. Select Information Systems, Inc., 221 U.S.P.Q. 848 (N.D. Cal. 1983). Compare Lulirama, Ltd. v. Axcess Broadcast Services 128 F.3d 872, 879 (5th Cir. 1997); I.A.E.,Inc. v. Shaver, 74 F.3d 768, 775 (7th Cir. 1996).  If federal law applies, the requirements of thatlaw must be met.  See, e.g., Radio Television Espanola S.A. v. New World Entertainment, 183F.3d. 922 (9th Cir. 1999).
3. Basic Rule.   Subject to stated exceptions, under subsection (a) an agreement requiringpayment of a contract fee of $5,000 or more is not enforceable by way of action or defense unlessthere is an authenticated record indicating that a contract was formed and reasonably describingthe subject matter or copy.   The payments must be required under the agreement assuming thatfull performance occurs.  A royalty provision that might (or might not) ultimately yield millionsof dollars of revenue is not within this rule unless the agreement calls for a minimum payment of$5,000 or more.  Similarly, an option that might trigger an additional payment is not relevantunless the payment is mandatory.a. Over One Year Rule.  For a license, a record is required only if the threshold dollaramount is met and the license grants rights for an agreed term of more than one year.  Thisreflects the common law statute of frauds, which centers on the duration of the contract, and the
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fact that for licenses the duration of rights is a significant, independent measure of value.  Alicense for a perpetual duration exceeds one year as would any license that designates a termlonger than one year, even if the license permits termination by a party for a reason before thattime.  However, an option to extend the duration of the license does not bring the contract withinthe statute unless the option is mandatory.  A license that is subject to termination at will doesnot exceed a one year duration.  This rule refers to the term of the license, not to associatedagreements.  Thus, a license for a perpetual term is within this section even if it is accompaniedby a support agreement that can be terminated at will.b. Record Required.  A record, when required, must 1) indicate that a contract wasformed, 2) reasonably identify the copy or subject matter involved, and 3) have beenauthenticated by the party against whom the contract is asserted.   No other formalities arerequired.This section does not require that the record be retained or that it contain all materialterms of the contract or even that it be designated as a contract.  All that is required is that therecord afford a basis for believing that offered oral evidence rests on a real agreement.  Amemorandum that fulfills the conditions suffices.  But the record must indicate that a contractwas formed, not merely that a contract was being negotiated.Merely because a record satisfies this section does not establish that a contract exists. Nordoes it establish the terms of the contract, which must be determined under other sections of thisAct.  Fulfilling this section merely removes the formal barrier of this section and allows a partyto assert the existence of a contract as a basis for a cause of action or a defense.  For the contractto actually exist, contract formation rules must be met.  For example, while a record need notdescribe all of the scope of a license to meet this section, there is no contract if there is a materialdispute about scope.  Section 202.  Satisfying the statute of frauds is merely a gateway to beingable to have a court consider whether or not there is a contract.c. Authenticated.  Under the general rule, and subject to exceptions provided in thissection, the record must be authenticated by the party to be bound.  See Section 108 regardingproof of authentication.d. Subject Matter or Copy.  The record must describe the “copy” or “subject matter”covered.  “Subject matter” refers to the topic of the agreement; that is, the computer informationto which the agreement relates, e.g., the name of a information product, the type of program to bedeveloped, the database to which access is given, or other identifying descriptions.  This does notrequire a description of the detailed scope of a license or of all terms important to the contract. For example, in a license to use a digital photograph, a reference to a “photograph of Greenacre”suffices even if the record does not describe the rights granted. There is no requirement that therecord describe the contract fee.“Copy” refers to the particular copy (e.g., “the copy demonstrated on June 1”) or to acopy of identified computer information.  The description must identify the copy in a manner thatdistinguishes it from other copies or from copies of other information.  A record is adequate forthis purpose if it refers to “one copy of Word Perfection.”  However, a record that refers to “onecopy” without designating what computer information is on the copy is inadequate.Subsection (b) adapts a rule from Uniform Commercial Code § 2-201 (1998 OfficialText). The required description of a copy or subject matter cannot be defeated for purposes of thestatute of frauds by showing that it was incorrect.  However, the contract is not enforceablebeyond the number of copies or subject matter shown in the authenticated record.  Both terms arelimitations on enforcement.  Thus, a record which refers to “one copy of Word Essence” cannotbe enforced beyond one copy of that program.  A record that refers to “access to Whisedata”cannot be enforced beyond access to that database and does not support an enforceable right toany copies of it.  A term that states “one copy,” but does not say of what, fails this sectionentirely.  A term that states “Wordperfection” may allow proof of a contract for enforceablerights in that work, but does not allow enforcement of any contract rights in or to any copies ofthe work.
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4. Exceptions to the Basic Rule.  There are four exceptions to the basic rule based ontransactional circumstances that render the protective policies of this section moot.a. Partial Performance.   Under subsection (c)(1), the requirements of subsection (a)are not imposed if there was a tender of performance by one party and acceptance or access bythe other.  Here, the acts by both parties adequately establish that a contract may exist; theauthenticated record of subsection (a) is unnecessary.  Partial performance satisfies the statute offrauds in full, rather than solely with respect to the performance itself.  Parol evidence rules andordinary contract interpretation principles protect against unfounded claims of extensive contractobligations based on a tender and acceptance of limited performance. The exception requires both tender and acceptance or access.  Mere possession of a copydoes not satisfy this exception, which depends on there being an authorized source that deliveredthe copy.  Similarly, the performance tendered and accepted must be sufficient to show that acontract exists and cannot consist of minor acts of ambiguous nature.  Thus, mere access toinformation at an Internet web site does not satisfy the statute of frauds when there is noindication that a contract exists or that the access resulted in assent to contract terms. Section112. Performance under this subsection merely allows the party to attempt to prove theexistence of a contract.  It does not prove that a contract exists or what terms govern.  These mustbe established under other provisions of this Act.  For example, in an alleged contract to developand deliver three modules of a new computer program, tender and acceptance of one modulesatisfies the formalities required by the section, but whether there was actually a contractcovering three modules must be proven by the party claiming that it exists.b. Judicial Admissions.  An authenticated record is not needed if the party charged withthe contract obligations admits in proceedings that a contract exists.  The admission confirms theexistence of the contract to the extent of the subject matter admitted.  Consistent with U.C.C.Article 2 (1998 Official Text), however, the admission satisfies the section only to the extent ofthe subject matter or copies admitted.c. Confirming Memoranda.  Subsection (d) generally follows U.C.C. § 2-201 (1998Official Text).  Between merchants, failure to respond to a record that confirms may satisfy thissection with respect to both parties.  The ten day rule in U.C.C. Article 2 is replaced in this Actby a “reasonable time” to better accommodate varying commercial practices.  The rule insubsection (d) validates practice in many industries where the volume or nature of thetransactions make it impossible to prepare and receive assent to records as part of making theinitial agreement.  The confirming memorandum places the other party on notice that a contracthas been formed.  It must object to the existence of a contract if one, in fact, does not exist orotherwise lose protection of this section.  Failure to object does not establish that a contract existsor what are the terms, but merely removes the formal barrier in subsection (a).  The burden ofpersuading a trier of fact that a contract was actually made is not affected by this rule.
5. Other Agreements.  Subsection (e) confirms the enforceability of trading partner orsimilar agreements that alter the requirements of this section with respect to covered transactions. The parties can agree in an authenticated record to conduct business without additionalauthenticated records. That agreement satisfies the policy of requiring minimal indication that acontract was formed.  The purpose of this section is to prevent fraud, not to inhibit developmentof reasonable commercial practices between parties.
6. Other Laws.   Subsection (f) clarifies that the formalities required by this sectionsupplant formalities required under other state laws for transactions within this Act.  This ruleapplies only with respect to state law.  Federal law may require more stringent formalities.  Forexample, the Copyright Act requires that an exclusive copyright license be in a writing andmakes non-exclusive licenses that are not in a writing subject to subsequent transfers of thecopyright.
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SECTION 202.  FORMATION IN GENERAL.
(a)  [Manner of formation.]  A contract may be formed in any manner sufficient to show

agreement, including offer and acceptance or conduct of both parties or operations of electronic
agents which recognize the existence of a contract.

(b)  [ Sufficiency of agreement.] If the parties so intend, an agreement sufficient to
constitute a contract may be found even if the time of its making is undetermined, one or more
terms are left open or to be agreed on, the records of the parties do not otherwise establish a
contract, or one party reserves the right to modify terms.

(c)  [Open terms.] Even if one or more terms are left open or to be agreed upon, a
contract does not fail for indefiniteness if the parties intended to make a contract and there is a
reasonably certain basis for giving an appropriate remedy.

(d)  [ Material disagreement precludes formation.]  In the absence of conduct or
performance by both parties to the contrary, a contract is not formed if there is a material
disagreement about a material term, including a term concerning scope. For purposes of this
subsection, the material disagreement must exist at the time of attempted contracting and may not
involve a later dispute about the meaning of agreed terms.

(e)  [Contract conditional on  later agreement.] If a term is to be adopted by later
agreement and the parties intend not to be bound unless the term is so adopted, a contract is not
formed if the parties do not agree to the term.  In that case, each party shall deliver to the other
party, or with the consent of the other party destroy, all copies of information, access materials,
and other materials received or made, and each party is entitled to a return with respect to any
contract fee paid for which performance has not been received, has not been accepted, or has
been redelivered without any benefit being retained.  The parties remain bound by any restriction
in a contractual use term with respect to information or copies received or made from copies
received pursuant to the agreement, but the contractual use term does not apply to information or
copies properly received or obtained from another source.
Uniform Law Source:  Uniform Commercial Code: Sections 2-204; 2-305(4); 2A-204 (1998
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Official Text).
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Contract fee”;“Contractual use term”; “Deliver”; “Electronic agent”; “Information”; “Licensee”; “Licensor”;“Party”; “Record”; “Receive”; “Scope”; “Term”.

Comment
1.  Scope of Section.  This Act separates the issue of whether a contract is formed fromissues of what the terms of the contract are or whether those terms are enforceable.  This sectiondeals with contract formation.  It is subject to the specific rules on offer and acceptance insubsequent sections.  Sections 208, 209, and 210 deal with establishing the terms of a contact byan agreed record or by conduct.  Often, of course, the same acts that form a contract define itsterms.
2.  Manner of Formation.  Subsection (a) follows Uniform Commercial Code § 2-204(1998 Official Text), the Restatement (Second) of Contracts ' 19, and common law in mostStates.  A contract can be formed in any manner sufficient to show agreement: orally, in writing,by conduct or inaction or otherwise.  Of course, no contract is formed without an intent tocontract.  This section does not impose a contractual relationship where none was intended.  Indetermining whether or not conduct or words establish a contract, courts must look to the entirecircumstances, including applicable usage of trade or course of dealing.Subsection (a) recognizes that an agreement can be formed by operations of electronic agents. This is important for electronic commerce and gives force to choices by a party to use anelectronic agent for formation of a contract.  The agent’s operations bind the person whodeployed the agent for that purpose.
3.  Time of Formation.  Subsection (b) follows U.C.C. § 2-204 (1998 Official Text).  If theintent to do so exists, a contract can be formed even though the exact time of its formation is notknown or there are terms left open or deferred for later delineation by one party.  This rule existsin both the U.C.C. and common law.  It focuses on the commercial context and on whether therewas an intent to contract, rather than on whether the form or format of an exchange complieswith abstract concepts of when a contract should be recognized in law.
4.  Open Terms and Layered or Rolling Transactions.  Under subsection (c), if the partiesintend to be bound, the agreement is binding despite missing or otherwise open terms, so long asany reasonable basis exists for granting a remedy in the event of breach.  This rule does not applyif the parties do not intend to be bound unless or until the remaining terms are agreed or reducedto writing.  See, e.g., Evolution Online Systems, Inc. v. Koninklijke Nederlan N.V., 145 F.3d 505(2d Cir. 1998) (applying New York law).  There is a difference between preliminary negotiationsand actions or statements made with intent to be bound, even though terms are left open.  If theparties did not intend to be bound unless terms were later agreed to and there was no lateragreement, subsection (e) gives guidance for unwinding the relationship.  In law, when a contractis formed and how terms are added over time turns on the intent of the parties.  In determiningthat intent, the more terms left open, the less likely it is that the parties intended to be bound atthe outset.This subsection lays a foundation for the layered contracting that typifies many areas ofcommerce and is recognized in Uniform Commercial Code § 2-204 (1998 Official Text), as wellas in the common law and practice of most States.  This foundation is further developed inSections 208, 209, 304, and 305.  Many contract terms are intended, expressly or by usage oftrade or the like, to be defined over time, rather than on the occurrence of one specific event. Contract formation is often a process, rather than a single event.  A rule that a contract must ariseat a single point in time and that this single event defines all the terms of the contract is
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inconsistent with commercial practice.  Contracts are often formed over time; terms are oftendeveloped during performance, rather than before performance occurs.  Often, parties expect toadopt records later and that expectation itself is the agreement.  Rather than modifying anexisting agreement, these terms are part of the agreement itself.  Treating later terms as proposedmodifications is appropriate only if the deal has previously been, in the commercialunderstanding of both parties, fully closed with no reason to know that new terms would beprovided.During the time in which terms in a layered contract are developed or to be proposed, it is notappropriate to the apply default rules of this Act.  The default rules apply only if the agreement ofthe parties does not deal with the subject matter of the rule.  In layered contracting, the agreementis that there are no terms on the undecided issues until they are made express by the parties. Applying a default rule would be applying the rule despite contrary agreement, rather than whenno such agreement exists.
5.  Disagreement on Material Terms: Scope.  The existence of a contract requires adetermination of intent to contract, objectively measured.  In some cases, the circumstancesclearly indicate that no intent to contract exists.  Subsection (d) sets out one such context.  Amaterial disagreement about an important (material) term indicates that there is no intent to entera contract.  The “scope” of a license is one such term.  It goes to the fundamentals of thetransaction, i.e., what the licensor intends to transfer and what the licensee expects to receive. Disagreements about this fundamental issue indicate fundamental failure to agree on a contract. The reference in subsection (d) to disagreement relates to this type of failure to agree and doesnot refer to a later dispute about the meaning of an agreed term, a point made clear in the secondsentence of subsection (d).
6. Failure to Agree.  Subsection (e) follows Uniform Commercial Code § 2-305(4) (1998Official Text).  While many cases involve layered contracting, the parties may intend not to bebound unless they agree to terms later.  See Section 208, Official Comment 4.  Subsection (e)deals with cases where that later agreement does not occur.  The basic rule is that parties arereturned to the status that would have existed in the absence of initial agreement.  There is anobligation to return copies or information received during the preliminary period.  Anycontractual use terms in the proposed final deal do not apply because no contract was formed.  If,however, the parties agreed to restrictions on the information or copies as part of the process ofnegotiation or discussion, the restrictions continue as to that information or those copies.  Therestrictions must be agreed to independent of agreement on the entire proposed contract.  Thisoften occurs with terms on nondisclosure of confidential material exchanged in preliminarydiscussions.The continued effect of such terms assumes an agreement in fact.  Thus, a negotiationinvolving two mutually conditional points only one of which is “agreed to” may not create acontractual use term if the two are mutually condition and no agreement is reached on thesecond.  In any event, the terms do not extend to authorized copies obtained from other sources. For example, a preliminary agreement restricting use of data compression software is binding asto the copies delivered, but it does not preclude the licensee from making an agreement withanother authorized source for a copy of the same software.  Of course, in addition to contractterms, intellectual property rights may limit a party’s use of information.

SECTION 203.  OFFER AND ACCEPTANCE IN GENERAL.  Unless otherwise
unambiguously indicated by the language or the circumstances, the following rules apply:
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(1)  [Manner of acceptance.]  An offer to make a contract invites acceptance in any
manner and by any medium reasonable under the circumstances.

(2)  [Acceptance by shipment or promise to ship.] An order or other offer to acquire a
copy for prompt or current delivery invites acceptance by either a prompt promise to ship or a
prompt or current shipment of a conforming or nonconforming copy.  However, a shipment of a
nonconforming copy is not an acceptance if the licensor seasonably notifies the licensee that the
shipment is offered only as an accommodation to the licensee.

(3)  [Acceptance by beginning performance.] If the beginning of a requested
performance is a reasonable mode of acceptance, an offeror that is not notified of acceptance or
performance within a reasonable time may treat the offer as having lapsed before acceptance.

(4)  [Electronic acceptance.]  If an offer in an electronic message evokes an electronic
message accepting the offer, a contract is formed:

(A) when an electronic acceptance is received; or
(B) if the response consists of beginning performance, full performance, or giving

access to information, when the performance is received or the access is enabled and necessary
access materials are received.
Uniform Law Source:  Restatement (Second) of Contracts § 19; Uniform Commercial Code §§2A-206; 2-206 (1998 Official Text).
Definitional Cross References:  Section 102: “Access Materials”; “Copy”; “Contract”;“Delivery”; “Electronic”; “Electronic message”; “Licensee”; “Licensor”; “Information”; “Notifies”; “Party”; “Receive”; “Term”.

Comment
1. Scope of Section. This section states general rules on offer and acceptance.  Sections 204and 205 concern acceptances that vary the offer and conditional offers or acceptances; whenapplicable, those sections control over this section to the extent of a conflict.
2. Reasonable Methods of Acceptance.  A party has a right to control the terms underwhich its offer can be accepted, if it does so expressly.  In many cases, this occurs by insistenceon agreement to all terms or on following a stated method for acceptance.  If an offeror does notlimit the method of acceptance, any reasonable manner of acceptance suffices.  This rule reflectsordinary practice and follows Restatement (Second) of Contracts § 19 and Uniform CommercialCode § 2-206 (1998 Official Text).
3.  Shipment or Promise to Ship.  Paragraph (2) follows Uniform Commercial Code § 2-
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206(1)(b) (1998 Official Text).  Either a shipment or a prompt promise to ship the copy is aproper means of acceptance of an offer looking to current shipment of a copy, unless the offerotherwise states.  The second sentence recognizes that, in some cases, it is useful commerciallyto accommodate a request for a copy with a shipment that may not fully conform.  In such cases,there is no acceptance of the offer if the shipping party notifies the licensee that the shipment isoffered only as an accommodation.  Paragraph (2) has more limited application in this Act thanArticle 2.  It applies only to contracts that call solely for a return performance by shipment of acopy.  It does not apply to a license of information since the terms of the license are not set byshipment itself.
4. Beginning of Performance.  The beginning of performance by an offeree can be anacceptance if it unambiguously indicates an intent to be bound.  Paragraph (3) follows UniformCommercial Code § 2-206 (1998 Official Text) in limiting that effect to prevent abuse. Beginning performance as acceptance, even if a reasonable means of acceptance, requires noticeto the offeror that there has been acceptance.  If notice is not given in a reasonable time, theofferor can treat its offer as having lapsed before acceptance.
5. Electronic Responses.  Paragraph (4) adopts a time of receipt rule for an electronicacceptance or an electronic performance.  The performance may entail making access available tothe other party.  In this case, acceptance by performance occurs when the access is enabled oraccess materials are received.

SECTION 204.  ACCEPTANCE WITH VARYING TERMS.
(a)  [When acceptance materially alters offer.]  An acceptance materially alters an offer

if it contains a term that materially conflicts with or varies a term of the offer or that adds a
material term not contained in the offer.

(b)  [When contract formed by varying acceptance.]  Except as otherwise provided in
Section 205, a definite and seasonable expression of acceptance operates as an acceptance, even
if the acceptance contains terms that vary from the terms of the offer, unless the acceptance
materially alters the offer.

(c)  [Effect of acceptance materially altering offer.]  If an acceptance materially alters
the offer, the following rules apply:

(1)  [When contract formed.]  A contract is not formed unless:
(A) a party agrees, such as by manifesting assent, to the other party’s offer or

acceptance; or
(B) all the other circumstances, including the conduct of the parties, establish a
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contract.
(2)  [Contract formed by conduct.] If a contract is formed by the conduct of both

parties, the terms of the contract are determined under Section 210.
(d)   [Effect of acceptance not materially altering offer.]  If an acceptance varies from

but does not materially alter the offer, a contract is formed based on the terms of the offer.  In
addition, the following rules apply:

(1)  [Conflicting terms.] Terms in the acceptance which conflict with terms in the
offer are not part of the contract.

(2)  [Additional terms.] An additional nonmaterial term in the acceptance is a
proposal for an additional term.  Between merchants, the proposed additional term becomes part
of the contract unless the offeror gives notice of objection before, or within a reasonable time
after, it receives the proposed terms.
Uniform Law Source:  Uniform Commercial Code: Section 2-207.
Definitional Cross References:  Section 102: “Contract”; “Delivery”; “Merchant”; “Givenotice”; “Party”; “Receive”; “Seasonable”; “Term”.  Section 112: “Manifest assent”.  Section117: “Reasonable time.”

Comment
1. Scope of Section.  This section deals with contract formation when the acceptancecontains terms that vary the offer, but neither the offer nor the acceptance is expressly conditionalon acceptance of all of its own terms.  Conditional offers and acceptances are covered in Section205.
2. Basic Rule. Subsection (a) follows Uniform Commercial Code § 2-207(1) (1998 OfficialText). If neither the offer nor the acceptance is expressly conditioned on acceptance of its ownterms, a definite expression of acceptance may form a contract even if it contains terms that donot fully match the offer.  The common law “mirror image” rule was rejected in Article 2 and isnot now followed as common law in many states.  If a purported acceptance varies from the offer, however, it forms a contract only if theaccepting party indicated an intent to form the contract and enough similarity exists between theacceptance and the offer to conclude that acceptance occurred.  An acceptance with varyingterms must be a definite expression of acceptance.  Anything less is a counter-offer or, perhaps,mere negotiation.  Also, a response is not an acceptance if it materially alters the offer.  One doesnot accept by proposing materially different terms.  The conditions for treating a response thatcontains varying terms as an acceptance are seldom met except in cases of standard formpurchase orders or invoices.  In most other cases, a response with varying terms is a counter-offer, not an acceptance.
3. Material Alteration.  A material alteration of an offer by a purported acceptance
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precludes contract formation based on the purported acceptance.  If a contract is formed in suchcases, it must be based on other factors, such as conduct that establishes a contract, anotheracceptance conforming to the terms of an offer, or other circumstances that clearly show that oneparty accepted the terms of the other. What is a material alteration depends on the commercial context.  A nonmaterial alterationrefers to an acceptance that adds further minor suggestions or proposals.  A material change isone that would result in surprise, hardship or fundamental change if incorporated without expressagreement by the other party, or one that would significantly alter the bargain proposed by theofferor.  The issue must be judged by what degree of acceptable variation parties mightreasonably expect in light of applicable usage of  trade and course of dealing. Any change in anoffer that is expressly conditional on acceptance of all of its terms is a material change.
4. Immaterial Alteration.  If a definite acceptance does not fully conform to the terms ofthe offer but does not materially vary it, the acceptance creates a contract.  In deciding what arethe terms of the contract, Section 210 does not apply, because the contract is formed by offer andacceptance, not conduct.  Under subsection (d), the terms are based on the terms of the offer andother terms as indicated.  Conflicting terms in the acceptance are excluded.  A conflicting term isone that covers the same subject matter of another term, but in a different way.  Subsection (d)allows for inclusion of non-material additional terms in a transaction between merchants unlessthe offeror timely objects to those terms.  An additional term is one that covers a subject notaddressed in the offer.  

SECTION 205.  CONDITIONAL OFFER OR ACCEPTANCE.
(a)  [When offer or acceptance conditional.]  An offer or acceptance is conditional if it

is conditioned on agreement by the other party to all the terms of the offer or acceptance.
(b)  [Effect of conditional offer or acceptance.] Except as otherwise provided in

subsection (c), a conditional offer or acceptance  precludes formation of a contract unless the
other party agrees to its terms, such as by manifesting assent.

(c)  [Conditional offer or acceptance in standard form.]  If the offer and acceptance
are in standard forms and at least one form is conditional, the following rules apply:

(1)  [Acts consistent with conditions.]  Conditional language in a standard term
precludes formation of a contract based on the offer or acceptance if the actions of the party
proposing the form are consistent with the conditional language, such as by refusing to perform,
refusing to permit performance, or refusing to accept the benefits of the agreement, until its
proposed terms are accepted.

(2)  [ Agreement to conditions.]  A party that agrees, such as by manifesting assent,
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to a conditional offer that is effective under paragraph (1) adopts the terms of the offer under
Section 208 or 209, except for a term that conflicts with an expressly agreed term regarding price
or quantity.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Party”; “Standardform”; “Term”.  Section 112: “Manifestation of assent”.
Comment

1.  Scope of Section.  This section deals with conditional offers or acceptances.  In a conflictbetween this section and general rules on formation, this section controls as to these issues.
2.  Basic Rule.  Subsection (a) states the basic principle that a person can insist onpreconditions for acceptance of its offer without being forced into a different relationshipbecause the conditions are ignored.  The most common conditional offer or acceptance limits theother party to acceptance of all of its terms.  No principled view of contract law precludes a partyfrom insisting on such conditions and precluding a contract on other terms.  The language ofcondition need not be in a record or stated in any specific form of language.
3.  Standard Forms.  The rule does not change merely because the conditions are in astandard form.  Conditional forms state the terms under which a party is willing to enter atransaction.  The mere fact that the conditions are not tailored to each individual deal does notlessen their effect.  Standardization is an ordinary and efficient means of doing business.
4.  Battle of Standard Forms.  Subsection (b) deals with a situation where both parties usestandard forms for offer and acceptance and one or both are conditioned on acceptance of allterms in the form.  In that case, if the forms disagree, there is no contract based on the standardforms.  However, the parties often act as if a contract exists and that behavior may form acontract.Under subsection (b), the conditional language in a standard form is enforced only if a partyproposing the form acts in a manner consistent with the language in its form.  If the party whoseform is conditional on acceptance of its terms ignores that condition by its own conduct, thecondition is not enforced and a contract is created under the section on varying terms.  If, on theother hand, the party’s behavior is consistent with its conditional terms, such as by refusing toperform fully, refusing to permit performance, or refusing to accept the benefits of the contract,until the terms are accepted, there is no contract by the exchange of forms unless one partyaccepted the other party’s terms.  If the other party accepts the terms, under paragraph (b)(2) thecontract is formed based on those terms, except to the extent they might conflict with expresslyagreed terms on price or quantity.
Illustration 1.  Licensee sends a standard purchase order form that states that its order isconditional on the Licensor’s assent to the terms of the form.  Licensor ships with an invoiceconditioning the contract on assent to its terms, but takes no steps to enforce that condition. Purchaser accepts the shipment.  Neither party acted consistent with the language ofcondition.  A contract exists but neither condition is enforced.  Section 204, 208, or 210applies.Illustration 2.  In Illustration 1, in response to the purchase order, Licensor refuses to shipunless Licensee agrees to the Licensor’s terms.  Until that occurs, there is no contract. Licensor’s terms govern when agreed to by the Licensee.  The same result occurs if Licensorships, but includes in the information a code that prevents use unless the Licensee assents tothe Licensor’s terms.
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Illustration 3.  In Illustration 1, Licensor ships pursuant to a conditional form, but when theshipment arrives, Licensee refuses it.  In a telephone conversation, Licensor agrees toLicensee’s terms.  Until that agreement, there is no contract; Licensee acted in a mannerconsistent with its conditional language.  Licensee’s terms govern.

SECTION 206.  OFFER AND ACCEPTANCE: ELECTRONIC AGENTS.
(a) [Formation by interaction of electronic agents.]  A contract may be formed by the

interaction of electronic agents.  If the interaction results in the electronic agents’ engaging in
operations that under the circumstances indicate acceptance of an offer, a contract is formed, but
a court may grant appropriate relief if the operations resulted from fraud, electronic mistake, or
the like.

(b)  [ Formation by interaction of individual and electronic agent.]  A contract may be
formed by the interaction of an electronic agent and an individual acting on the individual’s own
behalf or for another person.  A contract is formed if the individual takes an action or makes a
statement that the individual can refuse to take or say and that the individual has reason to know
will:

(1) cause the electronic agent to perform, provide benefits, or allow the use or access
that is the subject of the contract, or send instructions to do so; or

(2) indicate acceptance, regardless of other expressions or actions by the individual to
which the individual has reason to know the electronic agent cannot react.

(c)  [Terms of the contract.]  The terms of a contract formed under subsection (b) are
determined under Section 208 or 209 but do not include a term provided by the individual if the
individual had reason to know that the electronic agent could not react to the term.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Electronic agent”;“Information”; “Party”; “Person”; “Term”.  Section 117: “Reason to know”.
Comment

1. Scope of the Section.  This section deals with contracts formed by interaction betweenelectronic agents, or between an individual (acting on the individual’s own behalf or for anotherperson such as a company) and an electronic agent.
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  2. Interaction of Electronic Agents.   Interaction of electronic agents creates a contract ifthe parties use the agents for that purpose and the operations of the electronic agents indicate thata contract exists.  Conduct, even automated, can create a contract. Whether a contract is formedfocuses on the operations of the agents.  The issue is whether those operations indicate that acontract is formed, such as by sending and receiving the benefits of the contract, initiating orders,or indicating in records that a contract exists. The terms of the contract are determined underSection 208 and 209 as applicable. However, a contract is formed only by operations taken withrespect to a legally significant event.  An electronic agent may accept an offer, but acceptance ofa message that is not an offer (such as an advertisement) does not form a contract. 
3. Electronic Mistake and Fraud.  Under subsection (a), restrictions analogous to commonlaw concepts of fraud and mistake are made applicable to this automated context to preventabuse or clearly unexpected results.  Of course, parties may allocate risk of mistake or fraud in anagreement. Assent does not occur if the operations are induced by mistake, fraud or the like, such aswhere a party or its electronic agent manipulates the programming or response of the otherelectronic agent in a manner akin to fraud.  Such acts vitiate the assent that would occur throughnormal operations of the agent.  Similarly, the inference is vitiated if, because of aberrantprogramming or through an unexpected interaction of the two agents, operations indicatingexistence of a contract occur in circumstances that are not within the reasonable contemplation ofthe parties.  Such circumstances are analogous to mutual mistake.  Courts applying theseconcepts should refer to mistake or fraud doctrine, even though an electronic agent cannotactually be said to have been misled or mistaken.
4. Interaction of Human and Electronic Agent.  Contracts may be formed by interactionof an individual (human being) and an electronic agent.  Subsection (b) does not define all caseswhere this can occur or the results of all interactions, such as where the individual is not awarethat he is dealing with an electronic agent.  The section describes one setting with two elements:1) an electronic agent programmed to make contracts, and 2) an individual, having the ability notto do so, engaging in conduct or making a statement with reason to know that this will cause theelectronic agent to provide the benefits of the contract or otherwise indicate acceptance.  If theindividual is dealing with an electronic agent, it may be that not all statements or actions by theindividual can be reacted to by the electronic agent.  A contract is formed if the human makesstatements or engages in conduct that indicate assent.  Statements purporting to alter or vitiateagreement to which the electronic agent cannot react are ineffective.
Illustration.   Officer dials the telephone information system using the company credit card. A computerized voice states: “If you would like us to dial your number, press “1”; there willbe an additional charge of $1.00.  If you would like to dial yourself, press “2.”  Officer statesinto the phone that the company will not pay the $1.00 additional charge, but will pay .50. Having stated these conditions, Officer strikes “1.” The computer dials the number.  User’s“counter offer” is ineffective, because Officer has reason to know that the program cannotreact to the counter offer.  The charge to dial the number includes the additional $1.00.

SECTION 207.  FORMATION: RELEASES OF INFORMATIONAL RIGHTS.
(a)  [Consideration not required.] A release is effective without consideration if it is:

(1) in a record to which the releasing party agrees, such as by manifesting assent, and
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which identifies the informational rights released; or
(2) enforceable under estoppel, implied license, or other law.

(b)  [ Duration.]  A release continues for the duration of the informational rights released
if the release does not specify its duration and does not require affirmative performance after the
grant of the release by:

(1) the party granting the release; or
(2) the party receiving the release, except for relatively insignificant acts.

Definitional Cross References:  Section 102: “Agreement”; “Informational rights”; “License”;“Party”; “Record”; “Release”.  Section 112: “Manifesting assent.”
Comment

1.  Scope of Section.  This section deals with the enforceability and duration of a release.  Arelease is a promise that the releasing party will not object to, or exercise any remedies to limit,the use of computer information or informational rights, but does not contain significant,affirmative obligations by the releasing party.
2.  Basic Rule.  A release is enforceable without consideration if it is in a record to whichthe releasing party agrees, by manifesting assent or otherwise.  This includes all means of assentand all forms of creating a record, such as by filmed assent.  The rule clarifies the enforceabilityof releases in a record, but it does not alter other law making releases enforceable, whether or notsupported by consideration, such as the law of estoppel or waiver.

Illustration:  In Internet “chat room” and “list service” systems, participation oftenrequires permission by the participant to allow use of comments or materials submitted. If the relationship granting that permission is supported by assent and consideration (e.g.,one party grants the right to use the service in return for the release), the release isenforceable under ordinary contract law principles of offer and acceptance.  This sectionmakes clear that the release is enforceable without consideration.
3.  Duration.  The duration of a release is determined by its terms.  If there is no statedduration, the common law regarding duration of contracts applies.  However, subsection (b)states a different rule for releases where there is no significant involvement by a party to supportthe other’s use of the information or rights.  In these cases, the release is for the duration of thereleased rights.  Of course, a release is effective only according to its own substantive terms; arelease for use of an image at an Internet site does not release rights for other uses of that image. 

[SUBPART B.  TERMS OF RECORDS]
SECTION 208.  ADOPTING TERMS OF RECORDS.  Except as otherwise provided in
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Section 209, the following rules apply:
(1) [Adoption of terms.]  A party adopts the terms of a record, including a standard form,

as the terms of the contract if the party agrees to the record, such as by manifesting assent.
(2) [Later terms.]  The terms of a record may be adopted after beginning performance or

use if the parties had reason to know that their agreement would be represented in whole or part
by a later record to be agreed on and there would not be an opportunity to review the record or a
copy of it before performance or use begins.  If the parties fail to agree to the later terms and did
not intend to form a contract unless they so agreed, Section 202(e) applies.

(3) [Effect of terms.]  If a party adopts the terms of a record, the terms become part of
the contract without regard to the party’s knowledge or understanding of individual terms in the
record, except for a term that is unenforceable because it fails to satisfy another requirement of
this [Act].
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Copy”; “Party”;“Record”; “Standard form”; “Term”.  Section 112: “Manifest assent”; Section 113: “Opportunityto review.”  Section 117: “Reason to know”.

Comment
1.  Scope of Section.  This Act deals separately with when a contract is formed and what areits terms, although the same conduct often does both.  This section states when a party adopts arecord as the contract.  Section 209 limits terms in mass-market licenses.  Section 210 deals withwhen records do not create terms, but a contract exists by conduct.  Trade use, course of dealing,and course of performance are also relevant as are the supplementary rules of this Act for topicson which the other sources of terms do not control.
2.  Adopting Terms.  A party that assents to a record adopts the record as the terms of thecontract whether or not the record is a standard form.  There is no difference between acustomized record or terms of a standard form.  Standard forms are common and provideefficiencies for both parties; they are used by both licensees and licensors.  Treating them as oflesser effect than other records would place commercial contract law in conflict with commercialpractice.A party is bound by the terms of a record only if it agrees to it, by manifesting assent orotherwise.  Assent can be by authenticating the record or by other conduct indicating assent. However, a party cannot assent unless it had an opportunity to review the record before reacting. Section 113.  See Specht v. Netscape Communications Corp., – F.3d –, 2002 WL 31166784 n. 13(Fed. Cir. 2002).
3.  Later Terms: Layered Contracting.  Subsection (b) reflects the reality of layeredcontracting.  While some contracts are formed and their terms defined at a single point in time,many transactions involve a rolling or layered process.  The commercial expectation is that termswill follow or be developed after performance begins.  This Act rejects cases that narrowly treat
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contracting as a single event despite ordinary practice.  It adopts a rule in cases that recognizethat contracts are often formed over time.  See, e.g., ProCD, Inc. v. Zeidenberg, 86 F.3d 1447(7th Cir. 1996); M.A. Mortenson Co., Inc. v. Timberline Software Corp., 970 P.2d 803 (Wash.2000). a. Reason to Know.  Contract terms proposed for later agreement to complete the initialcontract are part of the initial contracting process if the parties had reason to know that laterterms would be proposed.  “Reason to know” means that, realistically considered, laterpresentation of terms should not be a surprise.  It does not require specific notice or specificlanguage, although such factors may be important because notice suffices.  “Reason to know”can also be inferred from the circumstances, including ordinary business practices or marketingapproaches of which a party is or should be aware and from which a reasonable person wouldinfer that terms will follow.  The time over which the record can be proposed must be reasonableas shaped by the expectations of the parties, the context and their agreement.  Compare Section209.  At some point, the deal is closed, but when this is true requires analysis focused on thecontext and circumstances.  If the parties considered terms of the deal to be closed, subsequentlyproposed terms are proposed modifications.b. Specification of Terms.  Subsection (b) deals with cases that differ from those underSection 305, which governs agreements that give one party a right to specify terms.  In casesunder Section 305, the party receiving terms is not asked to assent; the agreement gives the otherparty the right to specify terms.  Since no assent is required, the terms must be proposed in goodfaith and in accord with reasonable commercial standards.  Those conditions are not appropriatewhen the party receiving terms can simply refuse them.
4.  Later Terms: Roadmap.  The following gives guidance on how to handle cases withlater terms.  Unless the parties’ agreement is that one party has the right to specify terms withoutthe other party being required to assent to the terms (see, e.g., Sections 304 and 305), as a generalrule the later terms do not become part of the contract unless the party receiving them agrees tothe terms such as by manifesting assent after having an opportunity to review often including aright to return, as described in sections 102(a)(57), 112, 113, 208, and 209.  This Act applies inthe following way:• If the parties did not have reason to know that terms would be proposed later forassent and a contract was formed before the terms were available for review andassent, the later terms are treated as proposed modifications that may be accepted orrejected under rules applicable to contract modifications including Section 303.• If the parties agree that one party could specify later terms, but no further assent isrequired, Sections 304 and 305 apply.• In a mass-market license, if the parties had reason to know that terms would beproposed later for assent and the later terms are agreed on, there is a contractincluding those terms; but if the later terms are rejected, there is no contract underSection 209(b) and the parties’ obligations are determined by this Act, includingSections 208, 209 and 202(e) as applicable.• In all other cases:• If the parties had reason to know that terms would be proposed later for assent anddid not intend to have a contract unless the later terms were agreed to bymanifesting assent or otherwise and the later terms are agreed on, there is acontract including those terms; but if the later terms are rejected, there is nocontract and the parties’ obligations are determined by this Act, includingSections 208, 209 and 202(e) as applicable.• If the parties had reason to know that terms would be proposed later for assent andintended to have a contract even if the later terms were rejected and the terms areagreed on they become part of the contract; but if the terms are rejected, therejected terms are left open pursuant to this Act, including Section 306, unlesscovered by other agreement of the parties.
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5.  Mass-Market Contracts.  Subsection (b) applies in the mass market.  However, Section209 places limits on when proposal of the terms must occur and precludes altering termsexpressly agreed by the parties.  
6. Right to a Return.  In some cases, if assent is sought after the person has paid ordelivered or become obligated to pay or deliver, the manifestation of assent is not effective unlessthe person has a right to a return if it refuses the proposed terms.  Section 112; 113.  This ruleapplies in mass market transactions and to other cases where the licensor’s performance is meredelivery of a copy, but does not apply in more complex commercial contexts where generalprinciples of equity govern because of the complexity.  Section 202(e) provides guidance wherethe parties did not intend to have a contract in the absence of agreeing to terms.
7. Adoption of Terms.  Assent to a record adopts all terms of the record; there is norequirement that the party read, understand or separately assent to each term.  Of course,enforceability of terms is subject to doctrines set out in this Act regarding unconscionability,public policy, good faith, and the like.  But this Act rejects Restatement (Second) of Contracts§ 211(3).  Absent unconscionability, fraud or similar conduct, parties are bound by the terms towhich they assent after having had an opportunity to review.

SECTION 209.  MASS-MARKET LICENSE.
(a) [Limitation on terms.] Adoption of the terms of a mass-market license under Section

208 is effective only if the party agrees to the license, such as by manifesting assent, before or
during the party’s initial performance or use of or access to the information.  A term is not part of
the license if:

(1) the term is unconscionable or is unenforceable under Section 105(a) or (b);
(2) subject to Section 301, the term conflicts with a term to which the parties to the

license have expressly agreed; 
(3)  under Section 113, the licensee does not have an opportunity to review the term

before agreeing to it; or
(4)  the term is not available to the licensee after assent to the license in one or more

of the following forms:
(A)  an immediately available nonelectronic record that the licensee may keep;
(B)  an immediately available electronic record that can be printed or stored by the
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licensee for archival and review purposes; or 
(C)  in a copy available at no additional cost on a seasonable request in a record

by a licensee that was unable to print or store the license for archival and review purposes.
(b) [Right of return and reimbursement.] If a mass-market license or a copy of the

license is not available in a manner permitting an opportunity to review by the licensee before the
licensee becomes obligated to pay and the licensee does not agree, such as by manifesting assent,
to the license after having an opportunity to review, the licensee is entitled to a return under
Section 113 and, in addition, to:

(1) reimbursement of any reasonable expenses incurred in complying with the
licensor’s instructions for returning or destroying the computer information or, in the absence of
instructions, expenses incurred for return postage or similar reasonable expense in returning the
computer information; and

(2) compensation for any reasonable and foreseeable costs of restoring the licensee’s
information processing system to reverse changes in the system caused by the installation, if:

(A) the installation occurs because information must be installed to enable review
of the license; and

(B) the installation alters the system or information in it but does not restore the
system or information after removal of the installed information because the licensee rejected the
license.

(c)  [Licensor’s opportunity to review.] In a mass-market transaction, if the licensor
does not have an opportunity to review a record containing proposed terms from the licensee
before the licensor delivers or becomes obligated to deliver the information, and if the licensor
does not agree, such as by manifesting assent, to those terms after having that opportunity, the
licensor is entitled to a return.

(d)  [Notice of refund.] In a case governed by subsection (b), notice must be given in the
license or otherwise that a refund may be obtained from the person to which the payment was
made or other person designated in the notice if the licensee refuses the terms.
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Definitional Cross References:  Section 102: “Contract”; “Information”; “Informationprocessing system”;  “Informational Rights”; “License”; “Licensor”; “Mass-market license”;“Mass-market transaction”; “Notice”; “Party” “Return”; “Term”.  Section 112: “Manifestassent”; Section 113: “Opportunity to review”.
Comment

1.  Scope of Section.  Mass-market licenses are typically standard forms where the licenseeeither takes or leaves the license.  Thus, significant protections are provided in this section.  Thissection must be read in connection with Sections 208, 112 and 113.  In addition, trade use, courseof dealing, and course of performance are relevant, as are the supplementary terms of this Act onissues not resolved by express terms or practical construction.  Sections 116(c), 302.  Manymass-market licenses are available for review and agreed to at the outset of a transaction; butsome licenses are presented later.  This section deals with both and relies also on the rules inSection 208.  Many mass-market transactions involve three parties and two contracts.  Thatcircumstance is addressed here and in Section 613.
2.  General Rules for Enforceability.  Several limiting concepts govern where assent to arecord is relevant to establishing the terms of a mass-market license:a.  Unconscionability and Fundamental Public Policy.  Even if a party agrees to amass market license, paragraph (a)(1) makes clear a court may invalidate unconscionable termsor terms against fundamental public policy under rules that apply to all contracts under this Act. Unconscionability doctrine invalidates terms that are bizarre or oppressive and hidden inboilerplate language.  See Section 111.  For example, a term in a mass-market license for $50software providing that any default causes a default in all other licenses between the parties maybe unconscionable, if there was no reason for the licensee to anticipate that breach of the smalllicense would breach an unrelated larger license between the parties.  Similarly, a clause in amass-market license that grants a license-back of a licensee’s trademarks or trade secrets withoutany discussion of the issue would ordinarily be unconscionable.  This section rejects theadditional test in Restatement (Second) of Contracts § 211(3).b.  Conflict with Expressly Agreed Terms.  Paragraph (a)(2) provides that standardterms in a mass-market license cannot alter terms expressly agreed to between the parties to thelicense.  A term is expressly agreed if the parties discuss and come to agreement regarding theissue and the term becomes part of the bargain.  For example, if a librarian acquires software forchildren from a licensor under an express agreement that the software may be used in its librarynetwork, a term in the license that limits use to a single user computer system conflicts with andis overridden by the agreement for a network license.  Similarly, in a consumer contract wherethe vendor promises a “90 day right to a refund” and the parties agree to that, the mass-marketlicense cannot alter that term between those parties.  Of course, there must be an agreement andthis rule is subject to traditional parol evidence concepts.  This rule is consistent with Section 613where the terms of a publisher’s license do not alter the agreement between the end user and theretailer unless expressly adopted by them.c. Assent and Agreement.  Under this Act, a party adopts the terms of a mass marketlicense only if it agrees to the record, by manifesting assent or otherwise.  A party cannot do sounless it had an opportunity to review the record before it agrees.  Section 112.  Paragraph (a)(3)makes clear that, under Section 113, the record must be available for review and called to theperson’s attention in a manner such that a reasonable person ought to have noticed it beforeassenting.  See Section 113.  The opportunity to review the terms must come before assent tothem. Adopting terms of a record under this section for a mass-market license is pursuant toSection 208, and is subject to the limits stated in that section.  If the terms of the record areproposed after a party commences performance, they are effective only if the party had reason toknow that terms would be proposed and agrees or manifests assent to the terms once proposed. 
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For mass-market licenses, however, even if reason to know exists at the outset, under this sectionthe terms must be made available no later than during the initial performance or  use of theinformation and the person has a statutory right to a return if it refuses the license.d. Ability to Retain Terms.  Paragraph (a)(4) provides additional licensee protectionnot present in other law.  The person presenting terms of a mass-market license must make itpossible for the licensee to retain a copy of the agreed license, or to obtain a copy if the contractwas presented in a context in which it originally could not have been retained (e.g., presentationat a kiosk with no printing or copying capability).  The ability to retain the license terms enablesthe licensee to have information about its obligations on an ongoing basis.  Paragraph (a)(4)provides for a right that typically is not mandated in other general contract law (such as UCCArticle 2).    It outlines three options in which this capability to retain the agreed record can beachieved: • presentation in a form the licensee can keep such as on paper or diskette or in the licensedcomputer program; • presentation in retainable or printable electronic form such as an electronic presentationon a web site which the licensee can print, download, copy or email to a storage device ofthe licensee, or in the computer program itself; or • provision of a copy on timely request from a licensee who is unable to print or store itsown copy because the presentation does not allow that to occur.  
This paragraph is satisfied if a copy can be kept, printed or stored etc. after the licensee consentsto the license, or obtained on request, whether the licensee in fact keeps or prints it at all or atthat time, or uses a device that could do so.  This is consistent with commentary to the federalElectronic Signatures in Global and National Commerce Act. See 146 Cong. Rec. S5281–06, atS5285, 106th Cong., 2d Sess. (June 16, 2000) (statement of Sen. Abraham).

3.  Relevance of a License.  The enforceability of a license is important to both the licensorand the licensee.  License terms define the product by, for example, distinguishing between aright to use for a single user or with multiple users on a network, or between a right to consumeruse or a right to commercial use.  Often, the license benefits the licensee, giving it rights thatwould not be present in the absence of a license or rights that could not be exercised withoutpermission of the owner of informational rights.  See, e.g., Green Book International Corp. v.Inunity Corp., 2 F. Supp.2d 112_(D. Mass. 1998).  The license allows the licensee to avoidinfringement.The terms of mass-market contracts can be established in many ways.  An oral agreementmay suffice as would an agreement to terms in a record.  Product descriptions may define thebargain without reference to any record containing contractual terms.  Parties may leave termsopen and agree that the terms may be specified later by a party.  
4.  Terms Prior to Payment.  If a mass-market license is presented before the price is paid,this Act follows general law that enforces a standard form contract if the party assents to it.  Thefact that license terms are non-negotiable does not invalidate them under general contract law orthis Act.  A conclusion that a contract is a contract of adhesion may, however, require courts totake a closer look at terms to prevent unconscionability.  See, e.g., Klos v. Polske Linie Lotnicze,133 F.3d 164 (2d Cir. 1998); Fireman’s Fund Insurance v. M.V. DSR Atlantic, 131 F.3d 1336(9th Cir. 1998); Chan v. Adventurer Cruises, Inc., 123 F.3d 1287 (9th Cir. 1997).  This Act’sconcepts of manifest assent and opportunity to review also address concerns relevant to such areview.
5.  Terms after Initial Agreement.  Mass market licenses may be presented after initialgeneral agreement from the licensee.  In some distribution channels this allows a more efficientmode of contracting between end users and remote parties; this is especially important where theremote party controls copyright or similar rights in the information.  Enforceability of the license



97

is important to both parties.  Under federal law, a mere sale of a copy of a copyrighted work doesnot give the copy owner a number of rights that it may desire.  The limitations in subsection (b)impose significant costs that create incentives for licensors to present terms at the outset whenpracticable for the distribution channel employed.Most courts under current law enforce contract terms that are presented and assented to afterinitial agreement.  See, e.g., Carnival Cruise Lines, Inc. v. Shute, 111 S.Ct. 1522 (1991); ProCDInc. v. Zeidenberg, 86 F.3d 1447 (7th Cir. 1996); Hill vs. Gateway 2000 Inc., 105 F.3d 1147 (7thCir. 1997); Brower v. Gateway 2000, Inc., 676 N.Y.S.2d 569 (N.Y.A.D. 1998); M.A. MortensonCo., Inc. v. Timberline Software Corp., 998 P.2d 305 (Wash. 1999); I.Lan Systems, Inc. v.Netscout Service Level Corp., 183 F.Supp.2d 328, 46 UCC Rep.Serv.2d 287 (U.S. Dis. Mass.,2002) (“Step-Saver once was the leading case on shrinkwrap agreements. Today that distinctiongoes to . . . ProCD. . . ‘Money now, terms later’ is a practical way to form contracts, especiallywith purchasers of software” ).  Subsection (b) imposes some added limitations.  It allows such terms to be enforceable onlyif there is agreement, or if there  is a manifestation of assent after a chance to review terms andonly pursuant to the rule that a party that rejects terms for information must be given a cost freeright to say no.  This does not mean that the licensee can reject the license and use or copy theinformation.  The right to a return creates a situation equivalent to that which would have existedif the licensee had a chance to review the terms and rejected the license at the preliminaryagreement.  It does not apply if the licensee agrees to the license.  However, a mass-marketlicensee who agrees to the license but receives a nonconforming product has a right to reject thecopy and obtain a refund of the contract fee as a remedy for breach of the contract.  See Section704(b).a. Timing of Assent.  Agreement to the mass-market record must occur no later thanduring the initial use of the information.  This limits the time during which layered contractingmay occur in the mass market and reflects customary practices in software and other industries. Of course, any applicable federal law that establishes a right to rescind a contract and return aproduct is not altered by this Act.  Section 105.  Also, assent to the record does not alter thelicensee’s right to refuse a defective product that constitutes a breach of contract.  Assent tocontract terms is different from acceptance of a copy.  “Acceptance” of the copy ordinarilyrequires a right to inspect it.  See Section 608.  For mass-market transactions, this Act followsU.C.C. Article 2 on this issue.b. Cost Free Return.  Under subsection (b), if terms are not available for review untilafter an initial agreement, the party being asked to assent must have a right to reject the termsreturn the information product.  Possible liability for the expense of reinstating a customer’ssystem after review, creates an incentive to make the license or a copy available for reviewbefore the initial obligation is created.  This Act refers to a return right, rather than a right to arefund, because, under developing technologies, the right may apply to either the licensee or thelicensor, whichever is asked to assent to the record.  See Section 102(57) (defining the right ofreturn).The return right under this section includes, but expands on the return right described inSection 113.  In this section, the return right is cost free in that it requires reimbursement forreasonable costs of making the return and, if installation of the information was required toreview the license, the reasonable costs in returning the system to its initial condition.  The factthat this section states an affirmative right in mass market licenses does not affect whether underan agreement or other law, a similar right exists in other contexts.The expenses incurred in return relate only to the subject matter of the rejected license(the computer information) and do not include goods delivered in the same transaction.  Rightsregarding the goods are governed by Uniform Commercial Code Article 2 or 2A.  The expensesmust be reasonable and foreseeable.  The costs of return do not include attorney fees or the costof using an unreasonably expensive means of return or lost income or the like unless suchexpenses are required to comply with instructions of the licensor.  The reimbursement right refersto ordinary expenses, such as the cost of postage.
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Similarly, if expenses are incurred because the information must be installed to reviewthe license, expenses of reversing changes caused by the installation that are chargeable to thelicensor must be reasonable and foreseeable.  The reference here is to actual, out-of-pocketexpenses and not to compensation for lost time or lost opportunity or for consequential damages. The expenses must be foreseeable.  A licensor may be reasonably charged with ordinaryrequirements of a licensee that are consistent with others in the same general position, but is notresponsible for losses caused by the particular circumstances of the licensee of which it had nonotice.  A twenty-dollar mass market license should not expose the provider to significant lossunless the method of presenting the license can be said ordinarily to cause such loss.  Similarly, itis ordinarily not reasonable to provide recovery of disproportionate expenses associated witheliminating minor and inconsequential changes in a system that do not affect its functionality. On the other hand, the provider is responsible for actual reasonable expenses that are foreseeablefrom the method used to obtain assent.c. Notice of the Right to Return.  Subsection (d) provides that notice must be givenindicating the person from whom the refund and return can be obtained.  The notice may begiven in the license or otherwise at a time making it possible for the person refusing the licenseterms to obtain a return within any reasonable time stated for it or, if no time is stated, areasonable time.  See Section 102(57) (defining the right of return).  The purpose is to allow thelicensee to assert its rights within the period for a return if it chooses to refuse the license.  Thesection does not require the notice to include address or telephone information because, in mass-market distribution, the identity of the eventual retailer or other person from which a copy wasobtained cannot be known in advance.  In such cases, the person can be described, for example,as “the store from which you obtained this copy.”  See also Section 613 (describing when a rightof return is due from a dealer) and Section 102(57).

SECTION 210.  TERMS OF CONTRACT FORMED BY CONDUCT.
(a)  [Source of contractual terms.] Except as otherwise provided in subsection (b) and

subject to Section 301, if a contract is formed by conduct of the parties, the terms of the contract
are determined by consideration of the terms and conditions to which the parties expressly
agreed, course of performance, course of dealing, usage of trade, the nature of the parties’
conduct, the records exchanged, the information or informational rights involved, and all other
relevant circumstances.  If a court cannot determine the terms of the contract from the foregoing
factors, the supplementary principles of this [Act] apply.

(b)  [Effect of agreed record.]  This section does not apply if the parties authenticate a
record of the contract or a party agrees, such as by manifesting assent, to the record containing
the terms of the other party.

Uniform Law Source:  Uniform Commercial Code: Section 2-207 (1998 Official Text).
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Definitional Cross References:  Section 102: “Agreement”; “Authenticate”; “Contract”;“Court”; “Course of Dealing”; “Course of Performance”;  “Information”; “Informational Rights”;“Party”; “Record”; “Term”; “Usage of Trade”.  Section 112: “Manifesting assent.”
Comment

1. Scope of Section.  This section deals with contracts formed by conduct, rather than byoffer and acceptance or agreement to a record.  Contracts formed by conduct arise in varioussettings. One involves a “battle of forms” in which, under Sections 204 and 205, the exchangedrecords did not result in an effective offer and acceptance, but both parties engaged in conductindicating that a contract was formed.  If agreed records or an oral offer-acceptance form acontract, this section does not apply simply because agreed records do not cover all relevantterms.  In such cases, terms are determined under the general rules of this Act, includingappropriate weight for usage of trade, course of performance, and course of dealing.  See, e.g.,Sections 116(c); 301; 302.
2. Interpret based on Context.  This section requires a court to determine contractualterms by considering all commercial circumstances, including the nature of conduct, theinformational rights involved, applicable trade usage or course of dealing, and any terms thatwere expressly agreed without condition or because of an assumption about what would be theagreed performance due from the other party which conditions or assumptions were not met.  Nohierarchy is established except for that under Section 302.  Given the fluid nature of the context,usage of trade and course of dealing have special importance. If a court cannot determine thecontract terms from the foregoing, then, the supplemental rules contained in this Act may serveas gap-fillers to supply the terms.  Consideration of all factors requires a practical interpretationof the relationship. Restatement (Second) of Contracts § 202(1) (2) (1981);  2 Farnsworth,Contracts § 7.10 (1990).  Formalistic rules cannot account for the contextual nuances that existin the rich environment of transactional practice.  This section rejects the so-called “knock-out”rule where terms in records  are thrown out and not considered, and are instead replaced bydefault rules of this Act; that rule is too rigid for information transactions where contract termsoften define the product and scope of the grant.
3. Battle of Forms and Conduct.  Some information transactions involve an exchange ofinconsistent standard forms coupled with conduct of both parties indicating the existence of acontract.  One of two results may occur.  The first is that a contract is formed by one or bothforms and conduct is irrelevant either because the forms do not materially disagree or because aconditional offer or acceptance of one party was agreed to or otherwise adopted by the other. When this occurs, the contract is not within this section.   The second possibility is that therecords and conduct related to them do not establish a contract (e.g., they materially disagree).See Sections 204 and 205.  Such cases are within this section if the conduct of the partiesnevertheless creates an enforceable contract.  Subsection (a) directs the court to review the entirecircumstances regardless of which form was first received or last sent, but including factors suchas the terms of the exchanged records and established trade usage, course of dealing, and courseof performance. 4. Scope of License.  In information transactions, contract terms relating to the scope of thegrant define the product being licensed and lie at the core of the agreement. See Comments toSection 102(a)(58).   The subject matter (e.g., a copy of software) has entirely different valuedepending on what rights are granted, but that often cannot be determined from the copy itself(the copy may be license of a single-user or for network use). That being true, it is especiallyimportant to give special deference to scope issues in a manner that protects valuableinformational rights. Under subsection (a), the information or informational rights involved are relevant factors. 
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Where there is a significant disagreement about an important element of scope, a court should becareful not to make a determination that creates rights or imposes obligations beyond thoseactually agreed to by the parties, because that in effect would transfer away valuable property ofone party based on a judicial determination made on unclear facts.  That risk argues for rejectingany expansive interpretation of ambiguous conduct.  Absent clear agreement to the contrary, if acontract is formed by conduct, the court should consider the following principles:(1)  The court should avoid creating a scope that requires the licensor to have or toacquire rights it did not own or have a right to license at the time of contracting, or that exceedthe rights the licensor then had.  Thus, if the licensor only had the right to grant a license for theSouthwest United States, the court should avoid interpreting conduct as indicating a scope thatincludes rights for the East Coast or forcing the licensor into an infringement.  (2)  The court should avoid expanding the licensee’s rights beyond the actual agreementof the parties.  A court needs to understand and effectuate the importance of this issue from thelicensor’s standpoint, protecting important property rights which it holds.  Thus, the mere factthat the licensee may have used the licensed rights in the East Coast should not lead a court toconclude that the bargain must therefore have included those rights.  Such an interpretation couldencourage infringement as a means of expanding rights.(3)  The court should avoid making the licensee liable for infringement because ofconduct exceeding the scope, if the conduct occurred at a time when the licensee reasonably andin good faith believed that it was acting within the agreed scope. Good faith conduct can beprotected in appropriate cases by applying equitable principles without creating a grant that maynot have been intended by the licensor.

[SUBPART C.  ELECTRONIC CONTRACTS: GENERALLY]
SECTION 211.  EFFICACY AND COMMERCIAL REASONABLENESS OF

ATTRIBUTION PROCEDURE.  
(a)  [Decision for court.]  The efficacy, including the commercial reasonableness, of an

attribution procedure is determined by the court.
(b) [Applicable standards.]  In making the determination under subsection (a), the

following rules apply:
(1)  [Procedures established by law.]  An attribution procedure established by law is

effective for transactions within the coverage of the statute or rule.
(2)  [Basis and time for determination.] Except as otherwise provided in paragraph

(1), commercial reasonableness and effectiveness is determined in light of the purposes of the
procedure and the commercial circumstances at the time the parties agreed to or adopted the
procedure.

(3)  [Devices and methods.] An attribution procedure may use any security device or
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method that is commercially reasonable under the circumstances.
Uniform Law Source:  Uniform Commercial Code: Sections 4A-201; 202 (1998 Official Text).
Definitional Cross References:  Section 102: “Attribution procedure.”

Comment
1.  Scope of Section.  This section provides standards for determining the efficacy of anattribution procedure or whether it is commercially reasonable.
2.  Decision of the Court.  Issues of whether a particular procedure is commerciallyreasonable or otherwise about its efficacy in a particular context are decisions made by the court. This Act does not require a commercially reasonable attribution procedure or adopt any one typeof procedure as reasonable or otherwise efficacious.  Other law may do so, as may the agreementof the parties.
3.  Nature of an Attribution Procedure.  Evolving technology and commercial practicemake it impractical to predict future developments and unwise to preclude developments by anarrow statutory mandate describing what type of procedure is appropriate.  This Act relies onthe parties to select or use an appropriate procedure.  If an attribution procedure is established byagreement or adopted by both parties, assent is the predicate for allowing the procedure to affectsubstantive rights subject to normal restrictions on enforcement of contract terms, such as thedoctrine of unconscionability.  A procedure of which one party is not aware does not qualify ashaving been agreed to or adopted by the parties as an attribution procedure.  However, partiesdealing for the first time may adopt a procedure at that time, there is no requirement of agreementin advance.  Similarly, a procedure may be established by one party in connection with a thirdperson (such as in the issuance of a digital signature, or the creation of an attribution procedure tobe used among a group of member companies) and adopted in a particular transaction such aswhere another party accepts and relies on the issued digital signature.In some cases, statutes or regulations define a particular attribution procedure as appropriateor as applicable to a given context.  These laws, such as digital signature statutes, establish bylaw a procedure that qualifies as an attribution procedure in this Act and that, under paragraph (1)are per se effective or commercially reasonable within the scope of coverage of the statute orregulation.
4.  Efficacy and Commercial Reasonableness.  The general idea of efficacy or commercialreasonableness is that the procedure be a reasonably effective method in the commercial contextreasonably suited to the task for which it is used.  This does not require the procedure to be stateof the art, the most reasonable procedure, or an infallible procedure.  The decision must take intoaccount the choices of the parties as well as the effectiveness and cost relative to the value of thetransactions.  How one gauges efficacy or commercial reasonableness depends on a variety offactors, including the agreement, the choices of the parties, technology, the types of transactionsaffected by the procedure, sophistication of the parties, volume of similar transactions engagedin, availability of feasible alternatives, cost and difficulty of utilizing alternative procedures, andprocedures in general use for similar types of transactions.  The commercial reasonablenessconcept is similar to that in Uniform Commercial Code § 4A-202(c) (1998 Official Text).  Inmost cases, the efficacy of a procedure is related to whether it is a commercially reasonableprocedure.  The quality of an attribution procedure may reasonably be tailored to the particulartransaction and the degree of risk involved.  Additionally, if a procedure results from a negotiatedagreement of the parties or decisions of informed commercial entities entering a relationship, itshould receive deference.  This flows from the principle of contractually assumed risk and theprinciple that the parties’ agreement should ordinarily be enforced.  The same principle may
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apply in non-negotiated situations.  If two parties generally aware of the risks of a particularprocedure, agree to use the procedure for a particular transaction, they have in effect concludedthat the procedure is sufficiently effective or commercially reasonable in their context to acceptthe risks.

SECTION 212.  DETERMINING ATTRIBUTION.
(a)  [When attribution established.] An electronic authentication, display, message,

record, or performance is attributed to a person if it was the act of the person or its electronic
agent, or if the person is bound by it under agency or other law.  The party relying on attribution
of an electronic authentication, display, message, record, or performance to another person has
the burden of establishing attribution.

(b)  [Proving attribution.] The act of a person may be shown in any manner, including a
showing of the efficacy of an attribution procedure that was agreed to or adopted by the parties or
established by law.

(c)  [Context determines effect.] The effect of an electronic act attributed to a person
under subsection (a) is determined from the context at the time of its creation, execution, or
adoption, including the parties’ agreement, if any, or otherwise as provided by law.

(d)  [Failure to use procedure.]  If an attribution procedure exists to detect errors or
changes in an electronic authentication, display, message, record, or performance, and was
agreed to or adopted by the parties or established by law, and one party conformed to the
procedure but the other party did not, and the nonconforming party would have detected the
change or error had that party also conformed, the effect of noncompliance is determined by the
agreement but, in the absence of agreement, the conforming party may avoid the effect of the
error or change.
Definitional Cross References: Section 102(a): “agreement”; “attribution procedure”;“authentication”; “electronic”; “electronic agent”; “party”; “person”; “record”.

Comment
1. Scope of Section. This section deals with when an electronic authentication, message,record or performance is attributed to a particular person and with the consequences of failure tofollow a procedure intended to detect errors.  Attribution to a person means that the electronic
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event is treated in law as having come from that person.
2. Nature of Attribution.  Subsection (a) clarifies that the party seeking to attribute thesource of an electronic authentication, message, record or performance to a particular party bearsthe burden of doing so.   “Burden of establishing” means “the burden of persuading the trier offact that the existence of a fact (e.g., attribution) is more probable than its non-existence.” Ineffect, a party (either the licensor or the licensee) that desires to attribute an order or a shipmentor license to a particular party bears the burden and the risk of being able to do so.Attribution might involve reliance on agency law principles. In addition, the reference insubsection (a) to “other law” makes clear that the concept covers circumstances in which aperson is bound by the act of another even though the acting person might not qualify as anagent.  For example, if a woman gives her on-line account password to her brother so that he mayuse the account, his acts will be attributed to her even though he is not necessarily her agent.   Ifhe steals the password, she is not bound by his actions unless other law requires her to bear theconsequences of his actions (e.g., by contract or under some state electronic signature statutes herliability may be allocated to her, or a cause of action for negligence might exist in somecircumstances).
3. Nature of Proof.  Subsection (b) states the principle that the efficacy and othercharacteristics of an attribution procedure used by the parties are part of proof of attribution.  Therole of an attribution procedure agreed to or used by the parties varies depending on the characterof the procedure.  Compliance with a commercially reasonable attribution procedure that has a level of effectiveness suitable to that context may be treated by the court as carrying the burdenof establishing attribution referred to in subsection (a), subject to rebuttal by appropriateevidence, such as by a showing that the party in fact had no role in causing or permitting theelectronic authentication, message, record or performance to occur. For example, if the partiesagree to an attribution procedure, the party seeking to rely on attribution to the other has theburden of establishing the agreement, the fact that it was followed in good faith and otherrelevant attributes of the procedure.  Having done that, under general law, the burden may pass tothe other party to establish that neither he nor a person with authority to act were responsible forthe message or performance.  On the other hand, a procedure with very limited effectiveness notreasonably suited to the context might have no effect at all in the evidentiary mix.  Of course, thisall depends on existing law regarding the burden of establishing a fact; this Act does not changethat law.
4. Role of Agreement.  This section is subject to contrary agreement.  An agreement heremay have the effect of creating an attribution procedure that later plays a role in proving to whomthe message is attributed.  The agreement, however, may also deal with the effect of theprocedure itself, and thereby override the rules in this section.  For example, an agreementbetween a law firm and West Publishing may provide that the law firm is responsible for thecosts associated with any use for database access of the identification code issued to it.  Theidentification code is an attribution procedure.  Absent agreement on its effect, the effect of itsuse would be controlled under this section.  In the hypothetical case, however, the agreementitself specifies the effect of use of the code and that agreement controls. No special language isnecessary to achieve this result: the agreement is enforceable under the same standards as anyother term of an agreement.   Thus, it must not be unconscionable or violate a fundamental publicpolicy.  See Sections 105 and 111.
5. Failure to Use.  Subsection (d) deals in a limited way with the effect of a failure by oneparty to conform to an attribution procedure.  If the sender complies, but the recipient does not,the sender is entitled to its rights or damages under any agreement between the parties regardingthe attribution procedure and its effects; in the absence of an agreement, the complying party(sender) may choose not to be bound by an error that would have been detected through
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compliance by the other party (recipient).

SECTION 213.  ELECTRONIC ERROR: CONSUMER DEFENSES.
(a)  [Electronic error defined.] In this section, “electronic error” means an error in an

electronic message created by a consumer using an information processing system if a reasonable
method to detect and correct or avoid the error was not provided.

(b)  [When consumer not bound.] In an automated transaction, a consumer is not bound
by an electronic message that the consumer did not intend and which was caused by an electronic
error, if the consumer:

(1) promptly on learning of the error:
(A) notifies the other party of the error; and
(B) causes delivery to the other party or, pursuant to reasonable instructions

received from the other party, delivers to another person or destroys all copies of the information;
and

(2) has not used, or received any benefit or value from, the information or caused the
information or benefit to be made available to a third party.

(c)  [When other law applies.]  If subsection (b) does not apply, the effect of an
electronic error is determined by other law.
Definitional Cross References:  Section 102: “Automated transaction”; “Consumer”;“Consumer contract”; “Copy”; “Delivery”; “Electronic”; “Electronic message”; “Good Faith”;“Information”; “Information processing system”; “Informational Rights”; “Notifies”; “Party”;“Person”; “Receive”.

Comment
1. Scope of Section.  This section creates a statutory electronic error correction procedurefor consumers that supplements common law concepts of mistake.  The section does not displacethe common law of mistake or alter law concerning transactions that do not involve a consumer. It does not apply to transactions excluded from this Act.  The procedure created here establishesa rule that avoids the complexity and uncertainty of relying solely on common law principlesabout mistake in an automated world.  In common law in many states, a party making a unilateralmistake is responsible for its consequences.  This section creates a consumer protection thatavoids such decisions.   
2. Electronic Errors: Defined.   An “electronic error” contemplates a situation in which a
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consumer’s conduct results in an error in an electronic message.  This section allows theconsumer, by prompt action, to avoid the effect of the mistake. The defense does not apply if theelectronic system with which the consumer is working provides a reasonable means to correct oravoid errors.  Thus, a consumer’s mistake in erroneously entering “11” as the number of copiesdesired may be an error, but does not come within this section if the automated ordering systemwith which the consumer interacts requires confirmation of the quantity or reasonably allows theconsumer to correct any error before sending the order.  The rule thus provides an incentive toestablish error-correction procedures in automated contracting systems and provides protection tothe consumer where such procedures are not present.  What is a reasonable procedure for correcting errors depends on the commercial context,including the extent to which the transaction entails immediate reactions. For example, in atransaction which occurs over a several day period, it may be reasonable to require a verificationof a bid or order before it is placed, while in an on-line, real time auction, reconfirmation may notbe possible.  A reasonable procedure may entail no more than requiring two separate indicationsconfirming that the bid should be entered or, where the formatting allows correction,  requestingthat the consumer check and correct the bid before the “Bid Now” button is pressed.  Aselsewhere, the idea of a reasonable procedure here does not require use of the most effectiveprocedure, of special detection software or even the most reasonable, it requires that, all thingstaken into account, the procedure is commercially reasonable. 
3. Avoiding the Effect of Error.   If an electronic error occurs, a consumer can avoidresponsibility for the unintended message if the consumer acts promptly.  However, the messagemust not have been intended.  Error avoidance is not a right to rescind a contract because ofsecond thoughts.  To avoid the effects of an electronic error, the consumer must act promptly on learning of theerror or of the other party’s reliance.  The consumer must notify the other party of the error anddeliver back, at the consumer’s cost, any copies of information received in the same condition asreceived.  Return of copies is not required if the other party reasonably instructs the consumer todestroy the copies.  However, the consumer must act promptly in a manner that returns the otherparty to the position that would have been true if the error had not occurred.  Compare EuropeanUnion Distance Contract Directive (no rescission right for consumer if software is not returnedunopened).This defense builds on equity principles that permit a party to avoid the consequences of itserror if the error causes no detrimental effect to another party and does not give a benefit to theperson making the mistake.  The defense does not apply if the consumer used the information orotherwise received a benefit from it or the error. Since there may be unavoidable detrimentaleffects on the party who received an erroneous message (e.g., costs of filling erroneous orders),courts must apply this rule with care. The basic assumption is that the defense works when thereis no detrimental effect on the person who did not make the error, but that assumption isparticularly suspect in cases where the nature of the information product makes for high costs tothe provider or risk of fraud worked by the consumer. Illustration 1:  Consumer intends to order one game from Jones’ web site. Consumer types11.  Jones electronically delivers 11 games or causes their shipment with an overnightcourier. The next morning, Consumer notices the mistake.  He immediately sends an e-mailto Jones describing the problem, offering to immediately return the copies at Consumer’sexpense; he does not use the games.  Under this section, there is no obligation for 11 copies. Illustration 2:  Same facts as in Illustration 1, except that Consumer did intend to order 11copies and merely changed his mind.  The section does not apply.Illustration 3:  Same as in Illustration 1, but Jones’ system asks Consumer to confirm anorder of 11 copies.  Consumer confirms.  There was no “electronic error.” The procedurereasonably allowed for correction of the error. The conditions for application of this sectionare not met.
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4. Transactions Not Within the Section.  This section does not alter law in transactionsthat do not involve consumers or where consumers use electronic agents.  The diversity ofcommercial transactions make a simple rule such as that stated here inappropriate because of thedifferent patterns of risk and the greater ability of commercial parties to develop tailoredsolutions to the problem of errors.  A court addressing electronic errors in these other contextsshould apply general common law.  The existence of the defense in this section for a consumerdoes not affect remedies under the general law of mistake, including in cases where the consumerdoes not qualify for the defense.  5. Relation to other Law.   This section does not alter other consumer protection laws.  Inaddition, it does not alter credit card or other rules regarding the responsibility of a consumer or amerchant to parties who provide payment or credit services relating to the transaction.  Financialservices transactions are excluded from this Act.  Thus if an error by a consumer causes an orderfor ten copies, rather than one copy, as between the consumer and the licensor, this sectionapplies.  However, if the transaction were made with a credit card, the consumer’s responsibilityto the card issuer under the credit card remains governed by law applicable to that transaction andby the card issuer’s disputed charge resolution procedures.

SECTION 214.  ELECTRONIC MESSAGE: WHEN EFFECTIVE; EFFECT OF
ACKNOWLEDGMENT.

(a)  [Electronic record effective when received.]  Receipt of an electronic message is
effective when received even if no individual is aware of its receipt.

(b)  [Effect of acknowledgement.] Receipt of an electronic acknowledgment of an
electronic message establishes that the message was received but by itself does not establish that
the content sent corresponds to the content received.
Definitional Cross References:  Section 102: “Electronic”; “Electronic message”;“Information”; “Receive”.

Comment
1. Scope of the Section.  This section deals with the timing of effectiveness of electronicmessages and with the impact of an acknowledgment.  It does not deal with questions of towhom the message is attributed or with whether the content of the message is effective.
2. Time of Receipt Rule.   Subsection (a) adopts a time of receipt rule; rejecting themailbox rule for electronic messages and resolving uncertainty about what common law rulewould otherwise govern. See Section 102 (definition of “receipt”).  This time-of-receipt rulereflects both the relatively instantaneous nature of electronic messaging and places the risk on thesending party if receipt does not occur. As used in this Section, “effectiveness” of a noticeparallels the usage in Uniform Commercial Code § 1-201(27) (1998 Official Text). The receiptof the message is “effective” when received, but the receipt being effective does not create apresumption that the message contains no errors, that its content is adequate or that it was sent byany particular person. Whether the message formed a contract is determined by ordinary offerand acceptance rules and whether an existing contract has been modified is determined by
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ordinary rules on modification.  Neither effect happens simply because receipt of a message iseffective without more. The message is “effective” when received, not when read or reviewed by the recipient, just aswritten notice is received even if not read or acknowledged.  This applies traditional commonlaw theories to electronic commerce.  In electronic transactions, automated systems can send andreact to messages without human intervention.  A rule that demands human assent would add aninefficient and error prone element or inappropriately cede control to one party. 
3. Effect of Acknowledgment. Acknowledgment is not acceptance, although an acceptancecan also be treated as an acknowledgment.  Acknowledgment proves receipt but does not createany presumption about the identity of the person sending the acknowledgment.  That can beestablished by an attribution procedure agreed to or adopted by the parties or established by law,but this section does not create any presumptions.   Questions about the accuracy or the generalcontent of the received message also are not treated here.  Of course, by agreement the partiesaddress all of these issues.

[SUBPART D.  IDEA AND INFORMATION SUBMISSIONS]
SECTION 215.  IDEA OR INFORMATION SUBMISSION.

(a)  [Submissions without prior agreement.]  The following rules apply to a submission
of an idea or information for the creation, development, or enhancement of computer information
which is not made pursuant to an existing agreement requiring the submission:

(1)  [Receipt does not form agreement.]  A contract is not formed and is not implied
from the mere receipt of an unsolicited submission.

(2)  [Engaging in business is not invitation.] Engaging in a business, trade, or industry
that by custom or practice regularly acquires ideas is not in itself an express or implied solicitation
of the information.

(3)  [Effect of procedures.] If the recipient seasonably notifies the person making the
submission that the recipient maintains a procedure to receive and review submissions, a contract
is formed only if:

(A)  the submission is made and a contract accepted pursuant to that procedure; or
(B) the recipient expressly agrees to terms concerning the submission.

(b)  [Enforceability of agreement.] An agreement to disclose an idea creates a contract
enforceable against the receiving party only if the idea as disclosed is confidential, concrete, and
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novel to the business, trade, or industry or the party receiving the disclosure otherwise expressly
agreed.
Definitional References:  Section 102: “Agreement”; “Information”; “Informational rights”;“License”; “Party”; “Record”; “Release”.

Comment
1. Idea Submissions: General Premise.  This section deals in a limited way with animportant issue in information industries: submissions of ideas.  It section leaves undisturbeddoctrines dealing with equitable remedies, but clarifies contract law.  Subsection (a) pertains tounsolicited submissions and to the effect of express submission procedures.  Subsection (b)pertains to standards for enforcement of idea submission agreements, whether express or implied.
2. Idea Submissions:  No Prior Agreement.  Subsection (a) deals with submissions notpursuant to a prior agreement.  Subsection (a)(1) states an obvious contract law principle. If thesubmission was not solicited, mere receipt of the submission does not create a contract. Thereceiving party may have an obligation to return copies in some cases, but unilateral action of oneparty cannot impose obligations in contract on the recipient.  Of course, simply because an ideaor information is solicited does not mean that there is an agreement or a contract with respect tothat submission.  The absence of a contract is clear where, for example, a party merely maintainsa website inviting clients and licensees to contact it but not indicating an obligation to pay orotherwise compensate for ideas received. As indicated in subsection (a)(2), this is true even if the industry in which the recipientfunctions ordinarily relies on ideas.  Contracts only arise by agreement by the parties.For purposes of this section, an idea is not solicited simply because the recipient maintains ageneral interactive customer contact and information site at which clients and licensees maysupply information, complaints or suggestions about its products. An idea or information issolicited if the recipient has specifically requested information from another party on a particulartopic with some undertaking to pay for such solicited submission. Subsection (a)(3) acknowledges the common practice of establishing a method for receivingand reacting to submissions as a means of controlling risk and giving guidance.  Under thissubsection, these procedures have impact in contract law if the submitting party is notified thatthey exist.  Undisclosed procedures are not relevant to a contract analysis.  If the submitting partyis notified of the procedure, decisions about acceptance or rejection of the submission arefunneled through that procedure or, in the case of acceptance, an express decision to accept.  Thisprotects both parties.  The submitter and the recipient receive the benefit of a more specific set ofchoices about taking on a contract or rejecting it.
3. Idea Disclosure.  Subsection (b) deals with the classic circumstance in which implied infact contracts might arise. An agreement to disclose an idea carries with it, in the absence ofcontrary terms, the assumption that the idea has value or uniqueness. That value exists if the ideais concrete, confidential and novel.  If, for example, there is an agreement for a party to submit anidea for enhancing the success of audiovisual works in return for a fee, the agreement is not anenforceable contract if the idea is “draw more attractive images.”  This rule adopts majority viewand cases such as Oasis Music Inc. v. 100 USA, Inc., 614 N.Y.S.2d 878 (N.Y. 1994); Smith v.Rerion Corp., 541 P.2d 663 (Nev. 1975); Burgess v. Coca-Cola Co., 55 U.S.P.Q.2d 1506 (Ga.App. 2000).  The recipient cannot recover payments it already made. Rather, the default rule isthat the provider of the non-novel submission cannot enforce any future obligations as to thesubmitted idea.  The basic principle is that a non-novel idea is not adequate consideration for acontract and that a proponent of an idea implicitly represents that the idea has value.  This is notmet in a case of an idea that is not concrete, confidential and novel.  Of course, however, if the
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receiving party expressly agreed that it would pay regardless of the nature of the idea, the defaultrule stated in subsection (b) is over-ridden by that express agreement.  This principle does not require that the idea rise to the level of novelty as that term is used inpatent law. Cases on combination secrets and other situations in trade secret law whereinformation has sufficient uniqueness or secrecy to qualify as a trade secret should informdecisions under this standard.Nothing in this section precludes enforcement of an agreement for idea submission that doesnot hinge on the uniqueness of the proposed submission.  In deciding whether such agreementexists, a court must consider the fundamental notion that a party does not implicitly contractaway its rights, without a fee, to use information which is not novel, confidential and concretemerely because it contracted for “disclosure” of such material.
4. Trade Secret and Other Confidential Disclosures.   The rule stated in subsection (b)applies to idea submissions.  It does not apply to ordinary commercial cases involvingconfidential disclosures of trade secret or other information. The formation and enforcement ofsuch contracts is under general contract formation law and, when applicable, trade secret law. The Restatement (Third) of Unfair Competition suggests that, for purposes of tort claims (e.g.,misappropriation law), the doctrines that have developed in many states relating to ideasubmissions should be brought within trade secret law.  This Act does not deal with that issue.  Itexpressly preserves trade secret and similar law, leaving unaffected any controversy that thisRestatement suggestion might engender.  The rules here deal only with contract law and followthe widely accepted majority rule with respect to idea submissions.
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PART 3
CONSTRUCTION

[SUBPART A.  GENERAL]
SECTION 301.  PAROL OR EXTRINSIC EVIDENCE.  Terms with respect to which

confirmatory records of the parties agree or which are otherwise set forth in a record intended by
the parties as a final expression of their agreement with respect to terms included therein may not
be contradicted by evidence of any previous agreement or of a contemporaneous oral agreement
but may be explained or supplemented by:

(1) course of performance, course of dealing, or usage of trade; and
(2) evidence of consistent additional terms, unless the court finds the record to have been

intended as a complete and exclusive statement of the terms of the agreement.
Uniform Law Source:  Uniform Commercial Code: Sections 2A-202; 2-202 (1998 OfficialText).
Definitional Cross References:  Section 102: “Agreement”; “Course of dealing”; “Course ofperformance”; “Court”; “Party”; “Record”; “Term”; “Usage of Trade.”

Comment
1. Scope of Section.  This section adopts the parol evidence rule from Uniform CommercialCode § 2-202 (1998 Official Text).
2. Record as Final Expression.  The basic principle is that an agreed record of the contractis the best and primary source determining the terms of the agreement of the parties.  This sectionexcludes evidence of other alleged terms or agreements that contradict the terms of a recordintended as a final expression of the agreement with respect to the terms covered in the record orwith respect to terms on which confirmatory records agree. The record need not be intended asthe only statement of the agreement on all terms, but to have this rule apply it must be intendedas final on the terms covered. An alleged term or agreement is contradictory if its substance cannot reasonably coexist withthe substance of the terms of the record.  Thus, an alleged term that calls for completion of asoftware project on July 1 contradicts a term of a record calling for completion on June 10.  Thetwo terms cannot reasonably coexist as part of the same agreement.  On the other hand, analleged term that specifies the processing capacity of the software does not contradict the termsof a record that does not make reference to that issue.  Of course, the fact that the term does notcontradict the record means only that evidence of it can be admitted.  It does not indicate whetherthe alleged term was actually agreed by the parties.This rule does not preclude proof of subsequent modifications of the agreement. What isexcluded is evidence of prior or contemporaneous agreements that are not in the record. Subsequent modification may be shown by appropriate evidence. Terms of the original recordmay restrict what subsequent modification may be proven or effective, such as by requiring that
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all modifications be in an authenticated record.  Section 303. 
3. Practical Construction. Paragraph (1), however, makes admissible evidence of course ofdealing, usage of trade, and course of performance to explain or supplement the terms of anyrecord stating the agreement of the parties.  This does not depend on a prior determination thatthe language of the record is ambiguous.  Instead, these sources of interpretation are allowed inorder to reach an accurate understanding of the parties’ intent as to their agreement.  Records ofan agreement are to be read on the assumption that the course of prior dealings between theparties and the usage of trade were taken for granted when the record was drafted.  Unlessnegated by the record, they are an element of the meaning of the words used.  Similarly, thecourse of actual performance by the parties may be the best indication of what the partiesintended the record to mean.
4. Consistent Additional Terms.  Under paragraph (2), consistent additional terms not inthe record may be proved unless the court finds that the record was intended by both parties as acomplete and exclusive statement of all the terms.  This rejects the view that any record that isfinal on some terms should be, without more, treated as final on all terms of the agreement.  Onthe other hand, if alleged additional terms are such that given the circumstances of thetransaction, if agreed upon, they would certainly have been included in the record of theagreement, evidence about the alleged terms must be kept from the trier of fact under thisstandard.In many cases, evidence of the parties’ intent about the exclusive nature of the record of theiragreement will be provided in the record itself.  Particularly in commercial agreements, it iscommon to include a merger clause stating that the record is intended by both parties as acomplete and exclusive expression of the terms of the contract.  Under the UNIDROIT Principlesof International Commercial Law, merger clauses are conclusive on the issue of intent.  As apractical matter, a merger clause in a negotiated commercial contract creates a strong, nearlyconclusive presumption that both parties intended the record to be the exclusive statement oftheir agreement.  The merger clause does not preclude a court from using course of dealing,usage of trade or course of performance to understand the meaning of contract terms, but doesplace a difficult burden on the party seeking to establish that additional terms exist. Even in acommercial case, however, the presumption can be shown to be inappropriate if the record itselfrefers to terms contained in or documented by material extraneous to the purportedly exclusiverecord. Of course, records that contain a merger clause but refer to other documents may stillreflect an intent to be exclusive if the statement of what represents the aggregate exclusivestatement of agreement includes all documents intended to be aggregated, including thereferenced external documents. 
5. Language.   This section rejects the premise that the language used in a recordnecessarily has the meaning attributable to such language by rules of construction existing in thelaw rather than the meaning that arises out of the commercial context in which it was used.  SeeSection 302. 

SECTION 302.  PRACTICAL CONSTRUCTION.
(a)  [Consistent construction required.] The express terms of an agreement and any

course of performance, course of dealing, or usage of trade must be construed whenever
reasonable as consistent with each other.  However, if that construction is unreasonable:
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(1) express terms prevail over course of performance, course of dealing, and usage of
trade;

(2) course of performance prevails over course of dealing and usage of trade; and
(3) course of dealing prevails over usage of trade.

(b)  [Applicable usage of trade.] An applicable usage of trade in the place where any
part of performance is to occur must be used in interpreting the agreement as to that part of the
performance.

(c)  [Admissibility:  notice to other party.] Evidence of a relevant course of
performance, course of dealing, or usage of trade offered by one party in a proceeding is not
admissible unless and until the party offering the evidence has given the other party notice that
the court finds sufficient to prevent unfair surprise.

(d)  [Question of fact.] The existence and scope of a usage of trade must be proved as a
question of fact.
Uniform Law Source:  Uniform Commercial Code: Section 2A-207; Section 2-208; Section1-205 (1998 Official Text).  Revised.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Course of dealing”;“Course of performance”; “Knowledge”; “Party”; “Term”; “Usage of trade”.

Comment
1. Scope of the Section.  This section is based on Uniform Commercial Code §§ 1-205; 2-208 (1998 Official Text), and provides that in interpreting an agreement a court should refer torelevant indicia of the context in which the parties formed and performed their agreement.
2. Construction based on Performance.  This section adopts the premise that the partiesthemselves know best what they meant by the words of their agreement and that their actionsunder that agreement are an important indication of that meaning.  Behavior, of course, issubordinate to express contract terms.  However, course of performance as well as usage of tradeand course of dealing provide factors useful in determining the meaning of the “agreement.”
3. Nature of Course of Performance.  A course of performance requires repeatedperformance by one party known to the other, an opportunity for the other to object, and a patternof acceptance or acquiescence by that other party.  Since it provides a basis for understanding theparties’ agreement, the events creating it must have mutual elements.  Unilateral conductunknown to the other party, such as use of information beyond the terms of a license, cannotestablish a course of performance.  Similarly, a single act does not fall within this concept,although a single event may affect the parties’ rights in other respects.
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4. Relationship to Waiver.  A pattern of conduct may provide insight into the meaning ofthe agreement or represent a waiver of a term.  The preference in this Act is in favor of a“waiver” (if the elements of waiver are present) whenever this construction is reasonable becausethis interpretation preserves the flexible character of commercial contracts and prevents surpriseor other hardship.  This is true because a waiver can be retracted as to future performance.  SeeSections 702; 303 Comment 5. In contrast, treating a pattern of conduct as providing a bindinginterpretation of the agreement results in specifying a meaning that cannot be unilaterallyretracted by a party. 
5. Order of Interpretation.  Subsection (a) sets out the order of preference among expressterms, course of performance, course of dealing, and usage of trade.  Express terms of anagreement always govern.  Course of performance and course of dealing are the next preferred,respectively, because each relates to the behavior of the particular parties.  These all supersedethe default rules of this Act.
6. Place of Performance. Subsection (b) indicates that, as applied to a performance, anyapplicable usage of trade is determined  as  meaning what it may fairly be expected to mean toparties in a given locality and involved in the particular type of commercial transaction in thatlocality. However, the alleged usage of trade must meet the definition of that term, including inreference to its being understood by all parties to the contract as to that place. See UniformCommercial Code § 1-205, comment 4 (1998 Official Text).

SECTION 303.  MODIFICATION AND RESCISSION.
(a)  [Consideration not required.]  An agreement modifying a contract subject to this [Act]

needs no consideration to be binding.
(b)  [No oral modification terms.] An authenticated record that precludes modification or

rescission except by an authenticated record may not otherwise be modified or rescinded.  In a
standard form supplied by a merchant to a consumer, a term requiring an authenticated record for
modification of the contract is not enforceable unless the consumer manifests assent to the term.

(c)  [When record required.]  A modification of a contract and the contract as modified
must satisfy the requirements of Sections 201(a) and 307(f) if the contract as modified is within
those provisions.

(d)  [Waiver.]  Subject to Section 702, an attempt at modification or rescission which does
not satisfy subsection (b) or (c) may operate as a waiver.
Uniform Law Source:  Uniform Commercial Code: Sections 2A-208; 2-209 (1998 Official Text).
Definitional Cross References:  Section 102: “Agreement”; “Authenticate”; “Consumer”;“Contract”; “Merchant”; “Record”; “Standard form”; “Term”.
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Comment
1.  Scope of the Section.  This section deals with modifications of contracts and agreedlimits on the ability to modify.  It is subject to Section 304 on changes made pursuant to contractterms allowing changes.  The section generally follows Uniform Commercial Code § 2-209(1998 Official Text), but makes various changes and moves provisions on the relationshipbetween attempted modification and waiver to Section 702.  On the relationship between this andterms presented for later agreement, see Section 208, Official Comment 4.
2.  Role of Contract Modifications.  Subsection (a) makes modifications of contractseffective without regard to any lack of consideration.  The modification must be in an agreementand there must be assent by both parties.  As in Uniform Commercial Code § 2-209 (1998Official Text), there is no requirement that a modification be proposed in good faith.  A courtshould not be asked to accept or invalidate an agreed modification based on its view of thefairness of the commercial motivations of the party proposing the modification or whether theagreement is fair.  The fact that there must be agreement protects against overreaching and abuse,allowing courts to apply ordinary concepts related to fraud or duress when appropriate.
3.  Contract Terms Prohibiting Oral Modification.  Under subsection (b), a contract termthat bars modification or rescission of an agreement except in an authenticated record isenforceable.  See Uniform Commercial Code § 2-209 (1998 Official Text).  This type of contractterm has great importance in commercial relationships especially in contracts involving ongoingperformances.  Contractually preventing modifications that are not in an authenticated recordplays an important role in preventing false allegations of oral modifications, difficulties ofestablishing terms, and avoiding circumvention of express agreements by alleged modifications. For example, a term that provides “no modification without a signed writing” precludesmodification of an agreement by a later mass-market license not signed by the licensee.  MorganLaboratories, Inc. v. Micro Data Base Systems, Inc., 1997 WL 258886, 41 U.S.P.Q.2d 1850(N.D. Cal. 1997).  Such terms permit parties to make their own statute of frauds that controlstheir risk of oral or other unsigned modifications.  The language of the contract term controls, butthe presumption should be that electronic records and signatures are included within contractualterms that generally refer to signatures or writings.  However, if a term of a contract limitsmodifications to a “written signature on paper,” an electronic record or an electronicauthentication is not sufficient.Subsection (b) adopts the policy of Uniform Commercial Code § 2-209 (1998 Official Text)that in consumer transactions such terms are enforceable only if the consumer assents specificallyto the term.  U.C.C. Article 2 requires a consumer to sign the term.  This Act substitutes therequirement of manifesting assent to better fit electronic commerce.  The limitation in subsection(b) does not apply to a transaction that is not a consumer transaction.
4.  Statute of Frauds.  Under subsection (c), the contract as allegedly modified and themodification itself must satisfy the statute of frauds and Section 307(f) to be enforceable.  Thisprevents unfounded claims of oral modification that alter the contract in a way that derogatesSection 201(a) or Section 307(f).  Thus, the alleged modification cannot, without anauthenticated record, transform a $6,000 two-year license of computer information into aperpetual license, nor can it alter the subject matter of a license for a multi-media product toinclude an entirely different subject matter.  On the other hand, a modification that changes thedelivery date without altering the term or subject matter, need not be in an authenticated record ifthe original agreement was in such a record.  In that case, the original record suffices underSections 201 and 307 as to the modified contract.Partial performance under the original agreement validates the original agreement, but if themodification alters subject matter, duration, scope, price or other significant terms, that partialperformance does not validate the modified contract.  If the contract as modified does not satisfy
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the statute of frauds, the original agreement that did satisfy Section 201 constitutes the contract.The modifications must also satisfy any other applicable rules limiting the effectiveness ofagreed terms.  Thus, disclaimers of warranties must meet the disclaimer rules and modificationsof scope must comply with Section 307.
5.  Waiver.  A party whose conduct is inconsistent with a contract term may place itself in aposition from which it may no longer assert that term until it gives notice to the other party that itintends to do so.  That principle of waiver is discussed in Section 702 and applies to contractterms requiring a signed record for modification.  But waiver occurs only if the conduct inducedthe other party reasonably and in good faith to rely and that reliance precludes changing theposition as to past conduct or as to future conduct unless steps are taken to cut off reasonablereliance on the waiver as to the future.  See Autotrol Corp. v. Continental Water Systems, 918F.2d 689, 692 (7th Cir. 1990); Wisconsin Knife Works v. National Metal Crafters, 781 F.2d 1280(7th Cir. 1986).  Reasonableness of such behavior, of course, must be considered in light of thecircumstances, including the fact of a “no waiver” clause.  Courts should be slow to find waiverof anti-waiver provisions in general and “no-oral modification” clauses in particular.  See 1White & Summers, Uniform Commercial Code 1-6, pp. 41-42 (4th Ed. 1995).  With “no-oralmodification” clauses, it is more likely that the conduct constitutes a waiver of the substantiveterm for a particular performance, rather than of the “no-oral-modification” clause itself whichwould open up the entire contract based on behavior affecting one part.  That interpretation isconsistent with Section 302, preferring a waiver analysis over a modification analysis in closecases.

SECTION 304.  CONTINUING CONTRACTUAL TERMS.
(a)  [Terms apply to all performances.]  Terms of an agreement involving successive

performances apply to all performances, even if the terms are not displayed or otherwise brought
to the attention of a party with respect to each successive performance, unless the terms are
modified in accordance with this [Act] or the contract.

(b)  [Agreed procedure for changes.]  If a contract provides that terms may be changed
as to future performances by compliance with a described procedure, a change proposed in good
faith pursuant to that procedure becomes part of the contract if the procedure:

(1) reasonably notifies the other party of the change; and
(2) in a mass-market transaction, permits the other party to terminate the contract as to

future performance if the change alters a material term and the party in good faith determines that
the modification is unacceptable.

(c)  [Agreed standards for notice.] The parties by agreement may determine the
standards for reasonable notice unless the agreed standards are manifestly unreasonable in light
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of the commercial circumstances.
(d)  [When other law applies.] The enforceability of changes made pursuant to a

procedure that does not comply with subsection (b) is determined by the other provisions of this
[Act] or other law.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Good faith”; “Mass-market transaction”; “Notice”; “Notify”; “Party”; “Term”; “Termination”.

Comment
1. Scope of the Section.  This section deals with contracts involving ongoing performancesby one or both parties. It clarifies enforceability of agreed methods that allow changes in terms,but does not alter law or agreements outside this Act which place restrictions on the ability tochange terms.
2. Continuing Terms.  Subsection (a) states two important principles.  First, contract terms cover all performances under the contract whenever the agreementextends to subsequent performances.  A warranty disclaimer in a contract for ongoing use of awebsite applies to all subsequent uses of the site pursuant to that contract.  Of course, if eachseparate access involves a separate access contract, the terms of the first agreement do not coverthe second, absent express agreement that it does so.Second, contract terms can be changed pursuant to procedures established by the contract. The procedures might relate to actions of a third party (e.g., changes in applicable governmentregulation), to an external standard (e.g., a price index), or to changes implemented by a partypursuant to an agreed procedure.  Performance under a contractual right to change terms issubject to the duty of good faith.  The affirmative principle is that, in a commercial agreement, ifparties agree to a procedure by which terms can be altered, they are bound by that agreement andchanges made pursuant to that agreed procedure are binding unless the proposal violatesstandards of good faith, including commercial fair dealing.
3. Changes in Terms.  Subsection (b) sets out procedures that, if established by agreementand followed in fact, make a contractual change of terms effective.  It creates incentives forcontracts that provide more protection to the party that is not changing the terms than arerequired in common law.  If parties agree that changes can be made pursuant to a specifiedprocedure and the provisions of this subsection are met, the changes made in good faith pursuantto that procedure are effective; this section excludes any argument in such cases that the contractcontaining such a procedure fails for lack of mutuality.  If subsection (b) is not met, however,neither the contract nor the changes are rendered unenforceable by this Act, but the parties do notbenefit from the rule in this subsection. The subsection addresses important practices in online and other contracts, such asoutsourcing agreements, where there is a need to efficiently modify terms over time.  It does notalter agreements or consent orders which limit or expand the ability to make changes in anongoing contract.  This subsection deals only with agreed terms that permit changes to be made. It does not create a unilateral right to change terms if the parties have not agreed to an applicableprocedure.Contract terms allowing procedures for changes are the converse of contractual provisionsrestricting modification other than in an authenticated record.  They are analogous to cases inwhich an agreement leaves the particulars of performance to be specified by one party.  They areenforceable under Section 305 and under U.C.C. Article 2.  The need for enforceability of suchchanges is especially important in electronic commerce because this area of commerce is subject
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to evolving and unpredictable rules and circumstances that may require adjustment ofperformance, risk allocation, and other characteristics of a relationship. The requirement that thechange be made in good faith requires that the change occur in a manner consistent withcommercial standards of fair dealing; this prevents the party making the change from takingundue advantage.a. Relationship to Other Rules.  To be effective under this section, the proceduresdescribed in subsection (b) must be pursuant to a contract term authorizing a procedure forchanges.  The terms of an ongoing contract may, of course, be altered in other ways, such as byan agreed modification.  Similarly, principles of waiver can affect what are the effective terms ofthe agreement.b. Contracts Generally.  Under subsection (b)(1), a change becomes part of the contractif it meets the following conditions:• it is proposed in good faith, which includes meeting standards of commercial fairdealing;  • it is proposed pursuant to an agreed procedure;  • the procedure reasonably notifies the other party of the change.However, since this Act preserves substantive consumer statutes (Section 105), if a consumerstatute specifies a method for notice of changes, this Act does not displace that rule.  Subsection (b)(1) requires that the procedure reasonably notify the other party of thechange.  What constitutes reasonable notification depends on the commercial circumstances andgeneral commercial standards of practice with respect to that circumstance.  Posting at an agreedlocation designated for that purpose would ordinarily suffice as commercially reasonablenotification.  While there is no requirement that individual changes be separately singled out forspecial affirmative notice, such may be appropriate under this standard for material changes suchas a change in price.  Often, reasonable notification requires action before the change is effective,but in some emergency situations, notice that coincides with the change or follows it is sufficient(e.g., blocking access to a virus infected site or a change in access codes to prevent third partyintrusions).  A procedure for posting changes in a designated, accessible location will ordinarilysuffice. The overall context of the contract must be considered.This section does not require that there be a right to withdraw from the contract incommercial, non-mass-market transactions.  This is because, in cases such as outsourcingagreements or other ongoing commercial relationships, the blanket requirement of a withdrawalright cannot meet the varied and important commercial circumstances that might arise.  Forexample, in some cases, the services provider makes extensive financial commitments in basedon a multiyear contract term and requiring that a withdrawal right exist in those situations wouldseriously disrupt commercial expectations.c. Mass-Market Transactions.  In mass-market transactions, subsection (b)(2)authorizes an agreed procedure only if standards of good faith and reasonable notification are metand the consumer or other mass-market licensee has a right in good faith to withdraw from thecontract with respect to future performances. The termination right must be exercised in goodfaith and for a material change adverse to the licensee.  Price changes are material in all cases. Other changes may be material, such as a significant change in the agreed hours during which theon-line system is available.  Of course, a reduction in price or other generally beneficial changedoes not require a right to terminate. The right to withdraw must be without penalty, but the licensee must, of course, performthe contract prior to the date of withdrawal (e.g., pay all sums due).  In many licenses that entailcontinuing performance, the contract may be subject to termination at will.  Subsection (b) doesnot alter that rule or the rights of either party under it.
4. Changes in Content.  This section deals with changes in contract terms and does notcover changes in content available under an access contract.  In an access contract, the accessright is to materials as changed by the licensor over time unless the agreement otherwiseexpressly provides.  A decision to add, modify, or delete a database or a part of a database does
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not modify the contract, but merely constitutes the performance of the licensor and is not withinthis subsection. 

SECTION 305.  TERMS TO BE SPECIFIED.  An agreement that is otherwise sufficiently
definite to be a contract is not invalid because it leaves particulars of performance to be specified
by one of the parties.  If particulars of performance are to be specified by a party, the following
rules apply:

(1)  [Limitations on specification.] Specification must be made in good faith and within
limits set by commercial reasonableness.

(2)  [ Effect of delay.] If a specification materially affects the other party’s performance
but is not seasonably made, the other party:

(A) is excused for any resulting delay in its performance; and
(B) may perform, suspend performance, or treat the failure to specify as a breach of

contract.
Uniform Law Source:  Uniform Commercial Code Section 2-311 (1998 Official Text).
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Good faith”;“Seasonable”; “Party.”

Comment
1.Scope of Section.  This section follows Uniform Commercial Code § 2-311 (1998 OfficialText). It deals with contracts in which one party reserves or is granted the right to specify termsafter the agreement.  On the relationship between this and terms presented for later agreement,see Section 208, Official Comment 4.
2. Enforceability.  This section is an express recognition of one form of layered contractingin which terms are established after the initial agreement, rather than at the time of initialagreement.  If the initial agreement is sufficiently definite to form a contract, this section allowsparties to leave particulars of performance to be filled in by a party without running the risk ofhaving the contract invalidated for indefiniteness.  The party empowered to specify the missingdetails is required to exercise good faith and to act in accordance with commercial standards sothat there is no surprise; the range of permissible specifications is limited by what iscommercially reasonable. The agreement that permits one party to specify terms may be found in a course of dealing,usage of trade, implication from the circumstances or in explicit language used by the parties. Thus, acquisition of information through a telephone order where there is reason to know thatterms to be provided by the other party will indicate details of the contractual arrangement mayfall within this section.  Supplied under this section, the details supplied are bounded by trade use
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and commercial expectations (as well as by the terms actually agreed by the parties).  They donot, however, require that the other party agree to the terms since, by definition, the originalagreement constitutes assent to the later terms under the limitations described here.
3. Conditions.  Paragraph (2) applies when specification by one party is necessary to ormaterially affects the other party’s performance, but is not seasonably made.  The section excusesthe other party’s resulting delay in performance.  The hampered party may perform in anyreasonable manner, suspend its performance, or treat the other person’s failure as a breach ofcontract.  These rights are in addition to all other remedies available under the contract or thisAct.  This includes the right to demand reasonable assurances of performance because the delaycaused insecurity.  The request for assurances may also be premised on the obligation of goodfaith established in this section, which obligation may imply the need for a reasonable indicationof the time and manner of performance for which the other party is to hold itself ready.

SECTION 306.  PERFORMANCE UNDER OPEN TERMS.  A performance obligation
of a party that cannot be determined from the agreement or from other provisions of this [Act]
requires the party to perform in a manner and in a time that is reasonable in light of the
commercial circumstances existing at the time of agreement.
Definitional Cross References:  Section 102: “Agreement”; “Party”.

Comment
1. Scope of Section.  This section provides a general interpretation rule for issues notcovered by the agreement or other sections of this Act.  It follows Article 2 of the UniformCommercial Code (1998 Official Text).
2. Commercial Context.  Interpretation of contracts must be based on the commercialcontext.  If the agreement or this Act does not provide content for a term left open by the parties,a court must adopt a standard that is reasonable in light of the commercial circumstances.  Thisrule applies only if there is no contract term.  Agreement may be found in express language or inusage of trade or course of dealing.  This section does not allow a court to add or alter agreedterms. See Section 210, Comment No. 4.  What is reasonable in context depends on the nature, purpose and circumstances of the actionto be taken or avoided and on the entire commercial context of the agreement.  If thereasonableness standard applies, a party is not required to fix, at peril of breach, a performancethat is in fact reasonable in the unforeseeable judgment of a later trier of fact. Under generalrequirements of good faith, effective communication by one party to the other of a proposed timelimit or other interpretation of a reasonable performance calls for a response so that a failure toreply in a timely manner creates an inference of acquiescence to the proposal.  If the recipient ofthe proposal objects or if no proposal is made, a demand for assurance on the ground ofinsecurity may be made pending further negotiation.  Only if a party insists on undue delay orunreasonable performance or rejects the other party’s commercially reasonable proposal does aquestion of breach arise.  
3. Lack of Contract.  This section does not apply if the parties do not intend an agreement. If a term is left open because there was no agreement on the term and the intent of the partiesprecludes a contract unless or until that agreement occurs, Section 202(e) applies.
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[SUBPART B.  INTERPRETATION]
SECTION 307.  INTERPRETATION AND REQUIREMENTS FOR GRANT.

(a)  [Terms of grant.] A license grants:
(1) the contractual rights that are expressly described; and
(2) a contractual right to use any informational rights within the licensor’s control at

the time of contracting which are necessary in the ordinary course to exercise the expressly
described rights.

(b)  [When breach occurs.] If a license expressly limits use of the information or
informational rights, use in any other manner is a breach of contract.  In all other cases, a license
contains an implied limitation that the licensee will not use the information or informational
rights otherwise than as described in subsection (a).  However, use inconsistent with this implied
limitation is not a breach if it is permitted under applicable law in the absence of the implied
limitation.

(c) [Improvements not included.] A party is not entitled to any rights in new versions
of, or improvements or modifications to, information made by the other party.  A licensor’s
agreement to provide new versions, improvements, or modifications requires that the licensor
provide them as developed and made generally commercially available from time to time by the
licensor.

(d)  [Design information.] Neither party is entitled to receive copies of source code,
schematics, master copy, design material, or other information used by the other party in creating,
developing, or implementing the information.

(e)  [Other rules of interpretation.] Terms concerning scope must be construed under
ordinary principles of contract interpretation in light of the informational rights and the
commercial context.  In addition, the following rules apply:

(1)  [Grant of “all rights” interpreted.] A grant of “all possible rights and for all



121

media” or “all rights and for all media now known or later developed”, or a grant in similar
terms, includes all rights then existing or later created by law and all uses, media, and methods of
distribution or exhibition, whether then existing or developed in the future and whether or not
anticipated at the time of the grant.

(2)  [Grant of “exclusive license” interpreted.] A grant of an “exclusive license”, or
a grant in similar terms, means that:

(A) for the duration of the license, the licensor will not exercise, and will not grant
to any other person, rights in the same information or informational rights within the scope of the
exclusive grant; and

(B) the licensor affirms that it has not previously granted those rights in a contract
in effect when the licensee’s rights may be exercised.

(f)  [When record required.] The rules in this section may be varied only by a record
that is sufficient to indicate that a contract has been made and which is:

(1) authenticated by the party against which enforcement is sought; or
(2) prepared and delivered by one party and adopted by the other under Section 208 or

209.
Definitional Cross References:  Section 102: “Agreement”; “Authenticate”; “Contract”;“Copy”; “Delivery”; “Information”; “Informational rights”; “License”; “Licensee”; “Licensor”;“Party”; “Person”;  “Receive”; “Record”; “Scope”; “Term”.

Comment
1.  Scope of Section.  This section deals with interpretation of a license, establishing thebasic premise that a license should be interpreted in a commercially reasonable manner andproviding several specific interpretation rules that reflect commercial practice.
2.  License Grant.  Subsection (a) provides that as a matter of interpretation a license givesthe contractual rights expressly granted and, in appropriate cases, limited implied rights to theextent necessary to use the expressly granted rights in the information.  A license of softwareexpressly allowing the licensee to create visual presentations for use in public speakingincorporates a right to publicly display images from the software in such presentations becausethat right is necessary to the expressly granted right.  On the other hand, under both copyright lawand this section, a contract granting a right to publish a work as part of a particular compilationdoes not convey any implied right to reproduce that work in another medium or form.  See Tasiniv. The New York Times Co., Inc., – U.S. – (2001).  Also, the implied rights apply only to rightswithin the control of the licensor at the time of the contracting.  For example, a license to use aphotograph in a digital product implies a right to transform that photograph into digital form
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assuming that this right was within the licensor’s control at the time the contract was made.This subsection does not create an implied license, but merely states a reasonable commercialinterpretation of a contract.  It can be over-ridden by the agreement.  Also, the implied rightspertain only to information and material provided to the licensee.  They do not require that thelicensor transfer additional materials (such as source code) unless that transfer was agreed by theparties.  The rights must be necessary and not merely convenient to enable the express grant. They do not include rights merely because the licensee desired them, merely because the rightspertain to uses made possible by possession of a copy, or merely common or even helpful rights,unless such rights are necessary to utilize the expressly granted rights.  Express terms creatinggreater rights or lesser rights, of course, override this subsection.Subsection (a) expresses a contract law interpretive rule.  Some cases hold that federal policyrequires interpretation of a license against the licensee and in a manner that withholds any use notexpressly granted.  SOS, Inc. v. Payday, Inc., 886 F.2d 1084 (9th Cir. 1989).  The better view isthat expressed in cases such as Bourne v. Walt Disney Co., 68 F.3d 621 (2d Cir. 1995), whichtreat interpretation as an ordinary commercial contract question.  Of course, to the extent amandatory federal policy precludes different state law, that policy overrides subsection (a). Section 105(a).
3.  Exceeding the Grant.  Subsection (b) resolves the interpretation of a license that givesthe licensee a right “to do X” when the licensee does an act that exceeds or differs from “X.” When the contract limit is express, as in stating a right “only to do X”, actions different from theexpressly limited grant are a breach.  This refers to the grant as interpreted, includingconsideration of course of dealing and usage of trade.  When the license is less explicit,subsection (b) provides that there is an implied limitation that the licensee will not use theinformation other than as described in the contract and subsection (a).  Uses outside these termsare a breach.  This rejects case law that requires express limiting language for this result, such asrequiring a license to state that the licensee may “only do X”.  If the word “only” or its equivalentdoes not appear, some patent cases hold that uses not covered by the grant infringe the patent, butmay not breach the license.  As a matter of contract law, a rule that hinges on the use or failure touse the word “only” provides a trap that is avoided in subsection (b) by adopting the ordinaryunderstanding that an affirmative grant implicitly excludes uses that exceed or are not otherwisewithin the grant.The implied limitation, however, does not yield a breach if the use would have beenpermitted by law in the absence of the limitation.  Thus, scholarly use of a quotation fromlicensed material not subject to trade secrecy restraints, if a fair use under federal law, would notconflict with the implied limitation.  However, a licensee that does something that is not includedin that grant and that is not protected such as by fair use  breaches the contract.  A license for usein Peoria implies the lack of a right to do so in Detroit, just as a contractual right to useinformation for 100 users implies a lack of a right to use it for 101 or more.
4.  Improvements and Design Material.  Under subsections (c) and (d), unless the contractclearly indicates otherwise, neither party has a right to receive subsequent modifications orimprovements made by the other, or a right of access to design and confidential material. Arrangements for such material as modifications, improvements, source code or designs entailseparate relationships handled by express contract terms.  In the absence of express terms, thecontract gives no rights to such material to either party.  This contract law principle does not, ofcourse, supplant intellectual property rules on derivative works.  Section 105(a).
5.  Grant Clauses.  Subsection (e) states that ordinary commercial contract principles applyto interpreting a license grant.  As a state law rule, of course, it is subject to contrary federalpolicy which, some courts hold, requires interpretation of a grant in favor of the licensor.  SeeComment No. 2 above.Subsections (e)(1) and (e)(2) provide guidance on important license terms.  Subsection (e)(1)
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establishes a uniform rule on when a grant covers future technologies and rights.  Use ofstatutory or similar language that creates a broad scope without qualification should be sufficientto cover any and all rights as well as present and future media (such as print, television, on-lineand other modes of distribution).  This is subject to other rules in this Act, including for example,the premise that the licensee does not receive any rights in enhancements made by the licensorunless the contract expressly so provides.  The interpretation rule does not encourage ordiscourage use of such broad grants, but merely gives guidance on what language achieves whatresult when agreed by the parties.Subsection (e)(2) clarifies that an exclusive license that does not otherwise deal with theissue, conveys exclusive rights that include restrictions on the licensor.  The licensor may notlicense or itself use the information within the scope of the exclusive license, and affirms that ithas not granted any other subsisting license covering the same scope and will not grant any futurelicense covering the same scope that takes effect during the duration of the exclusive license. This Act does not change the definition of what is an “exclusive license” for copyright lawrecordation purposes, it merely deals with the interpretation given to a contract that provides thatit is an exclusive license.

SECTION 308.  AGREEMENT FOR PERFORMANCE TO PARTY’S
SATISFACTION.

(a) [Reasonable person standard as general rule.] Except as otherwise provided in
subsection (b), an agreement that provides that the performance of one party is to be to the
satisfaction or approval of the other party requires performance sufficient to satisfy a reasonable
person in the position of the party that must be satisfied.

(b)  [When subjective satisfaction standard applies.] Performance must be to the
subjective satisfaction of the other party if:

(1) the agreement expressly so provides, such as by stating that approval is in the
“sole discretion” of the party, or words of similar import; or

(2) the agreement is for informational content to be evaluated in reference to
subjective characteristics such as aesthetics, appeal, or suitability to taste.
Uniform Law Source:  Restatement § 228.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Informationalcontent”; “Party”; “Person”; “Term”.

Comment
1.  Scope of Section.  This section deals only with cases where the agreement provides thatthe acceptability of a required performance is to be judged based on the satisfaction of the party
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receiving the performance (e.g., where the parties agreed to a “to the satisfaction” clause).  Thisoften occurs in licenses where a work is to appeal to aesthetic sensibilities or taste.
2.  Basic Rule.  Subsection (a) follows the Restatement (Second) of Contracts § 228. Contract terms that define acceptability in terms of “to the satisfaction” of a party are ordinarilyinterpreted as requiring an objective or reasonable person standard.  Refusal is not allowed if thetender would be acceptable to a reasonable person.  This rule is supplemented by the generalobligation of good faith that applies to all contracts.
3.  Subjective Standard.  As subsection (b) indicates, there are cases where a subjectivestandard of satisfaction is appropriate.  The most obvious is when the contract so states. Subsection (b)(1) provides language that indicates a subjective satisfaction standard.  Of course,the agreement may expressly reject a subjective standard and that agreement would control.Subsection (b)(2) presumes a subjective standard if the contract involves informationalcontent evaluated on aesthetics, appeal, or the like.  See Locke v. Warner Brothers, Inc., 66 Cal.Rptr.2d 921 (Cal. App. 1997) (Under California law the applicable standard is that it is to be tothe “honest satisfaction” of the party).  As the subsection makes clear, this refers to cases whereevaluation reflects subjective criteria and judgment.  A reasonable person standard in such casesis nonsensical since the nature of the required evaluation presumes the exercise of personaljudgment.
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PART 4
WARRANTIES

SECTION 401.  WARRANTY AND OBLIGATIONS CONCERNING
NONINTERFERENCE AND NONINFRINGEMENT.

(a)  [Warranty of noninfringement.] A licensor of information that is a merchant
regularly dealing in information of the kind warrants that the information will be delivered free
of the rightful claim of any third person by way of infringement or misappropriation, but a
licensee that furnishes detailed specifications to the licensor and the method required for meeting
the specifications holds the licensor harmless against any such claim that arises out of
compliance with either the required specification or the required method except for a claim that
results from the failure of the licensor to adopt, or notify the licensee of, a noninfringing
alternative of which the licensor had reason to know.

(b)  [Warranty of noninterference and exclusivity.] A licensor warrants:
(1) for the duration of the license, that no person holds a rightful claim to, or interest

in, the information which arose from an act or omission of the licensor, other than a claim by way
of infringement or misappropriation, which will interfere with the licensee’s enjoyment of its
interest; and

(2) as to rights granted exclusively to the licensee, that within the scope of the license:
(A) to the knowledge of the licensor, any licensed patent rights are valid and

exclusive to the extent exclusivity and validity are recognized by the law under which the patent
rights were created; and

(B) in all other cases, the licensed informational rights are valid and exclusive for
the information as a whole to the extent exclusivity and validity are recognized by the law
applicable to the licensed rights in a jurisdiction to which the license applies.

(c)  [Exceptions and limitations.] The warranties in this section are subject to the
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following rules:
(1)  [Governmental mandates.] If the licensed informational rights are subject to a

right of privileged use, collective administration, or compulsory licensing, the warranty is not
made with respect to those rights.

(2)  [Territorial assumptions.]  The obligations under subsections (a) and (b)(2)
apply solely to informational rights arising under the laws of the United States or a State, unless
the contract expressly provides that the warranty obligations extend to rights under the laws of
other countries.  Language is sufficient for this purpose if it states “The licensor warrants
‘exclusivity’, ‘noninfringement’, ‘in specified countries’, ‘worldwide’”, or words of similar
import.  In that case, the warranty extends to the specified country or, in the case of a reference to
“worldwide” or the like, to all countries within the description, but only to the extent the rights
are recognized under a treaty or international convention to which the country and the United
States are signatories.

(3)  [Patent licenses.] The warranties under subsections (a) and (b)(2) are not made
by a license that merely permits use, or covenants not to claim infringement because of the use,
of rights under a licensed patent.

(d)  [Disclaimer or modification permitted.]  Except as otherwise provided in
subsection (e), a warranty under this section may be disclaimed or modified only by specific
language or by circumstances that give the licensee reason to know that the licensor does not
warrant that competing claims do not exist or that the licensor purports to grant only the rights it
may have. An obligation to hold harmless under subsection (a) may be disclaimed or modified
only by specific language or by circumstances giving the licensor reason to know that the
licensee does not provide a hold-harmless obligation to the licensor.   In an automated
transaction, language is sufficient if it is conspicuous.  Otherwise, language in a record is
sufficient if it states:

(1) as to a licensor’s obligation,  “There is no warranty against interference with your
enjoyment of the information or against infringement”, or words of similar import; or 
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(2) as to a licensee’s obligation, “There is no obligation to hold you harmless from
any actions taken in compliance with the specifications or methods furnished by me under this
contract”, or words of similar import. 

(e)  [Quitclaims.] Between merchants, a grant of a “quitclaim”, or a grant in similar
terms, grants the information or informational rights without an implied warranty as to
infringement or misappropriation or as to the rights actually possessed or transferred by the
licensor.
Uniform Law Source: Uniform Commercial Code: Sections 2A-211; 2-312 (1998 OfficialText).
Definitional Cross References:  Section 102: “Agreement”; “Automated transaction”;“Conspicuous”; “Contract”; “Information”; “Informational rights”; “Knowledge;” “License”;“Licensee”; “Licensor”; “Merchant”; “Notify,” “Person”; “Record”; “Scope”; “Term,”“Transfer.” Section 117: “Reason to know”.

Comment
1. Scope of the Section. This section deals with warranties on non-infringement,exclusivity, and non-interference.  These warranties are not implied warranties and cannot bedisclaimed except as stated in this section.
2. Non-Infringement Warranty.   Subsection (a) derives from Uniform Commercial Code§ 2-312 (1998 Official Text).  Language changes, such as use of the word “will” as compared to“shall”, are for purposes of style and no change in substance is intended.  a. Party Making the Warranty.   When the computer information is part of the normalbusiness subject matter with which the licensor deals and is provided in the normal course of itsbusiness, it is the licensor’s obligation to see that no third party claim of infringement of anintellectual property right or of misappropriation will affect the delivered information.  As inArticle 2, however, a transfer by a person other than a dealer in information of the kind raises noimplication of such a warranty.b. Delivered Free of Infringement.  Subsection (a) requires delivery free of rightfulclaim of infringement or misappropriation.  The mere assertion of a claim does not breach thiswarranty; the claim must be valid.  As in Uniform Commercial Code Section 2-312 (1998Official Text), the warranty refers to circumstances and claims existing as the information existsat delivery.  This does not cover future events, such as a subsequently issued patent, or extend touse of the information, such as infringement claims resulting from a licensee’s decision to usemulti-functional software in a manner that is an infringing use, or to combine the licensedinformation with other information where the composite infringes a third party right. Chemtron,Inc. v. Aqua Products, Inc., 830 F. Supp. 314 (E.D. Va. 1993) and Motorola v. Varo, Inc., 656F.Supp. 716 (N.D. Tex. 1986) frame the issue correctly.  For example, in a license of aspreadsheet program, the warranty is that the program itself does not infringe another person’srights, not that uses of the program that may involve employing the program’s capability to createparticular functions will not infringe the rights of another. See, e.g.,  Matthew Bender & Co.,Inc.. v. West Pub. Co., 158 F.3d 693 (2d Cir. 1998) (no infringement even if program could beused to recreate copyrighted work).  Under Section 805, the limitations period for breach beginswhen breach was or should have been discovered, rather than on tender of delivery of the
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information. c. Patent License. Subsection (c)(3) makes the subsection (a) warranty inapplicable topatent licenses.  This refers to a party licensing a patent per se.  Most such patent licenses are notwithin this Act, but if the license is within this Act, subsection (c) adopts the prevailing rule inpatent licensing: a patent license does not warrant that the licensee can use the licensedtechnology, but merely affirms that the licensor will not sue for use of its rights.  On the otherhand, if a party licenses computer information, the subsection (a) warranty is breached if theinformation as delivered infringes a third party patent.  If a licensor gives a license to the patentitself, subsection (a) does not apply. d. Specifications and Hold Harmless.  No warranty from the licensor is implied whenthe licensee orders computer information to be assembled, prepared, designed or manufacturedon the licensee’s detailed specifications and methods; in such cases liability runs from thelicensee to the licensor. There is an implicit representation by the licensee that the licensor willbe safe in following the detailed specifications and method that the licensee requires. SeeBonneau Co. v. AG Industries, inc., 116 F.3d 155 (5th Cir. 1997) (rule under Article 2).The circumstances for this rule do not arise merely because the licensee assists andadvises in developing the computer information and even suggests alternative approaches todevelopment.  In such cases, the licensor remains in control. More generally, the licensee isentitled to rely on the technical expertise and judgments of the licensor.  That is reversed onlywhen the agreement makes clear that the licensee has undertaken to specify what must be doneand how it must be done in detail sufficient to eliminate the licensor’s choices.  When thisoccurs, there is a tacit assurance from the licensee that there will be no infringement claimresulting from relying on that mandate.  For this rule to apply, then, the specifications andmethod must be specific or detailed, rather than general, and compliance must be required bycontract.  The “hold harmless” obligation does not exist if infringement is caused by or arises outof optional choices of the licensor that may result in infringement. A licensor presented with required specifications and methods has an obligation to adopt,or notify the licensee of, non-infringing alternatives of which it has reason to know.  The “holdharmless” obligation is eliminated if the licensor had reason to know of a non-infringingalternative and failed either to choose it or notify the licensee of it, such as when an experienceddesigner of banking systems knows that alteration of a specification would allow use of analternative that will avoid infringement of a financial systems patent. Only a non-infringingalternative of which the licensor has reason to know is required; the section does not impose aduty of investigation.  Reason to know for this purpose must exist at the time that the contract isperformed.  Since we are dealing with contractually required performance, however, it is enoughthat the licensee be notified of the non-infringing alternative—the licensor cannot unilaterallyrewrite or ignore the contractual requirements.e.  Non-Infringement and Passive Transmission.  The warranty in subsection (a) isonly made by licensors of information.  It does not apply to persons who providecommunications or transmission services even if such service falls within this Act.  Thoseservice providers do not, for purpose of contract law, engage in activities that reasonably createthe inference that they assure the absence of infringing information.  That obligation could beexpressly undertaken by the contract but is not created by this Act.  This Act takes no positionand has no effect on what constitutes copyright infringement in such situations. Whether a partyis a licensor of information for contract law depends on its position with respect to affirmativelyproviding the information as part of its ordinary business.  This has no bearing on whether apassive transmission provider is liable for infringement to the owner of intellectual propertyrights.
3. Interference Warranty.   The warranty of quiet possession was abolished in UniformCommercial Code Article 2 for sales of goods but reestablished in Uniform Commercial CodeArticle 2A for leases of goods.  Paragraph (b)(1) follows Article 2A.  It creates a warranty that noact or omission of the licensor will result in a third party holding a claim (other than
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infringement) that interferes with enjoyment by the licensee of its contractual interest. “Enjoyment” refers to authorized exercise of contract rights in use of the information.  Thewarranty is limited to interfering claims or interests that arise from the licensor’s acts oromissions.  As in Article 2A, this limitation enables the licensor to assess risks. Infringement andmisappropriation claims are excluded because they are dealt with in subsection (a).  The warrantyreflects that the nature of a license results in a need of the licensee for protection greater than thatafforded to a buyer of goods. The warranty represents a tacit commitment by the licensor that itwill not act during the duration of the contract in a manner that detracts from the contractualgrant. Under Section 805, the limitations period for breach begins when delivery of theinformation is tendered, not when breach was or should have been discovered.  This followsU.C.C. Article 2-312 (1998 Official Text, Comment 2) (breach of warranty of good title occurswhen tender of delivery is made since the warranty is not one which extends to futureperformance).
4. Exclusivity.  Subsection (b)(2) deals with exclusive licenses. When a license purports tobe exclusive, it engenders two implied assurances that are not relevant for non-exclusivelicenses. The first concerns the validity of the intellectual property rights.  An exclusive licensorwarrants that the rights conveyed are not in the public domain.  If this condition is not met, thelicensor cannot convey exclusive rights.  The second involves whether a portion of the rightscovered by the license are vested in another person because co-authors or co inventors wereinvolved, or a prior license exists. In an exclusive license, the licensor implicitly warrants thatthis is not true. The reasoning on both points is similar: if the implied circumstances are notpresent, the meaning of “exclusivity” is altered.  A similar concern does not exist for non-exclusive licenses because such a condition does not alter the licensee’s ability to use thelicensed rights as described.A special rule governs patents.  When the exclusivity warranty applies at all, it is restricted tothe licensor’s knowledge.  The warranty is inapplicable to patent licenses excluded undersubsection (c)(3).Exclusivity and validity are warranted only to the extent recognized in law applicable to therights in question.  Thus, the licensor of a trade secret warrants that it has not granted rights toanother person, but does not warrant that no other person independently has the information.  Atrade secret gives no rights against independent discovery.  If no right of publicity is recognizedin a particular jurisdiction, then the licensor does not warrant exclusivity there with respect tosuch rights.  Subsection (c)(1) reinforces this theme.  If under applicable law, the rights aresubject to compulsory licensing, public access or use, the warranty is limited by the terms ofthose rights.  For example, a licensor of rights in information which must be licensed to any andall parties for a specified fee, does not warrant exclusivity. If an exclusive right is limited in lawby a privilege granted to public use, such as “fair use,” the licensor does not warrant against suchuse.
5. International Issues.  Intellectual property rights extend only within the territory of thejurisdiction that creates them, although some deference internationally occurs through multi-lateral treaties.  Subsection (c)(2) provides that implied exclusivity and infringement warrantiesextend only within this country and a country specifically mentioned in the warranty. This latterextension refers to statements made with express reference to the warranty, such as “Licensorwarrants non-infringement worldwide.”  Other references in a license may not be intended tocreate a warranty.  A grant of a license for worldwide use may be no more than a permission touse the information worldwide without lawsuit by the licensor, rather than a warranty thatworldwide use will not infringe others rights.  In the case of a “worldwide warranty,” theobligation extends only to countries that have intellectual property rights treaties with the UnitedStates. In the absence of such relationships, rights created under United States law cannot createrights in the other country and, thus, it is assumed that the parties did not intend it to extendthere. 
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6. Disclaimer.   Subsection (d) derives from U.C.C. § 2-312 (1998 Official Text) and goesfurther to provide illustrative language for disclaimer of the licensee’s hold harmless obligation. The infringement and other warranties in this section are not implied warranties and cannot bedisclaimed except as provided in this Section.  Under subsection (d), this requires specificlanguage or circumstances indicating that the warranties are not given; illustrative language isprovided for clarity.   Subsection (d) limits the conditions under which the warranty can bedisclaimed or modified; it does not limit or preclude disclaimer or modification of a holdharmless obligation that might arise under subsection (a). Subsection (e) recognizes an alternative form of disclaimer in commercial cases.  Referenceto a grant of a “quitclaim” in this context is relatively common is some areas of business andindicates that the licensor is not undertaking any assurance about the nature or scope of the rightsit holds or conveys.  

SECTION 402.  EXPRESS WARRANTY.
(a)  [How created.] Except as otherwise provided in subsection (c), an express warranty

by a licensor is created as follows:
(1)  [Affirmation of fact or promise.] An affirmation of fact or promise made by the

licensor to its licensee, including by advertising, which relates to the information and becomes
part of the basis of the bargain creates an express warranty that the information to be furnished
under the agreement will conform to the affirmation or promise.

(2)  [Description.] Any description of the information which is made part of the basis
of the bargain creates an express warranty that the information will conform to the description.

(3)  [Sample, model, or demonstration.] Any sample, model, or demonstration of a
final product which is made part of the basis of the bargain creates an express warranty that the
performance of the information will conform to the performance of the sample, model, or
demonstration, taking into account differences that would appear to a reasonable person in the
position of the licensee between the sample, model, or demonstration and the information as it
will be used.

(b)  [Puffing and language limitations.] It is not necessary to the creation of an express
warranty that the licensor use formal words, such as “warranty” or “guaranty”, or state a specific
intention to make a warranty.  However, an express warranty is not created by:

(1) an affirmation or prediction merely of the value of the information or
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informational rights;
(2) a display or description of a portion of the information to illustrate the aesthetics,

appeal, suitability to taste, subjective quality, or the like of informational content; or
(3) a statement purporting to be merely opinion or commendation of the information

or informational rights.
(c) [Law applicable to published informational content.] An express warranty or

similar express contractual obligation, if any, exists with respect to published informational
content covered by this [Act] to the same extent that it would exist if the published informational
content had been published in a form that placed it outside this [Act].  However, if the warranty
or similar express contractual obligation is breached, the remedies of the aggrieved party are
those under this [Act] and the agreement.
Uniform Law Source:  Uniform Commercial Code: Section 2A-210; 2-313 (1998 OfficialText).
Definitional Cross References:  Section 102: “Aggrieved party”; “Agreement”; “Information”;“Informational content”; “Licensee”; “Licensor”; “Party”; “Person;” “Published informationalcontent”.

Comment
1. Scope and Basis of Section.  This section follows Article 2 of the Uniform CommercialCode (1998 Official Text), except with respect to published informational content, where itpreserves current common law.  “Express” warranties rest on “dickered” aspects of the individualbargain and go to the essence of that bargain.  “Implied” warranties, on the other hand, rest oninferences from a common factual situation or set of conditions so that no particular language isnecessary to create them.  They exist unless disclaimed. 
2. Basis of the Bargain.  Subsection (a) generally adopts the “basis of the bargain” testfrom U.C.C. §§ 2-313; 2A-210 (1998 Official Text).  This allows courts and parties to draw onextensive case law distinguishing express warranties from puffing and from other unenforceablestatements, representations or promises.  The concept of the “basis of the bargain” standard isthat express affirmations or promises are express warranties if they are within the matrix ofelements that constitute the bargain of the parties, but that they are not express warranties if theyare not part of the basis for the contract.  This does not require that a licensee prove actualreliance on a specific statement in deciding to enter into the contract, but does require proof thatthe statement played a role in the bargain. The issue is whether statements of the licensor to thelicensee have in the circumstances and in objective judgment become part of the basic deal. However, an express warranty concerns a bargain; this does not convert all statements a licensormakes about information into an express warranty.As in Article 2 of the Uniform Commercial Code (1998 Official Text), no specific intent tomake a warranty is necessary if the indicated representations, promises or affirmations are part ofthe basis of the bargain.  In practice, affirmations of fact describing the information and made by
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the licensor about it during the bargaining are ordinarily part of the bargain unless they are merepuffing, predictions, or otherwise not an enforceable commitment.   No specific reliance on thespecific statement need be shown in order to weave it into the fabric of the agreement. Of course,when statements are made by an agent, the effect of the representations to bind the principal aregoverned by ordinary standards about the scope and effect of agency. If language is used after the closing of the deal (as when the licensee on taking delivery asksfor and receives an additional assurance), the assurance may become a modification of thecontract.  An agreed modification requires no consideration to be binding.  Section 303. Alternatively, under the layered contracting recognized in Section 208 and 209, in appropriatecases the assurance may be a further elaboration of terms of the contract if the parties, at theoutset, had reason to know this would occur.
3. Advertising as an Express Warranty.  Paragraph (a)(1) expands current Article 2.  Itclarifies that advertising by the licensor may create an express warranty if it otherwise meets thestandards for an express warranty under this section.  A warranty exists only if the advertisingstatement becomes part of the bargain and a bargain between the person making the statementand the person acquiring the product actually occurs.  Under this Act, and particularly Section613, a contract may exist between the end user and a dealer who makes the statement, or, or aswell as, separately between the end user and a publisher who makes the statement; neither isresponsible for the other’s statement, however.  The affirmation of fact in advertising must beknown by the licensee, and must influence and in fact become part of the basis of the bargainbetween the licensee and warrantor and under which the licensee acquired the computerinformation.  If this does not occur, there is no express warranty.  Also, statements made inadvertising that are puffing or mere expressions of opinion do not create an express warranty.  Inappropriate cases, there may be liability for false advertising, but that does not arise undercontract law.  This section does not create a false advertising claim under the guise of contractlaw.
4. Descriptions.   Paragraph (a)(2) is a specific application of when a description becomesan express warranty.  The description need not be by words.  Technical specifications, blueprintsand the like can afford more exact descriptions than mere language and, if made part of the basisof the bargain, become express warranties.  Of course, all descriptions by merchants must be readin light of applicable trade usage and in light of concepts about merchantability that may resolveany doubts about the meaning of the description.  The description requires a commerciallyreasonable interpretation.
5. Samples and Models.  Samples, models and demonstrations are treated no differentlythan statements.  However, in mercantile experience, the mere exhibition of a “sample”, a“model” or a “demonstration” does not of itself show whether it is intended to “suggest” or to“be” the character of the subject-matter of the contract.  That distinction is recognized in reportedcases and in this Act. The effect of representations created by demonstrations and models must be gauged by whatinferences would be communicated to a reasonable person in light of the nature of thedemonstration, model, or sample.   Showing a sample of a keg of raw beans consisting of a cup-full of beans communicates one inference (most beans will be similar), while demonstration of acomplex database program running ten files creates an entirely different inference if the intendeduse of the system is to process ten million files (the inference is not that actual use will beidentical to use of the sample). This difference also applies to beta models of software, which areused on a test or a demonstration basis and may contain elements that are not carried forward intothe ultimate product.  Ordinarily the parties understand that what is being demonstrated on asmall scale or tested on a beta model is not necessarily representative of actual performance or ofthe eventual product. As with any other purported express warranty, any model or demonstrationmust be interpreted in a reasonable fashion that reflects the circumstances of the test or
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demonstration. See NMP Corp. v. Parametric Technology Corp., 958 F. Supp. 1536 (S.D. Okla.1997).  The 2002 amendments deleted a redundancy created by the word “reasonably” withoutthere being any substantive change.
6. Puffing and Expressions of Opinion.  Subsection (b) makes it clear that puffing or merestatements of opinion do not form an express warranty.  The law distinguishes between anactionable representation and puffing is well-developed.  The distinction requires a determinationbased on the circumstances of the particular transaction.  The policy that requires this distinctionto be made is that in common experience some statements and predictions cannot fairly beviewed as entering into the bargain.  To hold each party to every statement made wouldcontradict common experience and stifle discourse about products and proposals.  Of course,whether or not a statement is an express warranty does not affect whether the statementestablished a cause of action under the law of fraud or misrepresentation.  Paragraph (b)(2) identifies a common setting where the issue about how to treat a statementarises. It refers to statements or demonstrations pertaining to aesthetics and the appeal (includingmarket appeal) of informational content as a form of puffing or opinion that does not create anexpress warranty. Aesthetics, as used here, refers to questions of the artistic character,tastefulness or beauty of informational content, not to statements pertaining to how a person usesthe informational content or its essential nature.  For example, a statement that a clip art programcontains useable images of “working people” may create an express warranty that the subjectmatter of the program includes working people and that the images are usable.  Neither thestatement, nor a selected display of part of the program creates an express warranty that they aretasteful or artistically pleasing.
7. Relation to Disclaimers.  Express warranty rules focus on determining what the licensoragreed to provide.  Descriptions of an information product, if made part of the bargain, areexpress warranties.  If an express warranty is made, the obligations created ordinarily cannot beeasily deleted.  A general contract term disclaiming “all warranties, express or implied” is notgiven literal effect as to express warranties under Section 406(a).  This does not mean that partiescannot make their own bargain, including a bargain that does not include a purported expresswarranty.  But to do so requires that the particular description or promise not become part of thebargain.  In determining what was the actual agreement, consideration should be given to the factthat the probability is small that a real price is intended to be exchanged for a pseudo-obligation. For example, a license of a “word-processing program” that contains a general disclaimer of allwarranties is nevertheless a contract for a product that satisfies the basic description of a “word-processing program.”
8. Published Informational Content.  Subsection (c) preserves current law for publishedinformational content.  This section does not change express warranty rules for such content anddoes not preclude the imposition of any obligation under other law or the creation of an expresscontractual obligation.  Despite it being law for over fifty years, no reported case law onpublished informational content uses the Article 2 “basis of the bargain” standard. Joel R.Wolfson, Express Warranties and Published Informational Content under Article 2B: Does theShoe Fit?, 16 John Marshal Journal of Computer & Info. Law 384 (1997).  Publishedinformational content entails significant First Amendment interests and general public policiesthat favor encouraging public dissemination of information. Courts that deal with liabilitypertaining to published informational content must balance contract themes with these policies. The cases treat obligations for published informational content as questions of expresscontractual obligation, rather than warranty.  A promise to provide an electronic encyclopediaobligates the party to deliver that type of work, but that is simply a matter of defining the basiccontractual promise.  When focusing on the quality of informational content, most courtsconclude that the level of risk vis a vis published informational content and the potentiallystifling effect that contract liability might have on the dissemination of speech encourage limiting
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or excluding liability.  See Daniel v. Dow Jones & Co., Inc., 520 N.Y.S.2d 334 (N.Y. City Ct.1987). This section rejects the seemingly simple, but ultimately inappropriate step of merelyadopting the basis of the bargain concept from sales of goods to this much different context.However, if a contract obligation is breached with respect to published informational content in atransaction covered under this Act, remedies of this Act apply and replace remedies under thecommon law.  This includes all provisions of Part 8 of this Act.
9. Third Parties.   This section does not deal with the enforceability under tort law ofrepresentations made by remote parties and relied on by an ultimate user of information. Cases intort pertaining to information do not parallel cases dealing with the manufacture and sale ofgoods.  See, e.g., Winter v. G.P. Putnam’s Sons, 938 F.2d 1033 (9th Cir. 1991).  Informationproviders are liable to third parties in tort in only a few, atypical cases.  This Act does not affectsuch third party liability.  
10. Electronic Agents.   This section does not deal with “representations” by electronicagents in an automated negotiation. It deals with representations by a licensor. Human beings,with rich contextual understandings, can often distinguish between “falsity” and “white lies” or“puffing”.  Electronic agents are rarely capable of recognizing the difference. See Stuart Russell& Peter Norvig, Artificial Intelligence: A Modern Approach (1995).

SECTION 403.  IMPLIED WARRANTY: MERCHANTABILITY OF COMPUTER
PROGRAM.

(a) [Terms of implied warranty.]  Unless the warranty is disclaimed or modified, a
licensor that is a merchant with respect to computer programs of the kind warrants:

(1) to its end user licensee that the computer program is fit for the ordinary purposes
for which such computer programs are used;

(2) to its distributor that:
(A) the program is adequately packaged and labeled as the agreement requires;

and
(B) in the case of multiple copies, the copies are within the variations permitted by

the agreement, of even kind, quality, and quantity within each unit and among all units involved;
and

(3) to the parties described in paragraphs (1) and (2), that the program conforms to
any promises or affirmations of fact made on the container or label.

(b)  [Implied warranties arising from course of dealing or usage of trade.] Unless
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disclaimed or modified, other implied warranties with respect to computer programs may arise
from course of dealing or usage of trade.

(c)  [Rule for informational content.]  No warranty is created under this section with
respect to informational content, but an implied warranty may arise under Section 404.
Uniform Law Source:  Uniform Commercial Code: Sections 2-314; 2A-212 (1998 OfficialText).
Definitional Cross References:  Section 102: “Agreement”; “Computer program”; “Contract”;“Copies,” “Delivery”; “Informational content”; “Licensor”; “Merchant”.

Comment
1.  Scope of the Section.  This section adapts the implied warranty of merchantability fromArticle 2 of the Uniform Commercial Code (1998 Official Text) to computer programs.  Thisexpands the scope of that warranty since, under prior law, in many transactions Article 2 does notapply and there are no other implied warranties.  The warranties in subsection (a) arise only if thelicensor is in a contractual relationship with the indicated party or if Section 409 so provides. See Section 613, Comment 3(b).  Disclaimer or modification of the implied warranty is dealtwith in Section 406.  Obligations regarding informational content are in Section 404.
2.  Background and Policy.  The implied warranty of merchantability comes from one ofthree different legal traditions associated with computer information transactions.  The first, thesource of this warranty, is the Article 2 world of the sale of goods and focuses on the quality ofthe result (product) delivered, establishing an implied assurance that this product will conform toordinary standards for products of that type.  The second, from common law dealing withlicenses, services and information contracts, focuses on the process or performance effort, ratherthan the result, establishing standards such as that the work will be performed in a workmanlikemanner.  The third, from common law, pertains to services and information contracts in someStates, rejecting any implied obligation in a contract other than one involving a specialrelationship of reliance.This and the following two sections reflect the combined influence of these traditions,making distinctions between computer programs, on the one hand, and information,informational content or services, on the other.  The implied merchantability warranty and thewarranty in Section 404 pertaining to the accuracy of data may both apply to the sametransaction.  The one (merchantability) applies to the computer program, while the other(accuracy) applies to the informational content and data.
3.  Merchantability.  Merchantability sets out an implied obligation based on expectationsabout ordinary meanings and ordinary transactions in commerce.  The warranty runs between theimmediate parties in contractual privity.  Under this Act, and particularly Section 613, a contractmay exist between the end user and the dealer, or as well as separately between the end user andthe publisher. The extent to which persons other than ones in a direct contract relationship witheach other receive the benefit of the implied warranty under contract law is discussed in Section409. The substantive meaning of the implied warranty turns on the ordinary meaning for the kindof computer program as recognized in the applicable business, trade or industry.  As in theUniform Commercial Code, the implied warranty is made only by all merchant-licensors.a. Fit for Ordinary Purposes.  In transactions with end users, under subsection (a)(1),the program must be fit for the ordinary purpose for which programs of that description are used. 
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To be fit for ordinary purposes does not require that the program be the best or most fit for thatuse or that it be fit for all possible uses.  To an extent greater than for goods, computer programsare often adapted and employed in unlimited or inventive ways or ways that go well beyond theuses for which they were distributed.  The focus of the implied warranty is on the ordinarypurposes for which programs are used.  Use of ordinary, mass-market programs in highlysensitive or commercial applications does not change the warranty into one of fitness forpurposes of that use.Merchantability does not require a perfect program, but only that the subject matter begenerally within the average standards applicable in commerce for programs having the particulartype of use.  The presence of some defects may be consistent with merchantability standards. Uniform Commercial Code § 2-314 (1998 Official Text) explains the concept in terms of “fairaverage,” i.e., goods that center around the middle of a belt of quality B some may be better andsome may be worse, but they cannot all be better and need not all be worse.  That approachapplies here.  While perfection is an aspiration, it is not a requirement of an implied warranty forgoods, computer programs or any other property.  Indeed, a perfect program may not be possibleat all. In the late 1990’s, a popular operating system program for small computers used by bothconsumers and commercial licensees contained over ten million lines of code or instructions.  Ina computer, these instructions interact with each other and with code and operations of otherprograms.  This contrasted with a commercial jet airliner that contained approximately sixmillion parts, many of which involved no interactive function.  Of course, the market price of theairliner and the program are materially different.  Typical consumer goods contain fewer than onehundred parts and a typical book has fewer than one hundred fifty thousand words.  Mostcomputer programs not only have many lines of code, but must utilize and interact with code inthird-party programs, further multiplying the possible interactions.  It is often literally impossibleor commercially unreasonable to guarantee that software of any complexity contains no errorsthat might cause unexpected behavior or intermittent malfunctions, so-called “bugs.”  Thepresence of minor errors is fully within common expectations.  The question for merchantabilityis not whether errors exist but whether, the program still comes within the middle belt of qualityin the applicable trade or industry, i.e., whether it is reasonably fit for the ordinary purposes forwhich such programs are used in accordance with average levels of quality and reasonablestandards of program capability.  A great deal of theoretical and practical work is currentlyfocused on techniques to reduce the time and cost needed to determine program “correctness.” Professional standards also exist for software quality evaluation.  Commercially reasonable useof existing testing techniques can be one benchmark of whether a computer program ismerchantable in law.  As industry standards evolve, what constitutes a merchantable programwill evolve along with those standards.b. Distribution.  If the transfer is to a person acquiring the program for re-distribution,the program must be honestly capable of re-distribution.  Subsection (a)(2) sets out two criteriaunder which this can be gauged B adequate packaging and even quality among multiple units. Consistent with the general concept these standards are judged in light of ordinary commercialexpectations.c. Labels.  Under subsection (a)(3), merchantability includes conformance todescriptions of fact contained on labels or containers, if any.  As under U.C.C. Article 2, thisfollows from the general obligation of good faith which requires that a licensee should not beplaced in the position of using, or sublicensing  when allowed, information that is mislabeled. With respect to descriptions, the statements must be statement so of fact, not mere puffing.  Theimplied warranty arises from facts that often also constitute an express warranty, in which casethe rules for express warranties also apply.  The meaning of any descriptive statement must beinterpreted in light of the commercial context.
4.  Disclaimer.  In Article 2 of the Uniform Commercial Code (1998 Official Text), theimplied warranty of merchantability may be disclaimed pursuant to the fundamental policy that
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the agreement of the parties controls.  That principle is implemented in Section 406.  The right todisclaim is central to the right of a party to determine what it agrees to sell or license and how theparties allocated commercial risks.  The law in some States prohibits disclaimer of impliedwarranties in consumer cases.  This Act does not alter that law.  Similarly, although one candisclaim all implied warranties under this Act and under Article 2, disclaimers are ordinarily noteffective with respect to express warranties of description or otherwise.
5.  Informational Content, Aesthetics.  Merchantability does not apply to informationintended to be communicated to a human being (“informational content”), including theaesthetics of a product.  This follows case law under the Uniform Commercial Code.  Aestheticsrefers to questions of the artistic character, tastefulness, beauty or pleasing nature ofinformational content.  These are matters of personal taste.  On the other hand, merchantabilitycan be relevant to whether the computer program is what it purports it to be.  For example if a claim about images created by a computer program is that they are not attractive or well-executed, merchantability does not apply.  If the complaint is that the program does not functionproperly and that thus the images are distorted, an issue of merchantability exists.  A statementthat a clip art program contains images of  “horses” gives assurance that the subject matter of theprogram is horses, but does not purport to state that the images are tasteful or artistically pleasingor whether they are brown, white or green.
6.  Cause of Action for Breach.  As in other law, in a cause of action for breach of warrantyit is necessary to show not only the existence of the warranty, but that the warranty was breachedand that the breach was the proximate cause of the loss sustained.  In such an action, e.g., incomplex computer systems involving different hardware and software, that loss must be causedby defects in the computer program for which breach is claimed.  Proof that losses were not socaused or were caused by events after the program was installed and unconnected to it, operate asa defense here as in other law. 

SECTION 404.  IMPLIED WARRANTY: INFORMATIONAL CONTENT.
(a)  [Terms of implied warranty.] Unless the warranty is disclaimed or modified, a

merchant that, in a special relationship of reliance with a licensee, collects, compiles, processes,
provides, or transmits informational content warrants to that licensee that there is no inaccuracy
in the informational content caused by the merchant’s failure to perform with reasonable care.

(b)  [When no warranty exists.] There is no warranty under subsection (a) with respect
to:

(1) subjective characteristics of the informational content, such as the aesthetics,
appeal, and suitability to taste; 

(2) published informational content; or
(3) a person that acts as a conduit or provides no more than editorial services in
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collecting, compiling, distributing, processing, providing, or transmitting informational content
that under the circumstances can be identified as that of a third person.

(c)  [Disclaimer permitted.] The warranty under this section is not subject to the
preclusion in Section 115(b)(1) on disclaiming obligations of diligence, reasonableness, or care.
Uniform Law Source:  Restatement (Second) of Torts 552.
Definitional Cross References:  Section 102: “Informational content”; “Licensee”; “Merchant”;“Party”; “Published informational content”.

Comment
1.  Scope and Effect.  This section creates a new implied warranty.  The warranty focuseson data conveyed in a relationship of reliance.  It recognizes an implied assurance in suchcontracts that no data inaccuracies are caused by a failure of reasonable care.
2.  Accuracy.  This warranty is based on the expectation of a person receiving data in aspecial relationship of reliance that the data are not made inaccurate because of the provider’slack of reasonable care in performing the contract.  The warranty is limited to inaccuraciescaused by a failure to use reasonable care.  One who hires an expert cannot expect infallibilityunless the express terms clearly so require.  Reasonable efforts, not perfect results, provide theappropriate standard in the absence of express terms to the contrary.  The discussion by a NewYork court in an analogous setting reflects the policy adopted here.  Milau Associates v. NorthAvenue Development Corp., 42 N.Y.2d 482, 398 N.Y.S.2d 882, 368 N.E.2d 1247 (N.Y. 1977).What constitutes reasonable care depends on the commercial circumstances and thecontracted for duties.  For example, in a contract to transmit computer information, there is noduty to screen or vouch for accuracy, but merely to avoid a lack of reasonable care in thetransmission that causes inaccuracies.  A data provider in a context where major loss of humanlife is possible has a higher degree of care than a provider in other settings.a. Ordinary Standards as Described.  Informational content is accurate if, withinapplicable understandings of permitted errors, it correctly portrays the objective facts to which itrelates.  Whether or not data are inaccurate is based on expectations gauged by ordinary standardsof the relevant trade under the circumstances.  In most large commercial databases, ordinaryexpectations are that some data will be incorrect.  Variations or error rates within the range ofcommercial expectations of the business, trade or industry do not breach the warranty.  If greateraccuracy is expected, that must be made express in the agreement.  For example, if the normalexpected error rate is then percent for a particular type of database, an error rate of five percent isnot an inaccuracy within this section and does not breach the implied warranty.The presence of an inaccuracy is also affected by what the data purport to be under theagreement.  This section follows cases such as Lockwood v. Standard & Poor’s Corp., 175 Ill.2d529,  689 N.E.2d 1140,  228 Ill. Dec. 719 (Ill. App. 1997).  A contract to estimate the number ofusers of a product in Houston does not imply an obligation to provide an accurate count, butmerely requires an estimate.  That estimate, if honestly made, does not breach this warranty.b.  Accuracy and Aesthetics.  This warranty is not a warranty about aesthetics,subjective quality, or marketability.  These are subjective issues.  Assurances on these issuesrequire express agreement.
3.  Reliance Relationship.  The computer information must be provided by a merchant in a“special relationship of reliance” between the licensor and the licensee.  In the absence of suchrelationship, the mere fact that one person contracts to provides information to another creates no
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implied obligation beyond good faith.a. Reliance Relationships in General.  The requirement of a special relationship ofreliance is fundamental to balancing protecting client expectations while not imposing excessiveliability risk on informational content providers in a way that might chill information-providingactivities.  This stems in part from cases applying Restatement (Second) of Torts § 552.  Thespecial element of reliance comes from the relationship itself, a relationship characterized by theprovider’s knowledge that the particular licensee plans to rely on the data in its own business andexpects that the provider will tailor the information to its needs.  The obligation arises only withrespect to persons who possess unique or specialized expertise and who are in a special positionof confidence and trust with the licensee such that reliance on the inaccurate information isjustified and the party has a duty to act with care.  See Murphy v. Kuhn, 90 N.Y.2d 266, 682N.E.2d 972  (N.Y. 1997).The relationship also requires that the provider make the information available as part ofits own business of providing such information.  The licensor must be in the business ofproviding that type of information.  This adopts the rationale of cases holding that informationprovided as part of a differently focused commercial relationship, such as the sale or lease ofgoods, does not create protected expectations about accuracy except as might be created underexpress warranty law.  A.T. Kearney v. IBM, 73 F.3d 238 (9th Cir. 1997) describes many of therelevant issues.  See also Picker International, Inc. v. Mayo Foundation, 6 F. Supp.2d 685 (N.D.Ohio 1998).A fundamental aspect of a special reliance relationship is that the information provider isspecifically aware of, and personally tailors information to the needs of the licensee.  A specialrelationship does not arise for information made generally available to a group in standardizedform even if those who subscribe to the information service believe it is relevant to theircommercial needs.  The information must be personally tailored for the recipient.  A specialreliance relationship does not require a fiduciary relationship, but does require indicia of specialreliance.b.  Published Informational Content.  Published informational content is the subjectmatter of general commerce in ideas, political, economic, entertainment or the like, whosedistribution engages fundamental public policy interests in supporting and not chilling thisdistribution by creating liability risks.  This Act treats published informational content that iscomputer information analogously to print newspapers or books which are not exposed tocontractual liability risks based on mere inaccuracy; treating the computer informational contentdifferently would reject the wisdom of prior law.  Creating greater liability risk in contract wouldplace an undue burden on the free flow of information.  This policy underlies the result in Cubby,Inc. v. CompuServe, Inc., 3 CCH Computer Cases 46,547 (S.D.N.Y. 1991) and Daniel v. DowJones & Co., Inc., 520 N.Y.S.2d 334 (N.Y. City Ct. 1987).  See also Great Central InsuranceCo. v. Insurance Services Office, Inc., 74 F.3d 778 (7th Cir. 1997) (no implied warranty).The implied warranty in this section thus does not apply to published informationalcontent.  By definition, such content is information transferred other than in a reliancerelationship.  Published informational content is informational content made available to thepublic as a whole or to a range of subscribers on a standardized, not a personally tailored, basis. This includes a variety of commercially important general distribution or subscription servicesproviding informational content such as an Internet web site that lists information about localrestaurants, their prices and their quality, as well as services that provide data about current stockor monetary exchange prices to subscribers.
4.  Conduits and Editing.  The implied warranty relates only to information provided by thelicensor.  Subsection (b) clarifies that there is no warranty with respect to third party contentwhere the provider identifies the information as coming from a third party.  The implied warrantyalso does not apply to parties engaged in editing informational content of another person.  SeeDoubleday & Co. v. Curtis, 763 F.2d 495 (2d Cir.), cert. dismissed, 474 U.S. 912 (1985).A person collecting, summarizing or transmitting third party data as a conduit does not create



140

the same expectations about performance as does a direct information provider.  Whateverexpectations arise focus on the third party.  The third party may not be contractually obligated tothe licensee.  The conduit’s obligation and the licensee’s reasonable expectations with respect toit do not entail an obligation regarding the accuracy of the third party data.  Concerning thepolicy issues in dealing with conduits, see Zeran v. America On-Line, Inc., 129 F.3d 327 (4thCir. 1997).  On the related issue of tort liability for publishers who are not authors, see Winter v.G.P. Putnam’s Sons, 938 F.2d 1033 (9th Cir. 1991) (describes policy interests that also supportsubsection (b)).
5.  Disclaimer.  This section creates a new warranty.  The obligation may be disclaimed. Section 406.  See Rosenstein v. Standard and Poor’s Corp., 636 N.E.2d 665 (Ill. App. 1993). Subsection (c) makes clear that disclaimer of the warranty is not subject to the general rule thatduties of reasonable care cannot be disclaimed.  See Section 115(b)(1).  That general rule isinapplicable here: what is disclaimed is a warranty related to the accuracy of the content, not theexercise of reasonable care.  No duty of reasonable care is created under this section.

SECTION 405.  IMPLIED WARRANTY: LICENSEE’S PURPOSE; SYSTEM
INTEGRATION.

(a)  [When implied warranty as to licensee’s purpose arises.] Unless the warranty is
disclaimed or modified, if a licensor at the time of contracting has reason to know any particular
purpose for which the computer information is required and that the licensee is relying on the
licensor’s skill or judgment to select, develop, or furnish suitable information, the following rules
apply:

(1)  [Fitness.] Except as otherwise provided in paragraph (2), there is an implied
warranty that the information is fit for that purpose.

(2)  [Effort.] If from all the circumstances it appears that the licensor was to be paid
for the amount of its time or effort regardless of the fitness of the resulting information, the
warranty under paragraph (1) is that the information will not fail to achieve the licensee’s
particular purpose as a result of the licensor’s lack of reasonable effort.

(b)  [When no warranty exists.]  There is no warranty under subsection (a) with regard
to:

(1) the aesthetics, appeal, suitability to taste, or subjective quality of informational
content; or
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(2) published informational content, but there may be a warranty with regard to the
licensor’s selection among published informational content from different providers if the
selection is made by an individual acting as or on behalf of the licensor.

(c)  [Implied warranty of system integration.]  If an agreement requires a licensor to
provide or select a system consisting of computer programs and goods, and the licensor has
reason to know that the licensee is relying on the skill or judgment of the licensor to select the
components of the system, there is an implied warranty that the components provided or selected
will function together as a system.

(d)  [Disclaimer permitted.] The warranty under this section is not subject to the
preclusion in Section 115(b)(1) on disclaiming diligence, reasonableness, or care.
Uniform Law Source:  Uniform Commercial Code: Sections 2-315; 2A-213 (1998 OfficialText).
Definitional Cross References:  Section 102: “Agreement”; “Computer program”;“Information”; “Informational content”; “Licensee”; “Licensor”; “Published informationalcontent”.  Section 117: “Reason to know”.

Comment
1. Scope of the Section.   Subsections (a) and (b) deal with cases where the expertise of thelicensor is relied on by the licensee to achieve its purposes. Subsection (c) imposes a new impliedwarranty.
2. General Approach. Subsection (a) applies when a licensor has reason to know of thelicensee’s particular purpose in the transaction and that the licensee is relying on the licensor’sexpertise in selecting or developing information suitable for that purpose. The subsectionresolves a conflict in case law.  Some cases, relying on Article 2, apply a standard which createsan implied warranty that the product will be suitable to the purpose.  Others, treating a contract asone for services, hold that no enhanced obligation exists unless there are express terms creatingit.  This section uses the first standard in some cases but subsection (a)(2) applies a reasonableeffort standard for cases where the relationship appears to concern services-like obligations.Under prior law, the decision was based on whether a court viewed the transaction as a sale(result) or services (effort) contract.
3. Warranty of Fitness.  Subsection (a)(1) applies to cases analogous to transfers involvingproducts and adopts Uniform Commercial Code § 2-315 (1998 Official Text).  Whether or notthis warranty arises is a question of fact determined by the circumstances at the time ofcontracting.  A “particular purpose” differs from the ordinary purpose for which the informationis used in that it envisages a specific use by the licensee peculiar to the nature of its business,while the ordinary purposes for which the computer information  is used are contemplated underthe concept of merchantability.  Normally, this fitness warranty arises only if the licensor is amerchant with appropriate skill or judgment.The warranty does not exist if there is no reliance in fact or if the particular purposes are not
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made known to the licensor.  For this warranty to arise, the needs of the licensee must have beenparticularized and the licensor made aware of them, and the licensor must implicitly undertake tofulfill them. No exclusion is made for cases where the information product is identified by a trade name.The designation of an item by a trade name, or indeed in any other definite manner, is only one ofthe facts to be considered on the question of whether the licensee actually relied on the licensor,but it is not of itself decisive of the issue.  If the licensee insists on a particular brand, it is notrelying on the licensor’s skill or judgment – and  no warranty arises.  But the mere fact that theinformation has a trade name is not sufficient to indicate nonreliance.The warranty obligates the licensor to meet known licensee needs if the circumstancesindicate that the licensee is relying on the provider’s expertise.  There are many developmentcontract and other settings where no reliance exists, including where the licensee providescontract performance standards, rather than relying on the licensor or where both areknowledgeable. The express terms of the agreement may then require that the product meet thespecifications, but no reliance exists on whether meeting the specifications meets the licensee’spurposes.
4. Services Warranty.   Subsection (a)(2) applies if the transaction more closely resemblesservices contracts; it applies the type of obligation most appropriate to such cases.  A skilledservice provider does not guaranty a result suitable to the other party unless it expressly agrees todo so.  Milau Associates v. North Avenue Development Corp., 42 N.Y.2d 482, 398 N.Y.S.2d 882,368 N.E.2d 1242 (N.Y. 1977).  Subsection (a)(2) provides a standard to determine when acontract calls for services and effort, rather than result.  The test centers on whether thecircumstances indicate that the service provider would be paid for time or effort, regardless of thefitness of the result.  Such payment terms typify a services contract. Other factors may alsoindicate that the parties intended a services obligation as delineated in subsection (a)(2). Whatconstitutes reasonable effort depends on the project and other circumstances of the relationship. Micro Manager, Inc. v. Gregory, 147 Wisc.2d 500, 434 N.W.2d 97 (Wisc. App. 1988). Subsection (d) makes it clear that this warranty may be disclaimed.  See Comments to Section404.
5. Aesthetics and Published Information.   The warranty does not apply to aesthetics andthe like.  Subsection (b) repeats a theme of the Act, which is that implied warranties do not applyto the aesthetics of informational content. Aesthetics refers to the artistic character, tastefulness,beauty or pleasing nature of informational content. These are matters of personal taste, ratherthan elements susceptible to implied warranty. 
6. System Integration.  Subsection (c) creates a new implied warranty regarding systemperformance in cases of systems integration contracts. The warranty is that the selectedcomponents will function as a system.  This does not mean that the system, other than as stated insubsection (a), will meet the licensee’s purposes, that it is an optimal system, or that it will notinfringe third party rights. The warranty is merely that the system will functionally operate as asystem.  Thus, if the agreement requires the licensor to select a computer, printer and fivesoftware applications, the warranty is that the five applications will run on the computer selectedand that the printer will work with the computer and the software. Whether these componentswere the best choice or will meet the actual needs of the licensee is not within these subsection(c) warranty.  
7. Disclaimer.  This section creates a new warranty.  The obligation may be disclaimed. Subsection (d) makes clear that disclaimer of the warranty is not subject to the general rule thatduties of reasonable care cannot be disclaimed.  See Section 115(b)(1).  That general rule isinapplicable here: what is disclaimed is a warranty related to the accuracy of the content, not theexercise of reasonable care.  No duty of reasonable care is created under this section.
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SECTION 406.  DISCLAIMER OR MODIFICATION OF WARRANTY.
(a)  [Express warranties and disclaimers.] Words or conduct relevant to the creation of

an express warranty and words or conduct tending to disclaim or modify an express warranty
must be construed wherever reasonable as consistent with each other.  Subject to Section 301
with regard to parol or extrinsic evidence, the disclaimer or modification is inoperative to the
extent that such construction is unreasonable.

(b)  [Implied warranties:  disclaimer or modification.] Except as otherwise provided in
subsections (c), (d), and (e), to disclaim or modify an implied warranty or any part of it, but not
the warranty in Section 401, the following rules apply:

(1)  [Disclaimer of Section 403 and 404 warranties.] Except as otherwise provided
in this subsection:

(A)  To disclaim or modify the implied warranty arising under Section 403,
language must mention “merchantability” or “quality” or use words of similar import and, if in a
record, must be conspicuous.

(B)  To disclaim or modify the implied warranty arising under Section 404,
language in a record must mention “accuracy” or use words of similar import.

(2)  [Disclaimer of Section 405 warranty.] Language to disclaim or modify the
implied warranty arising under Section 405 must be in a record and be conspicuous.  It is
sufficient to state “There is no warranty that this information, our efforts, or the system will
fulfill any of your particular purposes or needs”, or words of similar import.

(3)  [Disclaimer of all implied warranties.] Language in a record is sufficient to
disclaim all implied warranties if it individually disclaims each implied warranty or, except for
the warranty in Section 401, if it is conspicuous and states  “Except for express warranties stated
in this contract, if any, this ‘information’ ‘computer program’ is provided with all faults, and the
entire risk as to satisfactory quality, performance, accuracy, and effort is with the user”, or words
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of similar import.
(4)  [Disclaimer or modification pursuant to other law.] A disclaimer or

modification sufficient under [Article 2 or 2A of the Uniform Commercial Code] to disclaim or
modify an implied warranty of merchantability is sufficient to disclaim or modify the warranties
under Sections 403 and 404.  A disclaimer or modification sufficient under [Article 2 or 2A of
the Uniform Commercial Code] to disclaim or modify an implied warranty of fitness for a
particular purpose is sufficient to disclaim or modify the warranties under Section 405.

(c)  [Effect of “as is” or “with all faults”.] Unless the circumstances indicate otherwise,
all implied warranties, but not the warranty under Section 401, are disclaimed by expressions like
“as is” or “with all faults” or other language that in common understanding calls the licensee’s
attention to the disclaimer of warranties and makes plain that there are no implied warranties.

(d)  [Effect of precontract examination.] If a licensee before entering into a contract has
examined the information or the sample or model as fully as it desired or has refused to examine
the information, there is no implied warranty with regard to defects that an examination ought in
the circumstances to have revealed to the licensee.

(e)  [Effect of commercial context.] An implied warranty may also be disclaimed or
modified by course of performance, course of dealing, or usage of trade.

(f)  [Terms apply to all performances.] If a contract requires ongoing performance or a
series of performances by the licensor, language of disclaimer or modification which complies
with this section is effective with respect to all performances under the contract.

(g)  [Limitation of remedies.]  Remedies for breach of warranty may be limited in
accordance with this [Act] with respect to liquidation or limitation of damages and contractual
modification of remedy.
Uniform Law Source:  Uniform Commercial Code: Section 2A-214 (1998 Official Text).
Definitional Cross References:  Section 102: “Computer program”; “Conspicuous”; “Contract”;“Course of Dealing”; “Course of Performance;” “Information”; “Licensee”; “Licensor”; “Mass-market license”; “Record”; “Usage of Trade.”

Comment
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1. General Structure and Policy.  This section deals with disclaimer or limitation ofwarranties, except Section 401 statutory warranties that may only be disclaimed under Section401.  This section generally corresponds to Article 2 and Article 2A of the Uniform CommercialCode (1998 Official Text).  Those statutes refer to “negating” or “limiting” warranties. This Actreflects modern terminology, referring to “disclaiming” or “modifying” warranties.  Nosubstantive change is intended.  This Act does not alter consumer protection statutes that maypreclude disclaimer of implied warranties in consumer cases, or federal law that may in somecases prevent disclaimer of implied warranties for consumer products.  The section follows  theUniform Commercial Code and common law holding that implied warranties are default rulesthat parties may disclaim or limit by agreement.
2. Express Warranties. General language of disclaimer cannot exclude express warranties. While courts should construe contract terms of disclaimer and language of express warranty asconsistent whenever reasonable, in cases of inconsistency, express warranty language controls. An express warranty cannot be disclaimed, but a representation that might otherwise be anexpress warranty can be excluded from the bargain by the agreement. Language of the agreement,including a disclaimer, may indicate that a purported warranty did not in fact become part of thebargain and is not, therefore, an express warranty.  This may occur when the language of theagreement contradicts the alleged express warranty or where the agreement expressly precludesreliance on representations outside the authenticated record.While express warranties may survive general disclaimers, as in Article 2, the licensor isprotected against unfounded claims of oral express warranties by the provisions of this Act onparol or extrinsic evidence and by the other terms of its contract.   It is protected againstunauthorized representations by agency law.  Remedies for breach of warranty are dealt with inother sections of this Act and may be modified in accordance with this Act.
3. Disclaimers and Fraud.   This Act does not alter the law of fraud.  If the licensor makesan intentional misrepresentation of an existing material fact on which the licensee reasonablyrelied, it may be liable for fraud even if a disclaimer eliminates contractual liability.  A failure todisclose known material problems in a product may constitute fraud if the elements of fraud aremet and an obligation to disclose exists under law.  See e.g., Strand v. Librascope, Inc., 197 F.Supp. 743 (E.D. Mich. 1961). While general language of disclaimer does not generally forecloseliability for intentional fraud in most states, disclaimers specific to particular facts or categoriesof risk or other risk-shifting language may foreclose a fraud claim by eliminating reasonablereliance on a misrepresentation. 
4. Disclaimer of Implied Warranties. Subsection (b) states rules for disclaimer of impliedwarranties.  These are subject to subsections (c), (d) and (e).  The purpose of disclaimer rules isto provide a means by which the parties can clearly achieve their intended result in eitherdisclaiming or retaining a warranty, and yet a procedure to assure that the party against which thedisclaimer operates has fair notice of its terms.a.  When a Record is Required.  This Act follows Uniform Commercial Code § 2-316(1998 Official Text). Disclaimer of implied warranties of merchantability (Section 403) or byanalogy accuracy (Section 404) need not be in a record.  Disclaimer of the “fitness” warrantymust be in a record.b. Merchantability and Accuracy.  Except as indicated in paragraphs (b)(3) and (b)(4),under subsection (b)(1), to disclaim the warranty of merchantability or accuracy, a disclaimer issufficient if it mentions “merchantability”, “accuracy”, or uses words of similar import and, if arecord is used for disclaimer, the language is conspicuous.  These rules follow UniformCommercial Code § 2-316 (1998 Official Text). Alternative words must reasonably achieve thepurpose of clearly indicating that the warranty is not given.  The rules here are subject to thegeneral disclaimer language in subsection (b)(3) and to the other rules of subsection (c), (d) and



146

(e). c. Fitness Warranty; Systems Integration Warranty. Except as indicated inparagraphs (b)(3) and (b)(4), subsection (b)(2) provides language adequate to disclaim thewarranties under Section 405.  The specific language is not mandatory but must be in a recordand conspicuous.  This applies the rule in Article 2 for the “fitness” warranty to both this Act’s“fitness” warranty and the new systems integration warranty.d. Disclaimer of All Warranties.  In some cases all implied warranties are disclaimed. Subsection (b)(3) sets out language that is sufficient for this purpose.  This general disclaimerlanguage must be in a record and be conspicuous so as to assure fair notice of its terms.e. Article 2 and 2A Disclaimers.  Subsection (b)(4) provides for cross-statute validityof disclaimer language. Language adequate to disclaim a warranty under one statute is adequateto disclaim the equivalent warranty under this Act, including new warranties created under thisAct.  The purpose is to avoid a trap for the unwary when, in common understanding, the partieshave reason to know that all implied warranties were disclaimed.
5. Disclaimers of Implied Warranties By Circumstances.  Subsections (c), (d) and (e)deal with situations in which the circumstances are sufficient to call the licensee’s attention to thefact that an implied warranty is not made or is excluded.  These rules apply to implied warrantiesand do not exclude express warranties. a. “As is” Disclaimers.  Terms such as “as is” and “with all faults” in ordinarycommercial usage are understood to mean that the transferee takes the entire risk as to the qualityof the information involved. Typically, such expressions are not accompanied by extensiveexpress warranties.  As in Uniform Commercial Code Article 2, recognition of the effectivenessof these terms here is a specific application of rule in subsection (e) which provides for exclusionor modification of implied warranties by usage of trade.  The terms also accommodate electroniccommerce that may require summary terms because of limited space in records or displays. Thelanguage need not be in a record.b. Inspection.  Subsection (d) follows Uniform Commercial Code Article 2 (1998Official Text). Implied warranties may be excluded or modified where the licensee examines theinformation or a sample or model of it before entering into the contract.  The examination oropportunity to do so must occur before the contract is made. “Examination” is not synonymouswith inspection before acceptance of information tendered pursuant to a contract.  It goes to thenature of the responsibility assumed by the licensor in the contract.  If the buyer discovers adefect and goes ahead to make the contract, or if it unreasonably fails to examine the informationbefore making the contract, there is no basis to imply a warranty on a subject which examinationdid reveal or should have revealed. For a transaction to be within subsection (d), it is not sufficient that the informationmerely be available for inspection.  There must be a demand or offer by the licensor that thelicensee examine it.  This puts the licensee on notice that it is assuming the risk of defectsexamination ought to reveal.  On the other hand, if the offer of examination is accompanied bywords giving assurance about their merchantability or about specific attributes and the licenseeindicates clearly that it is relying on those words rather than on an examination, the words maycreate an express warranty. The licensee’s skill and the normal method of examining information in thecircumstances determine what defects are excluded.  A failure to notice obvious defects cannotexcuse the licensee.   However, an examination made in circumstances which do not permitextensive testing would not exclude defects that could be ascertained only by extensive testing. Nor are latent defects excluded by a simple examination.  A merchant licensee examining aproduct in its own field assumes the risk for all defects which a merchant in that field ought toobserve, while a non-merchant licensee assumes the risk only for such defects as an ordinaryperson might be expected to observe.c.  Course of Dealing, etc.  Subsection (e) follows Uniform Commercial Code § 2-316(3)(c) (1998 Official Text).  It permits disclaimer of implied warranties by course of
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performance, course of dealing or usage of trade independent of any language of disclaimer.  It isconsistent with the concept of practical construction of contracts established under Article 2 andfollowed in this Act.d. Detailed Specifications.  As in Article 2, if a licensee gives detailed specificationsfor computer information, implied warranties may be excluded.  The warranty of fitness will notnormally apply because there is no reliance on the licensor.  The warranty of merchantabilitymust be considered in connection with Section 408 which, as in Article 2, provides that expresswarranties displace inconsistent implied warranties. If the licensee gives detailed specification,neither the implied warranty of fitness nor the implied warranty of merchantability normally willapply.

SECTION 407.  MODIFICATION OF COMPUTER PROGRAM.  A licensee that
modifies a computer program, other than by using a capability of the program intended for that
purpose in the ordinary course, does not invalidate any warranty regarding performance of an
unmodified copy but does invalidate any warranties, express or implied, regarding performance
of the modified copy.  A modification occurs if a licensee alters code in, deletes code from, or
adds code to the computer program.
Definitional Cross References:  Section 102: “Computer program”; “Copy”; “Licensee”.

Comment
1. Scope and policy of Section.   This section deals with the effect of modifications by thelicensee to computer programs if the modifications are not made using an aspect of the programintended for that purpose. The section provides that such modifications eliminate performancewarranties with respect to the modified copy.  This rule applies only to a modified copy. Responsibility for defects in an unmodified copy is not altered. The warranties affected by amodification do not include title and non-infringement warranties.  The policy flows from thecomplexity of computer programs; even small changes may cause unanticipated and uncertainresults.  It often is not possible to prove to what extent a change in one aspect of a programaltered its performance as to other aspects. 
2. Application. The section covers cases where the licensee makes changes that are not inthe program options.  If a user employs a menu of options to tailor a computer program, thissection does not apply.  However, if the user modifies code in a way not intended by programoptions, modification eliminates performance warranties as to the altered copy.  This section doesnot apply to modifications that occur where the parties jointly develop a program, with eachauthorized to change code created by the other.

SECTION 408.  CUMULATION AND CONFLICT OF WARRANTIES.  Warranties,
whether express or implied, must be construed as consistent with each other and as cumulative,
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but if that construction is unreasonable, the intention of the parties determines which warranty is
dominant.  In ascertaining that intention, the following rules apply:

(1)  [Effect of specifications.]  Exact or technical specifications displace an inconsistent
sample or model or general language of description.

(2)  [Effect of a sample.] A sample displaces inconsistent general language of
description.

(3)  [Relation of express and implied warranties.] Express warranties displace
inconsistent implied warranties other than an implied warranty under Section 405(a).
Uniform Law Source:  Uniform Commercial Code § 2-317 (1998 Official Text).
Definitional Cross References:  Section 102: “Party”.

Comment
1.  Scope of Section.  This section deals with the relationship among various warranties. Itfollows Article 2 of the Uniform Commercial Code (1998 Official Text).
2. Cumulative Warranties.  No warranty is created except by some conduct by thelicensor. Therefore, the presumption is that all warranties are cumulative unless this constructionis impossible or unreasonable, or the terms of the agreement otherwise indicate.
3.  Inconsistent Warranties.   Paragraphs (1), (2) and (3) give interpretive rules fordetermining the intent of the parties as to which of several inconsistent potential warrantiesprevail.  These rules do not displace concepts of estoppel, but apply where the licensor in goodfaith engaged in conduct or made representations that might establish warranties which areinconsistent.  If the licensor led the licensee to believe that all the inconsistent warranties can beperformed, the licensor may be estopped from setting up any inconsistency as a defense. The rules in paragraphs (1), (2) and (3) ascertain the intent of the parties by reference to whatprobably claimed their attention in the first instance. Thus, express warranties displaceinconsistent implied warranties and exact or technical specifications displace any inconsistentsample.  In both cases, the more specific or explicit terms define the agreement.  This rule maybe changed by evidence showing that conditions at the time of contracting make that constructioninconsistent with the agreement or unreasonable in light of it.

SECTION 409.  THIRD-PARTY BENEFICIARIES OF WARRANTY.
(a)  [Third-party beneficiaries.] Except for published informational content, a warranty

to a licensee extends to persons for whose benefit the licensor intends to supply the information
or informational rights and which rightfully use the information in a transaction or application of
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a kind in which the licensor intends the information to be used.
(b)  [Consumer’s family or household.] A warranty to a consumer extends to each

individual consumer in the licensee’s immediate family or household if the individual’s use
would have been reasonably expected by the licensor.

(c)  [Contractual term limiting beneficiaries.] A contractual term that excludes or
limits the persons to which a warranty extends is effective except as to individuals described in
subsection (b).

(d)  [Effect of warranty or remedy disclaimer or modification.] A disclaimer or
modification of a warranty or remedy which is effective against the licensee is also effective
against third persons to which a warranty extends under this section.
Uniform Law Source:  Restatement (Second) of Torts § 552.
Definitional Cross References:  Section 102: “Consumer”;  “Consumer contract”; “Contract”;“Information”; “Licensee”; “Licensor”; “Party”; “Person”; “Published informational content”;“Term”.

Comment
1. Scope of the Section.  This section adopts third-party beneficiary concepts based on thecontract law theory of “intended beneficiary” and the theory of  Restatement (Second) of Torts §552 as interpreted in Bily v. Arthur Young & Co., 3 Cal.4th 370, 11 Cal. Rptr. 2d 51, 834 P2d 745(1992) and A.T. Kearney v. IBM, 73 F.3d 238 (9th Cir. 1997). It expands both as to the licensee’shousehold.  The section does not create a warranty, but deals with the question of, given acontractual obligation to one party, when does that obligation extend to others.
2. Liability to Third Parties.  Liability is restricted to intended third parties and those in aspecial relationship with the information provider.  Intent requires more than that the person bewithin a general category of those who may use the information (e.g., all readers).  There must bea closer and more clearly known connection to a particular party.  The liability covers use intransactions that the licensor intended to influence. It does not include liability for publishedinformational content.Illustration:  Licensor (author) contracts with Publisher for publication of anelectronic text on chemical interactions. Publisher obtains an express warrantythat Licensor exercised reasonable care in researching. Publisher distributes thetext to the general public.  Some data are incorrect. Neither Publisher (whichmakes no warranty for published informational content), nor Licensor  makes awarranty to a general buyer of the book.To impose liability under contract law, the information provider must have known of andclearly intended to have an effect on the third party.  This requires a conscious assumption of riskor responsibility for particular third parties.  Even then, courts should not aggressively find therequisite intent.  Information has a unique role in our culture.  It is also uniquely difficult to showor disprove a causal connection between a release of informational content and harmful effects tothird parties.  This section reflects that placing excessive liability exposure on information
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providers without their express undertaking may chill the dissemination of information.
3. Product Liability Law.  This section does not deal with product liability or other tortissues. It neither expands nor restricts tort concepts, leaving that issue to other law.  Few courtsimpose third party tort liability in transactions involving information.  The Restatement (Third)on Products Liability notes that informational content is not a product for that law.  The onlyreported cases that impose product liability on information involve air flight charts. Most courtsspecifically decline to treat informational content as a product, including the Ninth Circuit, whichdecided two of the air flight chart cases, but later commented that public policy accepts the ideathat information once placed in public moves freely and that the originator does not oweobligations to remote parties who obtain it. Winter v. G. P. Putnam’s Sons, 938 F.2d 1033 (9th

Cir. 1991); Berkert v. Petrol Plus of Naugatuck, 216 Conn. 65, 579 A.2d 26 (Conn. 1990).As in transactions in goods, there may be a tension between the idea of merchantability inthis Act and its role in product liability law.  The primary source of tension arises fromdisagreement about whether the concept of defect in tort and the concept of merchantability incontract are coextensive where personal injuries are involved (i.e. if a product is merchantableunder warranty law can it still be defective under tort law, and if a product is not defective undertort law can it be unmerchantable under warranty law?).  The answer to both questions should beno.  Any tension between merchantability in warranty and defect in tort when personal injuriesare involved should be resolved as follows: (1) when recovery is sought for injury to person orproperty, whether goods are merchantable is determined by applicable state products liabilitylaw; and (2) when a claim for injury to person or property is based on an implied warranty offitness or an express warranty, this Act determines whether an implied warranty of fitness or anexpress warranty was made and breached, as well as what damages are recoverable.
4. Household and Family Use.   Subsection (b) expands the intended beneficiary conceptto include individuals in the family of a consumer licensee.  This covers both personal injury andeconomic losses and applies to consumer use by the indicated persons.  The use by the familymember must be authorized under the license and the licensee must be an individual (a humanbeing), not a corporation. The section assumes that the licensor had some reason to anticipatethat the information would be used in the licensee’s household.  If a household member uses acommercial system licensed to a professional, this section does not extend warranties to thathousehold member because the predicate transaction was not a warranty to a consumer. On theother hand, a licensor of mass-market word processing software might reasonably expectacquisition of it by a consumer for use at home.
5. Limitation by Contract.  The rules in this section establish beneficiary status, notproduct liability.  Under subsections (c) and (d), a disclaimer or a statement excluding intent toaffect third parties excludes liability under this section.  This follows current law. See Rosensteinv. Standard and Poor’s Corp., 636 N.E.2d 665 (Ill. App. 1993). Restrictions on the ability tolimit damages for personal injury is treated in Section 803.

SECTION 410.   NO IMPLIED WARRANTIES FOR FREE SOFTWARE.
(a)  [Free software defined.] In this section, “free software” means a computer program

with respect to which the licensor does not intend to make a profit from the distribution of the
copy of the program and does not act generally for commercial gain derived from controlling use
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of the program or making, modifying, or redistributing copies of the program.
(b) [Implied warranties inapplicable.] The warranties under Sections 401 and 403 do

not apply to free software. 
Uniform Law Source:  None.
Definitional Cross References:  Section 102: “Computer program”; “Copy”; “Licensor”.

Comment
1. Scope and Effect of Section.  This section provides that there are no implied warrantiesof non-infringement or of merchantability in transactions where a licensor does not intend toprofit from the distribution of the copy or engage generally in seeking commercial gain bycontrolling the reproduction, use, modification or redistribution of copies.  The effect of comingwithin this section is that no disclaimer or limitation is needed for those warranties because theywill not be implied by this Act in such transactions.
2. Non-commercial Transactions.  Under this section, transactions in computer programsdo not give rise to implied warranties if they are non-commercial in nature.  Thus, transactionsamong  “shareware” providers and users, or among contributors to the development of so-called“open source” software do not involve the implied warranties when the transactions are not forcommercial gain.  Many such transactions may not involve a contractual relationship and would,on that basis, fall outside of the scope of this Act.  See Section 105(d).    Some involve licensorswho do not meet the requirements necessary for certain of the implied warranties, such aswarranties only provided by licensors who merchants or merchants who deal in information.  This section excludes implied warranties in cases where they would not otherwise beexcluded on the foregoing bases.  The exclusion depends upon the absence of intent forcommercial gain from transfer or the copy or from controlling its use.  In such transactions, theexpectations of the parties do not parallel that of commercial transactions. The imposition of animplied warranty would put an undue burden on such transactions and the methods of softwaredevelopment and distribution they involve.The exclusion covers a wide range of transactions as long as they occur without commercialprofit objectives associated with distribution of the copy or controlling its use.   Truly freesoftware distribution involves no implied warranty, whether or not source code is made available.For example, the section excludes implied warranties for a computer program posted on theInternet to be freely downloaded with no restrictions on use, reproduction, or distribution ofadditional copies.  On the other hand, a program provided free for a limited period of time withno right to make or distribute copies is not within the exclusion of this section if, after the limitedperiod, the licensor expects to obtain a paid license from the licensee to enable its further use ofthe program. 
3. Commercial Context as Disclaimer.  Even if a transaction does not come within thissection, implied warranties may be excluded by course of dealing, trade use, or the like. Section406(e). For example, a conveyance of program code between academic entities as a voluntarypart of the development of free software may occur in a setting where none of the partiesanticipate implied warranties and, as a result of a trade use to that effect, may have no suchwarranties regardless of whether this section applied or whether an effective disclaimer wasmade.
4. Mixed Objectives.  The touchstone lies in whether the transferor intends to profit fromdistribution of the copy (e.g., obtain a price for the transfer that exceeds the cost of the copy), or
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to obtain commercial advantages from controlling use, reproduction, modification orredistribution.  In many cases, the circumstances are clear; a pure, voluntary, noncommercialtransfer entails no implied warranties under this section.  Other cases may be less clear. The issuedoes not depend on labels used in the transaction.  Thus, a transfer of a copy of a program as partof a computer system is not within this section simply because the price paid by the end user doesnot include a fee designated for the copy.  The restrictions on use of the copy and the generalcommercial nature of the transaction in such case means that this section does not apply. Similarly, a charge of $200 for a transaction involving a copy of a program does not come withinthis section simply because the licensor designated the charge as being for support, rather thanfor delivery of the copy.  On the other hand, if a provider of software makes the program freelyavailable with no restrictions or cost from a website, but also offers support and other servicesthat the licensee may obtain or refuse, and the licensee obtains the software from that websitewithout being required to purchase a tangible copy or a computer into which the online versioncan be loaded, this section would exclude implied warranties for the program.  However, if theeconomic reality of the transaction is that the program is distributed for commercial gain becauseit has no real viability absent procurement of the service contract, then this section would notapply.  



153

PART 5
TRANSFER OF INTERESTS AND RIGHTS

[SUBPART A.  OWNERSHIP AND TRANSFERS]
SECTION 501.  OWNERSHIP OF INFORMATIONAL RIGHTS.

(a)  [Transfer of ownership rights.]  If an agreement provides for conveyance of
ownership of informational rights in a computer program, ownership passes at the time and place
specified by the agreement but does not pass until the program is in existence and identified to
the contract.  If the agreement does not specify a different time, ownership passes when the
program and the informational rights are in existence and identified to the contract.

(b)  [Effect of Transfer of copy.] Transfer of a copy does not transfer ownership of
informational rights.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Copy”; “Information”;“Informational rights”; “Transfer.”

Comment
1. Scope of the Section.  This section deals with contractual transfers of ownership ofintellectual property rights.  It is subject to federal law, such as the requirement of a writtenconveyance under copyright law. Section 105.  If copyright law on work for hire applies, itcontrols to the extent of any inconsistency.
2. Copy vs. Rights Ownership.  Ownership (title) to a copy is distinguished fromownership of intellectual property rights.  This distinction is fundamental in intellectual propertylaw and made explicit in the Copyright Act and other law.  It is acknowledged in subsection (b). While obtaining ownership of a copy may give the copy owner some rights with respect to thatcopy, it does not convey ownership of the underlying intellectual property rights in a work ofauthorship, a patented invention or other intellectual property.  The copy is merely a conduit foruse, but not ownership, of rights.
3. Rights Ownership.  Subsection (a) deals with when ownership of informational rightstransfers as a matter of state law. The section is confined to cases where there is an intent totransfer ownership of informational rights as compared to a license to use such rights or an intentto merely transfer title to a copy.The agreement controls. The terms of agreement may be found in express terms or usage oftrade, course of dealing, or the circumstances of the particular transaction. In the absence ofagreed terms, transfer of ownership of informational rights does not hinge on delivery of a copy. It occurs when the information and the rights come into existence and are identified to thecontract.  The subsection thus reverses In re Amica, 135 Bankr. 534 (Bankr. N.D. Ill. 1992) to theextent that case suggests that ownership cannot pass until delivery of the completed work.Identification to the contract requires both completion to a sufficient level to separate the
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information from other information of the transferor and an indication by the transferor that theparticular information is that which will be transferred under the contract. In re BedfordComputer, 62 Bankr. 555 (D.N.H. 1986) provides guidance on the relevant issues.  The term“identification to the contract” is used in Article 2 of the Uniform Commercial Code (1998Official Text) and should be interpreted in light of that use.  Early drafts or working copies areordinarily not “identified” to a contract that provides only for a transfer of ownership of rights ina completed program because the interim drafts and working copies are not intended for thelicensee in fulfillment of the contract.  However, if the agreement is that the licensee will own allwork in progress and working drafts, then those are the contractual subject matter.  They areidentified to the contract when created if creating the work in progress is connected to thecontract.In many cases, an agreement provides that ownership does not vest in the transferee until itperforms all of its obligations. In such cases, a material failure to perform an obligation such asto pay or provide other consideration due, precludes transfer of ownership until the obligationsare met. If payment or other consideration is deferred under the agreement until after ownershipclearly vests, a court may reasonably conclude that receipt of that consideration was not acondition precedent to the transfer of title.

SECTION 502.  TITLE TO COPY.
(a)  [Rules regarding title to copy.] In a license:

(1) title to a copy is determined by the license;
(2) a licensee’s right under the license to possession or control of a copy is governed

by the license and does not depend solely on title to the copy; and
(3) if a licensor reserves title to a copy, the licensor retains title to that copy and any

copies made of it, unless the license grants the licensee a right to make and sell copies to others,
in which case the reservation of title applies only to copies delivered to the licensee by the
licensor.

(b)  [When title to copy passes.]  If an agreement provides for transfer of title to a copy,
title passes:

(1) at the time and place specified in the agreement; or
(2) if the agreement does not specify a time and place:

(A) with respect to delivery of a copy on a tangible medium, at the time and place
the licensor completed its obligations with respect to tender of the copy; or

(B) with respect to electronic delivery of a copy, if a first sale occurs under federal
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copyright law, at the time and place at which the licensor completed its obligations with respect
to tender of the copy.

(c)  [When title to copy revests.] If the party to which title passes under the contract
refuses delivery of the copy or rejects the terms of the agreement, title revests in the licensor.
Uniform Law Source:  Section 2-401; Section 2A-302 (1998 Official Text). Revised.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Copy”; “Delivery”;“Electronic”; “Information”; “Informational rights”; “License”; “Licensee”; “Licensor”; “Party”; “Sale”; “Transfer”.

Comment
1. Scope of the Section.  This section deals with transfers of title to or ownership of a copy.
2. Ownership of a Copy.  Subsection (a) applies only to licenses.  The basic rule is that theagreement controls. If the agreement does not provide for a transfer title to a copy, title to thecopy remains in the transferor.  In this Act, however, title to the copy has only limitedsignificance.  Thus, subsection (a)(2) notes that the ability of a licensee to possess or control acopy does not depend “solely” on title to it – obviously, the agreement of the parties is the mostrelevant source.a. Copy Ownership.  In a license, title to the copy depends on the terms of the license. As in Uniform Commercial Code Article 2A (1998 Official Text), this Act does not presume atransfer of title occurs on delivery.  If the license is silent, determination of whether there was anintent to transfer title to the copy to the licensee may require consideration of the context of thetransaction.  In general, title does not vest in the licensee if the license imposes restrictions on useof the information on that copy that are inconsistent with ownership of the copy. DSCCommunications Corp. v. Pulse Communications, Inc., 170 F.3d 1354 (Fed. Cir. 1999) , cert.den. 528 U.S. 923 (1999).b. Right to Possession.  Paragraph (a)(2) clarifies that the license governs rights topossession or control of a copy and that those rights do not depend solely on who has title to thecopy.  This corresponds to ordinary commercial expectations.c. Effect of Reservation of Title.  Under paragraph (a)(3), reservation of title to a copyimplies a reservation of title in all copies of it made by the licensee. That rule is altered if thetransaction contemplates that the licensee will make copies for sale. Thus, a license of amanuscript to a publisher contemplating production of the manuscript for sale to others, reservestitle only to the delivered copy and not the digital copies produced by the publisher.  This ruledoes not apply where the licensee will transfer copies to others subject to a license mandated bythe licensor.  In that case, the distribution contemplated is in the form of a license and not a sale. In any case, of course, the agreement controls; express terms displace the rule in paragraph (a)(3).
3. When Title to a Copy Passes.  Subsection (b) deals only with contracts where the partiesagree to transfer title to a copy.  The subsection states presumptions relating to when title passes,but the general rule is that the terms of the contract control.  In the absence of agreed terms, thissection distinguishes between physical and electronic transfers. The rule for physical transfers ofa tangible copy parallels Uniform Commercial Code Article 2 (1998 Official Text).  Titletransfers when the licensor completes its obligations regarding tender of delivery, whichobligations are spelled out in Section 606.  The rule for electronic transfers is the same, butexplicitly defers to federal copyright law.  Some argue that even if there is an intent to transfertitle to a copy, an electronic transfer of a copy of a copyrighted work is not a first sale because it
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does not involve transfer of a copy from the licensor to the licensee.  Under subsection (b), statelaw expressly coordinates with resolution of that issue in federal law.

SECTION 503.  TRANSFER OF CONTRACTUAL INTEREST.  The following rules
apply to a transfer of a contractual interest:

(1)  [When transfer of contract permitted.] A party’s contractual interest may be
transferred unless the transfer:

(A) is prohibited by other law; or
(B) except as otherwise provided in paragraph (3), would materially change the duty

of the other party, materially increase the burden or risk imposed on the other party, or materially
impair the other party’s property or its likelihood or expectation of obtaining return performance.

(2)  [Enforceability of term prohibiting transfer.]  Except as otherwise provided in
paragraph (3) and Section 508(a)(1)(B) , a term prohibiting transfer of a party’s contractual
interest is enforceable, and a transfer made in violation of that term is a breach of contract and is
ineffective to create contractual rights in the transferee against the nontransferring party, except
to the extent that:

(A) the contract is a license for incorporation or use of the licensed information or
informational rights with information or informational rights from other sources in a combined
work for public distribution or public performance and the transfer is of the completed, combined
work;

(B) the transfer is of a right to payment arising out of the transferor’s due performance
of less than its entire obligation and the transfer would be enforceable under paragraph (1) in the
absence of the term prohibiting transfer; or

(C) the term is in a mass-market license and the transfer complies with 17 U.S.C.
Section 117, is made with the computer containing the authorized copy, and is a gift or donation:

(i) to a public elementary or secondary school;
(ii) to a public library; or 
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(iii) from a consumer to another consumer.
(3)  [Transfer of monetary rights permitted.]  A right to damages for breach of the

whole contract or a right to payment arising out of the transferor’s due performance of its entire
obligation may be transferred notwithstanding an agreement otherwise.

(4)  [Transfer of mass-market license.] A term that prohibits transfer of a contractual
interest under a mass-market license by the licensee must be conspicuous.
Uniform Law Source:  Uniform Commercial Code: Section 2-210; Section 2A-303 (1998Official Text).  Restatement (Second) of Contracts § 317.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Copy”; “Information”;“Informational rights”; “License”; “Licensee”; “Licensor”; “Term”; “Transfer”.

Comment
1.  Scope of the Section.  This section deals with transfers of contractual interests.  Itconcerns transferability when the agreement is silent and the effect of a term prohibiting orlimiting transfer.  With respect to some transfers, Article 9 of the Uniform Commercial Codeapplies and, to the extent it contains provisions that conflict with this section, Article 9 governs. See Section 103(c).
2.  Transfer of Contract.  The term “transfer” when used with respect to a contractualinterest refers to what in many contexts is described as an “assignment of a contract.”  Section102.  The term as used in this Act does not refer to a “transfer of a copyright” or similarintellectual property interest.  A transfer of the contract differs from performing the contractthrough a delegate in that, when a delegate is used, there is no change to or addition of parties tothe contract.
3.  Transferability in the Absence of Contract Restrictions.  Subsection (a) adopts theprinciple that, in the absence of contrary contract terms, contractual interests are presumedtransferable unless the transfer adversely affects the interests of the other party.  This parallelscommon law and Article 2 of the Uniform Commercial Code (1998 Official Text).  Thispromotes an optimal open market in contractual rights, enhancing their value to the contractingparties.a.  Federal Policy and Other Law.  Paragraph (1) recognizes two limitations on the rulethat, when an agreement does not otherwise indicate, transfer of contractual interests may bemade without consent of the other party.  The first is when other law prevents transfer.  Inlicensing, the other source of law may very well come from a federal intellectual property policythat precludes transfer of a non-exclusive copyright or patent license without the consent of thelicensor.  In re Catapult Entertainment, Inc., 165 F.3d 747 (9th Cir. 1999); Everex Systems, Inc.v. Cadtrak Corp., 89 F.3d 673 (9th Cir. 1996); Harris v. Emus Records Corp., 734 F.2d 1329(9th Cir. 1984); Unarco Indus., Inc. v. Kelley Co., Inc., 465 F.2d 1303 (7th Cir. 1972);  In rePatient Education Media, Inc., 210 B.R. 237 (Bankr. S.D.N.Y. 1997); In re Alltech Plastics, Inc.,71 Bankr. 686 (Bankr. W. D. Tenn. 1987).  The Copyright Act also precludes the rental of a copyof a computer program by the owner of a copy without the permission of the licensor. 17 U.S.C.§ 107.  See Central Point Software v. Global Software & Access, 880 F. Supp. 957, 965(E.D.N.Y. 1995)When applicable, these federal rules preempt contrary state law, including paragraph (1). 
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The federal policy on transfers flows in part from the fact that a nonexclusive license is apersonal contractual privilege that does not create a property interest.  It is also embedded inpolicies of encouraging innovation and reserving to the rights owner control over to whom andwhen a license is granted.  See, e.g., Everex Systems, Inc. v. Cadtrak Corp., 89 F.3d 673 (9th Cir.1996).  This Act does not change that policy.b.  Material Harm to Other Party.  The second limit when the contract is silent isthat the contract cannot be transferred without consent, if transfer would impair the other party’sposition or its expectation of performance.  In addition, in some cases, a transfer may be causefor insecurity and a demand for assurance of future performance.  Section 504.These rules correspond to Article 2 of the Uniform Commercial Code (1998 OfficialText) and to the Restatement (Second) of Contracts § 317.  Impairment may occur if the transferis made by a party owing executory or ongoing performance and the transfer shifts thatperformance to a third party or otherwise undermines its occurrence.  Material harm should beinterpreted in light of the commercial context and the original expectations of the contractingparties.  The issue is not only whether there will be actual harm, but whether there is a materialimpairment of an expectation of return performance.  A continuing sense of security that thepromised performance will be forthcoming when due is an important feature of a bargain Bparties do not bargain merely for a promise or for the right to win a lawsuit.  The federal policiesnoted above are relevant.  Also, as noted in Article 2A, “[The] lessor is entitled to protect itsresidual interest in the goods by prohibiting anyone other that the lessee from possessing or usingthem.”  Section 2A-303, Comment 3.  Licensors similarly have residual interests in licensedcomputer information.Computer information transactions involve different background policy and underlyingproperty considerations than Article 2 contracts for sales of goods and this may lead to differentdecisions about whether a transfer has a material adverse effect.  Many non-exclusive licensesmay be non-transferable without the licensor’s consent.  In some commercial licenses, the subjectmatter includes confidential information that is protected by enforceable contractual userestrictions.  In such cases, the party disclosing the confidential information contracts in largepart on the basis of the reliability of the particular other party.  The presence of confidentialinformation may foreclose non-consensual transfers because the transfer jeopardizes the otherparty’s enforceable interests in confidentiality and would place the confidential material in thehands of a person to which the licensor never agreed.  The fact that the interest can be protectedby a lawsuit for damages due to wrongful disclosure does not alter the reality that the transferitself adversely affects the contractual interest.  In some cases, a similar conclusion might bereached in the absence of confidential information.  For example, a licensor might agree tolicense one company, but refuse to license a competitor that otherwise may not have access to theinformation.  In such cases, allowing the licensee to transfer the license without consentadversely affects the licensor’s interests as expressed and protected in the original license andgiven the intangible nature of the property and the ease of its reproduction, in effect places alicensee in direct competition with the licensor as a source of the information.  Of course, insome cases, refusals to license may violate other law, but that possibility is outside the scope ofthis Act.  Similarly, a transfer that places information in the hands of a competitor or a personwho will engage in greater commercial or other use may be precluded if a license for such greateruse would ordinarily have required additional terms or consideration.Mass market licenses may present a different context.  Transfer of the license willfrequently not materially increase the burden or risk imposed on the other party.  Even though amass-market licensee may or may not be an owner of a copy, a transfer complying with Section117 of the Copyright Act, which allows an owner of a copy to transfer that copy so long as ittransfers or destroys all copies in its possession, will often be permissible in the absence ofcontractual restrictions.  Thus, if a consumer licensee transfers his license for word processingsoftware to another consumer and keeps no copy, there may be no impairment under this section. In other cases, however, a transfer may impair the licensor’s interests.  For example, if a massmarket license for income tax reporting software includes a promise by the licensor to indemnify
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the licensee against IRS penalties incurred because of any defects in the software calculations,repeated transfers of the license multiple times during a tax preparation season may increase thelicensor’s burden or risk.  A transfer of a license along with a single copy by a licensee thatretains other copies subject to the same license may also have an adverse impact (in addition tobeing a copyright infringement).
4.  Contractual Restrictions.  Under paragraph (2) terms prohibiting transfer of acontractual interest are enforceable.  This rule follows general common law and the approach ofthe Restatement.  As the Restatement (Second) of Contracts § 322 notes, policies that disfavorrestraints on the alienation of property have little significance with respect to contractualinterests.  For contractual interests, the dominant policy recognized in the Restatement is theability of the parties to determine the nature and scope of their contract.  When they do soexpressly, that choice will be recognized.  In reference to licenses, this rule also reflects theimportance of the retained interest of the licensor.  The rule in paragraph (2) parallels the rule fortransfers made without licensor consent in copyright and patent law.  Microsoft Corp. v.Harmony Computers & Electronics, Inc., 846 F. Supp. 208 (E.D.N.Y. 1994);  Major LeagueBaseball Promotion v. Colour-Tex, 729 F. Supp. 1035 (D. N.J. 1990);  Microsoft Corp. v. GreyComputer, 910 F. Supp. 1077 (D. Md. 1995).
5.  Transfer Ineffective.  A prohibited transfer is ineffective, rather than merely a breach. “Ineffective” means that the transfer creates no contractual rights or privileges in respect to therelationship of the transferee and the party to the original license who did not participate in thetransfer.  Between the transferor and its transferee, the transfer does create contractual rights andobligations.  While an ineffective transfer creates no rights against the licensor, that does notmean that the transfer automatically creates a cause of action for infringement by the licensoragainst the transferee.  Whether an infringement action exists is determined by other law. Copyright law might permit a claim of infringement against the transferor and against thetransferee if their conduct infringes exclusive rights under copyright.  If information is notprotected under copyright, trademark, patent or other informational rights law, the fact that thetransfer is ineffective does not necessarily expose the transferee to liability under this section orotherwise.  Thus, in trade secret law, a good faith transferee without notice may have a right touse information it receives with respect to claims under this body of law.  That rule is notchanged by the contract rule stated here.  The rule making a prohibited transfer ineffective merelyindicates that the transferee does not receive contractual rights against or from the party who didnot participate in the transfer.As between the transferee and the party that did not participate in the transfer, if the rule wereotherwise (e.g., the prohibited transfer is effective, but a breach of contract), there would be apotentially significant period of time in which the transferee might be protected by the licensebefore the license could be canceled in litigation.  During that time, there could be seriousadverse impact on the non-transferring party, despite its contractual effort to limit transferabilityof the license.Illustration.  Assume a license for $5,000 that allows Small Licensee (SL) (a fiveemployee company) to make “as many copies as needed for use in licensee’s business”;the license is expressly not transferable.  SL transfers the license to AT&T, a companywith 300,000 employees.  If the transfer is merely a breach, AT&T may be permitted tomake as many copies as it needs for 300,000 employees until licensor learns of the breachand cancels the license against SL.  The rule making the transfer ineffective preserves theoriginal bargain.  As between SL and AT&T, AT&T would be entitled to refund of theconsideration paid for the transfer.
6.  Payment Streams.  Paragraph (2)(B) allows transfer of payment streams despite acontrary contractual provision unless the transfer of the payment stream would make a materialchange of the other party’s position and therefore be precluded under subsection (1).  In cases
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where Article 9 of the Uniform Commercial Code applies, this Act does not affect the Article 9rule that, in itself, a contract term or statutory rule cannot preclude such transfer of a paymentstream.  Uniform Commercial Code § 9-406(d)(c) (1999 Official Text).  Article 9 governs in thecase of conflict with this Act.  Section 103(c).
7. Donations and the Like.  Paragraph (2)(C) creates an exception to enforceability of no-transfer clauses that does not exist in any other law.  The exception enables gifts to certain non-profit entities and non-commercial transfers between consumers.  Federal policy precludes non-consensual transfers in many situations. The exception here pushes against that policy, butrestricts the invalidation of the no transfer clause to cases that are within Section 117 of theCopyright Act, a section that allows transfers of a copy by its owner under certain restrictionsstated in that section.  8.  Mass Market Licenses.  Subsection (c) provides that a term prohibiting transfer of amass-market license must be conspicuous.  This refers to terms that prohibit transfer.  It does notrefer to terms that control the scope of use under the license or to whom warranties or otherobligations extend.

SECTION 504.  EFFECT OF TRANSFER OF CONTRACTUAL INTEREST.
(a)  [Effect of particular language.]  A transfer of “the contract” or of “all my rights

under the contract”, or a transfer in similar general terms, is a transfer of all contractual interests
under the contract.  Whether the transfer is effective is determined by Sections 503 and
508(a)(1)(B).

(b)  [Effect of transfer generally.]  The following rules apply to a transfer of a party’s
contractual interests:

(1)  [Contractual use terms apply.]  The transferee is subject to all contractual use
terms.

(2)  [Delegation of duties.]  Unless the language or circumstances otherwise indicate,
as in a transfer as security under [Article 9 of the Uniform Commercial Code], the transfer
delegates the duties of the transferor and transfers its rights.

(3)  [Enforceable promise to perform.]  Acceptance of the transfer is a promise by
the transferee to perform the delegated duties.  The promise is enforceable by the transferor and
any other party to the original contract.

(4)  [No novation.]  The transfer does not relieve the transferor of any duty to
perform, or of liability for breach of contract, unless the other party to the original contract agrees
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that the transfer has that effect.
(c)  [Reasonable grounds for insecurity.] A party to the original contract, other than the

transferor, may treat a transfer that conveys a right or duty of performance without its consent as
creating reasonable grounds for insecurity and, without prejudice to the party’s rights against the
transferor, may demand assurances from the transferee under Section 708.

Uniform Law Source:  Uniform Commercial Code: Sections 2-210; 2A-303 (1998 OfficialText).
Definitional Cross References:  Section 102: “Contract”; “Contractual use term”: “Party”;“Rights”; “Term”; “Transfer”.

Comment
1. Scope of Section.  This section follows Articles 2 and 2A of the Uniform CommercialCode (1998 Official Text).  It describes the effect of a transfer of contract rights.  It is not acomprehensive statement of the law on assignment and delegation.  Issues not addressed here areleft to other law.
2. Subject to Contract Terms. An effective transfer of a contract constitutes a transfer ofcontract rights and, unless the agreement or the circumstances otherwise indicate, a delegation ofcontractual duties. The transferee, by accepting the transfer, promises to perform the contract. Itis bound by the terms of the original contract, including contractual use terms. The transferee’sobligation can be enforced by the other party to the original contract.  In effect, as between thetransferee and the other party to the original contract, the transfer places the transferee into theposition held by its transferor.However, as between the transferor and the other party to the original contract, paragraph(b)(4) follows current law, providing that the transfer does not alter the transferor’s obligations tothe original contracting party in the absence of an express consent by that party to a novation.Mere transfer does not create a novation or eliminate the otherwise enforceable contractual rightscreated between the original parties.  3. Transfers in General and for Security.  Subsection (b)(2) recognizes a general rule ofconstruction distinguishing between a commercial assignment of a contract, which puts thetransferee into the position of the transferor as to rights and duties, and other transfers that mightbe for a different purpose such as a transfer to create a security interest under Article 9 of theUniform Commercial Code.  When the latter occurs, the transfer constitutes neither an outrighttransfer of rights of the transferor nor a delegation of the transferor’s duties to the secured party. 
4. Assurances.   Subsection (c) recognizes that the non-transferring party has a stake in thereliability, identity or other aspects of the person to whom the contract is transferred. In part, thatstake is protected under Section 503. Subsection (c) also gives the non-transferring party a rightto demand adequate assurances of future performance and to proceed under Section 708 toprotect its interest in performance of the contract.  See Comments to Section 503.
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SECTION 505.  PERFORMANCE BY DELEGATE; SUBCONTRACT.
(a)  [General rule.] A party may perform its contractual duties or exercise its contractual

rights through a delegate or a subcontract unless:
(1) the contract prohibits delegation or subcontracting; or
(2) the other party has a substantial interest in having the original promisor perform or

control the performance.
(b)  [Obligation of delegating party.] Delegating or subcontracting performance does

not relieve the delegating party of a duty to perform or of liability for breach.
(c)  [Effect of violation.] An attempted delegation that violates a term prohibiting

delegation is not effective.
Uniform Law Source:  Section 2-210; Section 2A-303 (1998 Official Text).
Definitional Cross References:  Section 102: “Contract”; “Party”; “Term.”

Comment
1.  Performance Through a Delegate.  Performance through a delegate or subcontracting ofperformance occurs when a party to the original contract uses a third party to make an affirmativeperformance under a contract.  While the performance may be by the delegate, the original partyremains bound by the contract and responsible for any breach.
2. Effect of Contract.  The ability to delegate is subject to terms of the agreement to thecontrary.  Those terms may be direct or indirect.  For example, a contract might expresslypreclude delegation or it might restrict use of licensed information to a named person or entityand thus indirectly preclude delegation of the rights or duties to any other person.  A contractwhose terms are confidential might have the same effect because to disclose contract terms to thedelegate (in order to ensure appropriate performance of the contract) might breach the duty ofconfidentiality.  
3. Delegation in the Absence of a Contract Restriction.  In the absence of a contractuallimitation, delegation can occur unless the other party has a substantial interest in having theoriginal party perform or control the performance. Obviously, a party has a substantial interest inhaving the original party perform if the delegation triggers the restrictions in 503, but it may alsohave such an interest in other cases.  Thus, for example, a contract for software to be developedby an internationally known individual software developer might ordinarily not permit thatindividual to delegate the development entirely to a third party of lesser stature.

SECTION 506.  TRANSFER BY LICENSEE.
(a)  [Effect of transfer by licensee.] If all or any part of a licensee’s interest in a license
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is transferred, voluntarily or involuntarily, the transferee does not acquire an interest in
information, copies, or the contractual or informational rights of the licensee unless the transfer is
effective under Section 503 or 508(a)(1)(B).  If the transfer is effective, the transferee takes
subject to the terms of the license.

(b)  [No greater rights received.] Except as otherwise provided under trade secret law, a
transferee acquires no more than the contractual interest or other rights that the transferor was
authorized to transfer.
Uniform Law Source: Uniform Commercial Code Section 2A-305 (1998 Official Text).
Definitional Cross References:  Section 102: “Copy”; “Information”; “Informational rights”;“License”; “Licensee”; “Party”; “Term”; “Transfer”.

Comment
1. Scope of the Section.  This section deals with the effect of a transfer of a licensee’scontractual interest.  If there is a conflict between this section and Article 9 of the UniformCommercial Code, Article 9 governs.  See Section 103(c).
2. Transferee Interests.  Subsection (a) provides that a transferee of the licensee acquiresonly the rights that the license and this Act allow.  This rule applies to purchasers of contractualinterests, including persons who acquire an interest for the purposes of financing, and totransferees that acquire the transfer by involuntary means, such as enforcement of a judgment. This rule reflects the simple fact that what is transferred is the contract and that the transfercannot change that contract.  This principle holds true even if the transfer includes physicalmanifestations of the computer information that is subject to the license.  The recipient of aneffective transfer takes subject to the terms of the license. 
3. Transfers and Underlying Property Rights.  Subsection (b) provides that as a generalrule, a licensee’s transferee acquires only those contractual or other rights that the licensee wasauthorized to transfer. There is no principle of bona fide purchaser of a mere contract right. Similarly, neither copyright nor patent recognize concepts of protecting a buyer in theordinary course (or other good faith purchaser) by giving that person greater rights than wereauthorized to be transferred even if the transfer includes delivery of a copy associated with thecontract.  Transfers that exceed or are otherwise unlicensed by a patent or copyright owner createno rights of use in the transferee.  Indeed, such transfers may in themselves be an infringing act. A transferee that takes outside the chain of authorized distribution does not benefit from ideas ofgood faith purchase and its use is likely to constitute infringement. See Microsoft Corp. v.Harmony Computers & Electronics, Inc., 846 F. Supp. 208 (ED NY 1994); Major LeagueBaseball Promotion v. Colour-Tex, 729 F. Supp. 1035 (D. N.J. 1990); Microsoft Corp. v. GreyComputer, 910 F. Supp. 1077 (D. Md. 1995); Marshall v. New Kids on the Block, 780 F. Supp.1005 (S.D.N.Y. 1991). Subsection (b) recognizes the major exception to this principle, which allows a bona fidepurchaser in reference to trade secret claims to the extent that body of law confers such rights.Trade secret law enforces confidentiality.  If a party takes without notice of such confidentialityrestrictions, it may not be bound by them; it is in effect a good faith purchaser, free of anyobligations under that law.  This section does not define when or to what extent this is true, but
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defers to applicable rules under that body of law.

[SUBPART B.  FINANCING ARRANGEMENTS]
SECTION 507.  FINANCING IF FINANCIER DOES NOT BECOME LICENSEE.  If a

financier does not become a licensee in connection with its financial accommodation contract,
the following rules apply:

(1)  [Independence of financier.]  The financier does not receive the benefits or burdens
of the license.

(2)  [Governance of licensee’s rights and obligations.] The licensee’s rights and
obligations with respect to the information and informational rights are governed by:

(A) the license;
(B) any rights of the licensor under other law; and
(C) to the extent not inconsistent with subparagraphs (A) and (B), any financial

accommodation contract between the financier and the licensee, which may add additional
conditions to the licensee’s right to use the licensed information or informational rights.
Definitional Cross References:  Section 102: “Financial accommodation contract”; “Financier”;“Information”; “Informational rights”; “License”; “Licensee”; “Licensor”.

Comment
1. Scope of the Section. This Act recognizes two different positions in which a financiermay become involved in financing related to a license. The first involves a financing relationshipwhere the financier does not become party to the license. The second is where the financier doesbecome a party to the license and transfers the contractual rights to the party ultimately intendedto use the computer information.  This latter arrangement resembles a “finance lease” as dealtwith in Article 2A of the Uniform Commercial Code, but concerns licensed computerinformation, rather than leased goods.  This section deals with circumstances in which a financierin a transaction with a licensee does not become a licensee of the license as part of thetransaction.
2. Financier. A “financier” is a person who makes a financial accommodation to a licenseeunder a financial accommodation contract.  Because a contract that creates or provides for asecurity interest governed by Article 9 of the Uniform Commercial Code cannot be a financialaccommodation contract under the definition of that term, a financier does not include a securedparty under Article 9.  Nor does the term include a licensor. A secured party’s position isgoverned by Article 9 of the Uniform Commercial Code.
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3. Rights of Financier.   If the financier does not become a party to the license, it obtainsneither the benefits nor the burdens of the license.  Under paragraph (2)(c), the financialaccommodation contract between the financier and the licensee may add additional conditions tothe licensee’s right to use the licensed information or rights, but these terms are solely betweenthe licensee and the financier.  This enables this form of financing by enforcing  conditions tosupport it.  In effect, to the extent conditions are established in the financial accommodationcontract, the licensee contracts away its own contractual right to act under the license, but doesnot alter or convey any part of, or interest in, the license itself. 
4. Relationship to Licensor.  Paragraph (2) makes clear that, notwithstanding any privatearrangement between the licensee and a financier, the contractual and other rights of the licensorare dominant with respect to the licensed information.  Thus, the financier’s contract cannotexpand any of the licensee’s rights under the license.  The financier’s contract cannot alter any ofthe rights of the licensor.

SECTION 508.  FINANCE LICENSES.
(a)  [General rules if financier is sublicensor.] If a financier becomes a licensee in

connection with its financial accommodation contract and then transfers its contractual interest
under the license, or sublicenses the licensed computer information or informational rights, to a
licensee receiving the financial accommodation, the following rules apply:

(1)  [When transfer or sublicense effective.] The transfer or sublicense to the
accommodated licensee is not effective unless:

(A) the transfer or sublicense is effective under Section 503; or
(B) the following conditions are fulfilled:

(i) before the licensor delivered the information or granted the license to the
financier, the licensor received notice in a record from the financier giving the name and location
of the accommodated licensee and clearly indicating that the license was being obtained in order
to transfer the contractual interest or sublicense the licensed information or informational rights
to the accommodated licensee;

(ii) the financier became a licensee solely to make the financial
accommodation; and

(iii) the accommodated licensee adopts the terms of the license, which terms
may be supplemented by the financial accommodation contract, to the extent the terms of the
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financial accommodation contract are not inconsistent with the license and any rights of the
licensor under other law.

(2)  [Only single transfer permitted without further consent.] A financier that
makes a transfer that is effective under paragraph (1)(B) may make only the single transfer or
sublicense contemplated by the notice unless the licensor consents to a later transfer.

(b)  [Transfer by financier.]  If a financier makes an effective transfer of its contractual
interest in a license, or an effective sublicense of the licensed information or informational rights,
to an accommodated licensee, the following rules apply:

(1)  [Determination of rights and obligations of accommodated licensee.] The
accommodated licensee’s rights and obligations are governed by:

(A) the license;
(B) any rights of the licensor under other law; and
(C) to the extent not inconsistent with subparagraphs (A) and (B), the financial

accommodation contract, which may impose additional conditions to the licensee’s right to use
the licensed information or informational rights.

(2)  [Financier’s warranties limited.] The financier does not make warranties to the
accommodated licensee other than the warranty under Section 401(b)(1) and any express
warranties in the financial accommodation contract.
Definitional Cross References:  Section 102: “Financier”; “Information”; “Informationalrights”; “Licensee”; “Licensor”; “Record.”

Comment
1. Scope of the Section.   This section deals with “finance licenses.” A “finance license” isanalogous to the finance lease in Article 2A of the Uniform Commercial Code, but involvesdifferent subject matter and different practical expectations. The transaction involves a license tothe financier and an immediate transfer to the financially accommodated licensee.  Subsection (a)describes when the retransfer of the license is effective.  Subsection (b) deals with some of theresulting substantive conditions among the parties.
2. Transfer for Financial Purposes.   The basic transaction occurs when a license is madeto a financier who then transfers the license to the accommodated licensee.  Paragraph (a)(1) setsout two sets of conditions for when this transfer is effective.  The first is when a transfer ofcontractual interests is allowed by Section 503.  This occurs when there is no impairment of thelicensor’s interests and the license does not preclude transfer. The second, provided for in
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paragraph (a)(1)(B) creates a new method of transfer limited to this context and providing forenhanced opportunities to engage in license-based financing.  This paragraph establishes anotification procedure requiring clear notice to the licensor, but otherwise enabling an efficientsystem of allowing the financier’s transfer to its client.  The notice must be in a record andreceived by the licensor before the information is delivered or the license granted.  It must clearlyindicate the intended purpose and name the eventual licensee.  Under these conditions, if theaccommodated licensee adopts the terms of the license, the transfer or sublicense to it is effectiveeven if there is no formal consent by the licensor.  Under paragraph (a)(2), the de facto consent created through this notification procedurecovers only the single, designated transfer of contractual rights in the license.  Of course, if thecontract between the financier and its licensee creates a right to payment to the financier underthe license, the financial accommodation contract, or otherwise, a transfer of that payment rightis not affected by this rule.  In many cases, the transfer of the payment right will be governed byArticle 9 of the Uniform Commercial Code.  The focus is on transfers by the financier of otherrights under the license, such as the right to use or disclose the licensed information.
3. Licensee’s Rights.   Given an effective transfer, paragraph (b)(1) makes clear that thelicensee’s position with respect to the licensed information is governed primarily by the terms ofthe license and is subject to the licensor’s informational rights.  The license is the dominantcontractual relationship.  The financier and the licensee, however, may agree on additionalconditions between themselves.  These are enforceable against the licensee  even though theprimary rights and limitations regarding the information will come from the license and will bethe licensor’s rights.
4. Warranties.  Under paragraph (b)(2), as in Article 2A of the Uniform Commercial Code,a financier does not make implied warranties to the accommodated licensee, except for thewarranty of non-interference.  As to substantive performance issues pertaining to the licensedinformation, the financier is outside the structure pertinent to the polices that supportmerchantability and other warranties.

SECTION 509.  FINANCING ARRANGEMENTS: OBLIGATIONS IRREVOCABLE. 
Unless the accommodated licensee is a consumer, a term in a financial accommodation contract
providing that the accommodated licensee’s obligations to the financier are irrevocable and
independent is enforceable.  The obligations become irrevocable and independent upon the
licensee’s acceptance of the license or the financier’s giving of value, whichever occurs first.
Definitional Cross References:  Section 102: “Consumer”; “Financier”; “Financialaccommodation contract”; “License”; “Licensee”; “Term.”

Comment
1. Scope of the Section.  This section applies  irrespective of whether the financier becomesa licensee.  It adopts a principle recognized in common law and in Article 2A of the UniformCommercial Code that allows the creation by contract of irrevocable rights that are independentof otherwise available defenses.  As in Article 2A, this principle does not extend to consumercontracts, leaving the issue in such cases to other law.
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2. Hell or High Water.   This section extends the benefits of the classic “hell or high water”clause to a finance license that is not a consumer license.  However, the “hell or high water right”must be a term of the contract.  This section makes promises in a financial accommodationcontract irrevocable and independent due to the function of the financier in a three partyrelationship: the licensee is looking to the licensor to perform essential covenants and warranties. On the licensee’s acceptance of the license, the licensee’s promises to the financier under thefinancial accommodation contract become irrevocable and independent.   While theaccommodated licensee must perform with respect to the financier even if the licensor’sperformance is not in accordance with the license.  The licensee may have and pursue a cause ofaction against the licensor. 

SECTION 510.  FINANCING ARRANGEMENTS: REMEDIES OR
ENFORCEMENT.

(a)  [Material breach of financial accommodation contract.] Except as otherwise
provided in subsection (b), on material breach of a financial accommodation contract by the
accommodated licensee, the following rules apply:

(1) [Financier may cancel.]  The financier may cancel the financial accommodation
contract.

(2)  [Financier may pursue contractual remedies.] Subject to paragraphs (3) and
(4), the financier may pursue its remedies against the accommodated licensee under the financial
accommodation contract.

(3)  [Financier may exercise remedies of licensor.]  If the financier became a
licensee and made a transfer or sublicense that was effective under Section 508, it may exercise
the remedies of a licensor for breach, including the rights of an aggrieved party under Section
815, subject to the limitations of Section 816.

(4)  [Financier may preclude further use of information.]  If the financier did not
become a licensee or did not make a transfer that was effective under Section 508, it may enforce
a contractual right contained in the financial accommodation contract to preclude the licensee’s
further use of the information.  However, the following rules apply:

(A)  The financier has no right to take possession of copies, use the information or
informational rights, or transfer any contractual interest in the license.
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(B)  If the accommodated licensee agreed to transfer possession of copies to the
financier in the event of material breach of the financial accommodation contract, the financier
may enforce that contractual right only if permitted to do so under subsection (b)(1) and Section
503.

(b)  [Limitations on financier’s remedies.]  The following additional limitations apply
to a financier’s remedies under subsection (a):

(1)  [Limits on financier’s taking possession or limiting use of information.] A
financier described in subsection (a)(3) which is entitled under the financial accommodation
contract to take possession or prevent use of information, copies, or related materials may do so
only if the licensor consents or if doing so would not result in a material adverse change of the
duty of the licensor, materially increase the burden or risk imposed on the licensor, disclose or
threaten to disclose trade secrets or confidential material of the licensor, or materially impair the
licensor’s likelihood or expectation of obtaining return performance.

(2)  [Limits on financier’s control over information.] The financier may not
otherwise exercise control over, have access to, or sell, transfer, or otherwise use the information
or copies without the consent of the licensor unless the financier or transferee is subject to the
terms of the license and:

(A) the licensee owns the licensed copy, the license does not preclude transfer of
the licensee’s contractual rights, and the transfer complies with federal copyright law for the
owner of a copy to make the transfer; or

(B) the license is transferable by its express terms and the financier fulfills any
conditions to, or complies with any restrictions on, transfer.

(3)  [Financier’s remedies subject to licensor’s rights.] The financier’s remedies
under the financial accommodation contract are subject to the licensor’s rights and the terms of
the license.
Definitional Cross References:  Section 102: “Aggrieved party”; “Cancel”; “Copy”; “Financialaccommodation contract”; “Financier”; “Information”; “Informational rights”; “License”;“Licensee”; “Licensor”; “Term;  “Transfer”.  Section 701: “Material Breach.”



170

Comment
1. Scope of the Section. The primary relationship between the financier and the licensee isbased on their financial accommodation contract.  This contact may grant enforcement rights tothe financier on breach of that contract.  Subsection (a) sets out aspects of the financier’s rightson breach.  A premise of this section is that, notwithstanding the rights created under thefinancial accommodation contract, exercise of those rights is subject to the predominant rights ofthe licensor under the license.
2. Rights in the Event of Breach. Subsection (a)(1) and (a)(2) recognize the enforceabilityof the financial accommodation contract.  Those rights may be subject to the overriding rights ofthe original licensor, however, as indicated in paragraphs (a)(3) and (a)(4). Under subsection(a)(4), the remedies in the financial accommodation contract are the only remedies that afinancier may exercise if the financier did not become a licensee.  This includes the right toenforce contractual rights preventing further use of the information.  However, such a right doesnot give this type of financier a right to possession, control or use of the information itself.  Thatright remains controlled by the license and the licensor.
3. Finance Licenses (subsection (a)(3)).   Where the transaction involves a finance licensein which the financier acquires a license for purposes of transferring it to the licensee, on breachof the financial accommodation contract the financier has the remedies under this Act, subject torestrictions of this Act. These remedies are the remedies provided by this Act for breach, notremedies that may be in the license.  The financier may also exercise remedies in the financialaccommodation contract or allowed by other law as applicable.

   4. Other Financiers (subsection (a)(4)).  Subsection (a)(4) deals with cases where thefinancier did not become a licensee.  It recognizes that, as between the financier and licensee, onbreach of the financial accommodation contract the financier has a right to enforce a term in thatcontract preventing further use of the information.  However, that does not give this type offinancier a right to possess, control, or use the information, or to transfer the license.  Transfer isnot appropriate because the financier did not become a licensee and thus has nothing to transfer. However, a provision of the financial accommodation contract allowing the financier to takepossession of or to use information may or may not be a transfer of a contractual right that wouldinvoke Section 503.  Subsection (a)(4) requires compliance with both Section 503 and subsection(b).
5. Relationship of License and Accommodation Contract.  Subsection (b) sets outadditional restrictions on the subsection (a) remedies.  The protections are like those in Section503 but do not necessarily involve, as does Section 503, a transfer of contractual rights.  Thebasic premise is that actions of the financier and the licensee should not impair the rights of thelicensor without appropriate consent.  Thus, notwithstanding any contrary rights under thefinancial accommodation contract, the financier cannot take possession of or use the informationif doing so would adversely affect the licensor.  Similarly, except as expressed in paragraph(b)(2), the financier cannot transfer the license or the information.  In cases where the license isroyalty-bearing, the principle that the licensor’s expectation and return performance cannot beseriously impaired by exercise of remedies under the financial contract may preclude any remedyby the financier preventing use by the licensee without the licensor’s consent to that step.

SECTION 511.  FINANCING ARRANGEMENTS: EFFECT ON LICENSOR’S
RIGHTS.
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(a) [No obligations on licensor.] The creation of a financier’s interest does not place any
obligations on or alter the rights of a licensor.

(b)  [Licensor’s intellectual property rights not affected.] A financier’s interest does
not attach to any intellectual property rights of the licensor unless the licensor expressly consents
to such attachment in a license or another record.
Definitional Cross References:  Section 102: “Financier”; “License”; “Licensor”; “Record”.

Comment
1. Effect on Licensor.  While this Act expands the ability of parties to establish financierinterests related to a license, subsection (a) makes clear that creating a financier’s interest placesno obligations on the licensor, nor does it alter the licensor’s rights.  For example, the licensorcan, despite the existence of the financier’s relationship with the licensee, exercise rights tocancel or otherwise enforce the license.  The licensor’s position is not affected by the financier’sinvolvement unless the licensor has otherwise expressly agreed to alter it.  A financier’srelationship to a licensee, as is true with a secured creditor’s relationship, is dependent andconditional on the terms of the license.  A decision by a licensor to cancel the license can beexercised entirely with reference to the financier’s contractual position.  Once the license iscanceled, of course, it no longer provides a basis for the financier’s recovery of its loans, but thatis inherent in the nature of the relationship itself.
2. Intellectual Property Rights.  Subsection (b) makes clear that any relationshipestablished between the licensee and a financier does not affect the intellectual property rights ofthe licensor unless there is an express consent by the licensor to that effect in a record. Suchconsent may be in a license or in another record.
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PART 6
PERFORMANCE

[SUBPART A.  GENERAL]
SECTION 601.  PERFORMANCE OF CONTRACT IN GENERAL.

(a) [Performance must conform to contract.]  A party shall perform in a manner that
conforms to the contract.

(b)  [Effect of uncured material breach.] If an uncured material breach of contract by
one party precedes the aggrieved party’s performance, the aggrieved party need not perform
except with respect to restrictions in contractual use terms.  In addition, the following rules
apply:

(1) [Right to refuse.]  The aggrieved party may refuse a performance that is a
material breach as to that performance or a performance that may be refused under Section
704(b).

(2) [Right to cancel.] The aggrieved party may cancel the contract only if the
requirements of Section 802 are satisfied.

(3)  [ Information from other sources.]  The contractual use terms do not apply to
information or copies properly received or obtained from another source not covered by the
agreement.

(c)  [Effect of tender of performance.] Except as otherwise provided in subsection (b),
tender of performance by a party entitles the party to acceptance of that performance.  In addition,
the following rules apply:

(1)  [When tender occurs.]  A tender of performance occurs when the party, with
manifest present ability and willingness to perform, offers to complete the performance.

(2)  [Simultaneous performances.] If a performance by the other party is due at the
time of the tendered performance, tender of the other party’s performance is a condition to the
tendering party’s obligation to complete the tendered performance.
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(3)  [Effect of acceptance.] A party shall pay or render the consideration required by
the agreement for a performance it accepts.  A party that accepts a performance has the burden of
establishing a breach of contract with respect to the accepted performance.

(d)  [Performance relating to copies.]  Except as otherwise provided in Sections 603
and 604, in the case of a performance with respect to a copy, this section is subject to Sections
606 through 610 and Sections 704 through 707.
Uniform Law Source:  Restatement (Second) of Contracts § 237.  Revised.  UniformCommercial Code: Section 2-507 (1998 Official Text).
Definitional Cross References:  Section 102: “Aggrieved party”; “Agreement”; “Cancel”;“Contract”; “Contractual use term”; “Copy”; “Party”.

Comment
1. Scope of the Section.  This section brings together general principles of contractperformance. Where performance involves a tender of a copy, under subsection (d), this sectionis supplanted by specific sections on tender, acceptance, and refusal of copies. This section andParts 6 and 7 generally, use the term “refusal” in circumstances where Article 2 of the UniformCommercial Code would use the term “rejection.”  The concepts are similar, although thedifferences between information and goods precludes rote application of Article 2 rules.
2. Duty to Conform.  A party must conform to its contract.  A failure to conform gives theaggrieved party a right to a remedy, subject to concepts of waiver.  Under this Act, what remediesare available depends on the agreement and, in absence of agreement, on whether the breach wasmaterial. Under the Restatement view, and as adopted here, a party’s duty to perform iscontingent on the absence of an uncured prior material breach by the other party. Restatement(Second) of Contracts § 237. This contingent relationship described in subsection (b) does notrefer to restrictions in contractual use terms.  A breach by one party does not allow the other toignore those restrictions even if the aggrieved party has a duty to mitigate loss. A breach by thelicensor, for example, does not give the licensee rights to act in derogation of use restrictions orto ignore the intellectual property rights that may buttress them. 
3. Material Breach.   Subsection (b) follows the Restatement (Second) of Contracts andcommon law. It adopts the standard of material breach for determining the nature of the remediesavailable for breach by the other party.   The concept of material breach is applied throughoutcontract law and has been relied on by courts for generations.  It holds that a minor defect inperformance does not warrant rejection or cancellation of a contract: the remedy lies in recoveryof damages. The policy is to avoid forfeiture for small errors. Often, truly perfect performancecannot even be expected. If the parties desire to create a more stringent standard, they must do soin their agreement. The material breach standard applies to performances of both the licensor andlicensee.  A licensor that receives imperfect performance cannot cancel the contract for a minorproblem, nor can the licensee.  The reference to contractual use terms is a reference to the restrictions in such terms. If alicensor breaches, the licensee is the aggrieved party and need not perform, e.g., the licensee neednot make a payment.  However, if the contractual use terms include a restrictions such as“business use only,” that restriction continues to apply  because breach does  not change thenature of the contract.  If a licensee breaches, the licensor is the aggrieved party and need not
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perform, e.g., the licensor need not provide access to a licensee under an access contract. However, if the access was to data of the licensee that the licensor agreed to hold in confidence,the licensor remains bound by that contractual use term restriction.  Again, breach does notchange the nature of the contract. 
4.  Conforming Tender: Mass Market.  Under subsection (b)(1), the material breachstandard does not apply to delivery of a copy in a mass-market transaction.  See Section 704(b). Instead, this Act adopts the rule in Article 2 and Article 2A of the Uniform Commercial Code,which allow rejection of a copy that does not conform to the contract in one situation: a deliverynot part of an installment contract.  This “conforming tender” rule (sometimes described as the“perfect tender” rule) for cases involving delivery of a copy in mass-market transactions As inArticle 2, what is a conforming tender is restricted by considerations regarding merchantability, aright to cure, and usage of trade and course of dealing.  It is further limited by principles ofwaiver.  As one leading treatise comments: “[we have found no case that] actually grantsrejection on what could fairly be called an insubstantial non-conformity . . .” White, James andSummers, Robert, Uniform Commercial Code (Fourth Edition) at 440-441 (West Publishing Co.,1995). 
5. Duty to Accept and Tender.  Subsection (c) brings together general rules from theRestatement and Uniform Commercial Code Article 2 (1998 Official Text) regarding thesequence of performance where mutual performances are to be exchanged.  The primaryprinciple is that tender of performance entitles the tendering party to acceptance of thatperformance.  If the tendered performance is a material breach, the party receiving it is notrequired to perform.  As subsection (d) indicates, where the performance is delivery of a copy,these general rules are subject to the more specific rules on tender and acceptance of copies insections 606 through 610, and 704 through 707.
6. Refusing a Performance and Cancellation.  An important distinction exists between theright to refuse a particular performance and the right to cancel the entire contract.  A party mayrefuse a performance if it is a material breach as to that performance.  Whether that breach alsoallows the party to cancel the entire contract depends on whether the breach is material to theentire contractual relationship. In contracts where the entire performance is delivery of a singlecopy, a right to refuse the copy corresponds to the right to cancel the contract. In more complexsituations, a single breach may not be material to the whole agreement.

SECTION 602.  LICENSOR’S OBLIGATIONS TO ENABLE USE.
(a)  [Enable use defined.] In this section, “enable use” means to grant a contractual right

or permission with respect to information or informational rights and to complete the acts, if any,
required under the agreement to make the information available to the licensee.

(b)  [How use enabled.] A licensor shall enable use by the licensee pursuant to the
contract.  The following rules apply to enabling use:

(1) [On contract enforceability.]  If nothing other than the grant of a contractual
right or permission is required to enable use, the licensor enables use when the contract becomes
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enforceable.
(2)  [On tender of copy.]  If the agreement requires delivery of a copy, enabling use

occurs when the copy is tendered to the licensee.
(3)  [On delivery of copy.]  If the agreement requires delivery of a copy and steps

authorizing the licensee’s use, enabling use occurs when the last of those acts occurs.
(4)  [Tender of access material.]  In an access contract, enabling use requires

tendering all access material necessary to enable the agreed access.
(5)  [Tender of record for filing.]  If the agreement requires a transfer of ownership

of informational rights and a filing or recording is allowed by law to establish priority of the
transferred ownership, on request by the licensee, the licensor shall execute and tender a record
appropriate for that purpose.
Definitional Cross References:  Section 102: “Access contract”; “Access material”;“Agreement”; “Contract”; “Deliver”; “Information”; “Informational Rights”; “Licensee”;“Licensor”; “Record”; “Transfer.”

Comment
1. Scope of the Section.  This section states and defines the licensor’s general obligation toenable use of the information or access that it provides to the licensee. The licensor’s obligationin most cases consists of two elements: making the information available (if necessary) andgiving authority or permission to use the information.    Of course, this is subject to contraryagreement.
2. No Acts Required.  A licensor may or may not be required to deliver anything.  In manycases, it suffices to authorize use of information that the licensee obtained from other sources orto authorize access to information.  Paragraph (b)(1) recognizes that fact and the role of mereauthorization of use or access in such cases (e.g., when a party is already in possession of aphotograph that it desires to use in a digital multi-media work, but must obtain permission to doso from the photographer holding the copyright). 
3. Tender of Copy.  Paragraph (b)(2) deals with cases where enabling use requiresproviding a copy of the information.  The rule it states parallels existing law concerning goods. The obligation is to tender delivery of the copy to the licensee. 4. Access Material.  Subsection (b)(3) requires the licensor to supply necessaryauthorization codes or other access materials to obtain the agreed access.  It is limited to itemsunique to that access such as a password; the fact that access may assume use of generic itemssuch as a computer or a particular kind or version of software browser does not make those items“access materials” or require the licensor to supply them in order to enable use.
5. Recording Information.  If the agreement involves a transfer of ownership ofinformational rights and a filing or other recording is needed to complete that transfer so as to
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have priority over other transfers, subsection (b)(4) indicates that the licensor must cooperate incompleting that recording.  

SECTION 603.  SUBMISSIONS OF INFORMATION TO SATISFACTION OF
PARTY.  If an agreement requires that  submitted information be to the satisfaction of the
recipient, the following rules apply:

(1)  [Rules about copies do not govern.]  Sections 606 through 610 and Sections 704
through 707 do not apply to the submission.

(2)  [Permitted efforts to correct.]  If the information is not satisfactory to the recipient
and the parties engage in efforts to correct the deficiencies in a manner and over a time consistent
with the ordinary standards of the business, trade, or industry, neither the efforts nor the passage
of time required for the efforts is an acceptance or a refusal of the submission.

(3)  [Express refusal or acceptance required.] Except as otherwise provided in
paragraph (4), neither refusal nor acceptance occurs unless the recipient expressly refuses or
accepts the submitted information, but the recipient may not use the submitted information
before acceptance.

(4)  [Effect of silence and failure to act.] Silence and a failure to act in reference to a
submission beyond a commercially reasonable time to respond entitle the submitting party to
demand, in a record delivered to the recipient, a decision on the submission.  If the recipient fails
to respond within a reasonable time after receipt of the demand, the submission is deemed to
have been refused.
Definitional  Cross References:  Section 102: “Agreement”; “Information”; “Party”; “Record”. Section 117:  “Reasonable time.”

Comment
1. Scope of the Section.  This section deals with situations where rules on the sale of goods,involving tender, acceptance and rejection of the goods, are not appropriate because theagreement calls for submissions of informational content to the satisfaction of the receivingparty. The section deals only with contract law and does not address rights under other law orequity principles.
2. Tender-acceptance Rules Not Applicable. Under paragraph (1), rules regarding tender,
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acceptance and rejection of copies do not apply if the transaction involves information submittedunder terms providing for approval to the satisfaction of the licensee.  These rules are modeledon rules for the sale of goods.  There, the focus is on making immediate decisions about theparticular item.  In computer information transactions of the type described here, a submissiontriggers a process that centers around the commercial expectation that the recipient has the rightto reject if the submission does not satisfy its expectations, but that immediate acceptance orrejection will often not occur.  A process of revision and tailoring more commonly occurs. Therule here corresponds the law to ordinary commercial expectations.
3. Express Choices.  Acceptance or refusal of the submission is not to be implied fromdelay and silence alone.  Consistent with ordinary practices, paragraph (3) makes clear that onlyexplicit refusal or acceptance suffices since the agreement is conditioned on the satisfaction ofthe receiving party.  However, until acceptance, the recipient cannot ”use” the submittedinformation.  This refers to commercial exploitation and does not prevent use for the purpose ofreviewing, correcting, or otherwise adjusting the information to meet the recipient’s satisfactionif permitted by the agreement.
4. Demand for Decision.  Paragraph (4) recognizes that in some cases an extraordinarydelay in responding creates rights in the submitting party to obtain a firm answer. Whatconstitutes sufficient delay for this purpose must be judged in reference to ordinary commercialstandards associated with the applicable context.

SECTION 604.  IMMEDIATELY COMPLETED PERFORMANCE.  If a performance
involves delivery of information or services which, because of their nature, may provide a
licensee, immediately on performance or delivery, with substantially all the benefit of the
performance or with other significant benefit that cannot be returned, the following rules apply:

(1)  [Rules about copies do not apply.] Sections 607 through 610 and Sections 704
through 707 do not apply.

(2)  [Section 601 and usage of trade.]  The rights of the parties are determined under the
other provisions of this [Act], including Section 601 and the ordinary standards of the business,
trade, or industry.

(3)  [Inspection permitted.]  Before tender of the performance, a party entitled to receive
the tender may inspect the media, labels, or packaging but may not view the information or
otherwise receive the performance before completing any performance of its own that is then
due.
Definitional  Cross References:  Section 102; “Agreement”; “Delivery”; “Information”;“Licensee”; “Party”.
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Comment
1. Scope of the Section.   This section deals with subject matter that is, in effect, fullyreceived when made available to, or viewed or read by the transferee.  For this subject matter,concepts of inspection, rejection and return from the sales of goods law cannot apply.
2. General Rules Govern.  For transactions involving informational content that, once seenor experienced, have communicated a significant value of the agreed performance, this sectionleaves the parties to the general rules of Section 601 which incorporate common law, along withordinary standards of the relevant business, trade or industry.  Sections of this Act dealing withtender and handling of copies is excluded because those rules are modeled after rules relating totransfer of goods and do not accommodate the commercial expectations found in thesetransactions.
3. Inspection.  In transactions governed by this section, merely viewing or receiving theinformation transfers significant value to the licensee which cannot be returned.  Given that fact,subsection (3) clarifies that inspection rights are limited to media and packaging.  A person thatjoins a fee-based celebrity chat room cannot participate (e.g., receive the performance) beforedeciding whether to accept or not accept it.  The participation itself transfers the value and thatvalue cannot be returned.  A person licensing the formula for Coca Cola cannot view theinformation and potentially memorize the formula before being bound to the contract and itsperformance under the contract.  Of course, in these and all other cases, if the performance whenreceived does not conform to the contract, the aggrieved party is entitled to remedies for breach.

SECTION 605.  ELECTRONIC REGULATION OF PERFORMANCE.
(a)  [Automatic restraint defined.]  In this section, “automatic restraint” means a

program, code, device, or similar electronic or physical limitation the intended purpose of which
is to prevent  use of information contrary to the contract or applicable law.

(b)  [Inclusion of automatic restraints.] A party entitled to enforce a limitation on use of
information may include an automatic restraint in the information or a copy of it and use that
restraint if:

(1) a term of the agreement authorizes use of the restraint;
(2) the restraint prevents a use that is inconsistent with the agreement;
(3) the restraint prevents use after expiration of the stated duration of the contract or a

stated number of uses; or
(4) the restraint prevents use after the contract terminates, other than on expiration of

a stated duration or number of uses, and the licensor gives reasonable notice to the licensee
before further use is prevented.
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(c)  [Access to licensee’s information.]  This section does not authorize an automatic
restraint that affirmatively prevents or makes impracticable a licensee’s access to its own
information or information of a third party, other than the licensor, if that information is in the
possession of the licensee or a third party and accessed without use of the licensor’s information
or informational rights.

(d)  [Effect of use of authorized restraint.]  A party that includes or uses an automatic
restraint in accordance with subsection (b) or (c) is not liable for any loss caused by the use of the
restraint to prevent use of information contrary to the contract or applicable law. This subsection
does not alter the effect or enforceability of contractual terms such as warranties or of other laws.

(e)  [Replacement of earlier copy.] This section does not preclude electronic
replacement or disabling of an earlier copy of information by the licensor in connection with
delivery of a new copy or version under an agreement to replace or disable the earlier copy by
electronic means with an upgrade or other new information.

(f) [No use as remedy for breach.] This section does not authorize use of an automatic
restraint to enforce remedies because of breach of contract or for cancellation for breach.  If a
right to cancel for breach of contract and a right to exercise a restraint under subsection (b)(4)
exist simultaneously, any affirmative acts constituting self-help may only be taken subject to the
limitations in Sections 815(b) and 816 instead of this section.  Affirmative acts under this
subsection do not include:

(1) use of a program, code, device or similar electronic or physical limitation that
operates automatically without regard to breach; or

(2) a refusal to prevent the operation of a restraint authorized by this section or to
reverse its effect.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Copy”; “Delivery”;“Electronic”; “Information”; “Informational rights”; “License”; “Licensee”; “Licensor”;“Notice”; “Party”; “Term”; “Termination.”

Comment
1. Scope of the Section.  This section deals with electronic or physical limitations on use of
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information that enforce contract terms by preventing breach, by preventing uses that areinconsistent with the contract, or by implementing a contracted-for termination of rights to usethe information.  The section does not deal with devices used to enforce rights in the event ofcancellation for breach or with enforcement concerning information outside the subject matter ofthis Act.  The restraints here derive from contract terms and limit use consistent with thecontract.
 2. Nature of a Restraint.  The idea of a “restraint” is analogous to the concept in theCopyright Act of a technological measure restricting access to a copyrighted work, but is relatedto contract terms, rather than copyright protection.  17 U.S.C. § 1201 (1999).  It does not refer tosituations in which the formatting, language or other characteristics of the computer informationitself by their nature limit how access to or use of information can occur, nor does it create anaffirmative obligation to prepare or transform information in a manner so that it will beaccessible by other systems – incompatibilities are not a restraint as used in this section.   Rather,“restraint” refers to a technological or physical measure whose intended purpose is to create alimitation to conform use of the information to the contract, such as a device that restricts accessat the end of the duration of a license.   An analog in a physical world would be the timing devicethat limits a laundromat dryer to 30 minutes use if only a 30 minute duration was purchased. 

3. Bases for Use. The basic principle is that a contract can be enforced and that it may beappropriate to do so through automated means.  Subsection (b) states alternative bases thatpermit use of automated restraints.  The alternatives are coequal; satisfying any one supports useof the restraint under this section.  The list is not exclusive and does not limit federal or other law(including other contract law) allowing use of limiting devices (restraints). The enforceable termsof the agreement must support the restraint. A restraint inconsistent with the contract is a breachof contract.a.   Contract Authorization.  Subsection (b)(1) applies if the agreement authorizes theparty to use the restraint.  The authorization must be in addition to the contract term that therestraint enforces.  Thus to be within subsection (b)(1) in a contract for 30 minutes of use, anagreement must also contain a term authorizing use of a restraint to enforce that limitation ofduration of use.b.   Passive Restraints That Prevent Breach.  Subsection (b)(2) provides that a restraintcan be used without notice or specific contract authorization if it merely prevents use inconsistentwith contract terms or the intellectual property rights of the party using the restraint.  All therestraint may do is prevent use; if it does more than that, it is not authorized by this subsection,but must find support in other law.  For example, if a license restricts the licensee to only oneback-up copy, this subsection authorizes a restraint to enforce that limitation so long as therestraint does not destroy the licensed information.  However, an agreement that limits use to aparticular location may allow destruction of the copy set up at an unauthorized location if thelicensee still retains the copy at the appropriate location.  Of course, this presumes that theagreement limits the location at which the information could be used.  Determining what is theagreement depends on the relevant considerations applicable under this Act.  Restraints enforcecontracts, but do not impose a penalty for attempted breach.  Thus, if an enforceable contractterm limits use of a copy of digital information to a single concurrent user, a restraint precludingmultiple concurrent users is authorized.  A restraint that deletes the authorized digital copy if thelicensee attempts to allow multiple concurrent users is not authorized by this subsection.  
c.  Enforcing Informational Rights.  Subsection (b)(2) also allows use of passivedevices that preclude infringing informational rights. Merely preventing the infringing act doesnot require a contract term or notice. Thus, a contract that grants a right to make a back-up copyand to use a digital image, is silent on the right of the licensee to transmit additional copieselectronically, although such may be precluded by intellectual property law absent fair use.  Adevice that precludes communication of the file electronically, but does not alter or erase the
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image in the event of an attempt to do so, is authorized under (b)(2).d.  Enforcing Termination.  The restraints authorized in subsections (b)(3) and(b)(4) enforce termination, which ends the contract for reasons other than breach.  Subsection(b)(3) allows restraints that end use upon expiration of a stated term or number of uses.  Attermination, the restraint may do more than merely prevent use because, at the end of the contractperiod, the party no longer has any rights in the information under the license.  Thus, a machineallowing a single video game play can automatically discontinue use or delete the game whenthat game is completed.  A license for a time-limited use of downloaded software fragmentsallows erasure of those elements when the limited time for use expires. Consistent with generalcontract law rules on termination, no prior notice is required for such termination.  In contrast,subsection (b)(4) requires prior notice if the restraint implements termination other than on thehappening of an agreed event.
4. Licensee’s Information.  Under subsection (c), nothing in this section authorizes activedevices that affirmatively limit the licensee’s ability to access or use its own information throughits own means (means other than by continued use of the licensed subject matter itself).  Thus if alicensee storing data on its own Internet server contracted to use spreadsheet application X for 30minutes with that data, a restraint in the spreadsheet may terminate its use after 30 minutes butmay not block access to the data.  If the licensee obtains a license to use spreadsheet applicationY, it may access its data with the new spreadsheet but may not continue to use spreadsheet X todo so (absent a license for additional use).   Use of a restraint that prevents the licensee fromaccessing its information through means other than the licensed subject matter is a breach ofcontract and may be a basis for liability under other law if applicable.
5. Proper Use.  Subsection (d) confirms that if use of a restraint is consistent withenforceable terms of the license and permitted under this section, there is no liability in contractfrom its use.  If the restraint misfunctions and causes damage to, or deletion of, property of thelicensee that is outside this section, there may be liability for such loss in contract or under otherlaw.  This section does not alter law in such cases.  Similarly, if use of the restraint violatesanother promise, such as a warranty that no restraints were in the software, that breach ofcontract and any resulting damages are not affected by this subsection. 
6. Cancellation. Subsection (f) makes it clear that nothing in this section authorizes orotherwise deals with devices used to enforce rights or remedies in the event of any breach or inthe event of cancellation.  Cancellation means ending a contract because of breach.  Section102(a).  Electronic remedies for breach are prohibited under this Act by Section 816.Illustration.  A one-year license requires payments on the first of each month.  Licenseemakes one payment five days late.  Licensor electronically turns off the software sincelate payment was a breach.  That act is not authorized under this section since it dependson breach of contract.  If, however, after the license reaches the end of the contracted yeara restraint turns off and deletes the software, such does not depend upon breach and isvalid under this section.

[SUBPART B.  PERFORMANCE IN DELIVERY OF COPIES]
SECTION 606.  COPY: DELIVERY; TENDER OF DELIVERY.

(a)  [Location for delivery.]  Delivery of a copy must be at the location designated by
agreement.  In the absence of a designation, the following rules apply:
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(1)  [Copy on tangible medium.] The place for delivery of a copy on a tangible
medium is the tendering party’s place of business or, if it has none, its residence.  However, if the
parties know at the time of contracting that the copy is located in some other place, that place is
the place for delivery.

(2)  [Electronic copy.]  The place for electronic delivery of a copy is an information
processing system designated or used by the licensor.

(3)  [Documents of title.]  Documents of title may be delivered through customary
banking channels.

(b)  [Requirements for tender of delivery of copy.] Tender of delivery of a copy
requires the tendering party to put and hold a conforming copy at the other party’s disposition
and give the other party any notice reasonably necessary to enable it to obtain access to, control,
or possession of the copy.  Tender must be at a reasonable hour and, if applicable, requires tender
of access material and other documents required by the agreement.  The party receiving tender
shall furnish facilities reasonably suited to receive tender.  In addition, the following rules apply:

(1)  [Copy not to be moved.] If the contract requires delivery of a copy held by a
third person without being moved, the tendering party shall tender access material or documents
required by the agreement.

(2)  [Shipment contract is norm.] If the tendering party is required or authorized to
send a copy to the other party and the contract does not require the tendering party to deliver the
copy at a particular destination, the following rules apply:

(A)  In tendering delivery of a copy on a tangible medium, the tendering party
shall put the copy in the possession of a carrier and make a contract for its transportation that is
reasonable in light of the nature of the information and other circumstances, with expenses of
transportation to be borne by the receiving party.

(B)  In tendering electronic delivery of a copy, the tendering party shall initiate or
cause to have initiated a transmission that is reasonable in light of the nature of the information
and other circumstances, with expenses of transmission to be borne by the receiving party.
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(3)  [When delivery to a destination is required.] If the tendering party is required
to deliver a copy at a particular destination, the tendering party shall make a copy available at that
destination and bear the expenses of transportation or transmission.
Uniform Law Source:  Uniform Commercial Code: Sections 2-503; 504 (1998 Official Text).
Definitional Cross References:  Section 102: “Agreement”; “Access Materials”’ “Copy”;“Delivery”; “Document of title”; “Electronic;” “Information”; “Licensor”; “Notice”; “Party”;“Person”; “Receive”; “Send”.

Comment
1. Scope of the Section.  This section deals with how tender of delivery of a copy is made. It corresponds to Article 2 of the Uniform Commercial Code (1998 Official Text) with changesthat reflect information as the subject matter.  As with the other section in Part 6, Subpart B ofthis Act, this section deals only with delivery of a copy, not with the license to use theinformation.  The effect of a defective tender is discussed in Part 7, Subpart B of this Act.

 2. Shipment vs. Destination Contracts.  Subsection (a) maintains the distinction betweenshipment and destination contracts as that rule exists under Article 2 of the Uniform CommercialCode (1998 Official Text) and also the underlying doctrine about when a contract is a shipmentor a destination contract.   The norm is a shipment contract; destination contracts are theexception which require an explicit agreement, such as by use of destination contract terms. Forillustrative cases, see California State Electronics Assoc. v. Zeos International Ltd., 49 Cal. Rptr.2d 127 (Cal. App. 2 Dist. 1996) and Windows, Inc. v. Jordan Panel Systems Corp., 38 UCC Rep.Serv. 2d 267 (2d Cir. 1999). The strong presumption is that the licensor is not required to deliver to a particulardestination unless the agreement explicitly so provides.  Thus, the obligation in the absence of acontrary agreement, is to make the copies available at the licensor’s site (in Incoterms 2000, theGroup “E” terms (EXW-Ex Works)) or, if shipment is agreed, to tender them per the licensee’sinstructions for carriage or to a transmission facility making appropriate arrangements for theirtransport or transmission, with fees payable by the licensee.    Merely designating a place to which shipment will be made does not create a “destination”contract or alter the presumption that a “shipment contract” is intended. U.C.C. examples ofshipment contract terms include “F.O.B. point of shipment” (U.C.C. § 2-504), “C.I.F.”, “C.I.F.destination”  and “C.&F.” (U.C.C. § 2-320).  Under the international Incoterms 2000, shipment(departure) contracts include the Group “F” terms and the Group “C” terms such as “FCA” (FreeCarrier), CIF (Cost, Insurance and Freight), but not the Group “D” terms such as “DAF”(Delivered At Frontier). The Group “D” terms are destination contracts, also known as “arrival”contracts. Customs of ports and regions, as well as trade usage, can also influence the meaning oftrade terms.
3. Tender of a Copy.  Subsection (b) provides default rules regarding what constitutestender of delivery of a copy.  These rules generally correspond to Uniform Commercial CodeArticle 2 (1998 Official Text) and to the Restatement (Second) of Contracts.  A tender requiresthat the copy be put and held available at the appropriate place and that the other party be notifiedof the tender. A physical or electronic tender not made through a carrier must be at a place towhich the party receiving tender has access for purposes of obtaining the copy.
4. Electronic Tender.  Subsection (b)(2)(B) recognizes that electronic tenders of a copymay or may not involve transmission by the tendering party itself.  That party may instead
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contract with the equivalent of an electronic carrier who is better suited to make transmissions,such as secure transmissions.  In that event, putting the copy into the hands of, or otherwisemaking it available to, the electronic transmitter has the same effect as putting a physical copyinto the hands of a traditional carrier or the like.

SECTION 607.  COPY: PERFORMANCE RELATED TO DELIVERY; PAYMENT.
(a)  [Performances as to delivery.]  If performance requires delivery of a copy, the

following rules apply:
(1)  [Tender by other party required.] The party required to deliver need not

complete a tendered delivery until the receiving party tenders any performance then due.
(2)  [Tender entitles acceptance.] Tender of delivery is a condition of the other

party’s duty to accept the copy and  entitles the tendering party to acceptance of the copy.
(b)  [Rules if payment due on delivery.] If payment is due on delivery of a copy, the

following rules apply:
(1)  [Tender as condition to payment.] Tender of delivery is a condition of the

receiving party’s duty to pay and entitles the tendering party to payment according to the
contract.

(2)  [Single delivery required.] All copies required by the contract must be tendered
in a single delivery, and payment is due only on tender.

(c) [Apportioning payment for delivery in lots.] If the circumstances give either party
the right to make or demand delivery in lots, the contract fee, if it can be apportioned, may be
demanded for each lot.

(d)  [Right to retain or dispose of copy or document.] If payment is due and demanded
on delivery of a copy or on delivery of a document of title, the right of the party receiving tender
to retain or dispose of the copy or document, as against the tendering party, is conditioned on
making the payment due.
Uniform Law Source:  Uniform Commercial Code: Sections 2-307; 2-511 (1998 Official Text).
Definitional  Cross References:  Section 102: “Contract fee”; “Copy”; “Delivery”; “Document
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of title;” “Party.”
Comment

1. Scope of the Section.  This section brings together a variety of rules from Article 2 of theUniform Commercial Code (1998 Official Text) and from the Restatement (Second) of Contractsas applicable.  It deals only with transfers involving delivery of a copy. 
2. Basic Rule.  The basic approach follows Article 2.  A  tender of delivery of a copy is acondition to the duty to accept the copy and to the obligation to pay for that copy.  This is subjectto contrary agreement, including the effect of applicable usage of trade.  In many transactions, thecommercial context and the agreement alters this expectation.  For example, an agreement thatinvolves payment of royalties alters the rule - royalties cannot accrue until use of the licensedinformation.  In such contracts, payment is due as agreed.

SECTION 608.  COPY: RIGHT TO INSPECT; PAYMENT BEFORE INSPECTION.
(a)  [General rule.] Except as otherwise provided in Sections 603 and 604, if

performance requires delivery of a copy, the following rules apply:
(1)  [Right of inspection.] Except as otherwise provided in this section, the party

receiving the copy has a right before payment or acceptance to inspect the copy at a reasonable
place and time and in a reasonable manner to determine conformance to the contract.

(2)  [Expenses of inspection.] The party making the inspection shall bear the
expenses of inspection.

(3)  [Place or method of inspection.]  A place or method of inspection or an
acceptance standard fixed by the parties is presumed to be exclusive.  However, the fixing of a
place, method, or standard does not postpone identification to the contract or shift the place for
delivery, passage of title, or risk of loss.  If compliance with the place or method becomes
impossible, inspection must be made as provided in this section unless the place or method fixed
by the parties was an indispensable condition the failure of which avoids the contract.

(4)  [Inspection right subject to confidentiality obligations.]  A party’s right to
inspect is subject to existing obligations of confidentiality.

(b)  [Effect of inconsistent agreement.] If a right to inspect exists under subsection (a)
but the agreement is inconsistent with an opportunity to inspect before payment, the party does
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not have a right to inspect before payment.
(c)  [When payment not excused.] If a contract requires payment before inspection of a

copy, nonconformity in the tender does not excuse the party receiving the tender from making
payment unless:

(1) the nonconformity appears without inspection and would justify refusal under
Section 704; or

(2) despite tender of the required documents, the circumstances would justify an
injunction against honor of a letter of credit under [Article 5 of the Uniform Commercial Code].

(d) [When payment not acceptance.]  Payment made under circumstances described in
subsection (b) or (c) is not an acceptance of the copy and does not impair a party’s right to
inspect or preclude any of the party’s remedies.
Uniform Law Source:  CISG art. 58(3); Uniform Commercial Code: Sections 2-512; 513 (1998Official Text).
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Copy”; “Delivery”;“Letter of credit”; “Party”.

Comment
1. Scope of the Section.  This section deals with the right to inspect a copy and itsrelationship to acceptance of the copy and the duty to pay.  It follows Article 2 of the UniformCommercial Code (1998 Official Text) with changes that reflect computer information as thesubject matter.  
2. Relationship to Acceptance.  An opportunity to inspect a copy is ordinarily a conditionto acceptance of it.  Acceptance in this sense refers to acceptance of the copy and not to acceptingthe terms of an agreement or adopting contract terms. Where payment occurs before anopportunity to inspect the copy, subsection (d) makes clear that payment is not acceptance of thecopy.  Thus, for example, the licensee may nevertheless refuse the copy because of a defect oncean opportunity to inspect is had.  This is the same rule as in Article 2.
3. Type of Inspection.  The type of inspection permitted depends on the commercialcontext, including the agreement of the parties.  This follows Article 2 and cases decided underArticle 2 are applicable in interpreting this section.  If the parties agree to an extended orextensive procedure of pre-acceptance testing, that agreement supplants the general standard ofthis section.  In the absence of agreement, the standard is that inspection must be in a reasonabletime and manner.
4. Confidentiality Obligations.  Under subsection (a)(4), if a party is under an obligation ofconfidentiality, its inspection of a copy is subject to that obligation.  The requirement that theobligation be existing requires that it be in the contract giving rise to the inspection or anotheragreement, including agreements formed by course of dealing, usage of trade and the like. 



187

However, the inspecting party is not required to infer or presume an obligation of confidentiality. 5. Defects Not Discovered.   As in Article 2, a failure to inspect or a failure to discover alldefects during an inspection does not necessarily alter the party’s remedies for the undiscovereddefect.   If a latent defect exists which was not known to the accepting party, acceptance of thecopy does not alter that party’s right to a remedy for the defect when eventually discovered. Section 610.  The right to inspect should be contrasted to the rule stated in Section 402 whichdeals with the effect of an examination of the copy on the existence of an express warranty.  Bothrules conform to Article 2 (1998 Official Text).  “Examination” as a means of establishing orprecluding contract terms or warranties infers a more extended opportunity to analyze the copythan does the right to inspect before acceptance of a copy under this section.

SECTION 609.  COPY: WHEN ACCEPTANCE OCCURS.
(a)  [When acceptance occurs.] Acceptance of a copy occurs when the party to which

the copy is tendered:
(1) signifies, or acts with respect to the copy in a manner that signifies, that the tender

was conforming or that the party will take or retain the copy despite the nonconformity;
(2) does not make an effective refusal;
(3) commingles the copy or the information in a manner that makes compliance with

the party’s duties after refusal impossible;
(4) obtains a substantial benefit from the copy and cannot return that benefit; or
(5) acts in a manner inconsistent with the licensor’s ownership, but the act is an

acceptance only if the licensor elects to treat it as an acceptance and ratifies the act to the extent it
was within contractual use terms.

(b)  [Opportunity to inspect.]  Except in cases governed by subsection (a)(3) or (4), if
there is a right to inspect under Section 608 or the agreement, acceptance of a copy occurs only
after the party has had a reasonable opportunity to inspect the copy.

(c)  [Acceptance of delivery in stages.]  If an agreement requires delivery in stages
involving separate portions that taken together comprise the whole of the information, acceptance
of any stage is conditional until acceptance of the whole.
Uniform Law Source:  Uniform Commercial Code Sections 2-606; 2A-515 (1998 OfficialText).
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Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Contractual use term”;“Copy”; “Delivery;” “Information”; “Licensor”; “Party”.
Comment

1. Scope of the Section.  This section deals with what constitutes acceptance of a copy. The effect of acceptance of a copy is stated in Section 610.  This section derives from UniformCommercial Code Article 2 and Article 2A (1998 Official Text).  It does not deal with “offer”and “acceptance” as they pertain to formation of a contract or adoption of terms.
2. Nature of Acceptance.  Acceptance of a copy is the opposite of refusal of a copy.  UnderSection 610(a), acceptance precludes refusal and, if made with knowledge of any nonconformity,may not be revoked because of it unless acceptance was on the reasonable assumption that thenonconformity would be seasonably cured. Acceptance puts the burden on the party accepting thecopy to prove any breach with respect to that copy.  See Section 601.  However, while acceptanceof a copy precludes refusal of it, acceptance does not in itself impair any other remedy fornonconformity, including revocation of acceptance.
3. What Constitutes Acceptance.  Subsection (a) provides guidance on what constitutesacceptance of a copy.  Paragraphs (a)(1) and (a)(2) conform to Uniform Commercial CodeArticle 2-606 and to Article 2A (1998 Official Text). Acts as well as communications maysignify acceptance.  Similarly, a failure to reject constitutes acceptance, even if there has been nocommunication to that effect to the other party.  These rules must be read in connection withsubsection (b) which indicates that the referenced acts or communications are not acceptance unless they occur after a reasonable opportunity to inspect, if it had a right to inspect theinformation or copy under the agreement or this Act. a. Commingling.  Paragraphs (a)(3) and (a)(4) focus on two circumstances significant incomputer information that differ from cases involving goods. Paragraph (a)(3), reflects that it isinequitable or impossible to reject data or information after having commingled it.  Thecommingling party retains its remedies for breach, but commingling renders inappropriate theremedy of refusing the copy.  To refuse a copy or revoke an acceptance of it, the refusing partymust return or keep it available for return to the other party: commingling precludes this. Commingling includes blending the information into a common mass in which it isindistinguishable.  It also refers to software integrated into a complex system in a way thatrenders removal and return impossible and to information integrated into a database from whichit cannot be separated.b. Non-returnable Benefits.  Subsection (a)(4) treats as acceptance the receipt, use orexploitation of a value of the information provided by the licensor. In many instances merelybeing exposed to data or other material transfers significant value. See Comments to Section 604. Often, use of the information does the same. Refusal is not a useful paradigm as a remedy.  Therecipient can sue for damages for breach and, depending on the nature and extent of breach,either obtain reimbursement of the price or avoid paying a price that would otherwise be due.c. Ownership.  Paragraph (a)(5) follows the rule in Uniform Commercial Code Article2 (1998 Official Text).  In Article 2, the rule is that, even if the buyer did not explicitly accept thegoods, acts inconsistent with the seller’s ownership constitute acceptance if ratified by the seller. This gives the seller an option to either treat the acts as acceptance, or as a rejection followed byacts of conversion or the like.  In information transactions, the options are less clear, since a licensee can avoid expressacceptance of the information, but act in a manner that would be outside the contract terms, evenhad it accepted the tender.  Paragraph (a)(5) gives the licensor a right to elect where theinconsistent acts are within contractual use terms.  It recognizes that, if the licensor decides totreat the acts as acceptance, it need not also ratify acts of a licensee that would, in any event, beoutside the contract terms and constitute infringement.  For example, if a licensor provides a
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conforming copy of educational software for use in a single school district and the district, whilenot signifying acceptance of the copy, distributes the software throughout the country, thelicensor can either: 1) treat the silence as refusal of the tender and sue for breach of contract andinfringement, or 2) treat the actions as acceptance and sue for the price, ratifying uses within thecontractual authority, but also sue for infringement as to uses or distribution outside the contractterms.  
4. Delivery in Stages.  Subsection (c) deals with an agreement in which the intended finalproduct is delivered and accepted in segments or modules.  This is not an installment contractwhere the modules are and will remain separate, but a delivery in stages of a single informationproduct.  In such cases, acceptance of each module is a separate event, but this subsectionprovides that each acceptance is implicitly conditional on eventual acceptance of the whole. While this rule can be varied by agreement, it represents the most likely expectation of the partiesin such ongoing development contexts.

SECTION 610.  COPY: EFFECT OF ACCEPTANCE; BURDEN OF
ESTABLISHING; NOTICE OF CLAIMS.

(a) [Effect of acceptance.] A party accepting a copy shall pay or render the consideration
required by the agreement for the copy it accepts.  Acceptance of a copy precludes refusal and, if
made with knowledge of a nonconformity in a tender, may not be revoked because of the
nonconformity unless acceptance was on the reasonable assumption that the nonconformity
would be seasonably cured.  Acceptance by itself does not impair any other remedy for
nonconformity.

(b) [Burden of establishing breach.] A party accepting a copy has the burden of
establishing a breach of contract with respect to the copy.

(c)   [Post-acceptance notification of disputes.]  If a copy has been accepted and a
breach of contract or a breach of warranty is claimed, the following rules apply:  

(1) [Duty to notify of breach.] If the claim is of a type other than a claim alleging a
breach of a warranty of noninfringement or breach of an express warranty about misappropriation
or for libel, slander, or the like, the accepting party shall notify the other party of the breach
within a reasonable time after it discovers or should have discovered a breach of contract or be
precluded from any remedy for the breach.

(2) [Duty to notify other party of litigation.] If the claim is for breach of warranty
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of noninfringement or breach of an express warranty about misappropriation or for libel, slander,
or the like and the accepting party is sued by a third party for such claim, the accepting party
shall notify the other party within a reasonable time after receiving notice of the litigation or be
precluded from any remedy over for the liability established by the litigation.
Uniform Law Source:  Uniform Commercial Code: Sections 2-606; 2-607(2); 2A-515 (1998Official Text).
Definitional Cross References:  Section 102: “Agreement”; “Cancel”; “Contract”; “Copy”;“Deliver”; “Knowledge”; “Notice”; “Notify”; “Party”; “Seasonably”; “Receive”.  Section 117:“Reasonable time.”  Section 701: “Breach”.

Comment
1. Scope of the Section.  This section deals only with treatment of copies and focuses onthe effect of acceptance of a copy.  It derives from Article 2 and Article 2A of the UniformCommercial Code (1998 Official Text) with changes reflecting the nature of computerinformation.
2. General Effect of Acceptance.  Acceptance of a copy is the reverse of refusing the copy. Acceptance obligates the accepting party to pay and render any other agreed performance withrespect to that copy.  Generally, however, as indicated in subsection (a), unless acceptance occurswith knowledge of a defect under circumstances causing a waiver, acceptance of a copy does notwaive the accepting party’s remedies.  If there is a material, undiscovered defect in the copy orthe information, the licensee may have a right to revoke acceptance.  Whether or not that is true,the licensee retains the right to sue for damages.  The rule conforms to Article 2. 
3. Burden of establishing.  A party that has accepted a copy has the burden of establishingthe breach.  “Burden of establishing” has the meaning set forth in Uniform Commercial CodeArticle 1 (1998 Official Text), which is that the party must persuade the trier of fact that theexistence of the fact (e.g., breach) is more probable than its non-existence.
4. Notice of Breach.  Subsection (c)(1) follows U.C.C. Article 2 (1998 Official Text) andprovides that the party accepting the copy must notify the other party of the defect within areasonable time or be barred from any remedy.  This is a rule of fairness, reflecting that theaccepting party is in control of the copy and controls any issues with respect to it.  It is also a ruleof closure.  At some point, the other party is entitled to conclude that the transaction has reacheda successful end.   In the case of latent defects, the notice must be given within a reasonable timeafter the defect was or should have been discovered.  What is a reasonable time is discussed inSection 117.

[SUBPART C.  SPECIAL TYPES OF CONTRACTS]
SECTION 611.  ACCESS CONTRACTS.

(a) [Access over time.]  If an access contract provides for access over a period of time,
the following rules apply:
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(1)  [Modification of information.]  The licensee’s rights of access are to the
information as modified and made commercially available by the licensor from time to time
during that period.

(2)  [When a modification is breach.]  A change in the content of the information is
a breach of contract only if the change conflicts with an express term of the agreement.

(3)  [Restrictions on information obtained.]  Unless it is subject to a contractual use
term, information obtained by the licensee is free of any use restriction other than a restriction
resulting from the informational rights of another person or other law.

(4)  [Availability of access.] Access must be available:
(A) at times and in a manner conforming to the express terms of the agreement;

and
(B) to the extent not expressly stated in the agreement, at times and in a manner

reasonable for the particular type of contract in light of the ordinary standards of the business,
trade, or industry.

(b)  [Effect of unavailability of access.] In an access contract that gives the licensee a
right of access at times substantially of its own choosing during agreed periods, an occasional
failure to have access available during those times is not a breach of contract if it is:

(1) consistent with ordinary standards of the business, trade, or industry for the
particular type of contract; or

(2) caused by:
(A) scheduled downtime;
(B) reasonable needs for maintenance;
(C) reasonable periods of failure of equipment, computer programs, or

communications; or
(D) events reasonably beyond the licensor’s control, and the licensor exercises

such commercially reasonable efforts as the circumstances require.
Definitional Cross References:  Section 102: “Access contract”; “Agreement”; “Contract”;
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“Contractual use term”; “Information”; “Informational Rights”; “License”; “Licensee”;“Licensor”; “Person”; “Software”; “Term”.
Comment

1. Scope of the Section.  This section establishes default rules for access contracts.
2. Nature of an Access Contract.  There are many types of access contracts.  In one there isno on-going relationship.  This kind of access contract is like visiting a store: the customer isbound by the contractual rules in effect on the date of the visit.  There is no continuingrelationship – if the customer visits the store again or obtains access again, the new visit is notpart of the prior contract.In a second, a continuous access contract, the licensee has a contractual right to access attimes of its own choosing within periods of agreed availability or at times established in thecontract.  This relationship occurs in on-line services that operate on a subscription ormembership basis.  The typical agreement is not only that the transferee receives the access orinformation, but that the resource be accessible on a continuing basis.  A continuous accesscontract is unlike installment contracts under Article 2 of the Uniform Commercial Code, whichare segmented into multiple tender-acceptance sequences. In continuing access contracts, alicensor merely keeps the system available for the licensee to access when it chooses within theagreed times for access. This is a modern application of licensed use of resources. 
3. Basic Obligations.  The basic obligation in a continuous access contract is to keep thesystem available in a manner consistent with contract terms and industry practices.  a. Content Changes.  Absent agreement to the contrary, an access contract does notbind the licensor to holding available particular computer information.  Access is granted to theinformation or other resources provided as they exist at the time of the particular access. Databases may be added, modified or deleted consistent with this core obligation.  Paragraph(a)(1) recognizes that.  However, if the agreement was to make available specific information asindicated in an express term of the agreement, removing that information may breach the contractunder paragraph (a)(2).  A change that so totally alters the content of the access information thatthe licensee receives something entirely different from what the parties bargained for may be abreach if is not done in good faith.  On the other hand, subsection (a)(2) confirms that good faithchanges of content are a breach only if they conflict with an express term of the agreement givingassurance that no such changes would occur.b. General Standards of Availability. As indicated in subsection (a)(4), availability issubject to contract terms, but in the absence of such, the appropriate reference is to generalstandards of the industry involving the particular type of transaction.  A contract involving accessto an information service would have different accessibility expectations than would a contract toprovide remote access to systems for processing air traffic control data. See Reuters Ltd. v. UPI,Inc., 903 F.2d 904 (2d Cir. 1990); Kaplan v. Cablevision of Pa., Inc., 448 Pa. Super. 306, 671A.2d 716 (Pa. Super. 1996).c. Use of Received Information.  The access contract may or may not restrict use of theinformation obtained.  If there are no restrictions in the agreement, subsection (a)(3) indicatesthat the information is received on an unrestricted basis, subject to intellectual property rights andany separate agreement concerning that information.  For example, if an access contract enablesaccess to news articles, but does not limit their use by the licensee, no limit exists other thanunder copyright or other applicable law (e.g., publicity rights).  If the access contract or a separate agreement place limitations on use of informationobtained, those license terms would be governed under this Act.  They are interpreted andenforced pursuant to other provisions of this Act and the terms of the agreement.  Onceinformation is received by the licensee, the relationship is simply a license, if any, at that point. For example, if licensee uses the access provided by its access contract with ABC to acquire a
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copy of a spreadsheet program, when the program is received by the licensee, the rights andremedies of the parties with respect to use of the program are governed by the agreement withrespect to that program and, in the absence of agreed terms, by the rules of this Act.  As to thesoftware, the relationship ceased to be an access contract when the software was received by thelicensee.  The terms of the license may be found in the agreement establishing the access contractor in a separate agreement concerning the licensed information.Restrictions are not necessarily based on a license.  In some cases, a copyright noticerestricts use of the information obtained through on-line access.  Storm Impact, Inc. v. Softwareof the Month Club, 13 F.Supp.2d 782 (N.D. Ill. 1998).
4. Downtime.   Subsection (b) indicates that, unless the agreement provides otherwise,occasional unavailability is expected as part of contracts of this type.  Of course, this can bealtered by agreement.  Subsection (b) provides several common situations in which unavailabilitycan be expected; subsection (b)(2)(A) focuses on scheduled unavailability such as a periodduring which online activity may be suspended during a scheduled reconciliation of onlineaccount activity

SECTION 612.  CORRECTION AND SUPPORT CONTRACTS.
(a)  [Effect of agreement to correct problems.]  If a person agrees to provide services

regarding the correction of performance problems in computer information, other than an
agreement to cure its own existing breach of contract, the following rules apply:

(1)  [Services as part of limited remedy.]  If the services are provided by a licensor
of the information as part of a limited remedy, the licensor undertakes that its performance will
provide the licensee with information that conforms to the agreement to which the limited
remedy applies.

(2)  [All other cases.]  In all other cases, the person:
(A) shall perform at a time and place and in a manner consistent with the express

terms of the agreement and, to the extent not stated in the express terms, at a time and place and
in a manner that is reasonable in light of ordinary standards of the business, trade, or industry;
and

(B) does not undertake that its services will correct performance problems unless
the agreement expressly so provides.

(b)  [Obligation to provide support.] Unless required to do so by an express or implied
warranty, a licensor is not required to provide instruction or other support for the licensee’s use
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of information or access.  A person that agrees to provide support shall make the support
available in a manner and with a quality consistent with express terms of the support agreement
and, to the extent not stated in the express terms, at a time and place and in a manner that is
reasonable in light of ordinary standards of the business, trade, or industry.
Uniform Law Source:  Restatement (Second) of Torts § 299A.  Revised.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Information”;“Licensee”; “Licensor”; “Person”; “Term”.

Comment
1. Scope of the Section.  This section concerns agreements to correct performance problems(subsection (a)) or to provide support for the use of computer information (subsection (b)). 
2. Nature of Obligation to Correct Problems. There are three types of agreements thatinvolve correction of performance problems.  One arises where, as part of an effort to cure anexisting breach, the vendor agrees to make specific corrections.  That agreement and the generalconcept of cure are not covered in this section.  The second is where, as part of the originalagreement, the licensor provides a limited remedy of replacement or repair of defects.  Thatagreement is covered under subsection (a)(1), which provides that the contractual obligation is toconform the product to the original contract.  The third setting is where, as a separateundertaking, the licensor agrees to provide ongoing maintenance services correcting problemswhich may or may not have been a breach of the original contract.  This type of servicesagreement is covered in subsection (a)(2). These are contracts where a vendor agrees to beavailable to attempt to correct problems in software for a fee.  The contract is analogous to amaintenance or repair contract for goods.  An agreement to provide updates or new versions, onthe other hand, is like an installment contract to deliver new versions as developed and madeavailable.  New versions may cure problems in earlier versions, but an update agreement dealswith new products, while a maintenance contract entails correcting problems in an older product. The standards by which the distinction is made focus on the factual context, the terms of theagreement, and general industry standards.
3. Services Obligation.  Subsection (a)(2) deals with agreements for repair andmaintenance of computer information. Most such agreements are services contracts.  In theabsence of contrary agreement, the rule on the contract obligation is stated in subsection (a)(2). It parallels the obligation that any services provider undertakes: a duty to act consistently with thestandards of the business to complete the task.  A services provider does not guaranty that itsservices will yield a perfect result, but rather that its performance will be characterized by aparticular quality and effort to correct the problems. This section measures that by reference tostandards of the relevant trade or industry.  Of course, if a particular problem covered by such anagreement is a breach of the original license agreement, this standard does not change that result.
4. Services in Lieu of Warranty.  In some cases, an agreement to correct performanceproblems is part of a limited  remedy or warranty and the promissor agrees to a particularoutcome, such as a limited express warranty that includes a duty to repair the defective product. The agreements are under subsection (a)(1).  In these cases, the obligation is to repair the product such that it conforms to the contract.  What performance conforms to the generalcontract to which the remedy relates, of course, hinges on the terms of that agreement asinterpreted in light of usage of trade, course of performance and the like.  If the performance fails
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to yield a conforming product, the remedy for that failure depends on other terms of theagreement, such as any right to provide a refund as an alternative to repair or replacement optionsand the rules in this Act.
5. Support Agreements.  A support agreement is an agreement to provides advice orconsulting services relating to the information.  Subsection (b) provides a default rule regardingsupport agreements.  The first sentence of subsection (b) is subject to the existence of anywarranty that might, in a particular transaction, establish an obligation to provide instructionmaterials or other support as part of the basic agreement.  As a services contract, the appropriatestandard is an obligation consistent with reasonable standards of the industry.

SECTION 613.  CONTRACTS INVOLVING PUBLISHERS, DEALERS, AND END
USERS.

(a)   [Definitions.]  In this section:
(1)  “Dealer” means a merchant licensee that receives information directly or

indirectly from a licensor for sale or license to end users.
(2)  “End user” means a licensee that acquires a copy of the information from a dealer

by delivery on a tangible medium for the licensee’s own use and not for sale, license,
transmission to third persons, or public display or performance for a fee.

(3)  “Publisher” means a licensor, other than a dealer, that offers a license to an end
user with respect to information distributed by a dealer to the end user.

(b)  [Contract between dealer and end user.]  In a contract between a dealer and an end
user, if the end user’s right to use the information or informational rights is subject to a license by
the publisher and there was no opportunity to review the license before the end user became
obligated to pay the dealer, the following rules apply:

(1)  [Conditioned on agreement to license.]  The contract between the end user and
the dealer is conditioned on the end user’s agreement to the publisher’s license.

(2)  [Right of return to dealer.]  Unless the end user agrees, such as by manifesting
assent, to the terms of the publisher’s license, the end user has a right to a return from the dealer. 
A right under this paragraph is a return for purposes of Sections 112, 208, and 209.

(3)  [Independence of dealer obligations.]  The dealer is not bound by the terms, and
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does not receive the benefits, of an agreement between the publisher and the end user unless the
dealer and end user adopt those terms as part of the agreement.

(c)  [Distribution by dealer.]  If an agreement provides for distribution of copies on a
tangible medium or in packaging provided by the publisher or an authorized third party, a dealer
may distribute those copies and documentation only:

(1) in the form as received; and
(2) subject to the terms of any license that the publisher provides to the dealer to be

furnished to end users.
(d)  [Dealer as licensor.]  A dealer that enters into an agreement with an end user is a

licensor with respect to the end user under this [Act].
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Copy”; “Delivery”;“Information”; “Informational rights”; “License”; “Licensee”; “Licensor”; “Merchant”; “Party”;“Person”; “Receive”; “Return”; “Term”.

Comment
1. Scope of the Section.  This section deals with three-party retail relationships involving apublisher, dealer, and end user.  It only applies to retail distribution of tangible copies.
2. Parties.   Subsection (a) contains three definitions that apply solely within this section.  A“dealer” is a retailer or other distributor that receives information for redistribution, e.g., a retailstore that stocks its shelves with copies of computer information products.  The term does notinclude a mere intermediary, such as a service provider, that creates an environment (electronicor otherwise) in which publisher and the end user deal directly to establish a license or othertransaction directly.  The “end user” is the consumer or other person who acquires for use asopposed to re-distribution.  A “publisher’ is a licensor other than the dealer, e.g., the copyrightowner who licensed the dealer to distribute the information.  For example, if a licensor of a wordprocessing program distributes physical copies to Store for license to consumers, the licensorwould be the “publisher,” the Store would be the “dealer,” and the consumer would be the “enduser.”
3. Dealer and End User.  Subsection (b) addresses the dealer’s relationship with the enduser.  While the end user acquires the copy from the dealer, whether the dealer has authority togrant a right to use the work under copyright or other law is determined by its contract with thepublisher.  In many retail distribution systems, that contract allows distribution only underspecified conditions, which may include a requirement that the end user’s rights are subject to apublisher’s license with the end user.  Unlike in sales of goods law, under copyright law, the enduser’s rights do not flow simply from delivery of the copy to it, but depend on the dealer’scompliance with the distribution license and on the end user’s license from the publisher.Microsoft Corp. v. Harmony Computers & Electronics, Inc., 846 F. Supp. 208 (ED NY 1994). The rights to make and distribute copies are exclusive rights of the copyright owner (thepublisher), they do not pass to the transferee simply by delivery of a copy. Subsection (b) doesnot concern a case where the publisher sold or authorized sale of copies not subject to a license.
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a.  Contracts Separable.  Paragraph (b)(3) makes clear that the dealer is not bound by,nor does it benefit from, a contract between the publisher and end user unless the dealer and enduser adopt those terms as part of their agreement. This follows case law on manufacturerwarranties in other contexts, although that rule is overridden in some states and this Act does notalter those rules.  See Cal. Civ. Code § 1791 (“as is” disclaimer).  Warranties or other obligationsof a dealer to the end user are not affected if the publisher’s license is accepted by the end user.b.  Dealer as Licensor.  The dealer is a “licensor” with respect to the end user.  It hascontractual obligations under this Act from its agreement with the end user; this does not meanthat the dealer has the rights of the publisher that it can pass on to the end user.  That the dealerhas the obligations of a licensor as to the end user corresponds to ordinary retail expectations.  Asa result, the end user licensee may have recourse against two different parties, the dealer and, ifthe end user agrees to the license, the publisher.c.  Conditional Rights.  Under subsection (b)(1) and (b)(2), the dealer’s agreement withthe end user hinges on the end user’s ultimate rights to use the information supplied.  Thisdepends on the license between the publisher and the end user.  If the end user declines thepublisher’s license, can obtain a refund from the dealer. This is a right, rather than merely anoption. The agreement may create different relationships.  One might treat the publisher’s licenseas part of the dealer’s contract which the end user and dealer understood from the outset wouldbe provided to complete the terms of the relationship. This is an application of the right,recognized in commercial law, of parties to make a contract leaving it to one party to supplyparticulars of performance after the initial agreement, with the specifications in this case comingin the publisher’s license. Where the arrangement is that assent to these later particulars isrequired and the end user rejects the terms, it in effect is also rejecting the contract with thedealer and is entitled to return the copy and receive a refund. Agreement here, as in otherrespects, does not depend solely on express terms, but can be found or inferred from thecircumstances surrounding the contracting, applicable usage of the trade, in course of dealing andthe like.
4. Dealer and Publisher.   Often the publisher’s agreement with the dealer is a license thatretains ownership of copies in the publisher and permits distribution only subject to an end userlicense.  The legislative history of the Copyright Act indicates that, whether or not there was asale of the copy, contractual restrictions on use are appropriate under contract law. “[The]outright sale of an authorized copy of a book frees it from any copyright control over … its futuredisposition…. This does not mean that conditions … imposed by contract between the buyer andseller would be unenforceable between the parties as a breach of contract, but it does mean thatthey could not be enforced by an action for infringement of copyright.” H.R. Rep. No. 1476, 94 th

Cong., 2d Sess. 79 (1976).  See DSC Communications v. Pulse Communications, 170 F.3d 1354(Fed. Cir. 1999) , cert. den. 528 U.S. 923 (1999).

[SUBPART D.  LOSS AND IMPOSSIBILITY]
SECTION 614.  RISK OF LOSS OF COPY.

(a)  [General rule.] Except as otherwise provided in this section, the risk of loss as to a
copy that is to be delivered to a licensee, including a copy delivered by electronic means, passes
to the licensee upon its receipt of the copy.
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(b)  [Rules for copy on tangible medium.] If an agreement requires or authorizes a
licensor to send a copy on a tangible medium by carrier, the following rules apply:

(1)  [Shipment contract rule.] If the agreement does not require the licensor to
deliver the copy at a particular destination, the risk of loss passes to the licensee when the copy is
duly delivered to the carrier, even if the shipment is under reservation.

(2)  [Destination contract rule.] If the agreement requires the licensor to deliver the
copy at a particular destination and the copy is duly tendered there in the possession of the
carrier, the risk of loss passes to the licensee when the copy is tendered at that destination.

(3)  [Risk of loss if nonconformity.] If a tender of delivery of a copy or a shipping
document fails to conform to the contract, the risk of loss remains with the licensor until cure or
acceptance.

(c)  [Rules if copy held by third party.] If a copy is held by a third party to be delivered
or reproduced without being moved or a copy is to be delivered by making access available to a
third party resource containing a copy, the risk of loss passes to the licensee upon:

(1) the licensee’s receipt of a negotiable document of title or other access materials
covering the copy;

(2) acknowledgment by the third party to the licensee of the licensee’s right to
possession of or access to the copy; or

(3) the licensee’s receipt of a record directing the third party, pursuant to an
agreement between the licensor and the third party, to make delivery or authorizing the third
party to allow access.
Uniform Law Source:  Uniform Commercial Code: Section 2-509 (1998 Official Text).Revised.
Definitional Cross References:  Section 102: “Contract”; “Copy”; “Delivery”; “Licensee”;“Licensor”; “Party”; “Record”; “Receive”; “Send”.  Uniform Commercial Code: “Document oftitle”: Section 1-201.

Comment
1. Scope of the Section.  This section applies to risk of loss of copies; it does not apply toaccess contracts and does not deal with other risks of loss, such as loss of the information itself
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or of informational rights.   The section does not alter rules of this Act about passage of title ortender of delivery. 
2. Basic Approach. Which party bears the risk of loss is determined by the agreement and,in the absence of agreement, by standards that focus on the transaction rather than on title tocopies or tender of delivery. This rule is subject to variation by agreement.  Agreement may befound in express terms, course of dealing, usage of trade or inferred from the circumstances ofthe contracting.   Absent contrary agreement, risk of loss generally lies with the person inpossession or control of the copy.  It passes from one party to the other on receipt of the copy orcontrol of it, unless another rule governs under this section or the agreement. 
3. Electronic Transfer.  If a copy is transferred electronically, risk of loss passes to therecipient when the copy is received.  The recipient should have no risk regarding the loss of acopy that has not yet been received where electronic transmissions are, in effect, virtuallyinstantaneous.  The risk of loss during transmission is on the sender.  The transferor who sendsthe copy electronically also retains a copy that could be used for retransmission.  This rule doesnot concern when tender of delivery occurs.
4. Delivery of Physical Copies. Subsection (b) deals with transactions involving transfer ofa tangible copy to be shipped.  The rules are from U.C.C. Article 2 (1998 Official Text).  Theydistinguish between a shipment contract (Section 606(b)(2)) and a destination contract (Section606(b)(3)).  Most shipments of tangible copies are shipment contracts. “Duly delivered” in ashipment contract requires that the sender tender the copy to the carrier pursuant to anappropriate contract with the carrier.
5. Delivery without Moving the Copy.  Subsection (c) deals with transfers accomplishedwithout moving a copy.  Risk of loss transfers when the transferee receives the ability to controlthe copy or when it receives access materials to access the copy.  These rules correspond toU.C.C. Article 2 (1998 Official Text) but are updated for where the transaction entails electronicaccess from  which a copy can be obtained.

SECTION 615.  EXCUSE BY FAILURE OF PRESUPPOSED CONDITIONS.
(a)  [Effect of delay or nonperformance.] Unless a party has assumed a different

obligation, delay in performance by a party, or nonperformance in whole or part by a party, other
than of an obligation to make payments or to conform to contractual use terms, is not a breach of
contract if the delay or nonperformance is of a performance that has been made impracticable by:

(1) the occurrence of a contingency the nonoccurrence of which was a basic
assumption on which the contract was made; or

(2) compliance in good faith with any foreign or domestic statute, governmental rule,
regulation, or order, whether or not it later proves to be invalid.

(b) [Notice required.] A party claiming excuse under subsection (a) shall seasonably
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notify the other party that there will be delay or nonperformance.
(c)  [Allocation of performance.] If an excuse affects only a part of a party’s capacity to

perform an obligation for delivery of copies, the party claiming excuse shall allocate performance
among its customers in any manner that is fair and reasonable and notify the other party of the
estimated quota to be made available.  In making the allocation, the party claiming excuse may
include the requirements of regular customers not then under contract and its own requirements.

(d)  [Options upon receipt of notice.] A party that receives notice pursuant to subsection
(b) of a material or indefinite delay in delivery of copies or of an allocation under subsection (c),
by notice in a record, may:

(1) terminate and thereby discharge any executory portion of the contract; or
(2) modify the contract by agreeing to take the available allocation in substitution.

(e)  [When contract lapses.] If, after receipt of notice under subsection (b), a party does
not modify the contract within a reasonable time not exceeding 30 days, the contract lapses with
respect to any performance affected.
Uniform Law Source:  Uniform Commercial Code: Sections 2A-405, 2A-406; 2-615, 2-616(1998 Official Text).
Definitional Cross References:  Section 102: “Agreement”; “Copy”; “Contract”; “Contractualuse terms”; “Delivery”; “Good faith”; “Notice”; “Notify”; “Party”; “Receive”; “Record”;“Seasonable;” “Terminate.”  Section 117:  “Reasonable time.”

Comment
1. Scope of the Section.  This section adopts the impossibility doctrine in UniformCommercial Code Article 2 (1998 Official Text).  However, the doctrine is made applicable toboth parties.
2. Nature of Excuse.   Subsection (a) conforms to Uniform Commercial Code § 2-615(1998 Official Text) and adopts the policies reflected in that section, but applied to both parties. A party is excused from timely performance of a contractual obligation if that performancebecomes commercially impracticable due to unforeseen events not within the contemplation ofthe parties at the time of contracting.  The standard of excuse does not apply to an obligation topay or to follow restrictions in contractual use terms.  See Section 601, Comment 2 and 3.  Therequirement to perform payment obligations does not displace general law on the effect ofgovernmental regulations as an excuse for a payment obligation.  The section does not addressthat issue, leaving its resolution to common law. Increased cost does not excuse performance unless the increase is due to an unforeseencontingency that alters the essential nature of the performance obligation and that cannotreasonably be viewed as within the contingencies that were foreseeable in the original agreement. 
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A rise or a fall in the market or market prices is not in itself a justification.  Market and costfluctuations are the type of business risk which commercial contracts cover.  Similarly, if theagreement calls for development of new technology, no excuse arises if the agreed developmentitself proves to be technologically impossible or excessively costly. That risk is inherent in adevelopment agreement and is assumed to be allocated in the basic contract.  However, if bothparties proceeded on the assumption that a third-party technology would be completed, but thisdoes not occur and renders the project impossible, the agreement may have been based on anassumed fact or occurrence that did not ensue and an excuse may be appropriate.Excuse doctrine does not apply if, under the agreement, the party seeking to claim an excuseagreed to assume the risk.  Such agreement can be found not only in express terms of thecontract, but in the circumstances of the contracting, trade usage, course of dealing and the like. The exemptions of this section do not apply when the contingency in question is sufficientlyforeshadowed at the time of contracting to be included among the business risks which are fairlyto be regarded as part of the contract terms, either consciously or as a matter of reasonablecommercial interpretation from the circumstances.
3. Notice.   Subsection (b) requires seasonable notice to the other party who will be affectedby the performance deficiency caused by the excuse.
4. Allocation Rules.   Subsections (c) and (d) are based on Article 2 and limited tocontractual obligations to deliver copies.  Under subsection (c), the licensor is required to makean allocation of the copies available for delivery among its customers and its own requirements. A licensor that has a partial excuse under this section must fulfill its contract to the extent thatthe overriding contingency permits.  If the events affect its ability to supply its customersgenerally, this section allows the licensor to take into account the needs of all customers and ofitself when fulfilling its obligation to one customer as far as possible.  This may includecustomers not then under contract.  However, good faith requires that, in cases of doubt, currentcontract customers should generally be favored.  Except for such considerations, the standardhere is intended to leave open reasonable business leeway to the licensor. 5. Rights of Other Party.  The interests of a party faced with a material or indefinite delayare protected in subsection (d).  The party may either accept the proposed allocation or treat thecontract as terminated as to executory obligations. The latter option does not allow treating thecase as involving a breach, but merely permits termination.  If the party fails timely to accept theproposed modification, under subsection (e), the contract lapses as to the relevant performance.

[SUBPART E.  TERMINATION]
SECTION 616.  TERMINATION: SURVIVAL OF OBLIGATIONS.

(a)  [Effect of termination.] Except as otherwise provided in subsection (b), on
termination all obligations that are still executory on both sides are discharged.

(b)  [Obligations surviving termination.] The following survive termination:
(1) a right based on previous breach or performance of the contract;
(2) an obligation of confidentiality, nondisclosure, or noncompetition to the extent

enforceable under other law;
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(3) a contractual use term applicable to any licensed copy or information received
from the other party, or copies made of it, which are not returned or returnable to the other party;

(4) an obligation to deliver, or dispose of information, materials, documentation,
copies, records, or the like to the other party, an obligation to destroy copies, or a right to obtain
information from an escrow agent;

(5) a choice of law or forum;
(6) an obligation to arbitrate or otherwise resolve disputes by alternative dispute

resolution procedures;
(7) a term limiting the time for commencing an action or for giving notice;
(8) an indemnity term or a right related to a claim of a type described in Section

805(d)(1);
(9) a limitation of remedy or modification or disclaimer of warranty;
(10) an obligation to provide an accounting and make any payment due under the

accounting; and
(11) any term that the agreement provides will survive.

Uniform Law Source:  Uniform Commercial Code: Sections 2A-505(2); 2-106(3) (1998Official Text).
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Contractual use term”;“Copy”; “Information”; “License”; “Party”; “Receive”; “Record”; “Remedy”; “Term”;“Termination”.

Comment
1. Scope of the Section.  Termination means ending a contract other than for breach.  Thissection describes the effect of termination and lists some obligations that survive terminationunless otherwise agreed.  The list is not exclusive.
2. Effect of Termination.  Termination discharges executory obligations.  It does notterminate vested rights or remedies that have not previously been waived.
3. Executory Obligations.  An executory obligation is one that is not fully performed onboth sides.  If the prior performance of one party earned a reciprocal performance (e.g., paymentor delivery), termination does not affect that earned reciprocal performance.  If the obligations ofone or both parties are partly, but not fully completed, the obligation is executory for purposes ofthis section if the unperformed part is such that a failure to perform it would be a material breachexcusing the other party’s obligation to perform.  Minor remaining acts typically would not leavean obligation executory, but material remaining performance does. 
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4. Survival Rules.  Subsection (b) lists terms and rights that survive termination.  The listpresumes that the surviving obligation was created in the agreement and identifies terms thatparties ordinarily would designate as surviving.  The intent of this list is to provide backgroundrules, reducing the need for specification in the contract.  Of course, the parties may delete or addterms by agreement, which agreement can be found in express terms or in the circumstancessurrounding the contracting, in trade usage, in course of dealing and the like.  Upon termination,various other rights may be vested and not executory: these also survive by application of thestandard in subsection (a).

SECTION 617.  NOTICE OF TERMINATION.
(a)  [When notice required.]  Except as otherwise provided in subsection (b), a party

may not terminate a contract except on the happening of an agreed event, such as the expiration
of the stated duration, unless the party gives reasonable notice of termination to the other party.

(b)  [Termination of access contract.]  An access contract may be terminated without
giving notice.  However, except on the happening of an agreed event, termination requires giving
reasonable notice to the licensee if the access contract pertains to information owned and
provided by the licensee to the licensor.

(c) [Terms dispensing with notice.]   A term dispensing with a notice required under
this section is invalid if its operation would be unconscionable.  However, a term specifying
standards for giving notice is enforceable if the standards are not manifestly unreasonable.
Uniform Law Source:  Uniform Commercial Code Section 2-309(c) (1998 Official Text).
Definitional Cross References:  Section 102: “Access contract”; “Contract”; “Information”;“Licensee”; “Licensor”; “Give notice”; “Party”; “Term”; “Termination”.

Comment
1. Scope of the Section.  This section deals with when notice of termination is required; itdoes not deal with when a contract may be terminated. The rules do not apply to cancellation forbreach.
2. Termination on the Happening of an Event.  No notice is required for terminationbased on an agreed event (e.g., the end of the stated license term).  This follows Article 2 of theUniform Commercial Code (1998 Official Text) and common law.  The parties are charged withawareness of agreed terms; in cases covered by this rule, they agreed that the contract wouldexpire on the happening of an objectively ascertainable event.  No notice is needed when thisevent occurs.
3. Notice in Other Cases.  Except as stated in subsection (b), termination based ondiscretion of one party, such as an “at will termination”, requires that reasonable notice be given.
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What notice is reasonable varies with the circumstances. For example, where the reason fortermination involves suspected unlawful conduct or a desire to prevent harmful acts, notice at orpromptly after termination will ordinarily suffice; in such cases, notification may consist of theinability to further access the computer information.  In less exigent or harmful circumstances,giving prior notice ordinarily may be required.  The notice requirement when there are no exigentcircumstances and there is no material breach gives the other party an opportunity to make otherarrangements and to avoid use of the information after termination that may result in breach ofcontract or infringement of intellectual property rights. The party terminating the contract must give notice, but a requirement that notice be receivedwould create uncertainty that is undesirable where the terminating party is merely exercising acontractual right. 
4. Access Contracts.  Under subsection (c), termination of an access contract does notrequire notice even if based on exercise of discretion by the terminating party.  Of course, thetermination must be allowed by the contract.  An access contract gives contractual rights toaccess a resource owned or controlled by the licensor. When the contract terminates, the accessprivilege terminates. This rule is consistent with common law for a license of this type.  Thissection provides a limited exception to the common law rule, when the access contract involvesinformation  that is provided to the licensor and owned by the licensee, such as when a licenseehas provided its employee list for storage on a computer of the licensor that is accessed underlicense to the licensee.  In that case, notice is required.  What is meant here is ownership of theinformation. Thus if a customer provides information to effect a transaction, or if the customerhas previously provided information to the licensor for other transactions, the customertransactional information is not owned by the customer to whom it refers and the exception doesnot apply.
5. Contract Modification.  Subsection (c) corresponds to U.C.C. Article 2 (1998 OfficialText). Under subsection (c), a notice requirement may be waived or the terms, timing and otheraspects of notice may be specified by agreement.  The subsection places two restrictions on thisprinciple.  First, an agreed waiver of notice is enforceable only if enforcement of the term is notunconscionable.  This rule permits contractual waivers of notice, but allows a court to policeexercise of the right thus created if that exercise is unconscionable.  The focus is not on the termin this context, but on its operation.  This rule does not apply where the agreement sets standardsfor notice of termination.  For an application of this concept, see Intergraph Corp. v. Intel Corp.,195 F.3d 1346 (Fed. Cir. 1999); Zapatha v. Dairy Mart, Inc., 381 Mass. 284, 408 N.E.2d 1370,1375 (Mass. 1980).  Second, standards set by agreement for notice of termination are enforceable unless they aremanifestly unreasonable.  This rule permits flexibility in an agreement, but allows a court toreject clearly abusive terms.  It does not allow invalidation simply because application of thestandard causes an undesirable result when viewed in retrospect.

SECTION 618.  TERMINATION: ENFORCEMENT.
(a)  [Return of materials.]  On termination of a license, a party in possession or control

of information, copies, or other materials that are the property of the other party, or are subject to
a contractual obligation to be delivered to that party on termination, shall use commercially
reasonable efforts to deliver or hold them for disposal on instructions of that party.  If any
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materials are jointly owned, the party in possession or control shall make them available to the
joint owners.

(b)  [Cessation of license rights.]  Termination of a license ends all right under the
license for the licensee to use or access the licensed information, informational rights, or copies. 
Continued use of the licensed copies or exercise of terminated rights is a breach of contract
unless authorized by a term that survives termination.

(c)  [Enforcement.]  Each party may enforce its rights under subsections (a) and (b) by
acting pursuant to Section 605 or by judicial process, including obtaining an order that the party
or an officer of the court take the following actions with respect to any licensed information,
documentation, copies, or other materials to be delivered:

(1) deliver or take possession of them;
(2) without removal, render unusable or eliminate the capability to exercise

contractual rights in or use of them;
(3) destroy or prevent access to them; and
(4) require that the party or any other person in possession or control of them make

them available to the other party at a place designated by that party which is reasonably
convenient to both parties.

(d)  [Injunctive relief.]  In an appropriate case, a court of competent jurisdiction may
grant injunctive relief to enforce the parties’ rights under this section.
Definitional Cross References:  Section 102: “Copy”; “Contract”; “Court”; “Electronic”;“Information”; “Informational Rights”; “License”; “Licensee”; “Party”; “Person”; “Term”;“Termination”.

Comment
1. Scope of the Section.  This section deals with obligations arising on termination of alicense.  The section does not deal with cancellation for breach or with transactions other than alicense. For cancellation, see sections 802, 815 and 816.
2. Obligation to Return.  Subsection (a) states the unexceptional principle that, ontermination of a license, a party (licensor or licensee) is entitled to return of any materials that itowns or that the contract requires to be delivered at the end of the relationship.  This is a contractright.  The obligation is to use commercially reasonable effort.  In some cases, circumstancesmay delay return.  A reasonable effort, however, does not encompass intentional or knowing
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retention of copies.  Similarly, subsection (b) makes clear that use of the information after thecontract terminates is a breach of contract, the remedy for which survives the termination.
3. Terminating Rights of Use.   Termination of the license ends all rights of use pursuantto the license except those rights that by agreement survive or are irrevocable.  This rulecorresponds to prior law and reflects the conditional nature of the rights established under alicense.  Continued use not authorized by the license breaches the contract.  If intellectualproperty rights are involved, such use may also be an infringement.   Since termination does notentail actions in response to a breach of contract, no provision is made for limited use to mitigatedamages.  Compare Section 802. Uses referred to here relate to use of the licensed copy or information.  If a licensee obtains anew license, or obtains the same information from other persons, the right to use that informationdoes not depend on the original license and is not covered by this section.
4. Enforcement. Subsection (c) provides for judicial enforcement of termination rights ifthe parties do not timely comply with their obligations when the contract.
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PART 7
BREACH OF CONTRACT
[SUBPART A.  GENERAL]

SECTION 701.  BREACH OF CONTRACT; MATERIAL BREACH.
(a)  [When breach occurs.]   Whether a party is in breach of contract is determined by

the agreement and this [Act].  A breach occurs if a party without legal excuse fails to perform an
obligation in a timely manner, repudiates a contract, or exceeds a contractual use term, or
otherwise is not in compliance with an obligation placed on it by this [Act] or the agreement.  

(b) [Effect of breach.] A breach of contract, whether or not material, entitles the
aggrieved party to its remedies.  Whether a breach of a contractual use term is an infringement or
a misappropriation is determined by applicable informational property rights law.

(c)  [Material breach.]  A breach of contract is material if:
(1) the contract so provides;
(2) the breach is a substantial failure to perform a term that is an essential element of

the agreement; or
(3) the circumstances, including the language of the agreement, the reasonable

expectations of the parties, the standards and practices of the business, trade, or industry, and the
character of the breach, indicate that:

(A) the breach caused or is likely to cause substantial harm to the aggrieved party;
or

(B) the breach substantially deprived or is likely substantially to deprive the
aggrieved party of a significant benefit it reasonably expected under the contract.

(d)  [Effect of cumulative breaches.]  The cumulative effect of nonmaterial breaches
may be material.
Uniform Law Source:  Restatement (Second) Contracts § 241.
Definitional Cross References:  Section 102: “Aggrieved party”; “Agreement”; “Contract”;“Contractual use term”; “Party”; “Term”.
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Comment
1. Scope of Section.  This section defines what is a breach of contract and standards todistinguish between material and non-material breach.
2. Material Breach and non-material Breach.  This Act follows common law: a party’scontractual remedies are determined by whether a breach is material or immaterial.  Both types ofbreach entitle the aggrieved party to remedies, but a material breach gives a right to cancel thecontract.
3. What is a Breach?  What is a breach of contract is determined by the agreement or, inthe absence of agreement, this Act.  A party must conform to the contract.  A breach occurs if aparty acts in a manner that violates the agreement or fails to act in a manner required by thecontract.  This includes but is not limited to a failure timely to perform, a breach of warranty, arepudiation, non-delivery, wrongful disclosure, uses in violation of the contract, exceedingrestrictions in contractual use terms, and other breaches. 
4. What is a material breach? Parties are entitled to the performance for which theybargain.  Any breach of contractual obligations entitles the other party to damages as appropriate. Beyond that, this Act adopts the rule in common law and international law distinguishingbetween material and immaterial breaches. Some breaches are so immaterial that they do notjustify cancellation of the contract.  In such cases, it is better to preserve a contract despite minorproblems than to allow one party to cancel and thereby risk an unwarranted forfeiture or unfairopportunism.  Materiality depends on the agreement; the agreement can either define a type ofbreach as material or it can simply state that the remedy of cancellation exists.  Failing contractdelineation, what is a material breach depends on the circumstances.  A failure fully to conformto promises about the capability of software to handle 10,000 files may not be material if thelicensee’s use will not exceed 4,000 files and the software is able to handle 9,000 files. Materiality is judged from the aggrieved party’s perspective in light of the nature of the bargainand the benefits expected from performance of the contract.A statute cannot define materiality with precision, but can give appropriate reference points.Subsection (b) provides three: contract terms defining materiality, a substantial failure to performan essential term, and a breach causing substantial harm to the aggrieved party or a denial of areasonably expected significant benefit.  This last consideration, of course, refers to substantialityin context of the agreement itself.  Thus, in a contract for a ten dollar software license, a breachcausing ten dollars of harm would be material even though, in a thirty million dollar license, a tendollar loss should be immaterial. The list in subsection (b) is not exclusive.  When the contract is silent this section should beinterpreted in light of common law and the Restatement. See Rano v. Sipa Press, 987 F.2d 580(9th Cir. 1993); Otto Preminger Films, Ltd. v. Quintex Entertainment, Ltd., 950 F.2d 1492 (9th

Cir. 1991).  Common law concepts preclude forfeiture for minor breaches; thus in the absence ofagreement about a term, materiality hinges on substantial denial to the aggrieved party of theadvantages (consideration) it sought from the transaction.  The Restatement (Second) ofContracts § 241 (1981) lists five factors: 1) the extent to which the injured party  will bedeprived of the benefit he or she reasonably expected; 2) the extent to which the injured party canbe adequately compensated for the benefit of which the party will be deprived; 3) the extent towhich the party failing to perform or to offer to perform will suffer forfeiture; 4) the likelihoodthat the party failing to perform or to offer to perform will cure the failure, taking into account allthe circumstances, including any reasonable assurances; and 5) the extent to which the behaviorof the party failing to perform or to offer to perform comports with standards of good faith andfair dealing.
5. Contract Terms.   An agreement may determine what is a material breach by express
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terms that either give a right to cancel for a particular breach or provide that a particular type ofbreach is material. Of course, a court must interpret that agreement in light of general principles. Thus, a term providing that any failure to conform to any contract term permits cancellationshould be interpreted in light of commercial context that includes usage of trade, course ofperformance, or course of dealing, unless clearly refuted by the circumstances. Section 116(c).That context may indicate that minor breach of some terms are nonetheless not adequate forcancellation. The agreement might indicate that conforming to a specific requirement is a precondition tothe performance of the other party.  That condition should be enforced.  The express conditiondefines part of the remedy: breach allows the aggrieved party not to perform simply because theexpress condition for its performance is not met.Illustration:  In a software development contract, the contract expressly conditionsacceptance of the product on its meeting ten conditions.  One condition is that it mustoperate at “no less than 150,000 rev. per second.”  The software does not meet thatcondition.   Failure to meet the condition justifies refusal of the product. 
6. What Remedies Apply?  If a party’s performance breaches the contract, the aggrievedparty is entitled to its remedies.  The remedies depend on the nature of the breach and anyremedy limitations.  All remedies are generally available for material or non-material breach,except the remedy of cancellation. The aggrieved party can cancel the contract only if the breachwas material as to the entire contract.  For either type of breach, there is an intermediate remedyin that a party whose expectations of future performance are impaired may suspend performanceand demand adequate assurance of future performance from the other.  Section 708.
7. Relation to Intellectual Property Rights.  Subsection (a) makes it clear that this Actdoes not alter intellectual property rules about whether a breach also constitutes an infringementor misappropriation.  Sun Microsystems, Inc. v. Microsoft Corp., 188 F3d 1115 (9th Cir., 1999)(distinguishing scope and breach of a covenant).  In an appropriate case, where there is no doublerecovery, a party may have remedies under both contract and intellectual property laws.  Kepner-Tregoe Inc. v. Vroom, 186 F.3d 283 (2nd Cir., 1999).

SECTION 702.  WAIVER OF REMEDY FOR BREACH OF CONTRACT.
(a)  [Waiver as to executory performance.]  Except for a waiver in accordance with

subsection (b) or a waiver supported by consideration, a waiver affecting an executory portion of
a contract may be retracted by seasonable notice received by the other party that strict
performance will be required in the future, unless the retraction would be unjust in view of a
material change of position in reliance on the waiver by that party.

(b)  [Waiver in a record.]  A claim or right arising out of a breach of contract may be
discharged in whole or part without consideration by a waiver in a record to which the party
making the waiver agrees after breach, such as by manifesting assent, or which the party making
the waiver authenticates and delivers to the other party after breach.
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(c)  [Waiver by acceptance of performance.] A party that accepts a performance with
knowledge that the performance constitutes a breach of contract and, within a reasonable time
after acceptance, does not notify the other party of the breach waives all remedies for the breach,
unless acceptance was made on the reasonable assumption that the breach would be cured and it
has not been seasonably cured.  However, a party that seasonably notifies the other party of a
reservation of rights does not waive the rights reserved.

(d)  [Waiver by failure to inform.]  A party that refuses a performance and fails to
identify a particular defect that is ascertainable by reasonable inspection waives the right to rely
on that defect to justify refusal only if:

(1) the other party could have cured the defect if it were stated seasonably; or
(2) between merchants, the other party after refusal made a request in a record for a

full and final statement of all defects on which the refusing party relied.
(e) [Effect of waiver on similar future performance.]  Waiver of a remedy for breach

of contract in one performance does not waive any remedy for the same or a similar breach in
future performances unless the party making the waiver expressly so states.

(f) [No retraction of waived breach.]  A waiver may not be retracted as to the
performance to which the waiver applies.
Uniform Law Sources:  Uniform Commercial Code: Sections 2-209; 2-607 (1998 OfficialText).
Definitional Cross References:  Section 102: “Aggrieved Party”; “Authenticate”; “Contract”;“Knowledge”; “Merchant”; “Notice”; “Notify” (“give notice”); “Party”; “Receive”; “Record”;“Term”; “Seasonable”.  Section 112: “Manifest assent”.  Section 117:  “Reasonable time.”

Comment
1. Scope of the Section.  This section deals with waivers.  A “waiver” is a voluntaryrelinquishment of a known right. The section brings together rules from common law and fromArticle 2 of the Uniform Commercial Code (1998 Official Text).
2. Waivers in a Record.  Waivers made in a record to which a party agrees, including by amanifestation of assent, are enforceable without consideration. This follows modern law.  SeeUniform Commercial Code § 2A-207; Restatement (Second) of Contracts § 277.  The rule insubsection (a) does not preclude other forms of waiver, but merely confirms that waivers withinit are effective.
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3. Waiver by Accepting a Performance.  Subsection (c) deals with waivers resulting fromaccepting a performance without objecting to known deficiencies in it.  Waiver stems fromconduct and knowledge of the defect coupled with silence beyond a reasonable time.  This typeof waiver does not apply if the party merely knows a performance is not consistent with thecontract.  The defective performance must have been tendered to and accepted by that party.Failure to object to uses that violate a license but pertain to performance not delivered to theother party is not a waiver.  In some cases, of course, it may result in an estoppel. A party presented with deficient performance is not required to elect between accepting  orentirely refusing it.  Subsection (c) permits the party to preserve its rights by (1) giving notice ofobjection to the deficiency within a reasonable time, or accepting the performance and givingprior notice that it does so while reserving its rights.  The first option comes from Article 2 of theUniform Commercial Code (1998 Official Text).  The second is from Article 1 of the UniformCommercial Code (1998 Official Text).  Of course, the party in appropriate cases may simplyrefuse the performance.
4. Failure to Particularize.  Refusal of a performance does not place the refusing party atrisk if it does not state reasons for its refusal.  There is no requirement that the party particularizethe reasons for the refusal. Under subsection (d), however, a waiver results from a failure toparticularize if the other party could have cured the problem had it been seasonably given thebasis for refusal, or, between merchants, if the breaching party asks for a specification in a recordof the reasons for refusal and a basis for refusal is not listed among the reasons.  This adoptsUniform Commercial Code § 2-605 (1998 Official Text) and should be interpreted to correspondto that section. The rule is grounded in fairness: the aggrieved party is obligated to provide noticeto the other party of defects reasonably known to the aggrieved party, but the aggrieved partydoes not waive defects that were later-discovered.
5. Scope of Waiver.  Under subsection (e), absent express agreement or circumstancesclearly indicating to the contrary, a waiver applies only to the specific breach waived and doesnot alter remedies for future breaches.   This principle does not alter estoppel concepts; a waivermay create justifiable reliance as to future conduct in an appropriate case.
6. Retracting a Waiver.   A waiver cannot be retracted with respect to past events whoseconsequences were waived. This principle is important in continuing relationships.  It allowsaggrieved parties to waive particular defects in performance without forfeiting rights as to futureperformances.  A waiver as to future events supported by consideration cannot be unilaterally retracted. Such waivers constitute a bilateral agreement. On the treatment of waivers supported byconsideration, see Restatement (Second) of Contracts § 84, comment f.  All other waivers as toexecutory portions of a contract may be retracted as to future events unless retraction would beunjust in view of a material change in position in reliance on the waiver.  See Section 303,Comment 5.

SECTION 703.  CURE OF BREACH OF CONTRACT.
(a)  [When cure permitted.]  A party in breach of contract may cure the breach at its

own expense if:
(1) the time for performance has not expired and the party in breach seasonably

notifies the aggrieved party of its intent to cure and, within the time for performance, makes a
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conforming performance;
(2) the party in breach had reasonable grounds to believe the performance would be

acceptable with or without monetary allowance, seasonably notifies the aggrieved party of its
intent to cure, and provides a conforming performance within a further reasonable time after
performance was due; or

(3) in a case not governed by paragraph (1) or (2), the party in breach seasonably
notifies the aggrieved party of its intent to cure and promptly provides a conforming performance
before cancellation by the aggrieved party.

(b)  [Cure of nonmaterial breach.]  In a license other than in a mass-market transaction,
if the agreement required a single delivery of a copy and the party receiving tender of delivery
was required to accept a nonconforming copy because the nonconformity was not a material
breach of contract, the party in breach shall promptly and in good faith make an effort to cure if:

(1) the party in breach receives seasonable notice of the specific nonconformity and a
demand for cure of it; and

(2) the cost of the effort to cure does not disproportionately exceed the direct damages
caused by the nonconformity to the aggrieved party.

(c)  [Effect of cure.]  A party may not cancel a contract or refuse a performance because
of a breach of contract that has been seasonably cured under subsection (a).  However, notice of
intent to cure does not preclude refusal or cancellation for the uncured breach.
Uniform Law Source:  Uniform Commercial Code: Sections 2-508; 2A-513 (1998 OfficialText).
Definitional Cross References:  Section 102: “Aggrieved party”; “Cancellation”; “Contract”;“Copy”; “Direct damages”; “Good faith”; “License”; “Mass-market license”; “Notifies”; “Party”;“Receive”; “Seasonable”.  Section 117: “Reasonable time.”  Section 602: “Enable use”.  Section701: “Material breach”.

Comment
1. Scope of the Section.  This section establishes an opportunity to cure a breach and retaina contractual relationship.  For licensees, cure often involves acts to correct missing or delayedpayments or failure to timely give required accounting or other reports.  For licensors, cure oftenfocuses on timeliness of performance and adequacy of a delivered product.  This section setslimits on the opportunity to cure that balance the goal of preserving contract relationships and the
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goal of giving the injured party the full benefit of its bargain.  Subsection (b) creates a new,limited duty to cure in cases where the injured party was required to accept a copy because thebreach was not material as to that copy.
2. General Idea of Cure.  The idea that a breaching party may preserve the contract if itacts promptly to eliminate the effect of breach is embedded in modern law. See Restatement(Second) of Contracts § 237. However, there is significant disagreement about the scope ofallowed cure, reflecting different balances drawn between the policy of allowing a party topreserve a contractual relationship and policies that protect the valid expectations of theaggrieved party. Compare UNIDROIT International Principles of Commercial Contract Law art.7.1.4; Convention on the International Sale of Goods art. 48.

 3. Right to Cure.  This section generally allows cure if it is prompt and avoids harm to theaggrieved party.  Cure is not an excuse for faulty performance, but rather an opportunity to avoidloss and retain the benefits of the contract for both parties.  Cure does not eliminate a right todamages, but prevents cancellation based on the cured breach.There is a right to cure before the time for performance expires. Paragraph (a)(1).  A partywhose early performance was a breach can make a good tender within the contract time.  What isthe time for performance is determined by the agreement at the time of performance, includingany enforceable modifications.Cure requires seasonable notice of an intent to cure.  The closer that the time of the breach isto the contractual time for performance, the greater is the necessity for promptness in notice andcompleting the cure.  What is seasonable notice depends on the context, including the importanceof the expected performance and the timing and difficulty of obtaining substitutes.  The notice isnot the cure. Cure occurs when conforming performance is tendered. 
4. Permissive Cure.  If the time for performance expired before cure, cure is permissiveonly. There are two circumstances in which cure is permitted.a. Expectation that performance would be acceptable.  A party in breach has anopportunity to cure if it had “reasonable grounds to believe” that the original tender would beacceptable.  Thus, payment of eighty percent of the amount due would create an opportunity tocure only if, from prior performance, the tendering party had reason to believe that tender wouldbe acceptable.  That reason can arise from prior course of dealing, course of performance orusage of trade, as well as the particular circumstances surrounding the contract.  The party ischarged with knowledge of factors in a particular transaction which in common commercialunderstanding require strict compliance with contractual obligations, but can also rely on courseof dealing and usage of trade regarding variation of performance unless these have been clearlyrefuted by the circumstances, including the terms of the agreement.  If the other party givesnotice either implicitly through a clear course of dealing, or through terms requiring strictperformance, those indications control this section. Requirements in a standard form that are notconsistent with trade usage or the prior course of dealing and are not called to the other party’sattention may be inadequate to make unreasonable any expectations consistent with trade usageor course of dealing. b. Cure subject to other person’s actions.  Outside of the settings described inparagraphs (a)(1) and (a)(2), the opportunity to cure is limited by the aggrieved party’s right toinsist on performance and, under paragraph (a)(3), cure must occur before the aggrieved partycancels the contract.  This puts control in the aggrieved party. As indicated in subsection (c), theaggrieved party is not required to withhold cancellation simply because of a notice of intent tocure from the other party.In mass market cases governed by Section 704(b), refusal of the single copy that formsthe basis of the transaction may be cancellation because the entire transaction focused on rightsin that copy.  No special notice or words of cancellation are required.  Even if refusal is not, inthe circumstances, equivalent to cancellation, a defect in a copy provided under Section 704(b)
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gives a right to cancel.  If the provider, when notified of refusal, gives notice that it intends tocure, under subsection (a)(3) the licensee can either agree to allow that or can refuse to do so andat that point cancel by refusing any offered cure. 
5. What is a Cure.  Cure requires the completion of acts that put the aggrieved party inessentially the position that would have ensued on conforming performance.  Cure requires aparty to perform the contract obligation and to compensate fully for loss.  Monetarycompensation may be required, but money is a cure only if provided in addition to fullperformance, such as tender of a conforming copy or tender of a late payment with any requiredlate payment charges.  Cure does not occur merely because one party announces its intention tocure, even if that intention is held in good faith.  Cure only occurs when or if the proposedcompensatory and conforming actions are completed.Some contract breaches cannot be cured.  This is true, for example, if a party breaches acontract by publicly disclosing licensed trade secret information.  In such cases, the damage donecannot be reversed and cure is inapplicable.  A similar condition may arise where the agreementdemands performance on a specific date or hour, but the party materially fails to meet thedeadline.  Cure is an opportunity to avoid ending a contract relationship by bringing theperformance into line with the other party’s rightful expectations.  It does not allow a breachingparty to avoid the consequence of breaches that have significant irreversible effects.
6.   Effect of Cure.  Cure of a breach does not mean that the aggrieved party must acceptwithout remedy less than conforming conduct.  The effect of cure is that a contract cannot becanceled based on the cured breach.  The aggrieved party retains its remedies under theagreement or this Act.
7. Duty to Cure. Subsection (b) applies to cases outside the mass market where a licenseemust accept a copy because there is no material breach even though breach occurred.  It createsan obligation to attempt to cure.  The defect must, of course, constitute a breach of contract. Failure to undertake a required effort to cure is a breach of contract, but failure to correct theproblem having attempted to do so is not a breach.  The obligation to attempt a cure is limited byproportionality.  No obligation exists if it would entail costs disproportionate to the directdamages caused by the nonconformity.  Thus, if a party delivers a one thousand name list for$500 that omits five non-material names in a context where that omission is a breach and wherethe omission reduces the value of the list by a small amount, the party has no obligation to cure ifobtaining those additional names would be disproportionate to the direct damages.  In such case,the proper remedy is the difference in value (if any) of the copy rendered and the performancepromised.

[SUBPART B.  DEFECTIVE COPIES]
SECTION 704.  COPY: REFUSAL OF DEFECTIVE TENDER.

(a)  [Effect of defective tender.]  Subject to subsection (b) and Section 705, tender of a
copy that is a material breach of contract permits the party to which tender is made to:

(1) refuse the tender;
(2) accept the tender; or
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(3) accept any commercially reasonable units and refuse the rest.
(b)  [Conforming tender in mass-market transaction.]  In a mass-market transaction

that calls for only a single tender of a copy, a licensee may refuse the tender if the tender does not
conform to the contract.

(c)  [Ineffective refusal.]  Refusal of a tender is ineffective unless:
(1) it is made before acceptance;
(2) it is made within a reasonable time after tender or completion of any permitted

effort to cure; and
(3) the refusing party seasonably notifies the tendering party of the refusal.

(d)  [When cancellation permitted.]  Except in a case governed by subsection (b), a
party that rightfully refuses tender of a copy may cancel the contract only if the tender was a
material breach of the whole contract or the agreement so provides.
Uniform Law Source:  Uniform Commercial Code Sections 2-601, 2-602, 2A-509 (1998Official Text).
Definitional Cross References:  Section 102: Aggrieved party”; “Agreement”; “Cancel”;“Contract”; “Copy”; “Delivery”; “Licensee”; “Mass-market transaction”; “Notifies”; “Party”. Section 117: “Reasonable time.”

Comment
1. Scope of Section.  This section deals with refusal of copies.  It does not refer to othertypes of performance.  The right to refuse is subject to Sections 705, 706, and 610.
2. Refusal of the Tender.  A party may accept or refuse a tender of a copy.  Except asstated in subsection (b), this section adopts common law that refusing a performance isappropriate only if the performance entails a material breach as to that performance (the copy). Acceptance of a copy does not generally waive the party’s rights to a remedy for breach. What isacceptance of a copy is dealt with in Section 609.Refusal is the reverse of “acceptance” of a copy. A decision to refuse a tender of a copyordinarily requires refusal of all of the tendered copies. However, a licensee may accept sometendered commercial units (copies) and reject the rest, if the commercial units are separable inlight of the contracted performance.  For example, if the licensor tenders thirty copies and ten aredefective, the commercial unit is the copy and the licensee can accept the thirty and refuse theremainder.  On the other hand, tender of a copy of a single program with ten modules that aredefective and thirty not, does not involve multiple commercial units; the tender must be refusedin whole or not at all.  This section does not permit a party to disassemble an integrated orcomposite product.  The part accepted (or refused) must be a commercial unit as intended by theparty tendering it; the issue is not whether some of the product could have been providedseparately, but whether, as provided pursuant to the agreement, it was a separable commercialunit. As with all performance, partial acceptance must be in good faith and conform to standards
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of commercial fair dealing.  
3. Conforming Tender Rule.  Subsection (b) adopts the “conforming tender” rule formass-market transactions where the only performance is tender of a single delivery.  In morecomplex transactions, in this Act as in Article 2, conforming tender is not the appropriatestandard for cancellation; the rules of subsection (a) and Section 601 apply.While sometimes described as a “perfect tender” rule, the “conforming tender” rule does notrequire tender of a “perfect” product, but merely one that conforms to the contract. Whatconforms to the contract depends on the agreement, including express terms as interpreted inlight of usage of trade, course of dealing and concepts of merchantability.  The relationshipbetween refusal under subsection (b) and the ability to cure a defect is discussed in Section 703,Comment 4(b).
4. Effective Refusal.  Under subsection (c), refusal of a tender is ineffective if the refusingparty does not timely notify the other party of its refusal.  This precludes arguments that silentrefusal can be effective or coupled with use of the information. The rule corresponds to waiverrules in common law and this Act. The refusal is effective if it occurs within a reasonable timeafter any permitted, but ineffective effort to cure.  Refusal is not permitted after breach has in factbeen cured.
5. Refusal and Cancellation.  Many transactions involve commitments that go beyonddelivery of a particular copy.  Subsection (d) confirms that an aggrieved party that refuses tenderof a copy may cancel the contract only if the breach is a material breach of the entire contract orthe agreement so provides.  Cancellation of the entire contract requires breach that is material asto the entire agreement, or a contract term that allows cancellation.

SECTION 705.  COPY: CONTRACT WITH PREVIOUS VESTED GRANT OF
RIGHTS.  If an agreement grants a right in or permission to use informational rights which
precedes or is otherwise independent of the delivery of a copy, the following rules apply:

(1)  [Effect of refusal of copy.]  A party may refuse a tender of a copy which is a
material breach as to that copy, but refusal of that tender does not cancel the contract.

(2)  [Cure permitted.]  In a case governed by paragraph (1), the tendering party may cure
the breach by seasonably providing a conforming copy before the breach becomes material as to
the whole contract.

(3)  [When cancellation permitted.] A breach that is material with respect to a copy
allows cancellation of the contract only if the breach cannot be seasonably cured and is a material
breach of the whole contract.
Definitional Cross References:  Section 102: “Agreement”; “Cancel”; “Contract”; “Copy”;“Delivery”; “Informational Rights”; “Party”; “Seasonably”.
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Comment
1. Scope of the Section. The section distinguishes (1) agreements where a grant to useinformational rights vests independently of any copy, and (2) agreements where the purpose is toobtain informational or other rights associated with a copy.  It applies to the first context.
2. Effect of Breach.  In transactions of this type, refusal of a defective copy does notnecessarily permit cancellation of the contract.  The contractual grant of rights (already vested) isan independent, performed part of the agreement; any particular copy used to implement thatgrant is a mere conduit.  If the defective tender of a copy does not materially breach the entirecontract, the tendering party has a right to cure.  That right is cut off only if tender and a failed ordelayed cure constitute a material breach of the whole agreement.  Similarly, the aggrieved partyhas a right to retain its rights but refuse the copy: refusal of a copy does not alter the vestedrights.
3. Nature of the Transaction.  The section applies only if the contract vests the right to useinformational rights without the transferee’s receipt of a copy.  Whether this is the nature of aparticular contract depends on the agreement.  If there is a vested rights transaction, the partiesview a copy as a mere conduit to complete an already vested grant.  In such cases, a defect in onecopy is not necessarily material to the entire contract; a licensee can refuse the copy and retainthe contractual rights.  In contrast, if the contract is only for rights associated with a copy, alicensee that refuses the copy is left solely with an action for damages; refusal in essence cancelsthe contract.Illustration 1.  IBM grants licensee (LE) the right to distribute twenty thousand copies ofits software in the United States during one year.  Several weeks later, IBM delivers amaster disk of the software to LE.  The master disk contains a manufacturing flaw. Thecontract is within this section. LE can refuse the copy if the defect was material as to thecopy, but cannot cancel the entire contract unless the defect and the delay was material tothe entire contract.  IBM can cure by timely tendering a conforming copy. LE can recoverdamages, if any.Illustration 2.  LE orders a 100 person site license from Red Hat for its operating systemsoftware.  Red Hat ships a copy of the software, but the copy is warped and defective andarrives several weeks late. This contract is not within this section since there was novested right to use informational rights independent of the copy to be delivered.Illustration 3.  Prince D’s estate grants LE an exclusive license to show  still photographs ofPrince D on an Internet website for one week during the first anniversary of Prince D’s death,also giving LE the right to advertise the exhibit. A copy of the photographs is to be deliveredone week before the first showing. The copy is delivered several days late and is technicallydefective. It cannot be used.  LE refuses the copy. The contract is within this section becausethe grant of rights is independent of the copy.

SECTION 706.  COPY: DUTIES UPON RIGHTFUL REFUSAL.
(a)  [Refusal or revocation of acceptance of copy.]  Except as otherwise provided in

this section, after rightful refusal or revocation of acceptance of a copy, the following rules apply:
(1)  [If contract canceled.]  If the refusing party rightfully cancels the contract,

Section 802 applies and all restrictions in contractual use terms continue.
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(2)  [If contract not canceled.]  If the contract is not canceled, the parties remain
bound by all contractual obligations.

(b)  [Supplemental rules.]  On rightful refusal or revocation of acceptance of a copy, the
following rules apply to the extent consistent with Section 802:

(1)  [When use is breach.]  Any use, sale, display, performance, or transfer of the
copy or information it contains, or any failure to comply with a contractual use term, is a breach
of contract.  The licensee shall pay the licensor the reasonable value of any use.  However, use
for a limited time within contractual use terms is not a breach, and is not an acceptance under
Section 609(a)(5), if it:

(A) occurs after the tendering party is seasonably notified of refusal;
(B) is not for distribution and is solely part of measures reasonable under the

circumstances to avoid or reduce loss; and
(C) is not contrary to instructions concerning disposition of the copy received

from the party in breach.
(2)  [Obligations of refusing party.] A party that refuses a copy shall:

(A) deliver the copy and all copies made of it, all access materials, and
documentation pertaining to the refused information to the tendering party or hold them with
reasonable care for a reasonable time for disposal at that party’s instructions; and

(B) follow reasonable instructions of the tendering party for returning or
delivering copies, access material, and documentation, but instructions are not reasonable if the
tendering party does not arrange for payment of or reimbursement for reasonable expenses of
complying with the instructions.

(3)  [Effect of failure to provide instructions.]  If the tendering party does not give
instructions within a reasonable time after being notified of refusal, the refusing party, in a
reasonable manner to reduce or avoid loss, may store the copies, access material, and
documentation for the tendering party’s account or ship them to the tendering party and is
entitled to reimbursement for reasonable costs of storage and shipment.
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(4)  [Contractual use terms.]  Both parties remain bound by all contractual use terms
that would have been enforceable had the performance not been refused.

(5)  [Good faith.]  In complying with this section, the refusing party shall act in good
faith.  Conduct in good faith under this section is not acceptance or conversion and may not be a
ground for an action for damages under the contract.
Uniform Law Source:  Uniform Commercial Code Sections 2-602(2), 2-603, 2-604.
Definitional Cross References:  Section 102: “Access material”; “Aggrieved party”;“Agreement”; “Cancel”; “Contract”; “Contractual use term”; “Copy”; “Delivery”; “Good faith”;“Information”; “License”; “Notify”; “Party”; “Seasonably”.  Section 117: “Reasonable time.”

Comment
1. Scope of the Section.  This section deals with the rights and obligations of a party thatrightfully refuses tender of a copy and is in possession or control of it or copies made from it. The section coordinates with Section 802 on cancellation of the contract.
2. Cancellation and Refusal.  Refusal of a copy may or may not result in canceling thecontract. Upon cancellation, Section 802 controls to the extent of any inconsistency with thissection. If the contract is not canceled, this section applies and the parties remain bound by allcontractual obligations, except as altered by the breach and the remedies for breach. Cancellation requires that both parties promptly disengage from the contract, returning anymaterial previously received and refraining from any use that would have been allowed under thelicense.  Cancellation ends the license.  On the other hand, refusal without cancellation presumesthat the contract continues, although the refused copy and related material will be returned to thetendering party, or any defect cured.  Of course, the continued effectiveness of the contract issubject to the aggrieved party’s remedies for breach under this Act and the agreement. 
3.  No Right to Use.  In general, a refusing party has no right to use the refused copies or anycopies made from them.  Uses inconsistent with this section or the contract are a breach and may,in appropriate cases, be treated as acceptance of the tendered copies.  Despite this, limited use formitigating loss due to the other party’s breach may be permitted.  The use must be solely tomitigate and does not extend to uses more appropriately viewed as acceptance of the copy; usealso cannot entail disclosure of confidential information, violation of a restriction in a contractualuse term, or sale, licensing, or other transfer of the copies.  This section asks courts to reach thebalance reached regarding goods in Can-Key Industries v. Industrial Leasing Corp., 593 P.2d1125 (Or. 1979) and Harrington v. Holiday Rambler Corp., 575 P.2d 578 (Mont. 1978), but withan understanding of the nature of any intellectual property rights that may be involved.The limited ability to use for purposes of mitigation is also subject to the requirement that theuse not be contrary to instructions received from the other party regarding disposition of theinformation. Instructions that have the effect of preventing use for purposes of mitigation are, ineffect, a waiver of the right to insist that mitigation in this form occur.  The instructions must, ofcourse, be given in good faith and generally are subject to a standard of commercialreasonableness.
4.  Handling Copies.  The refusing party has no right to sell or otherwise dispose ofinformation, documentation or copies under any circumstance.  The information may beconfidential or subject to overriding proprietary rights held by the other party.  There is no
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commercial necessity to sell that copy to a third party to avoid commercial loss because the copyis not the relevant value in the transaction; the transaction focuses on the information.
5. Restrictions in Contractual Use Terms. Both parties remain bound by restrictions incontractual use terms, including confidentiality obligations.  See Section 812, Comment 4.  It isnot uncommon that each party have some such information of the other; a mutual, continuingrestriction is appropriate to the extent allowed by applicable trade secret or other law.  Therestrictions relate only to the information acquired under and subject to the license.  This does notrestrict the party’s ability to obtain the same information from alternative lawful sourcesindependent of the contract restrictions.
6. Relationship to Section 802.  On rightful refusal or revocation of acceptance of a copy,the Section 706 rules apply unless the contract has been rightfully canceled.  In that event, theSection 706 rules apply to the extent not inconsistent with Section 802.

SECTION 707.  COPY: REVOCATION OF ACCEPTANCE.
(a)  [When revocation permitted.]  A party that accepts a nonconforming tender of a

copy may revoke acceptance only if the nonconformity is a material breach of contract and the
party accepted it:

(1) on the reasonable assumption that the nonconformity would be cured, and the
nonconformity was not seasonably cured;

(2) during a continuing effort by the party in breach at adjustment and cure, and the
breach was not seasonably cured; or

(3) without discovery of the nonconformity, if acceptance was reasonably induced
either by the other party’s assurances or by the difficulty of discovery before acceptance.

(b)  [Notice of revocation required.]  Revocation of acceptance is not effective until the
revoking party notifies the other party of the revocation.

(c)  [When revocation precluded.]  Revocation of acceptance of a copy is precluded if:
(1) it does not occur within a reasonable time after the party attempting to revoke

discovers or should have discovered the ground for it;
(2) it occurs after a substantial change in condition not caused by defects in the

information, such as after the party commingles the information in a manner that makes its return
impossible; or
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(3) the party attempting to revoke received a substantial benefit or value from the
information, and the benefit or value cannot be returned.

(d)  [Duties after revocation.]  A party that rightfully revokes has the same duties and is
under the same restrictions as if the party had refused tender of the copy.
Uniform Law Source:  Uniform Commercial Code Sections 2A-516; 2-608.
Definitional Cross References:  Section 102: “Contract”; “Copy”; “Information”;“Informational Rights”; “Licensee”; “Notifies”; “Party”; “Receive”; “Seasonable”.  Section 117:“Reasonable time.”

Comment
1. Scope of Section. This section corresponds to Uniform Commercial Code §§ 2A-516; 2-608 (1998 Official Text).  It deals only with revocation of acceptance of a copy. Revocationreturns the parties to the same position as if the copy had been refused.  It is equivalent torescission. The revoking party is no longer liable for the price of the copy and, in appropriatecircumstances, can obtain a refund.  A “return” described in Section 102 is not relevant in thissection because it refers to rights on rejecting a contract, not refusing a copy tendered pursuant toa contract.
2. Conditions for Revocation.  Revocation is appropriate only for material defects thatwould have justified refusal had the defect then been known. This is true even in mass marketlicenses.  Acceptance of a copy ordinarily establishes closure of the transaction with respect tothe copy.  That expectation cannot be altered based on minor defects.  For this purpose, thegeneral standards of material breach apply. This rule follows Article 2 and Article 2A (1998Official Text).  Under subsection (b), effective revocation requires notification of the other party.Revocation is inappropriate if based on a defect in the copy or information of which theaccepting party was aware when it accepted the copy.  This follows Article 2. Acceptance withknowledge of a defect does not eliminate other remedies unless it creates a waiver, but does barrevocation based on the defect unless conditions mentioned in subsection (a) are present.  Thesedeal with two different circumstances:a. Expectation of Cure. Revocation may be permitted if acceptance was on theassumption of cure.  See paragraphs (a)(1) and (a)(2).  Parties may engage in a mutual effort toresolve problems within the contract, rather than by ending it.  b. Adjustment and Effort to Cure.  Paragraph (a)(2) deals with a common issue. Incases of joint continuing efforts to adjust the computer information to fit the contract orotherwise be acceptable to the licensee, both parties know that problems exist. This paragraphencourages and supports such joint efforts.  The licensee willing to jointly participate in the effortmay revoke  acceptance if the effort fails within a reasonable time and if other conditions barringrevocation do not arise.c. Latent Defects.  Paragraph (a)(3) follows Article 2 of the Uniform Commercial Code(1998 Official Text) and permits revocation if the defect was not discovered before acceptancebecause of the difficulty of discovery or inducement by the other party that had the effect ofdelaying discovery.
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[SUBPART C.  REPUDIATION AND ASSURANCES]
SECTION 708.  ADEQUATE ASSURANCE OF PERFORMANCE.

(a)  [Options when reasonable grounds for insecurity.] A contract imposes an
obligation on each party not to impair the other’s expectation of receiving due performance.  If
reasonable grounds for insecurity arise with respect to the performance of either party, the
aggrieved party may:

(1) demand in a record adequate assurance of due performance; and
(2) until that assurance is received, if commercially reasonable, suspend any

performance, other than with respect to restrictions in contractual use terms, for which the agreed
return performance has not been received.

(b)  [Construction according to commercial standards.] Between merchants, the
reasonableness of grounds for insecurity and the adequacy of any assurance offered is determined
according to commercial standards.

(c) [Effect of acceptance of improper delivery or payment.] Acceptance of any
improper delivery or payment does not impair an aggrieved party’s right to demand adequate
assurance of future performance.

(d)  [Effect of failure to provide assurance.] After receipt of a justified demand under
subsection (a), failure, within a reasonable time not exceeding 30 days, to provide assurance of
due performance which is adequate under the circumstances of the particular case is a repudiation
of the contract under Section 709.
Uniform Law Source:  Uniform Commercial Code: Section 2-609 (1998 Official Text).
Definitional Cross References:  Section 102: “Aggrieved party”; “Contract”; “Contractual useterm”; “Delivery”; “Merchant”; “Party”; “Record”; “Received”.  Section 117:  “Reasonabletime.”

Comment
This section corresponds to Article 2 of the Uniform Commercial Code (1998 Official Text)and should be interpreted in that light but with recognition of the different nature of computerinformation transactions. Subsection (2) refers to contractual use restrictions. If the licensee is theaggrieved party, it may seek adequate assurances of performance and suspend its ownperformance.  However, any restrictions in contractual use terms continue to apply.  Insecurity
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does not change the contract.

SECTION 709.  ANTICIPATORY REPUDIATION.
(a)  [Options upon anticipatory repudiation.] If a party to a contract repudiates a

performance not yet due and the loss of performance will substantially impair the value of the
contract to the other party, the aggrieved party may:

(1) [Await performance or resort to remedy.] await performance by the repudiating
party for a commercially reasonable time or resort to any remedy for breach of contract, even if it
has urged the repudiating party to retract the repudiation or has notified the repudiating party that
it would await its performance; and

(2) [Suspend performance.] in either case, suspend its own performance or proceed
in accordance with Section 812 or 813, as applicable.

(b)  [When repudiation occurs.] Repudiation includes language that one party will not
or cannot make a performance still due under the contract or voluntary, affirmative conduct that
reasonably appears to the other party to make a future performance impossible.
Uniform Law Source:  Uniform Commercial Code: Section 2-610.
Definitional Cross References:  Section 102: “Aggrieved party”; “Contract”; “Notify”; “Party”. Section 117:  “Reasonable time.”

Comment
1. Repudiation.  Subsection (a) corresponds to Article 2 of the Uniform Commercial Code(1998 Official Text).
2. Definition.  Subsection (b) follows the definition in the Restatement (Second) ofContracts. 

SECTION 710.  RETRACTION OF ANTICIPATORY REPUDIATION.
(a)  [When repudiation may be retracted.] A repudiating party may retract its

repudiation until its next performance is due unless the aggrieved party, after the repudiation, has
canceled the contract, materially changed its position, or otherwise indicated that it considers the
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repudiation final.
(b)  [Manner of retraction.] A retraction may be by any method that clearly indicates to

the aggrieved party that the repudiating party intends to perform the contract.  However, a
retraction must contain any assurance justifiably demanded under Section 708.

(c)  [Effect of retraction.] Retraction restores a repudiating party’s rights under the
contract with due excuse and allowance to the aggrieved party for any delay caused by the
repudiation.
Uniform Law Source:  Uniform Commercial Code: Section 2-611.
Definitional Cross References:  Section 102: “Aggrieved party”; “Cancel”; “Contract”; “Party”.

Official Comment
This section corresponds to Article 2 of the Uniform Commercial Code (1998 Official Text). 
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PART 8
REMEDIES

[SUBPART A.  GENERAL]
SECTION 801.  REMEDIES IN GENERAL.

(a)  [Remedies cumulative.]  The remedies provided in this [Act] are cumulative, but a
party may not recover more than once for the same loss.

(b)  [Contractual use terms independent of remedies.]  Except as otherwise provided
in Sections 803 and 804, if a party is in breach of contract, whether or not the breach is material,
the aggrieved party has the remedies provided in the agreement or this [Act], but the aggrieved
party shall continue to comply with any restrictions in contractual use terms with respect to
information or copies received from the other party and the contractual use terms do not apply to
information or copies properly received or obtained from another source.

(c)  [Damage claims not inconsistent with rescission.]  Rescission or a claim for
rescission of the contract, or refusal of the information, does not preclude and is not inconsistent
with a claim for damages or other remedy.
Uniform Law Source:  Uniform Commercial Code Section 2A-523.
Definitional Cross References:  Section 102: “Aggrieved party”; “Agreement”; “Contract”;“Contractual use term”;  “Information”; “Party”.

Comment
1. General Scope.  This section states general rules on contract remedies. Unless otherwiseexpressly indicated, the effect of the rule can be varied by agreement.
2. Cumulative Remedies.  Contract remedies seek to put an aggrieved party in the positionthat would have resulted if performance had occurred as agreed.  The remedies in this Act arecumulative to the extent consistent with that general goal. This Act rejects any concept ofelection of remedies.  However, the parties by agreement may alter a remedy or make itunavailable. The agreement governs unless expressly invalidated by this Act.
3. Aggrieved Party Choice.  In litigation, an aggrieved party chooses the remedy, subject tosubstantive limitations under this Act or the agreement.  The court does not control the choice.
4. Remedies Retained.   This Act is supplemented by general law, including equitableremedies.  Section 114.  Similarly, a remedy for contract breach does not displace a right under
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intellectual property law.  Damage awards are limited by the principle that prohibits doublerecovery for the same wrong, but often the two forms of recovery refer to different damages andare not a double recovery.
5. Contractual Use Terms.  Breach does not eliminate restrictions in contractual use terms- both parties remain bound by them - but breach may end rights under the use terms.  Forexample, a licensee licensed to distribute computer information cannot continue to do so if thelicensor cancels the license because of the licensee’s breach, but restrictions, such as limitationson disclosure, continue to apply.  Those restrictions relate to information acquired under andsubject to the license and do not restrict the party’s ability to obtain the same information fromalternative lawful sources independent of the contract restrictions.

SECTION 802.  CANCELLATION.
(a)  [When cancellation allowed.]  An aggrieved party may cancel a contract for breach

if the breach is a material breach of the whole contract which has not been cured or waived or the
agreement allows cancellation for the breach.

(b)  [Notice of cancellation.]  Cancellation is not effective until the canceling party gives
notice of cancellation to the party in breach, unless a delay required to notify the party would
cause or threaten material harm or loss to the aggrieved party.  The notification may be in any
form reasonable under the circumstances.  However, in an access contract, a party may cancel
rights of access without notice.

(c)  [Effect of cancellation.]  On cancellation, the following rules apply:
(1)  [Duties regarding licensed materials.]  If a party is in possession or control of

licensed information, documentation, materials, or copies of licensed information, the following
rules apply:

(A)  A party that has rightfully refused a copy shall comply with Section 706(b) as
to the refused copy.

(B)  A party in breach of contract which would be subject to an obligation to
deliver under Section 618, shall deliver all information, documentation, materials, and copies to
the other party or hold them with reasonable care for a reasonable time for disposal at that party’s
instructions.  The party in breach of contract shall follow any reasonable instructions received
from the other party.
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(C)  Except as otherwise provided in subparagraphs (A) and (B), the party shall
comply with Section 618.

(2)  [Executory obligations discharged.]  All obligations that are executory on both
sides at the time of cancellation are discharged, but the following survive:

(A) any right based on previous breach or performance; and
(B) the rights, duties, and remedies described in Section 616(b).

(3)  [Cessation of contractual right to use.]  Cancellation of a license by the licensor
ends any contractual right of the licensee to use the information, informational rights, copies, or
other materials.

(4)  [Limited use permitted.] Cancellation of a license by the licensee ends any
contractual right to use the information, informational rights, copies, or other materials, but the
licensee may use the information for a limited time after the license has been canceled if the use:

(A) is within contractual use terms;
(B) is not for distribution and is solely part of measures reasonable under the

circumstances to avoid or reduce loss; and
(C) is not contrary to instructions received from the party in breach concerning

disposition of them.
(5)  [Payment of reasonable value.]  The licensee shall pay the licensor the

reasonable value of any use after cancellation permitted under paragraph (4).
(6)  [Obligations apply to all materials.]  The obligations under this subsection

apply to all information, informational rights, documentation, materials, and copies received by
the party and any copies made therefrom.

(d)  [No cancellation terms.]  A term providing that a contract may not be canceled
precludes cancellation but does not limit other remedies.

(e)  [Renunciation not presumed.]  Unless a contrary intention clearly appears, an
expression such as “cancellation,” “rescission”, or the like may not be construed as a
renunciation or discharge of a claim in damages for an antecedent breach.
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Uniform Law Source:  Uniform Commercial Code: Sections 2A-505; 2-106(3)(4), 2-720.
Definitional Cross References:  Section 102: “Aggrieved party”; “Agreement”; “Cancellation”;“Copy”; “Contract”; “Information”; “Informational Rights”; “License”; “Notify”; “Party”;“Term”.  Section 117: “Reasonable time”.  Section 701: “Material breach”.

Comment
1. Scope of the Section.  This section describes when cancellation is permitted and itseffect.  
2. Cancellation.  “Cancellation” is a remedy under which one party ends the contract forbreach. Section 102.  Cancellation discharges executory obligations, but does not alter rightsearned by prior performance or established by breach.
3. When Permitted.  Cancellation is permitted if the agreement so provides or if there is amaterial breach of contract.  What is a material breach depends on the agreement or the nature oreffect of the breach.  Section 701.  A material breach does not require that the aggrieved partycancel.  That party may continue to perform, demand reciprocal performance, and collectdamages.  If it does not cancel and the breaching party cures the breach, cure precludescancellation based on that breach. 
4. Notification.  Subsection (b) requires notification to make the cancellation effective.Section 102(a)(49).  This contrasts to existing Article 2.  Notification must be interpreted in lightof the circumstances and does not require proof that the notice is received. Section 102.  Theparty harmed by the breach is not required at its risk to choose a fail-safe notification procedure. Notification is not required to cancel an access contract.If a party has a right to cancel, the equities favor the injured party, not the party in breach. Thus, no formalities of notice are required.  It is sufficient that the aggrieved party by its actionsor words communicate that the contract has ended.  Thus, in a contract calling for a singledelivery of a copy, the decision to refuse the copy, return it, and demand a refund is sufficientnotification. Commencing a judicial proceeding gives notice.  The aggrieved party is not requiredto use formal terminology or procedures or to give a notice prior to taking an act that itself givesnotice.
5. Effect on Use Rights.  Many licenses permit the licensee to use, access or take otherdesignated actions without being sued for infringement by the licensor.  When a license iscanceled, that defense dissolves.  A licensee who continues to act in a manner inconsistent withintellectual property rights of the licensor may face an infringement claim.  Whether or when thisoccurs is determined by applicable information property and contract law. Sun Microsystems v.Microsoft Corp, 188 F.3d 1115 (9th Cir. 1999).
6. Obligations Regarding Copies.  Cancellation ends the contractual permission to useinformation and, in a license, contractual permission to retain copies of licensed information. Subsection (c) sets out some of the consequences of that result.  However, subsection (c)(4)allows limited use by the licensee in a case where the licensee cancels because of the licensor’sbreach.  This right is solely for purposes of allowing mitigation.  See comments to Section 706. It does not create an implied license, but merely a limited contractual remedy premised on theprinciple that there is a duty to act reasonably to avoid loss in the event of breach.  Use outside ofthat principle is wrongful.
7. Effect on Obligations. All obligations executory on both sides at the time of cancellationare discharged, but any right based on previous breach or performance and the rights, duties, and
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remedies described in Section 616(b) survive unless otherwise agreed.  To survive, of course, theright itself must exist at the time of cancellation.  Rights previously waived or excused becauseof breach do not survive. Section 601(b). 
8. “No cancellation” clause.  Especially where information is licensed for inclusion in aproduct and significant investments are needed to create or distribute the product, contractualterms often provide that the licensor cannot cancel for breach.  The clause does not alter otherremedies. Section 803, comment 4b.  However, it ensures that if the licensee continues todistribute the product, it does not infringe.  When parties agree to this type of remedy limitation,that term should be enforced.  In a consumer or other contract where the performance is deliveryof an acceptable copy, a contract term that prohibits cancellation does not alter the consumer’s orother transferee's rights, since they still retain all rights to sue for damages and to refuse thetendered product. 

SECTION 803.  CONTRACTUAL MODIFICATION OF REMEDY.
(a)  [Effect of contractual modification of remedies.]  Except as otherwise provided in

this section and in Section 804:
(1) an agreement may provide for remedies in addition to or in substitution for those

provided in this [Act] and may limit or alter the measure of damages recoverable under this [Act]
or a party’s other remedies under this [Act], such as by precluding a party’s right to cancel for
breach of contract, limiting remedies to returning or delivering copies and repayment of the
contract fee, or limiting remedies to repair or replacement of the nonconforming copies; and

(2) resort to a contractual remedy is optional unless the remedy is expressly agreed to
be exclusive, in which case it is the sole remedy.

(b)  [Failure of essential purpose.]  Subject to subsection (c), if performance of an
exclusive or limited remedy causes the remedy to fail of its essential purpose, the aggrieved party
may pursue other remedies under this [Act].

(c)  [When damage limitation independent.]  Failure or unconscionability of an agreed
exclusive or limited remedy makes a term disclaiming or limiting consequential or incidental
damages unenforceable unless the agreement expressly makes the disclaimer or limitation
independent of the agreed remedy.

(d)  [Restrictions on exclusion or limitation of consequential or incidental damages.] 
Consequential damages and incidental damages may be excluded or limited by agreement unless
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the exclusion or limitation is unconscionable.  Exclusion or limitation of consequential damages
for personal injury in a consumer contract for a computer program that is subject to this [Act] and
is contained in consumer goods is prima facie unconscionable, but exclusion or limitation of
damages for a commercial loss is not unconscionable.
Uniform Law Source:  Uniform Commercial Code: Section 2-719.
Definitional Cross References:  Section 102: “Aggrieved party”: “Agreement”; “Cancel”;“Computer program”; “Consequential damages”; “Consumer”; “Consumer contract”; “Contract”;“Incidental damages”; “Party”; “Term”.

Comment
1. Scope of the Section.  This section deals with agreed limitations on remedies for breach. It does not deal with the right to a return defined in Section 102 and used in Sections 113, 209and 613.  That is not a remedy for breach, but a procedure on declining contract terms. “Return”as used in this section does not refer to that right, but to a remedy for breach and is not a “return”as in Section 102(a).
2. Agreement Controls.  Parties may by agreement fit their remedies to their particulardeal.  This is fundamental to contract practice and defines the cost of a transaction.  A party thatagrees to accept all liability for breach will charge more than a party that contractually limitsliability.  Similarly, a party may not be willing to acquire a product unless it obtains particularremedies and recourse.  How parties order these choices depends on the agreement, but noprinciple of commercial contract law suggests that parties’ ability to control these issues shouldbe precluded.  
3. Exclusive Remedies.  An agreed remedy may modify or replace otherwise availableremedies, or it may give an additional right.  To be an exclusive remedy that displaces otherremedies, the agreement must expressly so provide.  This follows Article 2 of the UniformCommercial Code (1998 Official Text).
4. Listed Illustrations. Subsection (a) lists several remedies common in commercialpractice. The illustrations are not an exclusive list. They include:a. Replacement, Repair and Refund.  Agreed limited remedies that refer toreplacement, repair, or refund are common.  The three different terms, however, indicatedifferent remedies: replacement refers to supplying another copy of the same product, repairobligates the party to eliminate defects that cause nonconformance with the contract, and refundusually obligates it to return the price already paid for the defective performance. The purpose ofa “replacement” or a “repair” obligation is to limit remedies, but also to provide the licensee withan information product that fulfills contract obligations.  The purpose of a “refund” remedy is toreimburse the amount paid for the defective performance and to limit damages.In many transactions, refund refers to the price paid for a single copy.  Other transactionsentail ongoing royalties or other fees, including fees for services additional to furnishing theproduct (such as support or maintenance).  Nothing in this section restricts the ability of parties toagree to a refund of a fixed maximum amount or portion of the expected contract fee or toexclude or include moneys paid for other services.  Refund usually contemplates the paymentsfor the product, not payment to cover all value received.b. No Cancellation. Subsection (a) refers to an agreed term that bars cancellation forbreach, but allows exercise of other remedies.  This is important for cases of a licensee that
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commits resources to develop and distributes a product based in whole or part on informationrights licensed to it, or in other cases where continued use of the computer information is criticalto the licensee.  The ability to bar cancellation by agreement is important in this commercialenvironment where the licensee may devote great resources to development of a further productbased on the originally licensed information or may predicate a business model upon it. Section802, comment.  The remedy limitation does not affect consumers since other remedies remain inforce (refusal, recoupment, damages) that fully protect the consumer.  This is also true forcommercial end users.  Waiver of a right to cancel does not bar enforcement of the license orother rights under it (such as the right to damages for breach or for specific performance). 
5. Failure of Exclusive Remedy.  Subsections (b) and (c) follow Article 2 of the UniformCommercial Code (1998 Official Text) but clarify an issue litigated under Article 2. a. Failure of Remedy.  Under subsection (b), if performance of an exclusive remedycauses it to fail of its intended purpose, it no longer limits the remedies of the aggrieved party. This is the rule in Article 2.  Courts must ask what was the purpose of the agreed remedy.   Adifferent purpose exists for remedies limited to replacement or repair, and remedies that include aremedy consisting of a refund right.  In the absence of a refund remedy, the purpose is to providea functioning product.  In cases where the remedy includes a right to a refund, the purpose is toreturn money that was paid for the defective performance.  Performance by giving a refundfulfills the purpose of a refund remedy if a party that did not receive a conforming performancereceives the agreed refund.  This contrasts to an agreement in which the remedy requiresreplacement or repair, but not a refund.  In that case, the agreed remedy contemplates afunctioning product.  Non-performance of the remedy leaves the licensee without what itbargained for under the contract, a functioning product. b. Related to Consequential Damage Limits.  Subsection (c) deals with the effect thatfailure of a limited remedy has on agreed limits on consequential damages.  The issue is whetherone agreed term (exclusion of consequential damages) depends on, or is independent of, anotheragreed term (limited remedy).  This section provides that the two terms are dependent on eachother unless the agreement expressly indicates otherwise.  This rule rejects cases under Article 2of the Uniform Commercial Code which hold that the two types of terms are presumedindependent.  A consequential damage limit fails if performance of the limited remedy failsunless the agreement makes the consequential damages limit expressly independent of the otherlimited remedy. If the agreement expressly states that the terms are independent, there is noreason in principle to preclude enforcement of that agreement. Except as otherwise agreed, a consequential damage limitation covers all obligations andremedies under the contract.  Remedy clauses are part of the overall transaction.  A consequentialdamages limitation applies to all loss except as otherwise expressly stated in the contract. 
6. Minimum Adequate Remedy.  An agreed remedy provision does not fail because thecourt believes that the remedy does not afford a “minimum adequate remedy.”  Doctrines ofunconscionability, fundamental public policy and for determining whether mutuality ofobligation exists for a binding contract set a floor on what agreed terms are binding with respectto remedies. However, the essence of any contract is that parties accept the legal consequences of theirdeal and that there be at least a fair quantum of remedy in the event of breach.  Contracts that donot do so may fail for lack of consideration or mutuality.  This does not mean that a court canrewrite the agreement or the agreed remedies.  If a remedy is provided and is made exclusive, thefact that it does not fully compensate the aggrieved party is not a reason to allow that party toavoid the consequences of its agreement.  Remedy terms are agreed allocations of risks.  Forexample, a contract that limits recovery for software defects used in a satellite system to the priceof the software (e.g., $100,000) is not unenforceable because the defect caused loss of a $1million satellite.  A decision to set a limit affects pricing and risk and cannot be set aside becausethe loss eventually fell on one party.  On the other hand, a contract that states “licensee will have
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no responsibility for any harm to licensor caused by licensee’s intentional breach of any aspect ofthe agreement” may lack mutuality to establish a contract.
7. Consequential Damage Limits.  Disclaimer or limitation of consequential damages isgenerally enforceable.  See U.C.C. Article 2-715, comment 3 (1998 Official Text). In consumertransactions involving defective computer programs embedded in consumer goods that causepersonal injury, however, this section follows Article 2 of the Uniform Commercial Code (1998,Approved Draft) and makes disclaimer of personal injury damages prima facie unconscionable.Under Section 103(b), some computer programs embedded in goods are not governed by this Actbut by Article 2, which has the same rule. This section does not create liability that would notexist under other law. Most cases reject personal injury claims against information providerseven under tort law.  This reflects that, for information products, courts balance public interestsin encouraging distribution of information against interests in creating new sources of recovery. This Act does not alter the analysis that courts using general theories of tort law should makeunder that body of law.

SECTION 804.  LIQUIDATION OF DAMAGES.
(a)  [When damages may be liquidated by agreement.]  Damages for breach of

contract by either party may be liquidated by agreement in an amount that is reasonable in light
of:

(1) the loss anticipated at the time of contracting;
(2) the actual loss; or
(3) the actual or anticipated difficulties of proving loss in the event of breach.

(b)  [Effect of unenforceability of liquidation term.]  If a term liquidating damages is
unenforceable under this subsection, the aggrieved party may pursue the remedies provided in
this [Act], except as limited by other terms of the contract.

(c)  [Restitution of payments.] If a party justifiably withholds delivery of copies because
of the other party’s breach of contract, the party in breach is entitled to restitution for any amount
by which the sum of the payments it made for the copies exceeds the amount of the liquidated
damages payable to the aggrieved party in accordance with subsection (a).  The right to
restitution is subject to offset to the extent that the aggrieved party establishes:

(1) a right to recover damages other than under subsection (a); and
(2) the amount or value of any benefits received by the party in breach, directly or
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indirectly, by reason of the contract.
(d)  [ Limitation of damage term distinguished.] A term that does not liquidate

damages, but that limits damages available to the aggrieved party, must be evaluated under
Section 803.
Uniform Law Source:  Uniform Commercial Code Section 2-718 (1998 Official Text). Revised.
Definitional Cross References:  Section 102: “Aggrieved party”; “Agreement”; “Contract”;“Copy”; “”Delivery”; “Party”; “Receive”; “Term”.

Comment
1. Scope of the Section.  This section deals with liquidated damages clauses. The basic ruleis that agreed terms are enforceable unless unreasonable. 
2. General Standard.  A liquidated damages contract term sets both a minimum andmaximum recovery.  A liquidated damages term is, in concept, no different than any othercontract term.  The presumption is that courts enforce agreed terms.  Subsection (a) provides thatliquidated damages terms are enforceable if the amount is reasonable in light of 1) before-the–fact estimates of likely damages, or 2) after-the-fact actual damages, or 3) the difficulty ofproof.  Basically, the term is enforceable unless there is no reasonable basis on which to sustainit.  A liquidated damage clause chosen based on the parties’ assessment of risk and cost shouldbe enforced.  Courts should not revisit the deal after the fact and disallow it because the choicelater appeared to disadvantage one party.  If the parties actually negotiated the clause, that clauseis per se reasonable. Actual negotiation, however, is not essential to enforceability.
3.    Remedies On Unenforceability.  If a liquidated damage term is not enforceable, theaggrieved party may pursue the remedies it has under this Act in the absence of the term.  Thoseremedies may be limited by other agreed terms.  For example, if the contract excludesconsequential damages, the aggrieved party remains bound by that exclusion even if theliquidated damages term is unenforceable.
4. Other Terms.  A term that is not a liquidated damage clause but a limitation on damages,is governed by Section 803, not this section.  Thus, a term that provides: “In no event shall eitherparty be liable for damages exceeding $1 million dollars,” is a limitation on damages governedunder Section 803 because it limits recovery but does not guaranty a recovery of any particularamount unless the facts support damages in that amount.

SECTION 805.  LIMITATION OF ACTIONS.
(a)  [General rule.]  Except as otherwise provided in subsection (b), an action for breach

of contract must be commenced within the later of four years after the right of action accrues or
one year after the breach was or should have been discovered, but not later than five years after
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the right of action accrues.
(b)  [Alteration by agreement.]  If the original agreement of the parties alters the period

of limitations, the following rules apply:
(1)  [One year minimum.]  The parties may reduce the period of limitation to not less

than one year after the right of action accrues but may not extend it.
(2)  [No reduction if consumer contract.]  In a consumer contract, the period of

limitation may not be reduced.
(c)  [When right of action accrues:  general rule.]  Except as otherwise provided in

subsection (d), a right of action accrues when the act or omission constituting a breach of
contract occurs, even if the aggrieved party did not know of the breach.  A right of action for
breach of warranty accrues when tender of delivery of a copy pursuant to Section 606, or access
to the information, occurs.  However, if the warranty expressly extends to future performance of
the information or a copy, the right of action accrues when the performance fails to conform to
the warranty, but not later than the date the warranty expires.

(d)  [When right of action accrues:  special rules.]  In the following cases, a right of
action accrues on the later of the date the act or omission constituting the breach of contract
occurred or the date on which it was or should have been discovered by the aggrieved party, but
not earlier than the date for delivery of a copy if the claim relates to information in the copy:

(1) a breach of warranty against third-party claims for:
(A) infringement or misappropriation; or
(B) libel, slander, or the like;

(2) a breach of contract involving a party’s disclosure or misuse of confidential
information; or

(3) a failure to provide an indemnity or to perform another obligation to protect or
defend against a third-party claim.

(e)  [Conclusion of action:  effect on other remedies.]  If an action commenced within
the period of limitation is so concluded as to leave available a remedy by another action for the
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same breach of contract, the other action may be commenced after expiration of the period of
limitation if the action is commenced within six months after conclusion of the first action,
unless the action was concluded as a result of voluntary discontinuance or dismissal for failure or
neglect to prosecute.

(f)  [Law on tolling preserved.] This section does not alter the law on tolling of the
statute of limitations and does not apply to a right of action that accrued before the effective date
of this [Act].
Uniform Law Source:  Uniform Commercial Code: Sections 2A-506; 2-725 (1998 OfficialText).  Revised.
Definitional Cross References:  Section 102: “Aggrieved party”; “Agreement”; “Consumer”;“Contract”; “Copy”; “Deliver”; “Information”; “Party”; “Termination”.

Comment
1. Scope and Purpose. This section reconciles conflicting statute of limitations forcomputer information transactions.
2. Limitations Period.   Subsection (a) bars a cause of action brought more than four yearsafter the breach occurs, but adopts a discovery rule that may extend the time for bringing a causeof action up to five years from the time of breach. The period to bring the lawsuit is between fourand five years, depending upon when breach occurred or should have been discovered.
3. Effect of Agreement.  Subsection (b) limits the enforceability of agreements that modifythe limitations period.  The statute of limitations reflects public policy about how long of aperiod may be permitted before law concludes that no action may be brought.  Subsection (b)precludes agreements that permit a period of limitations longer than that stated in the Act.  Thisdoes not prevent “tolling agreements” entered into during disputes. It only precludes extensionsin the original agreement.Subsection (b) also precludes reducing the limitations period to less that one year. This doesnot affect contracts that limit a warranty to a stated period of less than one year (e.g., ninetydays).  Such agreements define the warranty itself.  They state the period during which discoveryof a defect or the occurrence of its effect must occur (e.g., product has no defects manifestedduring the first ninety days).  Unless the agreement so states, this does not limit the time in whicha lawsuit may be brought.  However, such agreed terms control when the cause of action accruesand whether there is a breach since they provide that a defect that is not manifest during this timeis not a breach. 
4. Accrual of Cause of Action: Time of Performance.  The four year term refers to fouryears from when the right of action accrues.  This section applies two rules for when the cause ofaction accrues.  The primary rule is subsection (c).  The cause of action accrues when the breachoccurs or should have been discovered.  For an alleged breach of warranty, this generally occurson delivery of the information or service, even if the defect does not become apparent until muchlater.  Warranties are breached or not on delivery of the warranted subject matter.In some cases, however, a warranty expressly “extends to future conduct.”  For example, if awarranty is that there are no defects that affect performance during the first ninety days after
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delivery, subsection (c) gives the terms of this language their effect. Breach of the warrantyoccurs if a defect appears within the stated warranty term.  Subsection (c) rejects cases holdingthat such a warranty changes the limitations rule to a pure “discovery” rule, i.e., the cause ofaction does not accrue until the defect is or should have been discovered.  If the warranty is for alimited time (e.g., one year), the breach cannot occur later than the expiration of that stated time. 
5. Traditional Discovery Rule.   Subsection (d) describes cases in which the time ofoccurrence rule is replaced entirely by a traditional time of discovery rule.  Each concernscircumstances in which it would be inappropriate to define breach as occurring whenperformance is delivered because the breach is never manifested until later and because theassurances involved in the contract obligation go to events beyond the time of delivery.

SECTION 806.  REMEDIES FOR FRAUD.  Remedies for material misrepresentation or
fraud include all remedies available under this [Act] for nonfraudulent breach of contract.
Uniform Law Source:  Uniform Commercial Code: Section 2-721 (1998 Official Text).
Definitional Cross References:  Section 102: “Contract”; “Information”.

Comment
Follows Article 2 of the Uniform Commercial Code (1998 Official Text).

[SUBPART B.  DAMAGES]
SECTION 807.  MEASUREMENT OF DAMAGES IN GENERAL.

(a)  [Mitigation of loss.]  Except as otherwise provided in the contract, an aggrieved
party may not recover compensation for that part of a loss which could have been avoided by
taking measures reasonable under the circumstances to avoid or reduce loss.  The burden of
establishing a failure of the aggrieved party to take measures reasonable under the circumstances
is on the party in breach of contract.

(b) [Certain damages not recoverable.]  A party may not recover:
(1) consequential damages for losses resulting from the content of published

informational content unless the agreement expressly so provides; or
(2) damages that are speculative.
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(c)  [Compensation for benefit obtained by disclosure or misuse.]  The remedy for
breach of contract for disclosure or misuse of information that is a trade secret or in which the
aggrieved party has a right of confidentiality includes as consequential damages compensation
for the benefit obtained as a result of the breach.

(d)  [When market value determined.]  For purposes of this [Act], market value is
determined as of the date of breach of contract and the place for performance.

(e)  [Damages computed at present value.]  Damages or expenses that relate to events
after the date of entry of judgment must be reduced to their present value as of that date.  In this
subsection, “present value” means the amount, as of a date certain, of one or more sums payable
in the future or the value of one or more performances due in the future, discounted to the date
certain.  The discount is determined by the interest rate specified by the parties in their agreement
unless that rate was manifestly unreasonable when the agreement was entered into.  Otherwise,
the discount is determined by a commercially reasonable rate that takes into account the
circumstances of each case when the agreement was entered into.
Definitional Cross References:  Section 102: “Aggrieved party”; “Agreement”; “Consequentialdamages”; “Contract”; “Direct damages”; “Information”; “Informational content”; “Party”;“Present value”; “Published informational content”.

Comment
1. Scope of the Section.  This section brings together general rules on computation ofdamages.  Specific rules for licensor damages (Section 808) and licensee damages (Section 809)are subject to the general principles stated here.
2. Mitigation.  Subsection (a) requires mitigation of damages and places the burden ofestablishing a failure to mitigate on the party asserting the protection of the rule. “Burden ofestablishing” means that the party with the burden must persuade the trier of fact that theexistence of the fact is more probable than its non-existence. Uniform Commercial Code § 1-201(8) (1998 Official Draft).The idea that an injured party must mitigate its contract damages permeates contract law. Contract remedies are not punitive but compensatory.  The injured party cannot act in a way thatenhances loss and expect to have that loss compensated in damages recoverable from the otherparty.  This does not create an obligation of an aggrieved party to cover. The damages formulaein Sections 808 and 809 contain various means of adjusting damages by statutory measures thatin effect are a surrogate for mitigation (e.g., the statutory formulae based on market value of theperformance).  If the formula is used to compute damages, whether there was a actual mitigationis not relevant.  The reference in subsection (a) to otherwise provided in the agreement includes contractualliquidation of damages.  An enforceable liquidated damages term creates an agreed measure of
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damages.  A court may not reduce or alter that contractual measure based on its determinationabout whether actual damages were adequately mitigated or not.
3. Published Informational Content.  Subsection (b) excludes consequential damages forissues about the content of “published informational content.” Whether characterized as a FirstAmendment analysis or treated as a question of social policy, our culture has a substantialinterest in promoting the dissemination of information.  This Act supports and encouragesdistribution of informational content to the public.As indicated in the definition of published informational content, the context is one in whichthe content provider does not deal directly with the data recipient in a special reliance setting.Information of this type is typically low cost and high volume. Dissemination of suchinformation would be seriously impeded by high liability risk. With few exceptions, modern lawrecognizes the liability limitations even under tort law. The Restatement of Torts, for example,limits exposure for negligent error in data to intended recipients and to “pecuniary loss” whichcorresponds to direct damages. The subsection does not exclude all consequential damage claims relating to publishedinformational content.  For example, if a party agrees to provide content for distribution over theInternet, but fails to deliver in a timely fashion, the resulting damages claim does not pertain tothe content itself, but to the failed performance.  Whether consequential loss is recoverable isdetermined under the general standards of this Act, the agreement of the parties, and commonlaw.Illustration 1: D distributes stock market information through newspapers and on-linefor $5 per hour or $1 per copy.  C reviews the online information and trades 1 millionshares of Acme at a price that causes a $10 million loss because the data were incorrect. If C were in a relationship of reliance with D, consequential loss is recoverable.  But thisis published informational content, and C cannot recover alleged consequential loss.Illustration 2: Internet-Games.com allows players to play a grisly 3-D game. One playerwho pays $5 is shocked by the violence and spends a sleepless week.  That player shouldhave no recovery at all, but if the player can show a breach, the player could not recoverconsequential loss since this is published informational content.Each illustration assumes that the contract for the published informational content did notexpressly provide for consequential damages.
4. Speculative Damages. This Act does not require proof with absolute certainty ormathematical precision.  Consistent with the principle of Article 1 of the Uniform CommercialCode (1998 Official Text) that there be a liberal administration of the remedies of that Code, theremedies in this Act must be administered in a reasonable manner.  However, this does notpermit recovery of losses that are speculative or highly uncertain and therefore unproven. SeeRestatement (Second) of Contracts 352 (“Damages are not recoverable for loss beyond theamount that the evidence permits to be established with reasonable certainty.”).  No change inlaw on this issue is intended; courts should continue to apply ordinary standards of fairness andevaluation of proof.  For an illustration in an information transaction, see Freund v. WashingtonSquare Press, Inc., 34 N.Y.2d 379, 357 N.Y.S.2d 857, 314 N.E.2d 419 (1974).
5. Confidential Information.  Subsection (c) confirms that one way of measuring loss inthe case of confidentiality breaches is in terms of the value obtained by the breaching party.  Inessence, where a confidential relationship exists, the party to whom the confidentiality obligationis owed has an expectation of the information not being misused and that expectation is entitledto protection.  Compensation for such loss is important.  However, if the breach of confidencegives benefits to a third party that do not inure directly or indirectly to the party to the contract,recovery against the third party is under other law.  The rule stated here, of course, is also subjectto the prohibition on double recovery.  Section 801.
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6. Market Value.  If market value is part of a damages computation, subsection (d) requiresthat market value be determined at the time and place for performance.  Where performance isdelivery of a copy, the place is as indicated in the agreement or this Act.  In other cases, such asan Internet transaction that provides access to an information system, the nature of the subjectmatter makes geographic touchstones difficult to determine or inappropriate.  In such cases,courts may refer to rules on choice of law in Section 109(b)  this Act, which provide a stablereference point relevant to and protective of both parties.In determining market value, due weight must be given to any substitute transaction actuallyentered into by a party, taking into account the extent to which the transaction involved terms,performance, information, and informational rights similar in terms, quality, and character to theagreed performance.  See Comments to Section 808(a).
7. Present Value.  Subsection (e) provides that damages as to future events are awardedbased on present value as of the date of judgment.  The definition of “present value” correspondsto Uniform Commercial Code §§ 2A-103; 1-201(37)(z) (1998 Official Text), but modifies therules to cover present valuation of performances other than payments.  This term provides fordiscounting the value of future payments or losses as measured at a particular point in time.  Thisrequires, as to damages awarded for eventualities that are in the future, that courts do so based ona present value standard.  As to losses and expenses that have already occurred, the present valuemeasurement does not apply.  No change in law on pre-judgment interest is intended.

SECTION 808.  LICENSOR’S DAMAGES.
(a)  [Definitions.]  In this section, “substitute transaction” means a transaction by the

licensor which would not have been possible except for the licensee’s breach and which
transaction is for the same information or informational rights with the same contractual use
terms as the transaction to which the licensee’s breach applies.

(b) [Computation of licensor’s damages.]  Except as otherwise provided in Section 807,
a breach of contract by a licensee entitles the licensor to recover the following compensation for
losses resulting in the ordinary course from the breach, less expenses avoided as a result of the
breach, to the extent not otherwise accounted for under this subsection:

(1) damages measured in any combination of the following ways but not to exceed the
contract fee and the market value of other consideration required under the contract for the
performance that was the subject of the breach:

(A) the amount of accrued and unpaid contract fees and the market value of other
consideration earned but not received for:

(i) any performance accepted by the licensee; and
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(ii) any performance to which Section 604 applies;
(B) for performances not governed by subparagraph (A), if the licensee repudiated

or wrongfully refused the performance or the licensor rightfully canceled and the breach makes
possible a substitute transaction, the amount of loss as determined by contract fees and the
market value of other consideration required under the contract for the performance less:

(i) the contract fees and market value of other consideration received from an
actual and commercially reasonable substitute transaction entered into by the licensor in good
faith and without unreasonable delay; or

(ii) the market value of a commercially reasonable hypothetical substitute
transaction;

(C) for performances not governed by subparagraph (A), if the breach does not
make possible a substitute transaction, lost profit, including reasonable overhead, that the
licensor would have realized on acceptance and full payment for performance that was not
delivered to the licensee because of the licensee’s breach; or

(D) damages calculated in any reasonable manner; and
(2) consequential and incidental damages.

Uniform Law Source:  Uniform Commercial Code: Sections 2A-528; 2-708 (1998 OfficialText).  Revised.
Definitional Cross References:  Section 102: “Cancel”; “Consequential damages”; “Contract”;“Contract fee”; “Contractual use term”; “Direct damages”; “Good faith”; “Incidental damages”;“Information”; “Informational rights”; “Licensee”; “Licensor”; “Present value”; “Receive”.

Comment
1. Scope of the Section. This section states how to measure damages for a licensor if thelicensee breaches the contract. Under Section 807, damage awards related to events in the futureare based on the present value at the time of the award.
2. General Approach.  A licensor may choose any measure of damages described insubsection (b), subject to the limitation on double recovery.  The basic approach assumes that theaggrieved party chooses the method of computation, subject to judicial review of whether thechoice creates double recovery.  No order of preference is required. Subsection (b)(1) measures“direct damages” by the difference in value between performance promised and received.  Whenappropriate, direct damages also include reimbursement for value already given and for whichpayment has not yet occurred.  The damages are capped by the contract fee for the performanceand the market value of other consideration to be received.  This does not include the loss of
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expected benefits from use of the expected performance in other contexts.  If recoverable, thoseare consequential, not direct damages.  Damages under this section are subject to the general principles of this Act. Section 807disallows recovery of consequential damages in some cases, including where claims arespeculative or are for the content of published informational content.  Under Section 807, also,recovery may be limited by the requirement that the aggrieved party act in a reasonable manner tomitigate loss.  3. Intangible Subject Matter: Substitute Transactions.  Licensor remedies differ fromremedies for sellers in Article 2 of the Uniform Commercial Code.  Article 2 focuses on anassumption that the seller’s loss lies in the sale of the particular item.  For computer informationtransactions, the particular copy is not ordinarily relevant. The basic issue is whether breachenables a substitute transaction that could not have otherwise occurred and which is properlyconsidered in determining direct damages.The idea of a “substitute transaction” is a central concept. A transaction is not a substitutetransaction simply because in it the transferor used a diskette that might have been used todeliver the same information to the original licensee.  The focus is on the information, not thetangible media, and on contractual use terms.  To be a substitute transaction, the transaction mustinvolve the same information under the same use terms.  To be a “substitute transaction” the transaction must have been made possible by the breach.This rule requires that a substitute transaction must be possible.  If there is no market and noalternative licensee for the same information product under the same terms, no substitute ispossible.  That will often occur when the contract is to develop software for a particularapplication of the licensee.  Also, the rule requires that, if a transaction is possible, the licensor’sability to engage in it must be due to the breach and not simply because another transactionwould have been possible in any event.  For example, in the case of a breach of a non-exclusiveaccess contract by the licensee, there would ordinarily not be a substitute transaction because thelicensor has almost unlimited capability to make access available to others.  While another accesscontract may subsequently occur, that contract was not made possible by breach – the newlicense would have occurred with or without the breach.  More generally, in most non-exclusivelicenses, breach does not enable a new transaction.  On the other hand, cancellation for breach ofan exclusive license to distribute a work in a geographic area may enable the licensor to make asubstitute license in that area that could not otherwise have been made because of the exclusivenature of the breached license.
4. Computation Approaches.  The damage formulae describe direct damages capped bythe contract fee and the market value of consideration to be received by the licensor. a. Accrued Fees and Consideration.  Under paragraph (b)(1)(A) the aggrieved licensoris entitled to recover any accrued and unpaid fees and the value of other consideration owed forinformation or services actually delivered.  These are direct damages.  Recoveries beyond that,when appropriate, are consequential damages. b. Measuring other Direct Damages.  This section outlines several approaches todirect damages in addition to unpaid fees and consideration.(i)  Recovery Measured by Contract Fee: Substitute Transaction Enabled. Underparagraph (b)(1)(B), damages are measured by unaccrued contract fees and other considerationless the value of any actual or hypothetical “substitute transaction” made possible by the breach.Section 807 requires computation at present value for losses associated with events occurringafter judgment.  Speculative damages are not recoverable. Restatement (Second) of Contracts §352.  See Section 807.Recovery for unaccrued (future) fees and consideration is reduced by due allowance forproceeds of a “substitute transaction.” This is measured either by an actual substitute transactionor by the market value of a commercially reasonable hypothetical transaction.  The substitutetransaction must have been made possible by the breach.  If breach makes possible a substitute
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transaction, but no transaction actually occurs, recovery sought under this paragraph is reducedby the market value (if any) of the hypothetical substitute transaction made possible by thebreach.  As with actual substitute transactions, market value must assume a market for the sameuse restrictions for the same information over the same contract terms.(ii)  Recovery Measured by Lost Profits.  Under paragraph (b)(1)(C), damage recovery ismeasured by lost profits caused by a failure to accept performance or by repudiation of thecontract. Unlike in Article 2 of the Uniform Commercial Code (1998 Official Text), this Actdoes not require proof that alternative measures of damages are inadequate to compensate thelicensor. The injured party chooses the method of computation.  As with contract fees, lostprofits must be proven with reasonable certainty and may not be speculative. Restatement(Second) of Contracts § 352.  Similarly, recovery is subject to the general duty to mitigate. SeeSection 807 and  Krafsur  v. UOP, (In re El Paso Refinery), 196 BR 58 (Bankr. WD Tex. 1996).(iii)  Measurement in any Reasonable Manner.  Subsection (b)(1)(D) authorizescomputation of direct damages in any manner that is reasonable, and thus recognizes that thediversity of contexts present in this field make the specific formulae useful, but potentiallyinapplicable in some cases.c. Consequential and Incidental Damages.  The licensor is also entitled, in anappropriate case, to recover consequential and incidental damages. The section distinguishesbetween contract fees and royalties on the one hand (as direct damages) and consequentialdamages on the other. Section 102, comment 11. The damage recovery is also subject to thegeneral provisions of Section 801 and 807.
5. Illustrative Situations.Illustration 1:  LR licenses a master disk of its software to LE allowing LE to make anddistribute 10,000 copies. This is a nonexclusive license.  The fee is $1 million. The costof the disk is $5.  LE wrongfully refuses the disk and repudiates the contract. Under(a)(1)(A), LR would recover $1 million less the $5, as also reduced by due allowance for(1) any substitute transaction made possible by this breach and (2) by any other failure tomitigate.  However, (a)(1)(B) would ordinarily not apply since a second 10,000 copylicense is not a substitute transaction if the license was not made possible by the breach.Recovery under subsection (a)(1)(C) is computed by assessing lost profit includingreasonably attributable overhead.Illustration 2: Same as Illustration 1, but the license was a worldwide exclusive license.On breach, LR makes an identical license with second LE for a fee of $900,000. Thistransaction was made possible because the first exclusive license was canceled. LRrecovery under subsection (a)(1)(B) is $100,000 less any net cost savings not accountedfor in the second transaction.  If there was no actual second license, but the market valuefor such a license was $800,000, the recovery is $200,000 less any net cost savings notaccounted for in the hypothetical market value.Illustration 3:  LR grants an exclusive U.S. license to LE to distribute copies of LR’scopyrighted digital encyclopedia. This is a ten-year license at $50,000 per year. In Year 2,LE breaches and LR cancels. Recovery is the present value of the remaining contract feeswith due allowance for any actual or hypothetical substitute transaction made possible bythe breach.
6. Remedies under Other Law.  The licensor may have remedies under other law,including intellectual property law.  Breach introduces the possibility of an infringement claim if,for example, (a) the breach results in cancellation of the license and the licensee’s continuingconduct is inconsistent with the licensor’s informational rights, or (b) the breach consists ofacting outside the scope of the license and in violation of the informational right. Remedies underinformational rights laws do not displace contract remedies provisions since they deal withdifferent issues. The two remedies may raise dual recovery issues in some cases.  The generalrule is that all remedies are cumulative, except that double recovery is not permitted.
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SECTION 809.  LICENSEE’S DAMAGES.
(a)  [Computation of licensee’s damages.] Subject to subsection (b) and except as

otherwise provided in Section 807, a breach of contract by a licensor entitles the licensee to
recover the following compensation for losses resulting in the ordinary course from the breach
or, if appropriate, as to the whole contract, less expenses avoided as a result of the breach to the
extent not otherwise accounted for under this section:

(1) damages measured in any combination of the following ways, but not to exceed
the market value of the performance that was the subject of the breach plus restitution of any
amounts paid for performance not received and not accounted for within the indicated recovery:

(A) with respect to performance that has been accepted and the acceptance not
rightfully revoked, the value of the performance required less the value of the performance
accepted as of the time and place of acceptance;

(B) with respect to performance that has not been rendered or that was rightfully
refused or acceptance of which was rightfully revoked:

(i) the amount of any payments made and the value of other consideration
given to the licensor with respect to that performance and not previously returned to the licensee;

(ii) the market value of the performance less the contract fee for that
performance; or

(iii) the cost of a commercially reasonable substitute transaction less the
contract fee under the breached contract, if the substitute transaction was entered into by the
licensee in good faith and without unreasonable delay for substantially similar information with
the same contractual use terms; or

(C) damages calculated in any reasonable manner; and
(2) incidental and consequential damages.

(b)  [Adjustment for unpaid contract fees.]  The amount of damages must be reduced
by any unpaid contract fees for performance by the licensor which has been accepted by the
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licensee and as to which the acceptance has not been rightfully revoked.
Uniform Law Source:  Uniform Commercial Code Sections 2A-518; 2A-519(1)(2).  Revised.
Definitional Cross References:  Section 102: “Consequential damages”; “Contract”; “Contractfee”; “Contractual use term”; “Direct damages”; “Good Faith”; “Incidental damages”;“Information”; “Informational rights”; “Licensee”; “Licensor”; “Present value”; “Receive”;“Term”.

Comment
1. Scope and General Structure of the Section.  This section states how to measuredamages for a licensee if the licensor breaches the contract.  The basic approach is that theaggrieved party chooses the method of computation, subject to judicial review of whether thechoice creates double recovery.  Damages awarded for future events are based on present value atthe time of the award. Section 807. 
2. Direct and Consequential Damages.  Subsection (a)(1) measures direct damages. Directdamages are capped by the market or contract value of the performance plus restitution of feespaid for which performance was not received.  Market value refers to what would be the fee in asimilar transaction for the performance. Section 807 provides when and where “market value” isdetermined. “Direct damages” are the difference in market value between the performance promised andperformance received, not counting lost expected benefits from anticipated use of the expectedperformance. This rejects cases such as Chatlos Systems, Inc. v. National Cash Register Corp.,670 F.2d 1304 (3d Cir. 1982), cert. dism., National Cash Register Corp. v. Chatlos Systems, Inc.,457 U.S. 1112 (1982), which, under a rule referring simply to “value”, incorporate in directdamages an assessment of how valuable use of the performance would have been to theaggrieved party.  If recoverable, those are consequential, not direct damages.
3. Computation.  Subsection (a) provides for recovery under the formulae stated in thatsection less expenses saved as a result of the breach to the extent those are not otherwisereflected in the formula. All damages under this section are subject to general principles of thisAct, including Section 807 and concepts of mitigation, and Section 116, including supplementalprinciples of equity such as concepts of mitigation and the prevention of economic waste.a.   Lost Value in Accepted Performance.  Paragraph (a)(1)(A) provides for recoveryfor a performance accepted when the acceptance is not revoked even though the performance wasdefective; this covers any breach of contract, including a breach of warranty.  Direct damages aremeasured by the difference in the contract price and the actual value received.  If software with avalue of $10,000 was to be delivered, but because of a defect, the value was $9,000, this yields arecovery of $1,000 if the licensee accepts and keeps the software.  Value is generally measuredby the contract fee.  Recovery for any loss that exceeds that amount is consequential damages.This allows recovery based on the cost of repairs incurred to bring the product to the representedor warranted quality, if those costs are commercially reasonable and incurred in good faith.b. Performance not Received or Not Accepted.  Paragraph (a)(1)(B) deals withdamages for a performance that has not been accepted by the licensee or as to which theacceptance has been revoked.  (i) Recovery of Fees.  The licensee is entitled to recover any fee paid for whichperformance was not received.  Performance has not been received if the licensor fails to make arequired delivery or repudiates, if the licensee rightfully refuses or justifiably revokes acceptance,or if the performance was executory at the time the licensee justifiably canceled.  This paragraphallows restitution of amounts paid for such undelivered performance.(ii) Market and Cover.  Paragraphs (a)(1)(B)(ii) and (B)(iii) parallel Uniform
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Commercial Code Article 2 (1998 Official Text) in computing direct damages by comparingcontract price to either the market value of the performance not received or the cost of cover toreplace that performance with a reasonable substitute, but also reflect the differences on this issuebetween sales of goods and transactions in computer information.  Recovery is reduced by theamount of any expenses saved as a result of the breach.  Section 807 requires that market valuebe determined as of the time and place for the performance.  Paragraph (B)(iii) allows cover as a way to fix damages and avoid further loss.  In thisAct, recovery can be computed based on a commercially reasonable cover with the samecontractual use terms as the original contract.  In administering damage claims based on cover,however, courts must recognize differences between this remedy in goods transactions and ininformation commerce.  If the information not delivered can be obtained from numerous othersources, the similarity between goods and information is strong.  On the other hand, in manycontexts, the information may not be available from any other source.  In such cases, obtaining areplacement involves obtaining different information.  The different information is cover only ifthe similarities are so close and without differences in cost that their use as a measure of damagesis clearly appropriate.  This allows cover using commercially reasonable substitutes, but does notallow different information or information obtained under different contractual use terms.  Useterms define the product and its price.  They are sufficiently material that differences in suchterms means that a different product is involved.  If this occurs, recovery is under “market value”standards.  For example, while a licensee can cover for a breach in delivery of a word processingprogram by obtaining a different program as a commercially reasonable substitute, that versioncannot be obtained under a perpetual license if the original program was under a one year license. c.  Measured in any Reasonable Manner.  Subsection (a)(1)(C) authorizescomputation of direct damages in any manner that is reasonable.  This provides a response to themany situations that cannot be predicted in advance.  The measurement, while open-ended incomputation technique, is limited to the type of damages discussed here and by the cap onrecovery of direct damages expressed in subsection (a)(1).
4. Consequential and Incidental Damages.  The licensee may recover incidental andconsequential damages except as limited by the agreement or this Act, including Section 807.  Ifproven with reasonable certainty, consequential damages can include lost profits.
5. Illustrative Cases.Illustration 1:  LE contracts for a 1,000 person site license for database softwarefrom LR. The contract fee is a $500,000 initial payment and $10,000 for each monthof use.  The duration is two years. LE makes the first payment, but LR fails to deliver.LE cancels and obtains a substitute system under a three year contract for $500,000and $11,000 per month.  It is entitled to refund of the $500,000 payment plus recoveryof the difference between the contract price ($240,000 computed to present value) andthe market price for the software. The court must determine to what extent the secondtransaction defines market value given differences in terms of the license, the natureof the software, and other relevant variables.  The replacement is not a cover becauseof the differences in contract terms.Illustration 2:  Same facts as in Illustration 1, but after breach LE obtains a licensefor LR software from another authorized distributor for a $600,000 initial fee underother terms identical to the LR contract. Since the new contract is for the sameinformation under the same terms, LE has recovery of its initial payment, the$100,000 price difference, and any recoverable incidental or consequential damages. Illustration 3:  Assume that, rather than being completely defective, the database systemlacks one element that was promised.  While LE could refuse the software, it elects toaccept the license. It sues for damages. The issue is establishing the difference in valuebetween the system as contracted and the one delivered, in light of the contract price. Assume the difference is $150,000.  LE recovers that amount as direct damages, along
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with any recoverable incidental or consequential damages. 

SECTION 810.  RECOUPMENT.
(a)  [Notice required.] Except as otherwise provided in subsection (b), an aggrieved

party, upon notifying the party in breach of contract of its intention to do so, may deduct all or
any part of the damages resulting from the breach from any payments still due under the same
contract.

(b)  [Limitation on recoupment.] If a breach of contract is not material with reference to
the particular performance, an aggrieved party may exercise its rights under subsection (a) only if
the agreement does not require further affirmative performance by the other party and the amount
of damages deducted can be readily liquidated under the agreement.
Uniform Law Source:  Uniform Commercial Code Section 2-717 (1998 Official Text). Revised.
Definitional Cross References:  Section 102: “Aggrieved party”; “Agreement”; “Contract”;“Material breach”; “Notify”; “Party”.

Comment
1. Scope of the Section.  This section codifies the right of recoupment.  Recoupment, ascontrasted to set-off, allows self-help by recovering money owed through withholding paymentsdue under the same contract.  This section does not deal with set-off.  The section derives fromSection 2-717 of the Uniform Commercial Code (1998 Official Text), but expands it.
2. Basic Standard.  Recoupment permits one party to deduct damages resulting from theother party’s  breach from payments owed to that party.  The breach must be of the same contractunder which the payment in question is being withheld.  Exercise of the right requires notice tothe other party.  In the absence of notice, withholding payments is a breach.  Withholdingpayments may provide cause for insecurity and a right to demand assurances under Section 708.
3. Non-material Breaches. Subsection (b) limits recoupment in cases of nonmaterialbreach.  This limit applies only if the breach was non-material as to both the particularperformance and the entire contract.  A failure to deliver a shipment is outside the limit since it ismaterial as to that performance.  On the other hand, if only a minor problem exists, the balance ofinterests shifts.  In such contracts, allowing self-help reduction of payments creates a risk ofoverreaching by the party withholding payment without a clear justification for doing so. 

[SUBPART C.  REMEDIES RELATED TO PERFORMANCE]
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SECTION 811.  SPECIFIC PERFORMANCE.
(a)  [When permitted.] Specific performance may be ordered:

(1) if the agreement provides for that remedy, other than an obligation for the payment
of money;

(2) if the contract was not for personal services and the agreed performance is unique;
or

(3) in other proper circumstances.
(b)  [Protections of  rights and confidential information.]  An order for specific

performance may contain any conditions considered just and must provide adequate safeguards
consistent with the contract to protect the confidentiality of information, information, and
informational rights of both parties.
Uniform Law Source:  Uniform Commercial Code: Sections 2A-521; 2-716.  Revised.
Definitional Cross References:  Section 102: “Agreement”; “Contract”; “Court”;“Information”; “Informational Rights”; “Party”;  “Term”.

Comment
1. Scope of this Section.  This section adopts and clarifies the remedy of specificperformance under the Uniform Commercial Code Article 2.  It allows parties to contract for thisremedy. 
2. Contracted For Remedy.  Subsection (a) allows parties to contract for a remedy ofspecific performance if a court can administer the remedy and the performance is not anobligation to pay. A court may refuse to enforce the contract if enforcing it would violatefundamental policy of the state.
3. Judicial Remedy.   Subsection (a)(2) adopts Uniform Commercial Code Article 2 (1998Official Text)  and not Restatement (Second) of Contracts § 357, Introductory note.a. Personal Services.  Specific performance cannot be ordered for a “personal servicescontract.”  An individual cannot be forced to perform against the individual’s will.  Determiningwhat is a personal services contract requires a court to look at the nature of the agreement andwhat was to be provided pursuant to it.  A contract for a named individual of superior skill orartistry to perform a particular task is a personal services contract.  Breach gives a right todamages, but not a right to specific performance enforceable by contempt powers against theindividual.  If a corporation agrees to provide services, on the other hand, the contractualobligation may not constitute personal services because any person in the corporation canperform.  Of course, even if the contract does not involve personal services, this section does notrequire or necessarily permit an award of specific performance unless the other conditions aremet. b. Unique Subject Matter.  Specific performance can only be ordered if theperformance is “unique” or “in other proper circumstances.”  The test of uniqueness requires that
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a court examine the commercial situation.   The test requires a commercially realisticinterpretation of the performance.  Despite the often unique character of information, respect fora licensor’s property rights and confidentiality interests will often preclude specific performanceof an obligation to create or a right to use the informational property unless the need iscompelling.  See Lubrizol Enterprises, Inc. v. Richmond Metal Finishers, Inc., 756 F.2d 1043 (4th
Cir. 1985). Specific performance may be appropriate to prevent misuse or wrongful disclosure ofconfidential material because breach cannot be adequately responded to by an award of damages. Such cases are one illustration of the “other proper circumstances” referred to in this section.

4. Conditioning the Order.  The terms of an order of specific performance are within thediscretion of the court.  While subsection (b) recognizes this, it provides an important protectionfor confidential information where performance might jeopardize interests in confidentialinformation of a party. Confidentiality and informational rights must be adequately protected inany specific performance award. 

SECTION 812.  COMPLETING PERFORMANCE.
(a)  [Limited right to complete information after breach.]  On breach of contract by a

licensee, the licensor may:
(1) identify to the contract any conforming copy not already identified if, at the time

the licensor learned of the breach, the copy was in its possession;
(2) in the exercise of reasonable commercial judgment for purposes of avoiding loss

and effective realization on effort or investment, complete the information and identify it to the
contract, cease work on it, relicense or dispose of it, or proceed in any other commercially
reasonable manner; and

(3) pursue any remedy for breach that has not been waived.
(b)  [Contractual use terms independent of remedies.] On breach by a licensee, both

parties remain bound by all restrictions in contractual use terms, but the contractual use terms do
not apply to information or copies properly received or obtained from another source.
Uniform Law Source:  Uniform Commercial Code: Sections 2A-524(2); 2-704(2) (1998Official Text).  Revised.
Definitional Cross References:  Section 102: “Contract”; “Contractual use term”; “Copy”;“Information”; “Licensee”; “Licensor”; “Party.”

Comment
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1. Scope of the Section.  This section parallels Uniform Commercial Code Section 2-704(1998 Official Text).  It gives the licensor options for proceeding after breach by the licensee,which options are constrained by the general duty to mitigate damages.
2. Right to Identify Copies to the Contract.  The right to identify conforming copies to thecontract is applicable where the licensor intends to rely on the measure of damages involvingcomparison of the contract fee with the fee received in a substitute transaction for the sameinformation.  It will be less common in computer information transactions than in sales of goodsbecause breaches regarding information licenses often do not result in this type of damagescomputation.
3. Right to Complete Unfinished Information.  The licensor can complete the informationor exercise its other options under subsection (a)(2) in the exercise of reasonable commercialjudgment in light of the facts as they appear at the time. If commercially reasonableness iscontested, the burden is on the licensee to show the commercially unreasonable nature of thelicensor’s action just as it would be under Section 807, if the licensor elected not to complete andthe allegation was that the licensor failed to mitigate loss.
4. Contractual Use Terms.  Breach does not invalidate restrictions in contractual useterms, but may void rights under those use terms.  For example, a licensee’s right to distributecopies is eliminated on breach if the licensor cancels the license, but restrictions on use, such as alimit on disclosure, continue to apply to both parties.  Unless otherwise agreed, those restrictions,however, relate only to the information subject to the license.  They do not restrict a party’sability to obtain the same information from alternative lawful sources.

SECTION 813.  CONTINUING USE.  On breach of contract by a licensor, the following
rules apply:

(1)  [Right to continue use in absence of cancellation.]  A licensee that has not
canceled the contract may continue to use the information and informational rights under the
contract.  If the licensee continues to use the information or informational rights, the licensee is
bound by all terms of the contract, including contractual use terms, obligations not to compete,
and obligations to pay contract fees.

(2)  [Remedy for breach not precluded.]  The licensee may pursue any remedy for
breach which has not been waived.

(3)  [Rights remain.]  The licensor’s rights remain in effect but are subject to the
licensee’s remedy for breach, including any right of recoupment or setoff.
Definitional Cross References:  Section 102: “Cancel”; “Contract”; “Contract fee”;“Contractual use term”; “Information”;  “Informational Rights”; “Licensee”; “Licensor”; “Term”.

Comment
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This section allows the licensee to elect between canceling the license or retaining thecontractual rights and obligations, while pursuing other remedies.  The licensee can continue touse the information pursuant to license terms and sue for breach if it elects to accept theperformance and not cancel the contract.  If it does so, it remains bound by all contract terms,except of course for its remedy for breach.  On the other hand, cancellation ends all rights underthe license. Section 802.

SECTION 814.  DISCONTINUING ACCESS.  On material breach of an access contract or
if the agreement so provides, a party may discontinue all contractual rights of access of the party
in breach and direct any person that is assisting the performance of the contract to discontinue its
performance.
Definitional Cross References:  Section 102: “Access contract”; “Agreement”; “Party”;“Person”.  Section 701: “Material breach.”

Comment
1. Scope of Section.  This section deals with the right in an access contract to stopperformance by denying further access to the other party.  The section only applies to accesscontracts.
2. Right to Deny Access.  An access provider may discontinue access without judicialauthorization or prior notice in the event of material breach or if the contract so provides. Theright to discontinue corresponds to common law which treats such contracts as subject tocancellation at will by the party who controls the facility even in absence of any breach, unlessthe contract otherwise provides. Ticketron Ltd. Partnership v. Flip Side, Inc., No. 92-C-0911,1993 WL 214164 (ND Ill. June 17, 1993).
3. Not Retaking Transfers.  This section does not give the licensor a right to retaketransfers already made without judicial action, but merely to stop future performance.  Rightswith respect to information already in possession or control of the licensee at the time ofdiscontinuance are dealt with elsewhere.

SECTION 815.  RIGHT TO POSSESSION AND TO PREVENT USE. 
(a)  [Rights on cancellation.] On cancellation of a license, the licensor has the right:

(1) to possession of all copies of the licensed information in the possession or control
of the licensee and any other materials pertaining to that information which by contract are to be
returned or delivered by the licensee to the licensor; and



251

(2) to prevent the continued exercise of contractual and informational rights in the
licensed information under the license.

(b)  [Limitation on exercise without judicial process.] Except as otherwise provided in
Sections 814 and 816, a licensor may exercise its rights under subsection (a) without judicial
process only if this can be done by taking possession of a tangible copy without a breach of the
peace.  In that event, the licensor may take further steps with respect to the copy, including
erasing the copy by electronic means, subject to the same obligations that arise under Section
618(a) relating to return of the licensee’s information and a licensor shall exercise reasonable
care in the custody and preservation of the licensee’s property in the licensor’s possession.

(c)  [Judicial proceeding.] In a judicial proceeding, the court may enjoin a licensee in
breach of contract from continued use of the information and informational rights and may order
the licensor or a judicial officer to take the steps described in Section 618.

(d)  [Expedited hearing.]  A party has a right to an expedited judicial hearing on a
request for prejudgment relief to enforce or protect its rights under this section.

(e)  [Commingled information.] The right to possession under this section is not
available to the extent that the information, before breach of the license and in the ordinary
course of performance under the license, was so altered or commingled that the information is no
longer identifiable or separable.

(f)  [When licensee treated as licensor.] A licensee that provides information to a
licensor subject to contractual use terms has the rights and is subject to the limitations of a
licensor under this section with respect to the information it provides.
Uniform Law Source:  Uniform Commercial Code: Sections 2A-525, 2A-526; 9-503 (1998Official Text).
Definitional Cross References:  Section 102: “Cancellation”; “Contract”; “Contractual useterm”; “Course of Performance”; “Court”; “Information”; “Informational Rights”; “License”;“Licensee”; “Licensor”; “Party”.

Comment
1. Scope of the Section.  This section applies only to licenses canceled for breach.  Theaggrieved party has a right to recover licensed information and prevent further use by the
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breaching party.  The remedies are analogous to Article 2A of the Uniform Commercial Code(1998 Official Text).  They are limited by the restrictions in Section 816.
2. Rights Recognized.  In a license, the licensor retains overriding rights in the information. Cancellation of the license gives it an immediate right to prevent further use and retake theproperty conditionally made available to the licensee.  The aggrieved party can obtain (1)possession of all copies of its information, and (2) when appropriate, an injunction against furtheruse.  On cancellation, the injured party has a right to preclude any further benefits to thebreaching party.  Merely returning copies may not achieve that result.  The rights here, of course,apply only to information or copies provided under the license or made from licensed material. Information properly obtained from another source does not come within the provisions of thissection.
3. Self-help.  Subsection (b) allows a right of self-help to repossess the tangible copywithout breach of peace and in that regard corresponds to Article 2A  and Article 9 of theUniform Commercial Code (1998 Official Text).  In contrast, Section 816 prohibits electronicself-help under this Act.  Repossession of a tangible copy is permitted  unless there is acancellation for breach so long as the repossession  does not “breach the peace”.  Article 9decisions are relevant on what is a breach of the peace.  Subsection (b) makes clear that, havingtaken possession of the copy properly, the aggrieved licensor can erase it, but cannot destroyinformation that must be returned to the licensee.
4. Expedited Hearing.  Subsection (d) gives each party a right to an expedited hearing toenforce or protect rights.  This enables early judicial review, reducing the risks associated withnon-judicial repossession  and the risks associated with information misuse.  The section doesnot specify the timing required.  This is left to state procedural law.
5. Identifiability.  Under subsection (e) there must be some identifiable thing withreference to which possessory rights can apply.  A right to possession does not exist if theinformation has been so commingled as to be unidentifiable.  This includes cases where data arethoroughly intermingled with data of the other party and that intermingling occurs in ordinaryperformance under the license.  In such cases, repossession is impossible due to the expectedperformance under the contract.This limit does not apply to the right to prevent use; it only means that a right to separablerepossession of the information will not exist.  For example, if trade secrets were provided to thelicensee under contractual use terms, the ability to prevent further use hinges on whether aparticular activity can be identified as use of the information.  If an image, trademark, name orsimilar material is inseparable from property of the party in breach such as when it isincorporated into a product, that fact does not preclude the aggrieved party from preventingfurther use of the information.  Thus, a license that allows use of an image in a video game doesnot prevent the licensor from barring use of the image in that game after breach even if the imageis inseparable from the game.  Of course, any prior authorized distribution of copies is not alteredor impaired by subsequent cancellation.

SECTION 816.  LIMITATIONS ON ELECTRONIC SELF-HELP.
(a)  [Electronic self-help defined.]  In this section, “electronic self-

help” means the electronic exercise without court order of a licensor’s rights in the event of
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cancellation of a license because of a the licensee’s breach of contract, but does not include
actions expressly permitted under Sections 814 and 815 (b).

(b) [Electronic Self-Help Prohibited.] Electronic self-help is prohibited.
(c) [Attorney’s fees.] In an application by a licensor in which the licensor seeks

prejudgment relief pursuant to contractual rights to prevent continued use of the information by a
licensee, a court may award the prevailing party in that proceeding reasonable attorneys fees with
respect to the proceeding notwithstanding any term of a license.

(d)  [Limitations not waivable.] The limitations under this section may not be waived or
varied by an agreement before breach of contract.

(e)  [Other laws not affected.] This section does not affect rights or obligations under
laws other than this [Act], including Title 17 of the United States Code.

Comment
1. Scope of the Section.  This section prohibits electronic self-help under this Act, denyinga licensor a remedy to enforce its rights in the event of a breach by the licensee. 
2. Self-Help for Breach.  Electronic self-help deals with use of electronic means to preventuse of the computer program after the licensee commits a breach of sufficient seriousness that itallows the licensor to cancel the contract.  The use of electronics to enforce a remedy for breachunder this Act is precluded.  The section does not deal with use of electronic restraints to preventbreach by limiting the licensee’s performance to the terms of the contract or to the use ofelectronics when a license terminates by its own terms or otherwise without breach.
3. Non-waiver.  The limitations under this section cannot be waived by agreement beforebreach.
4. Off-setting Rights.  Electronic means of enforcing rights on breach are an efficientmethod of enforcing contract law rights that are important for small licensors that may be unableto litigate effectively against large licensees, such as a one-person developer who licensessoftware to a multi-national insurance company.  Nevertheless, under this section, the developeris precluded from exercising electronic self-help under this Act.  The section does not interferewith the licensor’s right to cancel the license upon material breach (subject, of course, to thelicense terms) and the breaching licensee does not have any right to continue to use the programafter cancellation.  As part of the decision to ban electronic self-help under this Act, Section 816provides for an award of attorneys fees for the prevailing party and an expedited hearing on theissuance of an injunction to effect, by court order, the actual cessation of use that would havebeen effected through electronic self-help but for the ban in this section.  The award of attorneys fees is independently authorized by this section with respect to aproceeding for a prejudgment relief brought because this section prohibits electronic self-help,and not subject to other rules regarding attorneys fees such as rules that may require a contract
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term allowing such fees in order for a court to award them, or requiring qualification in equity inorder to receive them.  Here, the provision is intended to recognize that this Act’s ban onelectronic self-help is unique and disadvantageous to licensors in ways that are not reflected inother state laws.   To the extent attorneys fees are available under other laws in other cases, thissection does not disturb those laws. 
5. Other Law.   Nothing in this section alters the rights of a seller, lessor or a secured partyto take possession or render goods unusable without removal and without judicial process if thatcan be done with no breach of the peace (see e.g., UCC §§ 2A-525; 9-609 (directly or via 2-401))or rights under other law such as title 17 of the U.S. Code.
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PART 9
MISCELLANEOUS PROVISIONS

SECTION 901.  SEVERABILITY.  If any provision of this [Act] or its application to any
person or circumstances is held invalid, the invalidity does not affect other provisions or
applications of this [Act] which can be given effect without the invalid provision or application,
and to this end the provisions of this [Act] are severable.

SECTION 902.  EFFECTIVE DATE.  This [Act] takes effect [                  ].

SECTION 903.  REPEALS.  The following acts and parts of acts are repealed:

SECTION 904.  PREVIOUS RIGHTS AND TRANSACTIONS.  Contracts that are
enforceable and rights of action that accrue before the effective date of this [Act] are governed by
the law then in effect unless the parties agree to be governed by this [Act].

SECTION 905.  RELATION TO ELECTRONIC SIGNATURES IN GLOBAL AND
NATIONAL COMMERCE ACT.  This [Act] modifies, limits, and supersedes the federal
Electronic Signatures in Global and National Commerce Act, 15 U.S.C. Section 7001 et. seq.,
but does not modify, limit, or supersede Section 101(c) of that act (15 U.S.C. Section 7001(c)) or
authorize electronic delivery of any of the notices described in Section 103(b) of that act (15
U.S.C. Section 7003(b)).

Comment
The federal Electronic Signatures in Global and National Commerce Act, 15 U.S.C. Section7001 et. seq., was enacted in summer of the year 2000.  It precludes States from denyingenforceability to an electronic record or an electronic signature solely because the record orsignature is electronic, rather than in writing.  The Electronic Signatures Act applies to caseswhere a state (or federal) law requires a writing or a written signature in order to have a particulareffect.  The Electronic Signatures Act allows state law to modify, limit or supersede its effect bylaws consistent with it that are technologically neutral and that refer specifically to the Electronic
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Signatures Act.This Act does not distinguish between electronic and written records or signatures.  It is thusconsistent with the policy of the Electronic Signatures Act in avoiding discrimination againstelectronics.  Furthermore, the provisions of this Act relating to the effect of a record or anauthentication are technologically neutral.  This Act does not modify the consumer protectionprovisions of 15 USC § 7001(c) and, like the federal act, is neutral on whether the noticesreferenced in 15 USC § 7003 (b) may be provided electronically.


